^.dvertisers  Applaud  Call  to  Attack 
Menace  of  ^Subsistence  Philosophy’ 

)epression  Leaving  Millions  Bereft  of  Desire  for  Better  Living,  Pitkin 
Tells  A*  N*  A*--House  Chairman  Gives  Assurances  on  Tugwell  Bill 


(SPtcial  to  EoiTom  &  Pvbusheb) 
ASHINGTON,  Nov.  16— Sitting 
in  an  atmosphere  composed,  para- 
ically,  of  fear,  doubt,  hope  and  opti- 
m,  the  Association  of  National  Ad- 
tisers  closed  its  24th  annual  meeting 
last  night  after  having  discussed  for 
ee  days  the  problems  of  its  members, 
rd  several  government  officials  tell, 
dedly,  of  their  work,  and  listened  to 
le  brutally  plain  speaking  by  a  Colum- 
University  School  of  journalism 
lessor. 

spite  the  feeling  of  uncertainty, 
h  was  evident  in  the  lobby  of  the 
rdman  Park  Hotel,  where  the  ses- 
ns  were  held,  and  in  questions  asked 
kers  in  the  open  sessions,  there  was 
eeling  of  hope,  even  optimism,  for  the 
urc.  The  impression  gained  from  at- 
ing  the  meetings  was  that  the  unrest, 
bt,  and  fear  could  be  dispelled  by 
nite  word  from  the  administration 
t  there  is  no  intention  to  strangle 
ness. 

nture  advertising  plans  apparently 
e  on  developments  in  the  govern- 
t  within  the  next  few  months.  It 
felt  that  the  fear  for  the  future  was 
not  so  much  to  lack  of  confidence 
the  administration  as  to  a  lack  of 
itanding  of  the  administration’s 
Dt  and  a  lack  of  knowledge  of  its 
re  plans.  There  were,  nevertheless, 
ictions  of  increased  advertising  dur- 
1934. 

yn  M.  Mclntire,  vice-president, 
perell  Manufacturing  Company,  Bos- 
was  chosen  president  of  the  associ- 
succeeding  Stuart  Peabody,  of  the 
n  Company,  New  York,  who 
tically  became  a  director, 
r.  Peabody  also  was  chosen  chair- 
of  the  board.  Turner  Jones,  vice- 
ent,  Coca-Cola  Company,  Atlanta, 
elected  first  vice-president;  Ralph 
la,  advertising  manager,  Proctor  & 
ble  Company,  Cincinnati,  second 
president ;  W.  B.  Geissinger,  adver- 
■  manager,  California  Fruit  Grow- 
xchange,  Los  Angeles,  third  vice- 
Koent. 

H.  Bristol,  vice-president  Bristol- 
8  Company,  A.  T.  Preyer,  vice- 

t  Vick  Chemical  Company,  and 
■n  Brown,  advertising  manager 
e  Corporation,  were  re-elected 
■dors.  Ken  R.  Dyke,  Colgate-Palm- 
^Peet  Company,  was  chosen  as  a 
^r.  Paul  B.  West  was  continued 
fanaging  director, 
ooday’s  sessions  were  all  executive, 
ard  Lichtenberg,  chairman  of  the 
"’^iyc  committee,  submitted  a  report 
legislation  affecting  advertisers, 
i  w^  understood  to  be  concerned 
y  with  the  Tugwell  bill, 
iicrt  E.  Haase,  consultant  to  the 
A.,  submitted  a  report  on  codes  re- 
to  advertising;  Lee  H.  Bristol  re- 

I,  on  the  association’s  study  of 
■^ing  agency  compensation;  Ken 

yke  on  copy  testing;  Turner  Jones 
■“Outdoor  Traffic  Bureau;  and  Dr. 
McClintock,  director  of  the  Al- 
Russel  Erskine  Bureau  for  Street 
Research,  Harvard  University, 
results  of  a  year’s  study  of  trsrf- 
trade. 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

It  is  understood  that  Mr.  Haase  pre-  report,”  he  said,  “but  merely  to  go 
sented  the  association  with  a  compre-  beyond  its  scope.” 


hensive  legal  review  of  the  proposed 

Tugwell  bill 


He  said  those  engaged  in  the  study 
are  above  reproach  and  promised  that 


No  action  was  taken  by  the  associ-  when  it  had  been  completed,  all  elements 
ation  with  respect  to  the  Tugwell  bill,  in  advertising,  including  agencies  and 
though  unquestionably  the  majority  publishers,  will  be  called  in  to  review 


New  offirers  of  Association  of  National  Advertisers,  left  to  right:  Stuart  Pea¬ 
body,  chairman  of  board;  Turner  Jones,  first  vice-president;  Allyn  B.  Mclntire, 
president;  Paul  B.  West,  managing  director. 


sentiment  was  opposed  to  it.  It  became 
known  that  Dr.  Tugwell  had  been  in¬ 
vited  to  appear  before  the  convention 
and  discuss  his  proposed  bill,  but  that 
the  invitation  was  refused.  Miss  Grace 
E.  Falke,  Dr.  Tugwell’s  secretary,  told 
Editor  &  Publisher  the  refusal  car¬ 
ried  no  significance;  that  the  assistant 
secretary  declined  merely  because  he  had 
to  leave  Washington  Tuesday  afternoon 
and  because  of  the  press  of  duties  inci¬ 
dent  to  Secretary  Wallace’s  absence 
from  the  city. 

At  another  session,  however.  Repre¬ 
sentative  William  I.  Sirovich,  of  New 
York,  chairman  of  the  House  Patents 
Committee,  who  sponsored  the  Tugwell 
bill  in  the  House,  relieved  many  in  the 
gathering  by  assuring  the  association 
that  “if  there  is  anything  in  there  that 
isn’t  just,  we  will  take  it  out;  so  far  as 
I  am  concerned  you  will  get  a  square 
deal.” 

The  bill,  he  said,  is  by  no  means 
perfect,  and  “we  hope  to  listen  to  any¬ 
thing  that  is  just,  fair,  honorable  and 
square,  and  change  anything  that  may 
be  to  the  detriment  of  the  honest  news¬ 
paper,  magazine  or  periodical.”  He 
told  the  meeting  that  “you  men  are 
more  worried  about  Congress  than  you 
should  be.” 

Mr.  Bristol’s  report  dealt  with  prog¬ 
ress  being  made  on  the  association’s 
agency  study.  He  promised  an  abso¬ 
lutely  fair  study  of  agencies  and  de¬ 
clared  the  study  was  “conceived  in 
friendly  thought.” 

“We  are  not  trying  to  sink  the  Young 


the  results  and  to  express  their  opinions 
prior  to  a  publication  of  the  report. 

The  plain  speaking  was  indulged  in 
by  Walter  B.  Pitkin,  of  the  Columbia 
University  School  of  Journalism,  at  the 
open  session  Tuesday. 

Dr.  Pitkin  told  the  group  it  should 
concern  itself  not  with  the  problem  of 
how  to  sell  commodities,  but  with  the 
far  more  important  question  of  whether 
there  would  be  any  future  market  to 
sell  anything  to. 

Dr.  Pitkin  declared  there  were  be¬ 
tween  60,000,000  and  64,000,000  persons 
in  the  country  today  living  on  what  he 
termed  a  subsistence  basis.  He  dubbed 
this  tremendous  group  “extra-economic 
Americans”  because,  he  said,  they  have 
either  no  money  or  so  little  that  they  are 
outside  the  limits  of  the  “money  and 
profit  system.” 

'The  problem  presented  by  this  large 
section  of  the  population  which  is  merely 
getting  by,  Dr.  Pitkin  said,  was  one 
which  historians  had  seen  only  a  few 
times  in  the  history  of  the  world — that 
of  nearly  half  the  population  of  a  great 
country  who,  in  large  measure,  have 
adopted  a  new  philosophy  of  life  which 
makes  them  satisfied  with  their  existence 
and  leaves  them  bereft  of  desire  to  re¬ 
turn  to  their  former  status  as  Americans 
living  on  a  relatively  high  standard. 

Overcoming  this  inertia  and  “unsell¬ 
ing”  the  subsistence  philosophy,  he  said, 
was  the  advertising  profession’s  greatest 
present  task. 

Shaking  of  efforts  of  the  present 
administration  to  restore  mass  purchas¬ 


ing  power,  he  warned  that  a  mere  re¬ 
turn  to  the  old  income  classifications, 
even  if  realized,  would  not  place  spend¬ 
ing  on  the  same  basis  as,  for  example, 
in  1929. 

“Spending  will  take  on  astonishingly 
new  patterns,”  he  asserted. 

Speaking  of  the  “extra-economic 
Americans,”  who  have  given  up  hope 
of  ever  getting  back  to  their  former 
standards  and  in  whose  ranks  are  in¬ 
cluded  many  formerly  in  the  higher 
income  brackets.  Dr.  Pitkin  said  it 
would  be  necessary  not  only  to  get 
incomes  up,  but  to  break  down  “de¬ 
generate  social  prestige.” 

He  illustrated  this  phrase  by  saying 
it  concerned  people  who  now  are  satis¬ 
fied  to  go  about  with  ragged  clothes  and 
to  ride  in  an  antiquated  model  T, 
whereas  formerly  they  would  have  been 
ashamed  to  do  those  things. 

Dr.  Pitkin  pointed  out  that  the  fig¬ 
ures  currently  spoken  of  in  official 
circles  place  the  unemployed  at  10,000,- 
000,  but  declared  these  figures  failed 
to  take  into  account  several  important 
groups. 

“There  are  about  7,400,000  young  peo¬ 
ple  who  have  been  graduated  from  high 
schools  and  colleges  since  1928  and  1929 
and  who  have  never  been  employed,” 
he  said.  Then  there  is  the  subsistence 
farmer,  who  is  never  considered  in  the 
figures.  There  are  2,500,000  to  3,000,000 
of  these ;  with  their  dependents,  the 
figure  will  be  from  8,000,000  to  12,- 
000,000. 

“Then  we  have  the  class  of  workers 
in  employed  groups  who  have  such  bur¬ 
dens  they  have  no  money  to  spend.  It 
is  very  difficult  to  give  the  exact  figures 
here,  but  we  can  safely  say  several 
million.  The  grand  total  of  those  in 
the  subsistence  group  comes  perilously 
close  to  half  the  population  of  the  coun¬ 
try.” 

There  will  be  an  unknown  burden 
placed  on  the  other  half  of  the  coun¬ 
try’s  population  within  the  _”"xt  few 
months,  said  Dr.  Pitkin.  This  will  be 
the  burden  of  taxation  and  of  caring 
for  the  subsistence  group. 

“Consequently,”  he  continued,  “there 
is  bound  to  be  a  drop  in  buying  power 
of  this  60,000,000  before  there  is  a 
pickup.  Ii’ll  say  that  definitely ;  we 
can’t  have  increased  buying  unless 
there  is  a  very  rapid  step-up  in  in¬ 
come,  and  that  is  not  in  sight.” 

He  said  if  there  is  official  encour¬ 
agement  of  the  subsistence  philosophy 
during  the  next  five  years,  as  there  is 
at  present,  “it  will  be  too  late  to  formu¬ 
late  a  program.” 

“Advertisers  have  been  extraordinar¬ 
ily  backward  in  getting  at  this  prob¬ 
lem,”  he  said.  “I  would  suggest  some 
sort  of  advertising  which  will  go  be¬ 
yond  institutional  advertising  to  s^e 
kind  of  philosophy  of  life  advertising. 
You  have  got  to  sell  the  idea  of  a  re¬ 
turn  to  the  American  standard  of  liv¬ 
ing.” 

As  another  factor  the  speaker  warned 
against  “the  small,  but  enormously  pow¬ 
erful  group  which  wants  something  for 
nothing — the  criminal  world.” 

“Bootlegging,  racketeering  and  the 
(Continued  on  page  18) 
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CHILD  LABOR  CLAUSE 
MODIFIED  IN  CODE 

Hours  of  Work  Regulations  Set  for 
All  Newspaper  Boys  Under 

14 - Union  Problems 

Also  Considered 

The  American  Newspaper  Publishers' 
Association  code  committee,  in  confer¬ 
ence  in  New  York  this  week,  modi¬ 
fied  the  section  of  the  proposed  daily 
newspaper  code  relating  to  news¬ 
paper  boys,  and  approved  a  paragraph 
for  the  code  authorizing  the  code  author¬ 
ity,  when  designated,  to  make  a  study 
of  conditions  of  employment  of  news 
and  editorial  workers,  and  to  report  its 
recommendations. 

The  section  of  the  code  dealing  with 
newspaper  boys,  as  reprinted  in  an 
A.N.P.A.  release  this  week,  carries  a 
modification  of  the  section  in  the  tem¬ 
porarily  approved  newspaper  code  of 
last  Aug.  14. 

The  new  section  carries  the  added 
provision  that  “persons  under  14  years 
of  age  shall  not  be  employed  in  street 
sales  after  7  p.  m.  from  Oct.  1  to  March 
31,  and  after  8  p.  m.  from  April  1  to 
Sept.  30.”  The  complete  section  as  re¬ 
vised  now  reads: 

Publishers  "shall  not  employ  any  persons 
under  the  age  of  16  years  except  (a)  those 
who  are  able,  without  impairment  of  health  to 
deliver  or  sell  newspapers  during  the  now- 
established  hours  of  such  work,  where  such 
work  does  not  interfere  with  hours  of  day 
school;  provided,  that  persons  under  14  years 
of  age  shall  not  be  employed  in  street  sales 
after  7  p.  m.  from  October  1st  to  March 
31st,  and  after  8  p.  m.  from  April  1st  to 
September  30th;  and  (b)  those  between  14 
and  16  years  of  age  who  may  be  employed 
(but  not  in  manufacturing  or  mechanical 
departments)  for  not  to  exceed  three  hours 
a  day,  and  those  hours  between  7  a.  m. 
and  7  p.  m..  In  such  work  as  will  not  in¬ 
terfere  with  hours  of  day  school.” 

Data  for  consideration  of  the  code 
authority  in  regard  to  editorial 
workers  is  under  preparation.  Ques¬ 
tionnaires,  distributed  to  newspapers, 
were  divided  into  weekly  wage  classifi¬ 
cations  and  according  to  editorial  occu¬ 
pations,  including  editorial  executives, 
editorial  writers,  desk  and  rewrite- 
men,  department  reporters,  reporters, 
cubs,  artists  and  photographers,  copy 
and  office  errand  boys. 

The  committee  was  in  session,  as  a 
body  and  with  labor  representatives, 
for  two  full  days — Tuesday  and 
Wednesday.  At  the  conclusion  NRA 
Deputy  Administrator  Lindsay  Rogers 
asked  Howard  Davis,  president  of  the 
A.N.P.A.,  to  have  the  code  committee 
draft  provisions  on  labor  hours  and 
wages  along  the  lines  of  this  week’s 
discussions,  and  to  take  up  those  pro¬ 
visions  w'ith  him  either  in  New  York 
or  Washington  early  next  week. 

At  Wednesday  morning’s  meeting  with 
labor  representatives  there  was  further 
discussion  of  the  code  paragraph  relat¬ 
ing  to  a  flexible  work  week.  Because 
of  the  widely  varying  conditions 
throughout  the  country,  the  code  com¬ 
mittee  insisted  upon  flexibility  being 
observed. 

According  to  information  obtained  by 
Editor  &  Publisher  the  publishers 
agree  in  principle  with  Dr.  Rogers  on 
hour  and  week  provisions,  but  disagree 
with  him  on  the  wage  minimum. 

The  conference  seemed  unable  to  find 
any  yardstick  that  would  apply  to  the 
1,^  daily  newspapers  of  this  country 
that  would  be  equitable  for  both  the 
employers  and  employes. 

Ixx:al  arbitration  for  the  purpose  of 
adjusting  the  situation  was  discussed, 
but  this  was  held  to  be  an  unwieldy 
method  and  might  also  result  in  wide 
disparities  creating  dissatisfaction. 

TTie  trend  of  the  conversations  indi- 
Mte,  it  was  learned,  that  Prof.  Rogers 
is  swinging  around  to  the  publishers’ 
contention  that  the  newspaper  industry 
is  something  apart  from  ordinary  com¬ 
merce  and  trade  because  of  widely  vari¬ 
able  conditions. 

So  far  as  the  free  press  clause  is  con¬ 
cerned,  it  was  stated  that  it  was  un¬ 
derstood  in  conference  that  unless  a 
section  of  the  code  protects  the  con¬ 
stitutional  rights  of  the  press,  there 
will  be  no  code. 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  1-2 — California  Press  Assn., 
annual  meeting,  St.  Francis  Hotel, 
San  Francisco. 


LEADERS  CONFER  ON 
NEWSPRINT  CODE 


American,  Canadian  and  Foreign 
Mill  Representatives  Meet  in 
New  York — Progress 
Reported 

American.  Canadian  and  foreign  news¬ 
print  manufacturers,  in  session  in  New 
York,  Nov.  14  and  15,  considered  a 
draft  of  a  supplement  to  the  newsprint 
code.  This  supplement,  when  completed, 
will  be  filed  with  the  National  Recovery 
Administration  along  with  the  news¬ 
print  skeleton  code  which  is  now  ready 
for  the  President’s  approval. 

“Satisfactory  progress”  was  reported, 
although  committees  have  as  yet  bepn 
iunable  to  prepare  a  draft  in  final  form. 
Committees  working  on  the  draft  were 
instructed  to  continue  their  work  and 
to  report  at  a  subsequent  date. 

NRA  Deputy  Commissioner  W.  W. 
Pickard  met  with  the  manufacturers. 

The  meeting  was  a  continuation  of 
that  held  in  Washington,  Oct.  24.  The 
price  truce  reached  at  that  meeting  is 
now  extended. 

At  the  Oct.  24  meeting  cooperation 
with  newsprint  importers  was  sought 
as  a  means  for  working  out  a  success¬ 
ful  newsprint  code,  although  at  that 
meeting  Administrator  Johnson  pointed 
out  Section  3E  in  the  National  Re¬ 
covery  Act  which  provided  for  addi¬ 
tional  duties  on  imported  products  that 
threaten  the  success  of  the  NRA. 

But  that  the  offer  for  cooperation  was 
accepted  was  indicated  at  the  New 
York  meeting  this  week  in  the  official 
announcement  that  the  Canadian  News¬ 
print  Export  Association  had  bepn 
formed.  The  international  character  of 
the  meeting  in  New  York  also  pointed 
to  this  cooperation. 

One  commentator  of  the  situation  told 
Editor  &  Publisher  that  the  newsprint 
men,  faced  with  terrific  problems,  ^re 
not  thinking  in  terms  of  making  profits 
on  their  capital  investments,  but  feel 
that  the  indusry  must  be  kept  going 
and  kept  from  reaching  a  stage  where 
the  newsprint  supply  might  be  threat¬ 
ened. 

The  definite  action  of  the  NRA  is 
hailed  by  some  Canadian  manufacturer.s 
as  saving  the  Canadians  from  further 
self-destruction. 

When  finally  perfected  or  at  least 
brought  to  the  stage  of  full  understand¬ 
ing  and  acceptance  this  supplemental 
code  can  apply  to  the  Canadians  only 
by  their  agreement  with  the  U.  S. 
manufacturers  that  they  will  subscribe 
fully. 

Attending  the  conference  were: 

U.  S.  MANUFACTURERS 

.KIgonquin  Paper  Corporation — F.  C.  Anguf- 
bury,  W.  E.  Westbrook;  Blandin  Paper  Com¬ 
pany — C.  K.  Blandin;  Consolidated  Water 
Power  &  Paper — Burt  Williams;  Crown  Zel- 
lerbach  Corporation — J.  D.  Zellerbach,  A.  B. 
Lowenstein;  Escanaba  Paper  Company — Syd¬ 
ney  Ferguson;  Finch,  Pruyn  &  Company— 


Maurice  Hoopes,  Samuel  Pruyn;  Gilman 
Paper  Company — E.  S.  Kendler;  Grand¬ 
father  Falls  Company — W.  J.  Sullivan;  Great 
Northern  Paper  Company — Wm.  A.  Whit¬ 
comb,  W.  O.  McKay,  Thos.  Allen,  Sheldon 
Ward  well;  Hawley  Pulp  &  Paper  Company — 
J.  H.  Smith;  International  Paper  Company — 
A.  R.  Graustein,  W.  N.  Hurlburt,  N.  C. 
Head,  H.  R.  Weaver,  E.  L.  Crooke^  T.  M. 
Gordon,  George  Nebolsine;  Maine  Seaboard 
Paper  Company — W.  S.  Wyman,  Harold 
Smith,  F.  L.  Collins;  Mainstique  Pulp  & 
Paper  Company — Frederick  Mu^hy,  James 
Milloy;  Minnesota  &  Ontario  Paper  Com¬ 
pany — R.  H.  M.  Robinson,  T.  W.  Magers; 
Northwest  Paper  Company — H.  C.  Hornby; 
Pejepscot  Paper  Company — Edgar  Rickard; 
St  Croix  Paper  Company — A.  L.  Hobson, 
.1.  L.  Hobson;  St.  Regis  Paper  Company — 
R.  McMillen,  C.  R.  Martin;  Wisconsin 
River  Paper  &  Pulp  Co. — C.  A.  Babcock 
CANADIAN  MANUFACTURERS 
Abitibi  Power  &  Paper  Company-Thunder 
Bay  Paper  Company — G  T.  Clarkson,  R.  T. 
lluuk,  Jr.;  P.  S.  Church;  Anglo-Canadian 
Pulp  &  Paper  Mills — F.  W.  Clarke,  R.  A. 
Meinnis;  Brompton  Pulp  &  Paper  Company — 
R.  W.  Steele;  Bathurst  Paper  Company — A. 
R.  Graustein;  Beaver  Wood  Fibre  Company — 
A.  Whittemore;  J.  R.  Booth — J.  G.  Fleck; 
Canadian  International  Paper  Co. — A.  R. 
Graustein;  Consolidated  Paper  Corporation — 

L.  J.  Belnam  A.  L  Dawe,  D.  W.  Sherman; 
Donnacona  Paper  Company — R.  P.  Keman, 

E.  Dillman;  Ft.  Frances  Pulp  &  Paper  Co. — 
R.  H.  M.  Robinson;  E.  B.  Eddy  Company — 
Victor  Drury;  Great  Lakes  Paper  Comjany — 

F.  R.  MacKelcan,  E.  G.  Long,  J.  Grefell; 
Kenora  Paper  Mills — R.  H.  M.  Robinson; 
Ijike  St.  John  Paper  Company — J.  L.  Mac- 
Dougall,  A.  S.  McNichols;  James  MacLaren 
Company — T.  F.  Kenny;  New  Brunswick  In¬ 
ternational  Paper — A.  R.  Graustein;  Mer¬ 
sey  Paper  Company — H.  Y.  Symington; 
News  Pulp  &  Paper  Company — H.  H. 
McArthur;  Ontario  Paper  Company — Arthur 
.Schmon,  M.  C.  Martin;  Pacific  Mills — J.  D. 
Zellerbach;  Powell  River  Company — A.  E. 
McMaster,  R.  H.  Scanlon;  St.  I.awrence 
Corporation — Ernest  Rossiter.  A.  K.  Cameron, 
T.  L.  Ralston;  Spruce  Falls  Paper  Company — 
F.  J.  Sensenbrenner,  George  Barber;  W.  H. 
Howard.  Counsel,  Canadian  Committee. 

NEWFOUNDLAND  MANUFACTURERS 
International  P.  &  P.  Co.  of  Newfound¬ 
land — A.  R.  Graustein. 

EUROPEAN  MANUFACTURERS 
Sweedish  Paper  Mills — A.  Wallenberg,  G. 

M.  Spencer,  S.  Belfrage,  L.  Ekelund,  J.  Don¬ 
aldson;  Norweigian  Paper  Makers,  Ltd. — J. 
Goldstein;  Finnish  Paper  Mills — E.  Child, 
J.  Madden;  Parsons- Whittemore — E.  R. 
Southouse. 

The  Montreal  Financial  Post  nn 
Thursday  of  this  week  said:  “Over  the 
last  10  days  several  meetings  of  the 
Canadian  producers  have  been  held  in 
Montreal.  While  they  are  in  accord 
as  to  the  evil  effects  of  price  cutting 
and  the  necessity  of  cooperating  with 
the  American  body  on  the  NRA  code, 
the  fact  that  certain  of  the  producers 
are  short  of  newsprint  tonnage  has 
made  it  difficult  to  obtain  whole-hearted 
cooperation.  It  is  proposed  to  get 
around  this  difficulty  by  arranging  to 
provide  those  manufacturers  with  a 
limited  amount  of  business  with  con¬ 
tributed  tonnage  from  the  producers  in 
a  more  fortunate  position.  To  that  end 
International  Paper  Company  is  re¬ 
ported  to  have  underwritten  50,000  tons 
of  newsprint  for  distribution  among 
Canadian  manufacturers  who  feel  that 
they  cannot  subscribe  to  t'ne  maintenance 
of  any  standard  schedule  of  prices  as 
long  as  they  have  not  got  what  they 
consider  is  a  fair  share  of  the  business. 
Reports  are  to  the  effect  that  Inter¬ 
national  will  contribute  30,000  tons  ta 
the  general  jackpot  of  50,000  tons  for 
distressed  Canadian  operators.  The 
rest  has  been  underwritten  by  Inter¬ 
national,  but  it  is  hoped  to  have  other 
companies  with  better  than  an  average 
volume  of  business  contribute  tonnage 
to  the  pool.” 
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WOULD  AMEND  RUlB 
OF  PRESS  GALLERY 


Radio  Company  Official  Suggd^ 
Conference  for  Purpose  of  Cleariai 
Way  for  Air  Reporters  to  Cover 
Proceedings  of  Congress 


iSptcial  to  Editob  &  Pubusrm) 

Washington,  Nov.  16 — A  joint  c* 
ference  between  representatives  | 
Columbia  News  Service,  Inc.,  the  Stanj 
ing  Committee  of  Correspondto^ 
Speaker  Henry  T.  Rainey,  and  Senait 
Royal  S.  Copeland,  chairman  of 
Senate  Rules  Committee,  to  discuss 
question  of  amending  the  press  galls) 
rules  of  Congress  to  admit  radio  repoq. 
ers  has  been  suggested  to  Chainaa 
Samuel  W.  Bell,  of  the  Standing  Coa 
mittee,  by  Henry  Adams  Bello*, 
Columbia  vice-president. 

Mr.  Bellows  made  his  suggestion  id 
lowing  receipt  of  notice  from  Mr.  Bd 
that  his  application  for  admission  i 
three  members  of  the  staff  of  Colunia 
News  Service  to  the  press  galleries  hd 
been  rejected  by  the  committee. 

“The  final  paragraph  of  your  letie 
states  that  the  rejection  of  these  apjil). 
cations  was  ‘as  the  result  of  the  only 
interpretation  of  the  rules  applicable  to 
the  case,’  ”  Mr.  Bellows  said  in  his  let¬ 
ter  to  Mr.  Bell  suggesting  the  confer¬ 
ence.  “I  entirely  concur  with  you  as  to 
the  correctness  of  this  statement. 

“This  immediately  brings  us  to  tk 
basic  question  suggested  in  my  letter  to 
you  of  Oct.  25,  1933 :  the  amendment  of 
the  rules  in  such  a  manner  that  an  a^|s  wel 
plication  for  admission  to  the  press  gd 
leries  of  Congress  may  be  acceptable  bind  aff 
your  committee  if  the  applicant  meets  i||lishme 
the  specific  requirements  of  Rule  1*  ’ 

as  it  now  stands,  and  to  Rules  2  and], 
if  amended  to  conform  in  phraseolog 
with  the  language  of  Rule  1. 

“You  will  note  that  Rule  1  specifis 
‘newspapers  or  publications  or  neu 


associations.’  It  is  our  suggestion  tlatfov.  1 


Rules  2  and  3  might  be  amended  sou 
to  be  more  closely  in  harmony  with  Knit 
1  by  inserting  the  words  ‘or  new' 
after  the  word  ‘newspaper’  in  line  i 
Rule  2  (as  printed  on  page  579  of  tk 
Congressional  Directory)  and  also  b 
lines  2  and  6  of  Rule  3. 

“It  is  our  belief  that  the  Columbia 
News  Service,  Inc.,  is  a  ‘news  associa¬ 
tion’  within  the  purview  of  Rule  1,  ia 
that  it  provides  news,  daily  and  bflroved 
telegraphic  service,  which  is  given  topped 
the  public  through  some  90  radio  broad¬ 


casting  stations  associated  with  bui,|f  the  < 
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except  in  a  very  few  cases,  totally  in^ 
pendent  of,  the  Columbia  Broadcasting 
System,  Inc. 

“The  manifest  purpose  of  the  rule 
governing  the  press  galleries  of  Con¬ 
gress  is  (a)  to  provide  full,  dependable 
and  prompt  news  service  to  the  public, 
and  (b)  to  prevent  any  possible  misur 
of  these  facilities  by  persons  not  eligitde 
to  admission  under  the  terms  of  Rule! 

It  seems  evident  that  the  application  on 
behalf  of  the  Columbia  News  Service, 

Inc.,  is  wholly  in  harmony  with  both 
of  these  purposes. 

“In  view  of  the  importance  of 
issues  involved,  may  I  suggest  that  thi^i  ‘ 
whole  matter  might  well  be  made  ‘'’jKrictf 
subject  of  a  joint  conference,  to  i'lcludel^j 
the  Speaker  of  the  House  of  Repre-p^ 
sentatives,  the  Chairman  of  the  Sei 
Committee  on  Rules,  the  members 
your  committee,  and  Mr.  Church  (TJ 
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Wells  Church,  head  of  Columbia’s 


Mil 


staff)  and  myself.  I  shall  be  glad 
make  the  arrangements  for  such  a 
ference  if  the  suggestion  meets  , 

your  approval.”  '  uf  ” 

No  action  had  been  taken  on  . 

Bellows’  request  when  this  was  wntyuori? 
ten,  but  Mr.  Bell  expected  to  cal)  jlh 
committee  together  to  reach  a  dccisunP"' 


OSCAR  WOODRUFF 

Oscar  Woodruff,  retired  editor,  ®icial 
Dansville,  N.  Y.,  died  Nov.  11  at  lyi  but 
home  in  Dansville  at  the  age  of  •bs  bi 
He  became  a  printer  at  the  age  o|  yal  ai 
and,  after  service  in  the  Civil  my  spri 
returned  to  purchase  the  Dansville  eyres  i 
press.  He  managed  the  paper  utyindun 
1877  until  his  retirement  in  1924. 


rd  ; 
;ht  ( 
news 

^rtidi 


fonal 

The 

Wishrr 


Editor  &  Publisher  for  November  18,  1933 


5 


ES 

r 

Mk 

in, 


CURB  ON  FALSE  NEWS  ASKED  AT  MADRID 

Representatives  of  World’s  Press  Recommend  Fact-Finding  Body  of  Experts  Be  Formed  to  Study 
1  Question — Resolution  Offered  by  U.  S.  Delegate 


[N  contrast  to  a  world- wide  tendency 
L  of  nations  to  insulate  themselves 
.jjainst  foreign  influences  and  to  become 
Sufficient  unto  themselves,  the  world’s 
press,  meeting  as  a  unit  last  week  in 
Madrid,  Spain,  under  the  auspices  of 
the  League  of  Nations,  showed  a  dis¬ 
tinct  trend  toward  internationalism  in 
dealing  with  the  free  flow  of  news, 
fiiere  were  subversive  elements  present, 
iS  there  are  at  all  international  con¬ 
ferences,  but  they  turned  up  losers  at 
the  close. 

First  of  all  in  importance,  the  confer¬ 
ence  went  on  record  as  opposing  the 
lissemination  of  false  news  by  coun- 
luies,  and,  what  was  more  to  the  point, 
^  up  a  fact-finding  commission  to 
study  the  false  news  problem  by  inves- 
Ligating  the  financial  set-up  and  methods 
f  news  gathering  agencies. 

The  resolution  embodving  this  prin- 

Iiple  was  introduced  by  Robert  T.  Pell, 
Jnited  States  representative  to  the  in- 
tmational  press  conference.  Its  adon- 
s  la-l^  was  hailed  as  a  victory  for  the 
,nfg.  rcdom  of  the  press.  In  this  country 
Is  adoption  occasioned  considerable 
urprise. 

)  thf  This  action,  and  a  reaffirrnation  of 
erto  he  importance  of  complete  liberty  of 
ait  of  he  press  and  opposition  to  censorshin 
a  IS  well  as  equality  of  treatment  for 
i  gil.  oumalists  regardless  of  their  nationality 
)leto  ltd  affiliation,  were  the  major  accom- 
asd  iishments  of  the  conference,  a  cabi'* 
lie  [worn  Madrid  to  Editor  &  Plbusher 
ndi  aid. 

oloo  One  of  the  sensational  by-products  of 
he  conference  was  the  statement  of  the 
cifid  'rench  delegates,  as  reported  in  a 
neiis  pecial  dispatch  to  the  Nnv  York  Times 
I  flat  lov.  11,  that  in  recent  weeks  France 
so  K  ad  abandoned  as  ineffective  the  control 
Rule  |f  the  press  which  she  had  long  main- 
newi’ pined.  The  statement  was  made  when 
ne  3,  jbe  French  delegates  backed  the  free- 
f  tklom  of  the  press  principle  and  opposed 
so  h|ensnrship. 

Other  resolutions  passed  at  the  con- 
imta  «ncc  recommended  the  establishmejit 
50C»  t  a  “court  of  honor”  for  disciplining 
1, «  liters  for  unethical  dispatches  ap- 
d  by  roved  an  international  identity  card 
cn  to  isaed  by  newspaper  or  news  agency 
road-  rectors,  and  asked  for  a  guarantee 
bto,  [the  safety  of  foreign  correspondents 
in^  herever  they  are  located. 

»stin|  The  “court  of  honor”  issue,  which 
id  its  beginning  at  the  Copenhagen 
«s  conference  in  1932,  was  vigorouslv 
L*  Mght  by  Mr.  Pell  and  James  I.  Miller, 
tt-president  of  the  United  Press,  as 
►ubne,  npractical  and  unnecessary.  Although 
*  conference  recommended  the  estab- 
shrnent  of  such  a  body  there  is  little 
kelihood  of  its  realization  in  view  of 
on  on  inerican  opiwsition.  Editor  &  Pitb- 
‘‘■v*®;  iSHFR  was  informed  in  word  from 
hdrid. 

if  international  conferences 

at  interests  have  fought  dog- 

j  against  censorship  and  further 

on  news  gathering  in  foreign 
r,':-!.»'ds.  Their  chief  result  has  been  to 


Repit| 

Sei 


Brd  against  subversive  policies  that 
;ht  endanger  further  the  free  flow 


h  throughout  the  world.  But  the 

5  resolution  which  in 

dadtj:*^  is  based  on  our  conception  of 
3  of  the  press  was  entirely  un- 

The  Pell  resolution,  which  was  passed 

fimously  after  an  annex  had  been 
irizcd  providing  opponents  could 
their  objections  and  make  addi- 
I  suggestions,  reads: 

■fhe  conference  recommends  the  e.s- 
Wishment  of  an  impartial  fact-finding 
Jjjy  composed  of  impartial  and  non- 
yjjjcial  experts  who  would,  with  the 
informal  collaboration  of  official 
bureaus,  report  on  the  best  teefi- 
E  “  and  financial  ways  of  remedying 
I  vS*  *Pread  of  false  news,  basing  them- 
keWhts  more  particularly  on  the  mem- 
y  of  the  Association  of  Journal- 


By  JOHN 

ists  accredited  to  the  League  of  Nations, 
which  was  written  in  reply  to  an  inquiry 
regarding  the  spread  of  false  news. 

“The  committee  would  report  to  the 
international  conference.” 


Robert  T.  Pell 


Under  the  terms  of  the  resolution  the 
commission  would  be  expected  to  in¬ 
vestigate  such  factors  as  the  support 
of  ownership  and  subsidies  which  might 
influence  false  reports,  supporters  of  the 
movement  said. 

The  resolution  was  passed  after  a 
long  fight,  in  which  the  Soviet  repre¬ 
sentative,  M.  Rosenberg,  supported  Pell, 
and  Stephane  Valot,  a  Frenchman, 
offered  the  most  articulate  opposition. 

Concerning  its  passage  Mr.  Pell  said : 

“This  marks  the  first  time  the  prob¬ 
lem  of  false  news  has  been  approached 
from  the  angle  of  the  greatest  freedom 
of  the  press  and  prevention,  instead  of 
from  the  angle  of  repression  and  punish¬ 
ment  as  adopted  at  previous  conferences 
in  Copenhagen  and  Madrid.  We  are 
highly  pleased  by  the  results  of  this 
conference  because  we  really  got  more 
than  we  expected.  Nothing  was  done 
contrary  to  our  desires.” 

He  also  pointed  out  that  the  fact¬ 
finding  body  mu.st  emerge  from  the 
initiative  of  the  journalists  themselves 
if  it  is  ever  to  be  formed. 

The  subject  of  false  news  predomi¬ 
nated  tbe  conference.  The  main  discus¬ 
sions  were  concerned  with  how  the  dis¬ 
semination  of  false  news  might  be 
prevented,  ending  ultimately  in  the  adop¬ 
tion  of  the  resolution  quoted  above. 

Before  Mr.  Pell  made  his  move,  the 
conference  seemed  bent  on  handling  the 
matter  by  means  of  the  international 
“court  of  honor.” 

The  honor  tribunal,  which  was  first 
brought  before  the  international  press 
conference  at  Copenhagen  last  year, 
would,  as  explained  at  this  session,  jud^e 
activities  of  newspapermen  and  penalize 
any  falsification  of  news,  the  printin" 
of  news  of  a  confidential  character,  and 
other  breaches  of  journalistic  etiquette. 

M.  Valot.  who  is  secretary  of  the 
International  Federation  of  Journal¬ 
ists,  which  started  the  movement  at 
Copenhagen,  vigorously  defended  the 
proposed  “court”  but  said  he  did  not 
have  much  hope  of  seeing  it  established 
due  to  American  opposition.  He  in¬ 
sisted  he*  thought  the  court  was  neces¬ 
sary  for  the  promotion  of  better  under¬ 
standing  between  nations  and  for  the 
elimination  of  undesirable  journalists, 
and  would  help  the  cause  of  peace  hv 
preventing  trespasses  of  journalistic 
privileges. 

Mr.  Miller  of  the  United  Press  said 
the  tribunal  would  serve  onlv  as  a  rje- 
pressive  measure.  Responsible  news¬ 
papers  and  news  agencies,  he  said. 


iV.  PERRY 

would  never  tolerate  the  falsification  ol 
news,  and  added  that  newspaper  readers 
were  the  ultimate  judges  of  the  veracity 
and  normal  standards  of  writers.  Or¬ 
ganizations  like  the  United  Press,  he 


James  I.  Miller 


said,  depend  on  accurate,  truthful  news 
coverage,  and  that  had  it  furnished 
anything  else  than  this,  it  could  not 
have  grown  to  its  present  proportions 
He  declared  the  court  of  honor  was 
absurd,  unworkable,  and  couldn’t  pos¬ 
sibly  serve  the  universal  interests  of 
the  press  and  its  readers.  He  also 
pointed  out  that  no  honest  employer 
would  dismiss  any  correspondent  in 
whom  he  had  long  held  confidence  even 
though  such  an  organization  as  the 
tribunal  of  honor  might  decide  that  the 
correspondent  did  not  i wan  ant  such 
confidence. 

J,  W.  Henry,  president  of  the  Neder- 
landsche  Daqblad,  firmly  supported  Mr. 
Miller  in  the  discussion. 

A  resolution  was  finally  presented, 
and  subsequently  approved,  which  de¬ 
clared  for  the  principle  of  a  court  of 
honor  for  journalists,  which  should  be 
organized  only  bv  journalists,  thus 
eliminating  any  official  control. 

An  American  exception  was  noted  on 
the  resolution  upon  the  motion  of  Mr. 
Miller.  This  exception  was  the  same 
as  that  made  at  Copenhagen; 

“We  abstain  from  voting  on  the  reso¬ 
lution  dealing  with  the  tribunal  of'honor 
.  .  .  We  desire  to  attract  attention  to 
its  impracticability  from  the  standpoint 
of  American  newspapermen.  We  can 
recognize  only  two  duties.  One  is  to 
our  public  which  will  inevitably  punish 
in  its  own  way  any  professional  dere¬ 
liction.  The  other  is  to  operate  under 
the  laws  of  the  countrv  in  which  we 
function.  We  can  see  no  need,  so  h-r 
as  we  are  concerned,  for  any  extra-legal 
agency  to  deal  with  matteres  which  al- 
readv  fall  within  existing  jurisdictions.” 

With  this  controversial  matter  side¬ 
tracked,  the  conference  sought  other 
ways  to  insure  the  purification  of  news. 
There  was  considerable  discussion  be¬ 
fore  Mr.  Pell  introduced  his  resolution. 

The  Czechoslovakian  delegate.  Dr. 
Hajek,  said  that  an  ignorance  of  true 
news  was  back  of  the  dissemination 
of  false  news,  and  suggested  an  inter¬ 
national  publication  and  international 
radio  broadcasting  station  for  correct¬ 
ing  wrong  impressions. 

Closer  relationship  between  news¬ 
papermen  was  suggested  by  Chou 
Cheng  Ou,  Chinese  delegate,  as  a  pre¬ 
ventive  of  false  news.  He  urged  that 
the  press  guard  readers  against  “mili¬ 
taristic,  imperialistic  ideas  of  some  gov¬ 
ernments.” 

The  Soviet  delegate  declared  that  a 
world-wide  campaign  exists  to  dissemi¬ 


nate  false  news  in  regard  to  the  Soviet, 
and  that  his  country,  therefore,  desired 
action  against  such  tactics.  The  mis¬ 
sion  of  the  conference,  he  said,  was  to 
suppress  the  publication  of  false  news, 
and  he  felt  that  the  conference  should 
aid  the  controlled  press  by  helping  them 
“shake  off  the  yoke.” 

In  declaring  itself  against  censorship 
the  conference  struck  a  delicate  prob¬ 
lem.  In  the  end  it  restated  its  faith 
in  the  declaration  gainst  censorship  and 
for  freedom  of  the  press  made  at 
Copenhagen. 

In  discussing  this  subject,  Mr.  Ros¬ 
enberg  admitted  that  the  system  in 
Russia  of  consulting  journalists  re¬ 
garding  specific  dispatches  constituted 
censorship.  He  said  his  country  was 
now  on  the  defensive  and  found  the 
plan  necessary;  after  a  period  of  evo¬ 
lution,  he  said,  the  system  would  prob¬ 
ably  be  changed. 

The  Russian  delegate  also  intro¬ 
duced  a  resolution,  which  bound  the 
press  associations  “to  resist  any 
action  that  might  lead  to  aggression 
on  the  part  of  nations.”  The  conference 
split  on  the  definition  of  aggression, 
and  no  action  was  taken. 

The  resolution  calling  for  a  guar¬ 
antee  for  the  safety  of  foreign  corre¬ 
spondents  read  as  follows: 

“Noting  the  importance  of  the  part 
played  in  the  very  life  of  the  press  and 
also  in  international  relations  by  tbe 
professional  work  of  correspondents  of 
newspapers  and  news  agencies  in  coun¬ 
tries  other  than  their  own;  noting  also 
that  this  work  is  frequently  hampered 
and  sometimes  made  impossible  from 
circumstances  arising  either  out  of  inter¬ 
national  conditions  of  the  country  where 
they  reside  or  relations  between  those 
countries  and  the  countries  of  which 
they  are  nationals;  noting  that  these 
journalists  are  in  danger  of  finding 
themselves  isolated  without  assistance 
because  they  are  far  from  their  coun¬ 
try,  newspaper,  agency  and  their  pro¬ 
fessional  associations. 

“The  conference  hopes  there  may  be 
established  a  general  code  of  rules,  of 
a  political-legal-professional  character, 
calculated  to  ensure  the  work  and  per¬ 
son  of  the  press  correspondents  in  coun¬ 
tries  other  than  their  own,  and  ex¬ 
presses  the  desire  that  such  rules  may 
be  extended  and  internationally  con¬ 
fined  in  order  to  establish  the  neces¬ 
sary  reciprocity  and  also  guarantee  the 
safety  of  correspondents  in  whatever 
country  they  find  themselves.” 

Subsidizing  of  newspapers  by  mu¬ 
nitions  plants,  a  subject  kept  carefully 
behind  closed  doors  in  Europe  for 
years,  came  out  for  a  second  time 
when  the  Russian  delegate,  M. 

.  Rosenberg,  who  introduced  the  sub¬ 
ject  early  in  the  conference  proceed¬ 
ings,  made  a  formal  motion  that  a 
declaration  against  the  practice  be  put 
into  the  preamble  of  the  general  reso¬ 
lution. 

The  Little  Entente  and  French  dele¬ 
gates  succeeded  in  having  the  resolu¬ 
tion  killed.  One  French  delegate  stated 
squarely  that  his  nation  would  not  ac¬ 
cept  any  proposals  if  this  were  in¬ 
cluded. 

The  League  of  Nations  committee 
issued  a  statement  denying  reports  that 
the  object  of  this  conference  was  to 
place  restrictions  on  journalists.  A 
spokesman  for  the  committee  ex¬ 
plained  : 

“We  do  not  deny  that  government 
press  bureaus  represented  here  may 
want  to  place  restrictions  on  journal¬ 
ists,  but  wbat  we  want  to  make  clear 
is  that  the  newspapers  and  services 
also  have  a  voice  and  that  the  League 
is  merely  offering  an  opportunity  for 
agreements  to  be  made." 

Webb  Miller,  European  news  man¬ 
ager  of  United  Press  Association,  who 
represented  United  Press  at  the  Copen- 
(Contitiued  on  page  39) 
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GANGSTERS  BOMB  NEWSPAPER  PLANT  conditions  on  the  part  of  a  considerable 
^FFKING  TO  SILENCE  CRITICISM  percentage  of  Mansfield  s  law-respecting 

_  ^  citizenship  to  curb  the  lawlessness  which 

Mailinir  Room  of  Mansfield  (O.)  News-Journal  Wrecked  in  has  been  permitted  to  thrive  wit^hout 
Mailing  t\oom  .  —  .  •  o  interference  and  to  again  make  this  a 

Sunday  Mommg  Explosion — nresses  unnarmea  which  to  live  and  to  con- 

Editor  Blames  Racketeers— No  Clues  duct  legitimate  business. 

- - -  A  crime  of  this  kind  is  not  local  — 

M  Editor  &  Publisher)  Sept.  27,  1929— Ten  sticks  of  dyna-  it  becomes  of  interest  and  concern  all 

Mansfield  O  Nov  13— Bomb-  mite  found  under  hood  of  R.  C.  Holies’  over  Ohio  and  all  over  the  country.  If 
tna  Ihe  Neus-Joumal  car,  but  these  failed  to  explode.  gangdom  moves  to  prevent  freedom  of 

plant  ^ly  Sundlj  coming  is  another  Police  immediately  sought  to  discover  newspaper  expression  in  Mansfield  then 
incident  in  the 


-  series  of  mysteri¬ 
ous  bomb  attacks 
that  have  been  as¬ 
sociated  with 
Mansfield  news¬ 
paper  operations 
within  the  past 
five  years. 

Motives  in  the 
several  occur- 
rences  appear  en¬ 
tirely  disassociated 
and  the  most  re¬ 
cent  is  credited  to 
G.  J.  Kochenderfer  underworld  disap¬ 
proval  of  a  con¬ 
sistently  maintained  editorial  policy 
condemning  laxity  in  local  law  enforce¬ 
ment  and  directing  attention  to  increas¬ 
ing  activities  of  “known  criminals’’  and 
gangsters  in  this  city.  G.  J.  Kochen¬ 
derfer  is  editor  and  S.  A.  Horwitz  is 
president  of  the  News- Journal. 

Mansfield  is  so  situated  as  to  ^ 
readily  accessible  as  a  hideout  for  big  | 
city  gangsters  who  have  reason  to  be  Damage  wrought  by  bomb  in  Mansfield  News-Journal  plant.  Overhead  steam 
temporarily  missing  from  their  regular  pipes  were  ripped  loose,  doors  torn  from  their  hinges,  and  the  long  delivery 
haunts  and  an  increasingly  tolerant  ad-  tables  were  blown  to  bits.  Two  huge  holes  were  torn  in  the  ceiling  and  a 
ministrative  attitude  has  resulted  in  an  smaller  one  in  the  floor.  A  steel  and  wood  partition  between  the  mailing 
unusually  large  number  of  undesirables  rooms  was  shattered,  and  debris  scattered  on  the  press.  However, 

—bootleggers,  professional  gamblers  and  it  ^^.39  pot  damaged, 

general  racketeers  making  this  city  a 

haven.  identity  of  those  responsible  freedom  of  the  press  is  menaced  by  a 

As  an  independent  newspaper,  inclined  £0^  the  bombing,  but  thus  far  have  vicious  element  elsewhere  as  well  as 
to  frank  and  fair  editorial  expression,  tpade  little  progress.  here.” 

the  News-Journal  has  not  intentionally  ^  clue  which  is  being  investigated  is  - — - 

adopted  a  “crusading”  attitude,  but  has,  the  pair  of  mysterious  telephone  calls  DONATIONS  UNDER  FIRE 

on  ^nous  wcasions  felt  the  obligation  to  the  residence  of  Editor  K.Khenderfer,  ,,  «  _  offirUI  New 

to  direct  public  attention  to  the  danger  gj  Rowland  avenue.  Otticiai  Demand*  new 

involved  in  permitting  the  criminal  ele-  jjjg  hrst  call  was  made  at  7 :30  Ruling  on  Charity  Contributions 
ment  to  gain  ascendancy  in  a  city  which  p  Saturday  “V  man  apparently  ( S pcdoi  to  EDixt^R  &  Publisher) 

had  progress^  on  the  basis  of  being  undeV  the  influence  of  intoxicants,  heaped  Washington',  D.  C.,  Nov.  13— 
a  good  city  m  which  to  live  and  a  safe  abuse  on  the  newspaper  and  attacked  hether  donatums  to  a  Community 
city  in  which  to  rear  a  family.”  the  editor,  but  refused  to  give  his  name.  Chest  are  deductible  from  taxable 

In  its  editorial  policies,  its  approval  \f_c  Kochenderfer  answered  another  incomes  of  a  newspaper  publishing  com- 
of  what  it  believes  to  be  right  and  its  telephOTe  call  at  10:20  A.  M.  Sunday.  l«ny  for  purposes  of  income  tax  compu- 
condemnation  of  what  it  regards  as  “How  did  von  like  the  nresent’”  she  tation,  must  again  be  decided  by  the 
“wrong”,  the  Mansfield  News-Journal  was  asked  “We’ve  irnt  a  lot  more  of  S.  Board  of  Tax  Appeals,  Commis- 
has  not  been  unlike  many  other  news-  them’’  the  voice  said.^  of  ^uy  T.  Hel- 

papers  which  pride  themselves  on  their  j^e  paper  has  offered  a  $500  reward  announced  he  wdl  not 

freedom  to  say  what  they  believe  to  be  £0^  information  leading  to  the  arrest  acquiesce  m  the  Board  s  opinion  handed 
for  the  best  interests  of  their  communi-  conviction  of  the  bombers.  ‘fo""  regime  of  his  i^ede- 

^  ,  .  Doubt  has  been  expressed  that  facili-  "ssor  former  Commissioner  DavM 

At  4:06  o’clock  yesterday  morning  ties  available  to  a  sniall  city  police  de-  ^ 

a  crudely  made  bomb  was  thrown  partment  are  sufficient  to  cope  success- 
trough  a  basement  window  into  the  fully  with  carefully  laid  plots  of  shrewd 

News-Journal  mailing  room,  adjacent  to  gangsters,  and  it  was  an  earlier  sugges-  ^  board  A\hich  has  almost  the 

the  press  rc^m.  tiun  of  the  News-Journal  that  in  cases  f  me  Personnel  as  the  one  which  decided 

The  explosion,  heard  for  a  mile,  involving  major  crimes,  the  assistance  the  publisher  in  the  IVashwgton 
wrecked  the  mailing  room,  shattered  of  a  special  state  or  federal  operative,  o" 

windows  throughout  the  building  and  experienced  in  such  cases,  would  l)^  appeal  of  the  Journal  Printing  Company, 
damag^  furniture  in  the  offices  above. .  more  effective  and  could  follow  through  Jamestown,  N  Y.  .  ,  . 

but  did  not  harm  the  presses,  which,  to  other  cities,  if  necessary.  publishers  donated 

after  being  cleared  of  debris,  were  in  In  an  editorial  titled  “Gangdom 
readiness  for  Monday’s  editions.  No  Speaks  Its  Own  Language”  the  News-  ‘ 


Sunday  paper  is  printed. 

Property  damage  in  Sunday’s  explo-  ■'''‘“DrsWuction“oF  a“nkvVaiir'  plant  ‘‘^mained  in  dispute  for  more  than  a 
sicxi  was  not  as  great  as  that  done  in  would  be  futile.  Killing  of  those  who  j  “""'y  payment  of  $180  was 

the  bombing  of  the  Journal  plant  at  mid-  make  a  newspaper  would  be  ineffective  representing  the  tax  on 

night,  Aug.  21.  1931.  when  a  more  pow-  in  quieting  criticism  of  evils  or  prevent-  f  thereupon  the  newspaper  pub- 
erful  bomb  placed  in  a  basement  win-  ing  commendation  of  that  which  is  be-  l  ,  r  i 

dow  tore  out  a  large  section  of  the  lieved  to  be  right.  date  has  been  set  for  the  hearing. 

concrete  foundation,  wrecked  business  “Another  publishing  plant  would  be  y  ,  muMcmvi  u/ixu  cr'rvrr 
and  editorial  departments,  and  shattered  quickly  provided,  other  men  would  take  JOHNSON  WITH  SCOTT 

plate  glass  for  a  block  around.  up  the  task,  and  the  newspaper  would  Edward  L.  Johnson  has  been  ap- 

Clues  in  the  1931  bombing  led  into  Ro  m  the  service  of  its  community  Pomted  midwestern  sales  representative 
Toledo,  through  auto  license  numbers,  m  accordance  with  its  conscientious  ^or  Walter  Scott  &  Co.,  newspaper  press 
but  stopped  there,  local  police  asserting  views  and  to  the  extent  of  the  ability  Guilders.  His  headquarters  will  be  in 
that  no  co-operation  was  given  in  the  of  those  associated  with  it.  Walter  Scott  &  Co.’s  Chicago  office, 

larger  city,  an  official  there  being  quoted  “Had  the  vicious  attack  of  Sunday  Johnson  was  formerly  with  R.  Hoe 
as  saying  “it  was  not  their  crime.”  morning  succeeded  to  the  point  of  wreck-  &  Co.’s  Chicago  office  as  sales  repre- 
Two  days  afterward.  -Aug.  23,  1931,  essential  equipment,  facilities  would  sentative. 
a  sulphur  bomb  was  found  in  a  hallway  •i^ve  been  immediately  available  ^r  „  daTh  Mru/c 
of  the  Mansfield  News  building  (now  printing  the  paper  in  some  nearby  city,  ‘  NEWS  CHANGES 

occupied  by  the  News-Journal)  and  regular  publication  would  be  The  following  changes  have  been  an- 

slight  damage  was  done.  umnterrupted.  nounced  by  the  St.  Paul  Daily  Nervs: 

Bombs  in  other  local  attacks  involv-  “Should  the  threats  of  further  vio-  Herman  Ridder  becomes  general  man- 
ing  newspaper  publications  were:  lence  be  carried  out,  in  whatever  form  ager;  J.  R.  Van  Horn,  advertising 

Oct.  28.  1928 — Home  of  R.  C.  Hoiles,  *^.^y  ^^^y  take,  there  will  be  others  who  director  and  business  manager ;  Wm. 
then  publisher  of  the  Mansfield  News,  will  carry  on  the  work  as  earnestly  and  H.  Neal,  advertising  manager  and  H. 
damaged  by  explosion  of  bomb.  possibly  even  more  effectively — for  it  Shugard,  circulation  manager. 


Journal  on  Monday  said,  in  part ; 


from  taxable  income.  The  matter  has 


No  date  has  been  set  for  the  hearing. 

E.  L.  JOHNSON  WITH  SCOTT 

Edward  L.  Johnson  has  been  ap- 


ST.  PAUL  NEWS  CHANGES 

The  following  changes  have  been  an¬ 
nounced  by  the  St.  Paul  Daily  Nervs: 


3  CINCINNATI  DAILIE 
BAR  RADIO  PROGRAM 

No  Statement  Made  by  Publitben  0 
Action  Taken  Nov.  15 — Under. 

stood  to  Have  Resulted  From 

News  Competition 

(By  telegraph  to  Editor  &  PuBLisuit) 

Cincinnati,  Nov.  15 — For  the  fn  “f 
time  in  more  than  11  years,  readj  *' 
of  the  three  Cincinnati  dailies,  ti 
Enquirer,  the  Post  and  the  Times-St} 
missed  their  daily  radio  program  s  ^ 
nouncements  today.  “ 

This  was  due  to  the  action  of  C; 
cinnati  Publishers  Association  wh;;  ^ 
placed  a  ban  on  the  further  publicati;  ^ 
of  radio  programs  as  news  matter »  '  1 
fective  Nov.  15.  No  offeial  stateii!  i„ 
was  issued  by  the  Publishers  Associ 
tion,  but  it  is  understood  that  the  im 
ter  of  eliminating  radio  prograns  Ij 
been  under  discussion  by  the  publi.;  uj 
ers  for  more  than  a  year.  It  was  e 
ally  decided  to  cease  publishing  the 
It  is  understood  that  the  reason  w 
the  constant  encroachment  of  the  rai  jj 
upon  the  business  of  the  newspape  w 
both  in  the  matter  of  news  disseminj 
tion  and  advertising.  j|! 

Newspapers  of  Cincinnati  have  b«  jj, 
generous  to  radio  stations  for  a  numb  « 
of  years.  Sunday  sections  were  cz  ^ 
ried  devoted  to  radio,  and  there  was 
regular  publioation  of  all  prograu  53 
This  continued  until  about  four  ytai  |g 
ago,  when  Sunday  sections  were  dro; 
ped  and  newspapers  carried  radio  pr  p, 
grams  along  with  daily  news  matte  jc 
About  two  years  ago  the  newspape  tc 
curtailed  their  radio  announcenKrt 
eliminating  all  advertising  feature  j 
Since  that  time  the  matter  of  elimin  „ 
tion  of  programs  has  been  under  dit  f, 
cussion,  but  it  was  impossible  for  ti 
newspapers  to  reach  an  agreement  e  « 
til  recently.  It  is  understood  that  ti  t| 
stations  will  arrange  for  independe  b 
circulation  of  their  programs  to  me  p 
demands  of  radio  fans.  It  is  said  thi 
the  radio  stations  may  arrange  to  a: 
vertise  their  programs 

McLEAN  GUARDIAN  NAMED 

(Special  to  Editor  &  Publisher) 

Washington,  Nov.  13 — Rear  .Kdmin 
Mark  L.  Bristol,  U.  S.  N.,  retired,  ha 
been  named  to  take  charge  of  the  affair 
of  Edward  B.  McLean,  former  publish.! 
of  the  Washington  Post,  who  recenS; 
was  adjudged  insane.  Admiral  Bristol' 
authority  over  Mr.  McLean’s  perw 
and  estate  was  established  by  an  appoint 
ment  in  Judge  C.  Gus  Grayson  in  tii 
circuit  court  at  Townson,  Md.  He  lik 
wise  was  appointed  in  the  District  0 
Columbia  to  look  after  Mr.  McLea’i 
affairs  here,  as  the  Maryland  appoint 
ment  did  not  confer  jurisdiction  i 
Washington. 

BOONE  ON  COAST 

Rodney  E.  Boone,  president  of  tl* 
Rodney  E.  Boone  Organization,  natioal 
advertising  representatives  for  Heart 
newspapers  in  10  cities,  arrived  in  Sa 
Francisco  recently,  after  contacting  lead 
ing  advertising  agency  heads  and  visi 
ing  Seattle  and  other  Boone  offices « 
his  way  to  the  Coast.  Mr.  Boone'i 
itinerary  called  for  him  to  spend  ta 
days  in  San  Francisco  office,  and  after 
visiting  William  Randolph  Hearst  at 
San  Simeon,  to  spend  ten  days  in  Lot 
Angeles  office,  returning  to  New  York 
headquarters  via  Chicago  and  Detrcit 
'  offices. 

ANNOUNCES  RATe'  INCREASE 

*  The  Chanute  (Kan.)  Tribimc  has  as 
\  nounced  that  its  general  advertising  rail 
[  will  be  advanced  from  3  cents  a  li« 
flat  to  4  cents  a  line  flat  on  Jan.  ' 
Present  contracts  will  be  continiKil 
until  expiration. 

SANCHEZ  IMPROVING 

Arnold  Sanchez,  assistant  bus! 
manager  of  the  Neiv  York  Times, 
has  been  gravely  ill  of  colitis  in 
Polyclinic  Hospital  for  the  past  two 
months  is  reported  improving. 
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FREE  PRESS  ISSUE  STILL  IN  SPOTLIGHT 

Although  Reasonably  Sure  of  Clause  in  Code  Reaffirming  Rights,  Clamor  Continues— Scripps- 
Howard  and  A.S.N.E.  Make  Declarations — Withdraw  Code,  Lippmann  Says 


The  demand  of  the  newspapers  for 
a  free  press  clause  in  the  NRA 
newspaper  code^  continued  unabated  this 
week.  With  NRA  officials,  including 
Administrator  Hugh  S.  Johnson  and 
Deputy  Administrator  Lindsay  Rogers 
on  record  as  saying  that  nothing  would 
be  done  to  impair  the  freedom  of  the 
press,  victory  for  the  publishers  seems 
reasonably  assured.  The  problem  now 
seems  to  hinge  on  the  wording  of  the 
clause  to  be  inserted. 

It  was  well  understood  at  code  con¬ 
ferences  in  New  York  this  week  that 
unless  a  section  about  the  freedom  of 
the  press  is  inserted  in  the  code  there 
will  be  no  code,  Editor  &  Publisher 
learned. 

Among  the  major  activities  of  the 
week  in  regard  to  the  free  press  con¬ 
troversy  were  the  statement  of  Scripps- 
Howard  Newspaj^rs  that  “we  will  sup¬ 
port  to  the  limit  the  retention  of  a 
clause  which  will  prevent  any  debate 
about  the  rights  of  the  newspapers  of 
this  nation  to  publish  facts  and  express 
opinions” ;  adoption  of  a  resolution  by 
the  board  of  directors  of  the  American 
Society  of  Newspaper  Editors  which 
uid  the  editors  “deem  it  of  the  utmost 
importance  to  the  American  people” 
that  the  newspaper  code  contain  a  free 
press  clause;  an  answer  by  the  Amer¬ 
ican  Newspaper  Publishers  Association 
to  charges  made  by  Donald  R.  Rich- 
berg,  NRA  general  counsel,  against  the 
association,  and  another  flood  of  news¬ 
paper  editorials  on  the  subject  of  the 
free  press. 

The  Scripps-Howard  declaration, 
which  was  given  prominent  position  in 
the  group’s  dailies  Nov.  13.  was  signed 
by  Robert  P.  Scripps,  president  of  the 
organization.  It  follows  in  full : 

"Two  quotations  from  General  John¬ 
son  during  his  trip  into  the  west  create 
an  issue  with  respect  to  which  Scripps- 
Howard  Newspapers  desire  to  make 
their  position  perfectly  clear. 

“In  his  Chicago  speech.  General  John¬ 
son  said :  T  am  as  devoted  as  any  of 
these  critics  to  the  constitutional  prin¬ 
ciple  of  a  free  press.  Nothing  will  ever 
be  done  in  or  by  NRA  to  impair  it.’ 

“In  Kansas  City,  asked  if  he  were 
willing  to  have  written  in  the  final 
newspaper  code  the  assurance  he  ex¬ 
pressed  in  Chicago,  he  was  quoted  as 
saying:  T  do  not  think  it  is  either 
necessary  or  proper.  It  is  hardly  fair 
to  ask  the  President  to  state  in  a  code 
that  he  is  not  going  to  violate  the 
Constitution  of  the  United  States,  for 
freedom  of  the  press  is  guaranteed  in 
the  Constitution.’ 

“NRA  as  it  relates  to  journalism  in¬ 
volves  two  separate  elements.  One  has 
to  do  with  the  economics  of  newspaper 
making.  The  second,  with  the  most 
fundamental  of  all  constitutional  rights. 

“The  Scripps-Howard  Newspapers 
»re  definitely  on  record  as  supporting 
the  economic  objectives  of  the  National 
Recovery  Administration.  As  a  matter 
of  fact,  these  newspapers  were  urging 
the  theory  of  higher  wages  and  shorter 
hours  and  industrial  planning  and  co¬ 
operation,  as  necessary  for  a  recovered 
and  stabilized  prosperity,  before  Presi¬ 
dent  Roosevelt  was  elected  or  even 
nominated,  or  the  NRA  program  formu¬ 
lated. 

“In  the  economic  philosophy  which 
the  code  symbolizes  we  believe  sin¬ 
cerely,  and  for  the  genius  of  General 
Johnson  in  propounding  that  philosophy 
we  have  great  admiration.  As  publish¬ 
ers  we  are  willing  to  plav  our  full 
part  toward  NRA  success,  whatever  the 
price  may  be,  as  the  newspaper  code 
relates  to  the  manufacturing  and  indus¬ 
trial  phases  of  newspaper  making. 

“As  to  the  second  element — freedom 
of  the  press: 

“Something  more  than  economics, 
something  more  than  depressions  or  ma¬ 
terial  prosperity,  is  involved  in  that: 
something  that  took  centuries  of  bitter 


and  bloody  struggle  to  secure.  Dur¬ 
ing  those  centuries,  prosperity  and  hard 
times  came  and  went,  but  the  struggle 
went  on,  until,  finally.  Democracy  was 
horn.  The  very  heart  of  Democracy 
is  the  right  of  free  expression.  No 
depression,  however  severe,  no  economic 
recovery,  however  successful,  should  be 
allowed  to  still  that  heart. 

“Freedom  of  the  press  is  merely  one 
form  of  freedom  of  expression.  News¬ 
papers  simply  chance  to  be  the  channel 
through  which  modern  expression  flows. 
The  urge  for  freedom  of  expression  is 
older  and  more  vital  than  newspapers, 
or  any  other  medium  of  expression. 

“Freedom  of  expression  as  set  forth 
in  number  one  of  the  Bill  of  Rights 
of  the  Constitution  of  the  United  States 
is  a  right  peculiar  to  no  special  class 
of  persons.  It  is  a  right  inherent  in 
every  American  citizen,  and  without  it. 
democracy  would  cease  to  exist.  It  is 
the  essence  of  liberty.  About  its  preser¬ 
vation  the  door  to  argument  should  not 
even  be  opened. 

“Legal  opinions  differ  as  to  the  ability 
of  an  American  to  waive  a  constitutional 
right,  and  as  to  what  would  be  the 
implication  should  newspapers  sign  a 
code  under  NIRA  which  did  not  con¬ 
tain  a  free  press  clause. 

“With  all  due  respect  to  President 
Roosevelt,  to  General  Johnson,  to  the 
assistants  of  the  latter,  and  to  their  sin¬ 
cerity  in  expressing  their  devotion  to 
the  principle  of  freedom  of  the  press, 
it  is  our  deep  feeling  that  no  conscien¬ 
tious  newspaperman  in  this  nation 
should  agree  to  anything  over  which 
the  slightest  doubt  in  this  matter  might 
hang. 

“The  way  to  eliminate  doubt  and 
keep  closed  the  door  to  argument  is  to 
retain  in  the  newspaper  code  the  clause 
which  reasserts  the  principle. 

“Toward  a  President  who  himself, 
like  his  administrator,  is  sincerely  de¬ 
voted  to  the  principle,  there  should  be 
no  impropriety,  no  unfairness,  about 
that. 

“So  we  say — as  the  newspaper  code 
affects  the  manufacturing,  the  indus¬ 
trial,  the  economic  aspects,  comnetitive 
practices,  houp,  wages,  working  con¬ 
ditions,  collective  bargaining,  and  every 
other  phase  with  which  the  National 
Recovery  Act  is  designed  to  deal,  the 
Scripps-Howard  Newspapers  are  whole¬ 
heartedly  back  of  NRA. 

“And  we  say,  with  equal  emphasis — 
as  the  code  relates  to  freedom  of  the 
press  we  will  support  to  the  limit  the 
retention  of  a  clause  which  will  prevent 


any  debate  about  the  right  of  the  news¬ 
papers  of  this  nation  to  publish  facts 
and  express  opinions. 

“It  is  our  further  feeling  that  Presi¬ 
dent  Roosevelt  and  General  Johnson  in 
their  final  consideration  of  the  news¬ 
paper  code  will  appreciate  the  logic  ana 
the  necessity  of  this  position.” 

The  directors  of  the  American  Society 
of  Newspaper  Editors  took  their  action 
calling  for  a  reaffirmation  of  the  presses 
constitutional  rights  at  a  meeting  in 
Chicago  Nov.  12.  The  resolution  they 
adopt^  follows: 

“Whereas,  the  National  Recovery 
Act  and  its  enforcement  presents 
possibilities  of  direct  or  indirect  re¬ 
strictions  of  the  freedom  of  the  press, 
and 

“Whereas,  it  is  beyond  all  question 
that  the  freedom  of  the  press  was 
guaranteed  in  the  First  Amendment  to 
the  Constitution,  not  to  confer  a  special 
and  peculiar  privilege  upon  the  press 
but  in  order  to  protect  the  fundamental 
rights  and  essential  liberties  of  a  free 
people,  and 

“Whereas,  there  is  an  effort  to 
create  an  opinion  that  special  immuni¬ 
ties  are  being  sought  for  newspaper 
publishing  as  a  business  under  the  guise 
of  defending  the  liberty  of  the  press, 
making  a  specific  statement  of  the  po¬ 
sition  of  the  society  desirable, 

“Now,  therefore,  be  it  resolved,  that 
the  board  of  directors  of  the  American 
Society  of  Newspaper  Editors  considers 
it  a  matter  of  the  utmost  importance 
to  the  American  people  as  well  as  to  the 
press  that  the  newspaper  code  now 
being  formulated  under  the  provisions 
of  the  National  Recovery  Act  shall  con¬ 
tain  a  specific  statement  on  behalf  of 
the  government  as  one  of  the  contract¬ 
ing  parties  that  the  acceptance  of  a 
newspaper  code  is  not  intended  to,  and 
shall  not  be  construed  as  waiving  abro¬ 
gating  or  modifying  the  rights  of  free 
speech  and  the  freedom  of  the  press  as 
these  are  guaranteed  under  the  Consti¬ 
tution  of  the  United  States  and  several 
states.” 

A  statement  of  Mr.  Richberg  to  the 
effect  that  the  A.N.P.A.  was  one  of  the 
outstanding  groups  to  oppose  the  NR.A 
program  and  that  the  free  press  prin¬ 
ciple  was  not  imperilled  in  the  program 
was  emphatically  refuted  in  an  A.N.P.A. 
bulletin  sent  out  Nov.  9. 

The  bulletin  outlined  the  efforts  made 
by  the  association  to  cooperate  with  the 
NR.A,  citing  the  innumerable  confer¬ 
ences  which  had  taken  place  on  the 
newspaper  code.  “Today,”  the  bulletin 
said,  “there  are  but  two  real  difficulties 


WALLACE  REPLIES  TO  PRESS  CRITICISM 


(.special  to  Editox  ft  Publisher) 

Chicago,  Nov.  14 — Secretary  of 
Agriculture  Wallace  took  up  the 
administration’s  resentment  against  news¬ 
paper  criticism  in  a  speech  here  yes¬ 
terday  before  the  Association  of  Land 
Grant  Colleges  when  he  criticized  the 
attitude  of  city  people  towards  the  re¬ 
covery  program  as  expressed  in  Chi¬ 
cago  newspapers.  This,  he  said,  is 
“far  more  dangerous  than  the  outbreaks 
in  Iowa.” 

Departing  from  his  prepared  address, 
he  referred  to  a  clipping  in  his  hand 
which  he  described  only  as  an  editorial 
from  a  Chicago  P.M.  newspaper  saying: 

“If  people  of  Chicago  cannot  become 
possessed  of  a  more  statesman-like 
knowledge  of  the  national  crisis,  the 
consequences  will  be  such  that  Chicago 
must  surely  become  an  ash  heap.  1 
admit  that  the  processing  tax  is  un¬ 
popular.  But  it  is  justified  if  for  no 
other  reason  than  that  it  brings  us  more 
promptly  to  reailization  of  our  predica¬ 
ment.” 

Referring  to  the  editorial  which  de¬ 
scribed  the  advancing  city  living  costs 
to  meet  the  expense  involved  in  the 


program  of  farm  production  control. 
Secretary  Wallace  declared  “it  is  damn¬ 
able  to  set  class  against  class." 

“Details  of  our  plans  may  be  subject 
to  criticism,”  he  said,  “but  the  plan 
itself  is  an  effort  to  face  the  facts  and 
to  correct  a  situation  resulting  from  15 
years  of  failure  to  face  resolutely  our 
responsibilities  as  a  creditor  nation  that 
also  is  an  exporting  nation.” 

Gen.  Hugh  S.  Johnson  denied  all  gov¬ 
ernment  censorship  in  his  speech  at 
Louisville,  Ky.,  Nov.  13.  He  remarked 
that  he  recently  heard  a  charge  that 
NRA  “had  censored  the  radio.”  Con¬ 
tinuing  he  said: 

“It  seems  to  me  that  we  have  listened 
to  the  attacks  of  Senator  Hatfield  of 
West  Virginia  on  the  NR.A.  I  think 
such  distinguished  Republican  statesmen 
as  James  M.  Beck,  of  Pennsylvania, 
have  been  equally  acrid.  Never  has 
anybody  that  I  have  ever  heard  of  con¬ 
nected  with  the  NRA  demanded  or 
proposed  or  suggested  that  arguments 
counter  to  the  President’s  recovery  pro¬ 
gram  should  be  barred  from  utterance 
in  the  press,  on  the  air,  or  anywhere 
else.” 


which  ULUst  be  surmounted  before  ap¬ 
proval  of  a  newspaper  code  can  become 
an  accomplished  fact.  One  is  the  accept¬ 
ance  by  the  administration  of  the  pro¬ 
vision  reserving  the  right  of  a  free 
press.  The  other  is  to  find  a  proper 
basis  of  agreement  on  the  labor  provi¬ 
sions.” 

The  prompt  acceptance  by  the  NRA 
of  Paragraph  11  of  the  newspaper  code 
would  settle  the  free  press  issue,  the 
bulletin  stated.  It  was  also  stated  that 
for  Mr.  Richberg  or  any  other  NRA 
official  to  attack  the  A.N.P.A.  oji 
grounds  of  refusing  to  cooperate  in  the 
re-employment  program  is  “not  only 
improper  but  indefensible,  because  un¬ 
true.” 

As  a  result  of  questions  asked  in  the 
editorial  columns  of  the  Kansas  City 
Journal-Post,  Administrator  Johnson  as¬ 
serted  last  week  in  a  Kansas  City  speech 
that  he  did  not  mean  to  impute  bad 
faith  to  the  newspapers  of  the  country 
in  referring  to  the  free  press  issue  as  a 
“synthetic  dead  cat.”  He  said  he  did 
mean,  however,  that  “to  a  certain  ex¬ 
tent”  the  newspapers  had  been  the  un¬ 
witting  tools  of  a  “certain  few”  bent  of 
scuttling  the  recovery  program. 

In  comment  on  Mr.  Johnson’s  reply 
the  Journal-Post  had  this  to  say: 

“The  Journal-Post  editorial  had  stated 
that  General  Johnson’s  Chicago  speech 
in  effect  charged  the  publishers  of  the 
country  with  being  either  fools  or 
knaves  and  asked  the  general  to  state 
which  he  meant.  His  answers  absolve 
the  publishers  as  far  as  being  knaves  is 
concerned,  but  only  partly  clear  them  of 
the  implication  they  are  fools. 

“As  the  situation  stands.  General 
Johnson  agrees  that  freedom  of  the  press 
is  guaranteed  by  the  constitution,  but  he 
refuses  to  write  his  agreement  into  the 
newspaper  code.” 

In  an  editorial  titled  “A  Guaranty  to 
the  People,”  the  Chicago  T ribune,  Nov. 
13,  said  the  issue  of  a  free  press  cannot 
be  disposed  of  by  the  interpretation  that 
the  newspaper  association  is  acting  sel¬ 
fishly.  “The  guaranty  of  a  free  press 
is  not  a  special  privilege  granted  the 
newspaper  industry,”  the  editorial  said. 
“It  is  primarily  a  right  of  the  people.” 

Walter  Lippmann  in  his  column  in  the 
New  York  Herald  Tribune  and_  other 
papers  Nov.  IS  took  up  the  subject  of 
newspapers  and  the  NR.\.  He  said  the 
NRA  program,  if  adapted  literally  to 
newspapers,  would  threaten  the  existence 
of  the  weaker  newspapers,  which  he 
said  would  be  against  public  interest. 

“I  believe.”  he  said,  “that  the  news¬ 
papers  ought  to  reconsider  their  posi¬ 
tion  and  frankly  adopt  the  view  that 
since  the  NRA  code  system  is  not  suited 
to  them,  they  are  withdrawing  their  ap¬ 
plication  for  a  code.  Then,  to  show 
their  good  will,  those  newspapers  which 
can  afford  it  ought  voluntarily  to  make 
a  gentlemen’s  agreement  among  them¬ 
selves  and  perhaps  with  the  President, 
putting  into  effect  the  labor  provisions 
in  the  proposed  code.  Then  they  ought 
to  remove  the  Blue  Eagle  frem  their 
own  pages  on  the  principle  that  it  makes 
them  tacit  participants  in  an  implied 
boycott  against  publishers  who  are  not 
able  to  meet  the  terms,  and  that  such  a 
boycott  is  morally  odious  and  legally 
without  warrant.” 


FRANK  TUNISON 

Frank  Tuntson,  former  newspaperman, 
died  at  his  home  at  Dayton.  O..  Nov. 
14,  following  a  stroke  of  apoplexy.  He 
was  76  years  old.  In  1894  he  was  music 
critic  on  the  Cincin^ti  Enquirer.  He 
also  had  been  on  the  staffs  of  the  Day- 
ton  Journal  and  the  Ne^v  York  Tribune. 

TABLOID  SUSPENDS 

The  Cincinnati  Sentinel,  a  daily  tab¬ 
loid,  founded  Oct.  11  by  Bruce  I.  Su- 
song,  who  was  editor  and  publisher,  and 
Lester  Etter,  as  business  manager,  sus¬ 
pended  publication  recently. 
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GEORGE  MILLER  RETIRES  AS  EDITOR, 
DETROIT  NEWS;  52  YEARS  ON  PAPER 

Veteran  Will  Continue  As  Editorial  Coimsel — Mansiging  Editor 
W.  S.  Gilmore  Succeeds  Him — Karl  Miller  to  Detroit- 
Moody  to  Washington 


(.Sptciai  t»  Eoitoi  &  PuBUwn) 

Detroit,  Nov.  is — George  E.  Mil¬ 
ler,  editor  of  the  Detroit  News 
since  World  War  days  and  for  52  years 


George  E.  Miller 


a  member  of  its  editorial  staff,  will  re¬ 
tire  from  active  service  Dec.  1.  Accept¬ 
ance  of  his  resignation  by  the  News  was 
conditioned  on  his  continuance  as  edito¬ 
rial  counsel,  to  which  he  assented.  W. 
Steele  Gilmore,  managing  editor  of  the 
News  since  1927,  will  take  over  the  edi¬ 
torial  direction  of  the  paper  on  Mr.  Mil¬ 
ler’s  retirement. 

At  the  same  time  that  this  announce¬ 
ment  was  made  by  William  E.  Scripps, 
president  of  the  Detroit  News,  it  was 
stated  that  Karl  W.  Miller,  son  of  the 
editor  and  member  of  the  Washington 
staff  of  the  paper,  would  leave  the  na- 
tioiul  capital  to  take  a  place  in  the  edi¬ 
torial  organization  of  the  home  office, 
that  Blair  Moody  of  the  reportorial  staff 
would  go  to  the  Washington  bureau. 

George  E.  Miller  has  been  for  a  num¬ 
ber  of  years  the  oldest  employe  of  the 
Detroit  News  in  point  of  service.  His 
connection  with  the  paper  began  in 
1881,  when  he  was  a  student  in  Adrian 
College  with  a  short  purse  and  a  long 
ambition.  Intent  on  becoming  a  lawyer, 
he  became  correspondent  of  the  News, 
covering  college,  town  and  county,  to 
assist  in  defraying  his  expenses. 

An  illness  injured  his  throat  and  put 
an  end  to  any  aspirations  that  involved 
public  speaking,  and  so  he  dropped  the 
reading  of  Ilxv  and  joined  the  staff  of 
the  Adrian  ThneS,  operated  by  Tom 
Applegate,  veteran  of  the  hustings  and 
the  type  case  and  a  graduate  of  Dana’s 
New  York  Sun.  From  Applegate  he 
learned  lessons  that  stood  him  in  good 
stead  in  his  later  years  as  a  political 
correspondent  in  Washington. 

In  1887  he  responded  to  an  invitation 
of  the  Detroit  News  and  quit  the  Adrian 
Times  to  go  to  the  Michigan  metropolis 
as  state  editor  of  the  News.  He  became 
cit>'  editor,  then  news  editor,  before 
1896  when  he  was  sent  to  VV’ashington 
to  report  {wlitics  at  the  capitol.  For 
four  years,  including  the  exciting  period 
of  the  Spanish-American  War,  he  re¬ 
mained  at  Washington,  returning  to  De¬ 
troit  in  1900  to  take  over  the  managing 
editorship  of  the  Detroit  Tribune,  a 
morning  paper  owned  also  by  James  E. 
^ripps.  In  1905  he  relinquished  execu¬ 
tive  responsibilities  to  return  to  the 
Washington  bureau,  which  he  directed 
until  February  1,  1918.  when  he  was 
again  called  home  rfo  take  the  helm  in 
the  critical  period  of  the  war.  His 
duties  as  editor  were  thereafter  uninter¬ 
rupted. 

Mr.  Miller  saw  service  under  every 
^itor  the  News  has  had  since  its  birth 
in  1873.  Under  him,  during  his  terms 
as  an  executive  editor,  he  has  had  such 
notables  as  Charles  Darnton,  subse¬ 
quently  a  noted  New  York  drama  critic ; 


Frank  I.  Cobb,  later  editor  of  New  York 
World;  Eugene  Walter,  playwright; 
Will  Levington  Comfort,  Roy  Rolfe 
Gilson  and  Clarence  Budington  Kelland, 
novelists;  James  A.  LeRoy,  diplomat; 
and  Leonidas  Hubbard,  explorer  who 
lost  his  life  in  Labrador  wilds. 

During  his  Washington  years  (and 
they  totaled  17),  Mr.  Miller  was  con¬ 
spicuous  in  the  ranks  of  the  famed  Grid¬ 
iron  Club  and  of  the  National  Press 
Club.  Following  his  re-assumption  of 
executive  responsibilities,  his  leadership 
took  new  direction.  In  1922  he  figured 
importantly  in  the  organization  of  the 
North  .American  Newspaper  Alliance, 
and  was  made  its  president,  an  office  he 
still  holds.  He  was  also  one  of  the  or¬ 
ganizers  of  the  American  Society  of 
Newspaper  Editors,  of  which  he  has 
been  a  vice-president  and  director. 

Mr.  Miller  was  born  in  Beavertown, 
Pa.,  May  1,  1858.  In  his  early  boyhood 
his  family  moved  to  Ohio,  where  his 
father  was  engaged  in  shoe  manufactur¬ 
ing  when  the  Civil  War  broke  out.  En¬ 
listing  in  the  famous  Company  K,  61st 
Ohio  Volunteers,  his  father  fought 
through  the  campaign  about  Missionary 
Ridge  and  Lookout  Mountain,  but  con¬ 
tracted  smallpox  and  pneumonia,  from 
which  he  di^.  The  boy’s  mother  re¬ 


men  who  have  built  themselves  into  the 
very  structure  of  a  newspaper,  and  made 
their  character  a  part  of  the  paper’s 
imprint  on  the  community.  Mr.  Miller 
has  developed  an  editorial  organization 
that  will  function  perfectly  in  his  ab¬ 
sence,  and  Mr.  Gilmore  will,  we  are 
certain,  do  honor  to  himself  and  the 
Detroit  News  as  the  successor  to  a  line 
of  unusually  capable  directors  of  our 
editorial  policies.” 

Mr.  Gilmore,  who  was  born  June  22, 
1884,  has  been  with  the  News  24  years. 


Karl  W.  Miller 


Blair  Moody 


W.  Steele  Gilmore 


married  and  brought  him  to  Lenawee 
County,  Mich.,  where  he  was  reared. 

Mr.  Miller’s  journalistic  creed  has  not 
been  a  complicated  one.  “The  whole 
future  of  the  American  newspaper,”  he 
once  wrote,  “rests  simply  on  the  preser¬ 
vation  of  its  integrity  in  the  popular 
mind.  The  profession’s  entire  capital, 
stock  in  trade  and  estate  consists  of  a 
public  confidence  which  cannot  be  pur¬ 
chased,  and  once  lost  is  almost  impossi¬ 
ble  to  recapture.” 

Following  announcement  of  the  edi¬ 
tor's  imminent  retirement,  Mr.  Scripps 
commented  on  Mr.  Miller’s  long  service 
to  the  News  dating  back  to  the  time 
when  his  father,  James  E.  Scripps. 
foumler  of  the  paper,  was  at  the  height 
of  his  activity. 

“Naturally,”  said  Mr.  Scripps,  “the 
Detroit  News  is  regretful  that  Mr.  Mil¬ 
ler  should  renew,  this  time  insistently, 
his  request  for  retirement.  His  energies 
have  always  seemed,  and  they  seem 
today,  to  be  limitless;  and  there  is  at 
this  time  great  need  in  the  world  for 
such  wisdom  and  exi>erience  as  his  to 
guide  the  press.  His  resignation  was 
given  consideration  only  because  the 
publishers  of  the  News  had  his  assur¬ 
ance  that  his  services  as  editorial  coun¬ 
sel  would  be  available  always. 

“Publishers  and  colleagues  do  not 
lightly  view  their  relationships  with 


BUSINESS  STAFF  EXPANDED 

Six  additions  to  the  local  advertising 
staff  of  the  San  Francisco  Examiner  arj 
announced  by  Louis  C.  Boone,  advertis¬ 
ing  director.  They  are :  Elmer  T.  Cox, 
formerly  of  the  Los  Awjeles  Examiner, 

B.  H.  Quigley,  once  with  the  Baltimo/e 
American;  C.  J.  Littlefield,  recentlv 
with  the  Chicago  office.  Rodney  E. 
Boone  Organization:  Ralph  M.  Jewell, 
formerly  with  the  McClatchy  News¬ 
papers,  and  W.  E.  Williams,  who  wiis 
with  the  Chicago  Herald  &  Examiner. 

C.  W.  Gray  and  Charles  Schmidt  were 
transferred  from  the  merchandising  ser¬ 
vice  department  to  the  local  display  de¬ 
partment. 


CHANGES  IN  CINCINNATI 

Several  staff  changes  were  announced 
by  Joseph  Torbet,  managing  editor  of 
the  Cincimiati  Post,  following  the  pro¬ 
motion  of  Frank  Aston,  drama  editor, 
to  assistant  managing  editor.  Max 
Sien,  on  the  business  run,  became  drama 
editor ;  Carl  Goelt  goes  to  the  City  Hall 
run;  Harry  M.  Forwood,  from  general 
assignments  to  business  run ;  Tom 
Green,  copy  desk,  to  general  assign¬ 
ments  ;  and  Robert  Otto,  from  City  Hall 
to  city  politics. 


TULSA  NEWS  WRITERS 
ORGANIZE  GUILD 


I 


Group  Accepts  Executive*  end  Oat- 
of-Town  Worker*  a*  Member* — 
Paul  Hedrick  of  World 
Named  President 


He  began  his  career  in  journalism  while 
a  high  school  student,  serving  the 
Princeton  (Ind.)  Clarion- News.  After 
completing  his  studies  at  the  University 
of  Indiana,  he  joined  the  staff  of  the 
Terre  Haute  (Ind.)  Tribune,  serving 
as  reporter  and  sporting  editor.  From 
that  paper,  he  went  to  the  Indianapolis 
Star,  on  which  he  was  copy  reader, 
telegraph  editor  and  financial  editor. 
He  came  to  Detroit  in  1909  to  join  the 
staff  of  the  News,  and  has  been  succes¬ 
sively  copy  reader,  telegraph  editor,  as¬ 
sistant  city  editor,  news  editor  and  man¬ 
aging  editor. 

Karl  Miller  was  graduted  from 
George  Washington  University  in  1917. 
Rejected  for  military  service,  he  served 
as  a  translator  in  the  Department  of 
Commerce  while  he  built  himself  up  to 
acceptable  condition.  He  earned  his 
commission  in  a  Field  Artillery  school 
as  the  war  ended.  After  a  year  in  the 
automotive  industry  in  Detroit,  he  elec¬ 
ted  to  make  journalism  his  career,  and 
in  1920  joined  the  staff  of  the  News, 
being  assigned  to  assist  Jay  G.  Hayden 
at  the  Washington  bureau.  He  has 
been  there  ever  since. 

Blair  Moody,  a  graduate  of  Brown 
University,  and  a  native  New  Englander, 
entered  the  employ  of  the  Detroit  New* 
in  1923,  following  a  year  as  an  instruc¬ 
tor  in  history  and  English  at  the  School 
of  providence,  R.  I.  He  has  been  for 
a  number  of  years  a  political  writer 
for  the  News. 


(SPeeiat  to  Editor  &  Publisher) 

Tulsa,  Ukla.,  Nov.  13 — Tulsa  news¬ 
paper  men  initiated  the  newspaper 
torial  workers’  guild  movement  for  the 
southwest,  completing  organization 
here  Sunday.  Nov.  12,  of  the  Oklahoi^ 
Newspaper  Guild  of  'Tulsa.  Organi^l 
tion  work  has  been  under  way  four 
wcclcs* 

Paul  Hedrick,  Tulsa  World  oil 
editor,  was  unanimous  choice  for  presi- 
dent,  but  his  acceptance  is  still  in  doubt 
as  his  work  keeps  him  out  of  the  city 
much  of  the  time.  Edward  Burl^ 
World  night  city  desk,  is  vice-president, 
and  Duncan  Wall,  Tulsa  Tribune  agri¬ 
cultural  editor,  secretary-treasurw. 
"Three  members  of  the  five-man  execu¬ 
tive  committee  so  far  elected  are  Jojin 
Booker,  Tribune  telegraph  editor:  Riis- 
sell  A.  Gideon,  World  copy  desk,  and 
(jeorge  Ketcham,  World  copy  desk. 
Others  to  be  elected  will  represent  assp. 
dated  members  (newspaper  people  not 
now  employed  in  their  profession)  and 
affiliate  members  (employed  in  nearby 
communities). 

George  Goodale,  Tulsa  United  Press 
correspondent,  was  appointed  official 
representive  to  confer  at  Washington 
with  persons  active  in  the  guild  mov^ 
ment  in  a  visit  this  week. 

The  guild’s  constitution  states  its 
purpose  to  be  “to  co-operate  with  news¬ 
paper  publishers  in  raising  the  standards 
of  news  and  editorial  writing  and  edit¬ 
ing:  to  improve  the  conditions  under 
which  newspapermen  and  women  work; 
for  mutual  help.”  .\ny  editorial  de¬ 
partment  worker  up  to  publisher  is 
made  eligible,  which  gives  an  eligible 
list  in  Tulsa  of  about  50,  aside  from 
associate  members.  Twenty-five  have 
attended  preliminary  meetings.  Okla¬ 
homa  City  and  Nowata  newspapermen 
also  have  been  represented  at  meetings. 

Leaders  in  the  Tulsa  guild  organia- 
tion  assert  there  is  nothing  radical 
in  the  attitude  of  the  organization,  and 
that  a  professional  organization  along 
the  lines  of  the  British  Institute  of 
Journalists  is  contemplated.  Execu¬ 
tives’  participation  is  welcomed.  'The 
"Tulia  guild  group  asked  the  New  York 
guild  to  ipeak  for  it  at  the  hearing  in 
New  York  before  Deputy  NRA  Com¬ 
missioner  Rogers. 

Eligible  foT  charter  membership  be¬ 
sides  those  named  are :  Virgil  Curry, 
Dal  Dalrymple,  Harmon  Phillips,  Ed 
Murray,  William  P.  Steven,  Gus 
Fields,  all  of  the  Tribune;  J.  Nelspn 
Taylor,  John  I.  Sparks,  Jr.,  Alvin 
Duvall,  Warren  Abbott,  Larry  Smith, 
Curtis  Huff  and  Henry  Burchfield,  all 
of  the  World ;  Margaret  Eakin,  Sapidt>a 
Herald;  “Sherlock”  Holmes,  Nowata 
Star, 


MAKES  4TH  TRIP  TO  CUBA 

Tom  Pettey,  of  the  New  York  Herald 
Tribune,  has  returned  to  Cuba  again 
because  of  the  recurring  trouble  there. 
This  is  the  fourth  time  Pettey  has  gone 
to  the  Island  this  year. 


PFAFFINGER  HONORED 

Frank  X.  Pfaffinger,  treasurer  of  the 
Los  Angeles  Times,  was  honored  by 
30  executives  of  the  company  at  a 
lUnCheon  observing  his  80th  anniversary 
Nov.  8.  The  treasurer  has  been  con¬ 
tinuously  in  the  service  of  the  Times  for 
nearly  forty-seven  years.  S.  W.  Crabill, 
general  manager  of  the  Times  printing 
and  binding  house,  was  host,  and 
Altman  served  as  master  of  ceremonies. 
On  behalf  of  the  guests,  Harry  Chand¬ 
ler,  publisher  of  the  Times,  presented 
Mr.  Pfaffinger  with  a  bronze  and  onyx 
desk  set. 


$105,000  LABORATORY  GIFT 

The  Georgia  paper  and  pulp  experi¬ 
mental  laboratory  at  Savannah,  has  re¬ 
ceived  a  gift  of  $105,000  from  the  Chem¬ 
ical  Foundation,  Inc.,  of  New  York,  to 
continue  its  work  in  perfecting  a  pro¬ 
cess  whereby  newsprint  can  be  made 
from  Georgia  slash  pine.  The  labora¬ 
tory  is  under  the  direction  of  Dr.  Charles 
H.  Herty,  noted  Georgia  and  New  York 
chemist. 


J 


Editor  &  P  u  b  I  i  s  h  er  f  o  r  N  o  V  e  m  be  r  18,  19  3  3  ^ 

SHOPPING  NEWS  WEAKENS  OWN  USERS 

Saving  Best  Bargains  for  It,  Merchants  Spoil  Interest  in  Their  Newspaper  Copy,  Says  W.  D. 
Nugent — Cleveland  Stores*  Sales  Parallel  Space  Used  in  Dailies 


Merchants  who  engage  in  pub¬ 
lication  of  a  shopping  news  are 
literally  weakening  their  own  greatest 
support,  the  Cleveland  Advertising  Club 
was  told  Nov.  1  by  W.  D.  Nugent,  vice- 
president  of  Media  Records,  Inc.,  New 
York. 

The  shopping  news  itself,  he  said, 
has  been  able  to  survive  only  where  it 
has  been  owned  by  the  merchants,  and 
ha.«  “been  made  the  favored  vehicle 
for  carrying  the  timeliest  news  of  the 
stores.”  On  the  other  hand,  this  saving 
trf  the  best  bargains  for  advertising  in 
the  shopping  news  has  quickly  weakened 
the  attention  value  of  the  same  mer¬ 
chants’  newspaper  advertising. 

The  speaker  presented  statistics  to 
indicate  that  in  Cleveland,  newspaper 
advertising  has  been  much  more  effective 
on  sales  than  shopping  news  advertising. 
Urging  that  merchants  and  publishers 
should  make  a  greater  effort  to  under¬ 
stand  each  other’s  position,  he  said  in 
part: 

“I  have  tried  to  bring  to  you  the  need 
of  a  more  complete  understanding  of 
the  newspaper  in  the  abstract  as  a  pre¬ 
requisite  to  its  most  profitable  use  in 
advertising.  I  have  particularly  stressed 
the  fact  that  the  newspaper  is  a  con¬ 
stant,  creative  force  in  the  business  life 
of  every  community.  I  have  reduced 
the  basis  of  this  force  to  the  single  word 
‘news.’  I  should  feel  guilty  of  an  im¬ 
portant  omission  in  this  talk  if  here,  in 
Qeveland,  I  failed  to  say  something 
about  a  si^ificant  recognition  of  news 
in  advertising  that  is  peculiarly  associ¬ 
ated  with  this  city.  I  refer  to  the 
showing  news. 

‘The  shopping  news  was  born  here 
in  Cleveland;  but  the  location  of  its 
origin  is  much  less  important  than  is 
the  business  reasoning  that  brought  it 
into  existence.  Rid,  as  I  hope  I  am, 
of  the  intolerance  of  an  active  news¬ 
paperman,  I  think  I  can  take  a  square 
look  at  this  subnormal  child  of  the  news¬ 
paper  industry  and  properly  christen  it 
Misunderstanding.  I  call  her  subnormal 
because  she  is  out  of  balance.  She  was 
unbalanced  in  her  conception.  Wherever 
she  has  survived  her  unhappy  infancy, 
she  has  been  reared  on  unbalanced  nurs¬ 
ing  and  nourishment.  Her  mother  was 
Merchant  Shortsightedness  and  her 
father.  Newspaper  Indifference.  As  is 
customary  with  such  progeny,  she  was 
denied  by  her  father  which  endeared  her 
ill  the  more  to  her  mother  to  whom 
tier  subnormalcy  w'as  wholly  unapparent. 

“Now  this  simile  is  not  intended  to  be 
facetious.  I  have  a  strong  conviction 
that  had  there  existed  here  a  complete 
understanding  of  mutual  interests  be¬ 
tween  newspaper  publishers  and  retail 
merchants,  shopping  news  would  never 
have  been  born;  such  a  thing  would 
have  been  unthinkable  equally  to  both, 
IS  an  advertising  medium.  By  the  mer¬ 
chant  it  would  have  been  regarded  as 
an  unwarranted  and  uneconomic  inva¬ 
sion  of  the  newspaper  function,  which 
it  is  in  fact;  by  the  publisher  the  mere 
suggestion  of  such  a  thing  would  have 
meant  a  call  for  honest  self-examination 
to  find  out  if  anything  in  the  conduct 
of  the  newspaper  business  could  have 
been  responsible  for  letting  the  mer¬ 
chant  get  so  very  far  off  the  track  of 
sound  thinking.  Such  sensible  conduct 
would  have  most  certainly  resulted  in 
better  understanding  and  rational  co¬ 
operation. 

T  contend  that  the  most  needed  insti- 
hstion  in  any  city  is  the  newspaper. 
But  the  newspaper  must  derive  at  least 
®  per  cent  of  its  revenue  from  advertis- 
“>g.  What  could  be  clearer,  therefore. 
*5  a  prime  necessity  than  complete 
understanding  between  two  such  mutu- 
illy  dependent  factors?  Certainly  the 
newspaper  could  not  engage  directly  in 
>ny  line  of  retail  business  without  doing 
in  obvious  injustice  to  its  main  sup¬ 
port;  likewise  when  the  retail  business 


fosters  an  agency  that  in  its  nature 
must  impair  the  ability  of  the  news¬ 
paper  to  perform  its  best  functions  for 
the  community — particularly  when  re¬ 
tailers  actually  engage  in  that  enter¬ 
prise,  they  literally  weaken  their  own 
greatest  support. 

“I  have  called  the  shopping  news  the 
unbalanced  child  of  the  newspaper  in¬ 
dustry.  It  is  unbalanced  because  it 
selfishly  attempts  to  give  the  news  of 
advertising  without  performing  any  of 
the  primary  functions  of  the  newspaper. 
The  very  name,  shopping  news,  implies 
recognition  of  the  things  I  have  said 
about  news  in  advertising.  And  it  is 
a  matter  of  record  that  only  in  those 
cases  where  it  has  been  made  the 
favored  vehicle  for  carrying  the  timeliest 
news  of  the  stores,  has  it  survived. 
More  than  200  attempts  to  carry  on  a 
shopping  news  in  various  parts  of  the 
country  have  failed.  It  seems  to  be  true 
that  only  those  organs  that  are  mer¬ 
chant-owned  and  have  enjoyed  the 
special  nursing  and  nourishment  to 
which  I  have  referred  have  become 
profitable  and  have  persisted.  How 
much  of  this  special  nursing  has  taken 
the  form  of  loss-leader  or  non-profit 
selling  here  is  a  subject  to  which  I  do 
not  pretend  to  exact  knowledge:  but 
it  is  a  subject  that  should  engage  the 
serious  attention  of  every  thoughtful 
merchant  when  the  spotlight  of  the 
Retail  Code  is  on  the  general  folly  of 
loss-leader  selling. 

“Merchants  may  not  be  legally  guilty 
of  unfair  practice  when  they  invade  the 
newspaper  function  with  the  shopping 
news.  But  their  judgment  in  doing  so 
is  certain  to  be  prov^  in  serious  error 
in  due  time  even  from  the  standpoint 
of  their  own  best  interests.  Loss- 
jtader  selling  has  always  been  econom¬ 
ically  unsound;  but  it  becomes  down¬ 
right  folly  when  it  is  designedly  em¬ 
ployed  to  promote  the  shopping  news 
as  an  advertising  medium  in  competi¬ 
tion  with  the  one  primary  medium  for 
all  advertising,  the  newspaper.  Women 
are  quick  to  learn  that  the  offerings  in 
the  shopping  news  are  specially  selected 
as  better  bargains  than  those  in  the 
newspapers  from  the  same  stores.  I 
have  heard  this  stated  as  a  fact  many 
times  by  women  as  representing  their 
own  experience.  In  any  city  where  that 
condition  obtains,  newspaper  advertis¬ 


ing  has  measurably  lust  some  of  its 
news  value  for  certain  stores  in  the 
minds  of  women  who  receive  shopping 
news.  If  this  process  is  carried  to  its 
logical  conclusion,  then  all  the  adver¬ 
tising  of  some  stores  should  be  placed 
in  the  shopping  news,  which  should  be 
issued  every  day  instead  of  once  or 
twice  a  week.  Will  the  merchants  who 
own  shopping  news  trust  their  busi¬ 
nesses  with  such  an  experiment?  The 
alternative  is  the  prompt  elimination  of 
the  shopping  news  and  the  cultivation 
of  understanding  mutuality  between  the 
creators  of  Publicity-opportunity  and 
those  who  can  profit  thereby,  lietween 
the  newspaper  industry  and  the  great 
retail  industry. 

“I  have  heard  it  said  publicly  that  the 
reason  why  newspaper  advertising  was 
so  sharply  reduced  by  the  Cleveland 
department  stores  in  1932  was  that  it 
had  ceased  to  pay  as  it  had  formerly 
paid.  If  that  is  true  is  it  not  possible 
1  may  have  here  indicated  the  reason 
for  that  condition?  Cold  statistics  show 
that  in  1931  sales  in  Cleveland  depart¬ 
ment  stores  were  only  9.5  per  cent  less 
than  in  1930.  Only  six  of  the  forty- 
two  largest  cities  showed  a  smaller  dol¬ 
lar  loss  for  that  year.  Newspaper  ad¬ 
vertising  of  these  stores  showed  an  in¬ 
crease  of  9  per  cent  for  1931.  In  other 
words,  a  9  per  cent  increase  in  news¬ 
paper  advertising  was  accompanied  by 
a  9.5  per  cent  loss  in  sales.  This  ex¬ 
perience  compared  most  favorably  with 
the  averages  for  the  country.  The  ad¬ 
vertising  gain  in  Cleveland  was  larger 
than  the  average  for  the  country  and 
the  sales  loss  was  much  less  than  was 
the  average  loss. 

“Now  compare  the  exeprience  in  1932, 
when  advertising  was  presumed  to  be 
planned  on  1931  experience.  The  loss 
in  new’spaper  space  was  29  per  cent 
and  the  loss  in  sales  was  25.5  per  cent. 
For  the  same  period  the  loss  in  shop¬ 
ping  news  space  was  5  per  cent.  But 
the  most  illuminating  comparison  in 
this  respect  is  a  comparison  of  news¬ 
paper  space  and  5h.opping  news  space 
for  the  years  1929  and  1932.  These 
figures  seem  to  indicate  a  definite  atti¬ 
tude  toward  both  and  how  each  may 
have  contributed  to  sales  experience  in 
1932  when  Cleveland  department  store 
losses  were  among  the  highest  in  the 
country. 


DAILIES  DENY  HUEY  WROTE  EDITORIALS 


(By  telegraph  to  Editoi  &  Publisher) 

New  ORLEANS.  La..  Nov.  15— As¬ 
sertions  by  Senator  Huey  P.  Long 
that  he  had  “written  editorials  for  every 
paper  but  one  in  New  Orleans,”  made  at 
the  U.  S.  Senate  Committee's  investiga¬ 
tion  of  the  Overton-Broussard  election 
contest  here  yesterday,  were  branded  as 
fafsehoods  by  the  newspapers  this  morn¬ 
ing. 

In  a  two  column  boxed  statement 
on  page  one,  headed  “Just  .Another  Lie,” 
the  following  statement  was  signed  by 
L.  K.  Nicholson,  editor  the  Tiwes-Pica- 
yune. 

“On  the  witness  stand  under  oath 
yesterday  Huey  P.  Long  stated  that  he 
had  written  editorials  for  the  Picayune. 
The  Times-Picayune  has  never  published 
an  editorial  written  by  said  Huey  P. 
I^ng.” 

The  Netv  Orleans  Stales  also  car¬ 
ried  a  page  one  statement  signed  by 
J.  Walker  Ross,  editor,  declaring  that 
“Mr.  Long  never  at  any  time  in  any 
single  instance,  on  any  occasion,  did 
personally  ever  write,  on  typewriters 
in  the  States’  office,  or  anywhere  else 
or  otherwise,  a  solitary  line  that  later 
appeared  as  an  editorial  in  the  columns 
of  the  New  Orleans  States.” 

Senator  Long’s  statements  were  in 
answer  to  a  question  asked  by  Sen¬ 
ator  M,  Logan  of  Kentucl^,  act¬ 


ing  chairman  of  the  committees,  as 
follows:  “It  has  been  said  that  you 
have  subsidized  the  newspapers,  that 
you  have  compelled  state  employes  to 
subscribe  to  newspapers  and  money  for 
the  papers  has  been  taken  out  of  their 
pay  checks.  Is  that  true?” 

“I’ve  written  editorials  for  every 
paper  but  one  in  New  Orleans,”  Sen¬ 
ator  Long  answered.  ‘T’ve  written  edi¬ 
torials  on  their  own  typewriters.  I 
wrote  an  editorial  for  the  Picayune 
once.  I  wrote  in  the  States.  I’ve  sug¬ 
gested  editorials  in  the  Item,  but  they 
never  came  out  very  well. 

“We  had  the  Picayune  with  us  until 
we  proposed  a  5-cent  tax  against  the 
Standard  Oil  Company,  then  they 
started  using  oil  advertisements  in¬ 
stead.” 

Declaring  that  his  organization  had 
helped  local  papers  get  subscribers  at 
various  times  when  they  were  “lined 
up  with  us,”  Senator  Long  said  that 
once  the  Item  put  on  a  popularity  con¬ 
test  for  federal  and  state  employes  and 
that  he  had  been  asked  to  help  the 
contest  and  had  agreed  to  do  so.  “But 
you  can’t  depend  on  any  of  these  news¬ 
papers,”  Senator  Long  continued.  “I’m 
sorry  I  was  ever  with  one.  I’ve  got 
my  own  paper  now  and  I’ve  asked  all 
my  friends  in  the  country  to  help  us 
out.” 


“Gain  and  loss  in  space  1929  compared 
with  1932:  Newspapers,  30.8  per  cent 
loss;  shopping  news,  5.3  per  cent  gain. 

“There  is  something  more  than  coin¬ 
cidence  in  the  further  fact  that  the  first 
month  in  which  Cleveland  department 
stores  enjoyed  a  gain  in  sales  over  the 
same  month  of  the  previous  year  was 
May  this  year;  that  also  was  the  first 
month  when  there  was  a  substantial 
gain  in  newspaper  advertising.  Each 
month  since,  there  has  been  an  increase 
in  bDth  sales  and  newspaper  advertising ; 
in  September  it  is  notable  that  news¬ 
paper  advertising  increased  18  per  cent, 
shopping  news  decreased  18  per  cent, 
and  sales  increased  22.9  per  cent. 

“What  I  have  said  about  the  shopping 
news  special  treatment  by  some  stores 
naturally  implies  that  a  super  effort 
would  1^  required  to  bring  newspaper 
advertising  back  to  its  normal  pulling 
power. 

“This  is  exactly  what  occurred  in 
Cleveland  department  stores  this  year, 
beginning  in  April.  The  figures  for  the 
years  1931,  1932  and  for  each  month  of 
this  year  show  how  sales  parallel  news¬ 
paper  effort. 

Newspaper 

Space  Sales 

1932— 1931  .  L  29.0%  L  25.5% 

1931—1930  .  G  9.6%  L  9.5% 

1933— 1932: 

January  .  U  19.2%  L  18.0% 

February  .  L  29.8%  L  23.8% 

March  .  L4i.l%  L,29.8% 

.April  .  I-  .9%  L  3.0% 

May  .  G  49.2%  G  2.3% 

June  .  G  54.2%  G  5.4% 

July  .  G  69.3%  G  32.1% 

August  .  G46.8%  G51.3% 

September  .  G17.7%  G22.9% 

“Now,  finally,  I  present  these  figures 
not  as  necessarily  conclusive  of  any¬ 
thing,  but  rather  to  typify  the  kind  of 
factual  data  which  I  believe  should  be 
studied  with  the  utmost  candor  in  the 
interest  of  everyone  concerned  with 
newspaper  advertising.  For  my  part  I 
cannot  escape  the  conviction  that  the 
best  interests  of  the  retail  business  in 
this  city  or  in  any  other  city  with  a 
similar  problem  will  be  well  served  by 
a  completely  open-minded  fact-finding 
study  of  the  subject.  ‘The  Newspaper,’ 
to  ascertain  the  exact  place  it  occupies 
in  the  economy  of  business;  to  demand 
of  it  its  fullest  possible  functioning;  to 
employ  it  with  the  understanding  en¬ 
thusiasm  that  has  enabled  it  to  help  in 
the  making  of  the  really  great  mer¬ 
chants  of  .America.” 

STATE  CODE  PLAN  DROPPED 

California  PubliBhert’  Committee 
Hears  Opinion  of  Commissioner 
(Special  to  Editor  &  PvblisberI 

Los  Angexes,  Nov.  13 — Approval 
of  the  statement  made  by  State  Corpora¬ 
tion  Commissioner  Daugherty  that  there 
can  be  no  state  code  for  newspapers  be¬ 
cause  newspapers  cannot  be  licensed, 
and  plans  for  the  promotion  of  a  state¬ 
wide  “newspaper  week”  marked  the 
quarterly  session  of  the  executive  com¬ 
mittee  and  state  advisory  council  of 
the  California  Newspaper  Publishers’ 
Association,  held  here  Nov.  10-11.  It 
was  decided  to  take  no  further  action  on 
a  state  code. 

Dan  L.  Beebe,  publisher  of  the  Oro- 
znlle  Mercury-Register,  presided  at  the 
meeting  and  appointed  a  special  com¬ 
mittee  to  pre;«re  detailed  plans  for 
closer  cooperation  between  newspapers 
and  the  State  Association  of  Chamber  of 
Commerce  Secretaries,  and  present  the 
plans  at  the  convention.  Mr.  Webster 
is  chairman  of  this  committee  and  serv¬ 
ing  with  him  are  Maitland  R  Henry, 
publisher,  Lh'crmore  Herald,  and  John 
F.  D.  Aue  publisher  of  the  Whittier 
News. 

Plans  were  made  for  the  annual  con¬ 
vention  of  the  association  to  be  held  in 
Santa  Barbara  Jan.  19-20-21, 
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A.  B.  C.  SUBMITS  THREE  PROPOSALS 
TO  END  ^TRADING  ZONE”  DISPUTES 

Tentative  Plans  Would  Show  Circulations  by  Counties,  or  Within 
Concentric  Circles  Around  City  of  Publication — 

Further  Suggestions  Asked 


Three  tentative  plans  for  reporting 
newspaper  circulation  in  so-called 
“trading  territory”  have  been  submitted 
by  the  Audit  Bureau  of  Circulations  to 
the  newspaper,  advertiser  and  advertis¬ 
ing  agency  members  of  the  Bureau. 
Comments  on  the  plans  and  suggestions 
for  detinite  changes  are  requested. 

The  submission  of  the  plans  follows 
nearly  a  year  of  consideration  of  the 
trading  territory  problem  by  a  commit¬ 
tee  appointed  by  the  A.B.C.  board  of 
directors.  The  matter  was  discussed 
without  avail  at  the  recent  A.B.C.  con¬ 
vention  in  Qiicago. 

The  three  plans,  as  outlined  in  the 
A.B.C.  announcement,  follow : 

Plan  No.  1 

“Set  up  in  paragraph  8  (of  the  A.B.C. 
newspaper  reports)  the  circulation  di¬ 
vided  as  follows: 

“1.  Corporate  City  (or  some  other 
practical,  definite  similar  segregation. 
Suggestions  are  requested  for  a  gener¬ 
ally  applicable  formula). 

“2.  County  of  Publication. 

“3.  Near-by  Area — Circulation  by 
counties,  the  counties  to  be  arranged  as 
follows:  First,  counties  contiguous  to 
county  of  publication ;  second,  those 
counties  within  a  hundred-mile  radius 
from  the  city  which  show  a  circulation 
covered  by  all  the  papers  combined  of 
5  per  cent  or  more  (circulation  divided 
by  population). 

“4.  All  Other — Circulation  in  total 
only,  in  territory  not  included  in  above.” 

Plan  No.  2 

“Set  up  in  paragraph  8  the  circulation 
divided  as  follows : 

"1.  City  Territory — That  territory 
within  the  carrier  delivery  limits  of  the 
city  of  publication,  or  in  a  case  where 
publication  has  an  actual  city  carrier  de¬ 
livery  system  extending  beyond  the  po¬ 
litical  boundaries  of  the  city  of  publica¬ 
tion  and  embracing  other  towns,  then 
the  definition  to  be  all  that  within  the 
actual  carrier  delivery  limits  of  (listing 
the  towns  or  cities). 

“2.  In  addition,  concentric  circles 
radiating  from  center  of  the  city  of  pub¬ 
lication  to  be  used  for  defining  other 
territory.  If  such  a  plan  is  adopted,  it 
is  quite  flexible,  and  the  radii  of  circles 
could  be  governed  by  the  population  of 
the  central  city. 

“3.  All  Other — Circulation  in  total 
only,  in  territory  not  included  above. 

“Please  note  when  considering  this 
plan  that  a  rigid  application  of  a  circle 
is  not  possible,  as  the  circle  would  cut 
through  _  counties,  townships,  towns  and 
even  buildings.  Therefore,  if  you  like 
this  plan,  you  should  sent  with  your 
recommendation  your  best  thought  as  to 
how  the  circle  could  be  approximated 
while  at  the  same  time  giving  a  line 
which  would  make  it  possible  to  deter¬ 
mine  the  circulation  and  the  population 
within  that  circle  with  reasonable  accu¬ 
racy.” 

Plan  No.  3 

“Another  plan  has  been  submitted  to 
t^  committee  that  has  the  advantage  of 
simjdidty.  It  is  as  follows: 

“1.  Corporate  City. 

“2.  All  Other. 

“3.  Total  Net  Paid. 

“4.  List  of  Counties  (names  of  coun¬ 
ties  and  circulation)  : 

“(a)  County  of  publication. 

“(b)  Counties  contiguous  to  county  of 
publication. 

“(c)  All  other  counties  (arranged  ac¬ 
cording  to  amount  of  circulation).” 

O.  C.  Ham,  managing  director  of  the 
A.B.C.,  in  submitting  the  proposals,  ex¬ 
plained  that  contoversies  over  the  boun¬ 
daries  of  “A.B.C.  cities”  and  “retail 
trading  zones”  had  arisen  continously 
and  had  increased.  Decisions  of  the  Bu¬ 
reau  m^gement  had  “seldom  given 
satisfaction  to  both  parties,  and  often 
to  neither,”  and  in  some  cases  had  been 
appealed  to  the  board  of  directors. 


The  board  accordingly,  in  January, 
1933,  decided  to  make  no  more  changes, 
in  areas  it  any  controversy  were  in- 
vohed,  and  at  the  same  time  appointed 
the  following  committee  to  consider  the 
matter :  T.  F.  Driscoll,  Armour  &.  Co. ; 
John  Cowles,  Des  Moines  Register  & 
Tribune;  Donald  B.  Douglas,  Quaker 
Oats  (Company ;  Howard  Stodghill, 
Louisville  Courier-Journal.  The  plans 
proposed  are  the  results  of  this  commit¬ 
tee’s  work. 

Describing  the  work  of  the  committee, 
Mr.  Harn  said: 

“The  hrst  thing  done  was  to  consult 
with  buyers  of  space  to  see  how  they 
use  the  information  and  what  particular 
segregations  they  most  desire.  It  be¬ 
came  evident  during  the  earlier  confer¬ 
ences,  hrst,  that  advertisers  did  not 
make  any  distinction  between  actual 
residents  within  the  corporate  limits  of 
a  city  and  those  living  so  close  as  to  be 
city-minded,  from  the  standpoint  of  the 
advertiser;  second,  that  the  advertiser 
was  not  interested  in  what  this  or  that 
person  might  consider  'trading  area’  of 
the  city,  but  was  very  much  interested 
in  the  picture  of  the  newspaper’s  circu¬ 
lation  in  terms  of  distance  from  the 
city.  It  was  pointed  out  by  advertisers 
and  agency  space  buyers  that  they  were 
interested  in  knowing  how  many  people 
would  see  their  advertisements  printed 
in  a  paper  and  not  where  those  people 
would  go  to  buy.  It  was  proposed  then 
to  show  the  circulation  in  the  county  of 
publication  and  thereafter  by  counties 
within  a  hundred  mile  area.  This  plan, 
when  applied  to  specific  cases,  seemed  to 
be  adequate  for  the  larger  cities,  but  not 
so  good  for  the  small  towns. 

“In  submitting  these  plans,  the  board 
of  directors  wants  it  understood  that 
neither  the  board  nor  the  committee  pre¬ 
sents  them  as  detinite,  unalterable  rec¬ 
ommended  plans,  to  be  either  accepted 
or  rejected  ‘as  is.’  They  are  rather 
plans  which  they  believe  are  on  the 
right  lines  but  subject  to  suggestion  and 
amendment,  which  suggestions  or 
amendments  will  be  very  helpful  to  the 
committee. 

The  A.  B.  C.  board  of  directors  is 
scheduled  to  meet  in  New  York  City 
Dec.  8  at  the  Hotel  Astor,  but  it  is 
not  likely  that  any  definite  action  will 
be  taken  regarding  trading  territories 
at  that  meeting,  according  to  Mr.  Harn. 

Other  subjects  that  were  referred  to 
the  board  of  directors  by  the  conven¬ 
tion  last  month,  are: 

1.  Methods  of  further  safeguarding 
the  sale  of  subscriptions  by  subscrip¬ 
tion  agency  solicitors. 

2.  The  cancelation  of  the  ten  per 
cent  rebate  on  dues. 

3.  Separate  occupational  analysis  of 
association  subscriptions  and  term  sub¬ 
scriptions  in  bulk. 

4.  Should  the  unpaid  distribution  of 
business  papers  be  analyzed  in  the  oc¬ 
cupational  analysis  paragraph  ? 

It  is  not  likely  that  all  of  these  sub¬ 
jects  will  be  disposed  of  at  the  De¬ 
cember  meeting,  it  was  stated. 

Fewer  than  M  of  the  magazine  and 
farm  paper  members  of  the  bureau 
subnntted  optional  interim  reports  for 
the  three  months  ending  Sept.  30,  Mr. 
Ham  announced  this  week.  Those  who 
did  submit  reports,  however,  included 
some  of  the  large  national  magazines. 
This  contrasted  with  the  newspaper, 
response,  which  came  mostly  from 
small  dailies.  The  next  interim  report 
from  newspapers  is  due  Dec.  31,  if 
newspapers  choose  to  file  it. 


Ralph  D.  BInmenfeld,  chairman  of 
the  Board  of  the  London  Daily  Ex¬ 
press,  photographed  as  he  arrived  in 
New  York  this  week  on  the  Majestic, 
for  a  speaking  tour  in  this  country. 
He  arrived  in  New  York  in  mid- 
October  to  start  his  tour,  but  returned 
on  the  next  boat  when  he  received  a 
cablegram  telling  of  his  daughter’s 
death. 


NEWSPAPERS  "INTANGIBLE" 


40-HOUR  WEEK  ADOPTED 

Both  the  Salt  Lake  City  Telegram 
and  Tribune  news  and  business  rooms 
are  on  a  40-hour  week  schedule.  Trib¬ 
une  workers  have  an  extra  day  off  per 
week,  while  Telegram  staff  members 
work  a  shorter  day. 


Tax  Ruling  Cited  in  Shopping  News 
Decision  in  California 

Newspapers  are  not  tangible  articles, 
.\ttorney  General  U.  S.  Webb  of  Cali¬ 
fornia  ruled  recently  on  being  asked  if 
newspapers  were  tangible  articles  and 
came  under  the  state’s  fair  practice  code 
The  question  was  raised  in  objection 
to  the  so-called  shopping  news  type  of 
publications  which  give  away  issues  or 
sell  for  a  very  low  cost. 

“It  does  not  appear  that  it  would  be 
sufficient  for  a  prosecution  under  the 
statute  that  one  man  conducting  his 
business  is  attracting  trade  of  customers 
that  might,  if  he  were  not  in  business, 
go  to  a  contemporary,”  Mr.  Webb  ruled. 
He  also  pointed  out  that  publishers  re¬ 
cently  went  before  the  State  Board 
of  Equalization  to  evade  a  2^2  per  cent 
sales  tax  and  argued  newspapers  were 
not  tangible. 

J.  R.  BOLTON  HONORED 

Friends  Give  Him  Testimonial 
Luncheon  at  Advertising  Club 

Joseph  R.  Bolton,  the  retiring  secre¬ 
tary  and  manager  of  the  Advertising 
Club  of  New  York,  was  honored  by 
about  100  of  his  friends  with  a  testi¬ 
monial  luncheon  on  Tuesday  at  the  club 
house.  23  Park  venue,  in  appreciation 
of  his  succesful  administration  of  club 
affairs. 

Past  president  Charles  E.  Murphy 
presided.  The  speakers  included  G. 
Lynn  Sumner,  advertising  agent,  and 
Lee  Eastman,  president,  Packard  Mo¬ 
tor  Car  Company  of  New  York.  Gro¬ 
ver  A.  Whalen,  general  manager,  John 
Wanamaker,  New  York,  and  president 
of  the  club,  presented  a  jewel  box  full 
of  gold  coins,  the  gift  of  admiring 
friends. 

Mr.  Bolton  has  not  announced  his 
future  plans. 

WILUAMS  SUCCEEDS  COLUER 

Ray  Williams,  assistant  city  editor 
of  the  Toledo  News-Bee  has  been  ap¬ 
pointed  city  editor  to  succeed  Joe  Col¬ 
lier,  who  resigned  last  week,  to  join 
the  Associated  Press  Chicago  bureau 
Fifty  members  of  the  editorial  staffs 
of  Toledo  newspapers  joined  last  week 
in  a  farewell  stag  party  for  Collier 
and  William  H.  Mylander,  Toledo 
Blade  reporter,  who  has  resigned  to 
join  the  Associated  Press  Cleveland 
bureau. 


PRESS  NRA  ATTACKS 
AROUSED  JOHNSON 


Recovery  Chief  Decided  on  Speaking 

Trip  Because  of  "Big  Noises” 
Made  by  Some  Midwest  Papers, 

He  Tells  Texas  Group 

Gen.  Hugh  S.  Johnson,  recovery  ad¬ 
ministrator,  addressed  members  of  the 
Tenth  District,  Advertising  Federation 
of  America,  at  their  convention  Nov.  11 
at  Fort  Worth,  Tex.  He  was  the  honor 
guest  at  a  luncheon.  It  was  the  first 
advertising  convention  which  Gen.  John¬ 
son  has  addressed  on  the  NRA.  This 
was  pointed  out  by  Edgar  Kobak,  New 
York,  federation  president,  who  intro¬ 
duced  Amon  G.  Carter,  publisher  of  the 
Fort  Worth  Star-Telegram,  who  intro¬ 
duced  Gen.  Johnson. 

The  Recovery  Act  administrator  said 
he  realized  that  all  of  the  people  of 
America  must  be  reached  in  a  dramatic 
appeal  if  the  NRA  movement  is  to  be 
put  over.  That  is  why  he  has  pul 
drama  in  his  language  and  drama  in 
activities  of  the  publicity  campaign.  He 
said  he  does  not  know  or  care  whether 
it  is  “ballyhoo”  or  something  else. 

Gen.  Johnson  cited  “big  noises”  some 
newspapers  in  the  midwest  have  made 
within  the  last  several  weeks  and  ex¬ 
plained  that  he  decided  to  conduct  his 
campaign  for  NRA  in  that  section  in 
person  because  he  believed  he  could  sell 
the  public  the  idea  of  NRA  cooperation 
when  it  got  the  whole  picture  straight 
from  him.  He  thanked  the  advertising 
men  for  their  cooperation  in  the  recov¬ 
ery  movement. 

Convention  leaders  had  hop^  to  have 
Gen.  Johnson  discuss  advertising  phases 
of  the  retail  code,  but  he  did  not  men¬ 
tion  this  subject. 

Herbert  C.  May,  of  Houston,  at  the 
previous  day’s  session  declared  advertis¬ 
ing  is  said  to  be  guilty  of  selling  tiu 
nation  more  than  it  needed. 

“We  gladly  accept  this  guilt,”  he  de¬ 
clared.  “We  have  arrived  at  that  stage 
of  civilization  when  our  people  must  buy 
more  than  mere  food,  clothing  and  shel¬ 
ter.  They’ve  got  to  buy  more  to  keep 
the  millions  busy. 

“The  depression  never  was  caused  by 
overselling.  It  was  caused  by  the  fact 
that  selfish  industrialists  allowed  too 
great  a  gap  to  appear  between  their 
own  profits  and  the  wages  of  their  em¬ 
ployes.  They  stifled  their  own  markets." 

Mr.  Kobak  outlined  the  role  advertis¬ 
ing  men  can  play  in  the  NRA  move¬ 
ment. 

"I  do  not  think  that  the  NRA  move¬ 
ment  is  on  trial,”  he  declared.  “I  do 
not  think  the  new  deal  is  on  trial.  They 
are  sound.  The  men  and  women  of 
this  country  are  on  trial.  We’ve  got  to 
prove  what  we  can  do  with  the  worthy 
tools  that  have  been  given  us. 

“The  man  who  has  just  got  a  job 
must  understand  why  he  got  it.  The 
10,000,000  men  who  hoped  to  get  jobs, 
but  haven’t  yet — they  must  understand 
that  it  will  take  time  to  reach  every¬ 
body. 

“The  big  purpose  of  the  NRA  is  to 
get  money  in  circulation.  This  is  no 
time  for  a  ‘buy  now’  campaign  and  we 
don’t  call  it  that  any  more.  We  say 
that  it  is  the  time  to  sell.  The  depart¬ 
ment  stores  have  been  the  greatest  group 
in  the  country — they  haven’t  crabbed 
about  the  NRA.  They’ve  gone  to  work 
and  taken  up  selling  again  where  they 
left  off  in  disgust  two  or  three  yean 
ago.” 

Other  speakers  included  John  H. 
Payne  of  the  Oklahoma  .City  News, 
Frank  E.  Shoup  of  Dallas,  William 
Brockhausen  of  San  Antonio,  J.  G. 
Belcher  of  Houston,  Frank  G.  Huntress 
of  San  Antonio,  H.  Wirt  Steel  of  Hous¬ 
ton,  Tom  Thornton  of  Dallas,  and  Ar¬ 
thur  Siegel  of  St.  Louis. 

Mr.  Brockhausen  was  named  gover¬ 
nor,  Paul  Harmon,  president  of  the  Fort 
Worth  Advertising  Club,  first  vice-gov¬ 
ernor,  Malory  McDonald  of  Houston 
second  vice-governor,  and  Leroy  Swarti- 
kof  of  San  Antonio,  secretary-treasurer. 

Houston  was  selected  as  the  place  fot 
the  1934  session. 
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INAGE  INDEX  TURNS  UPWARD  AGAIN 

Recession  From  August  Peak  Halted  in  October — Classified  and  Department  Store  Copy  Push 
Ahead  Vigorously,  General  Advertising  Approximates  Seasonal  Rise 

By  ROBERT  S.  MANN 


NEWSPAPER  UNAGE  EDITOR  &  PUBLISHER  LINAGE  INDEX 


— 

NEWSPAPER 

UNAGE 

1  (Compiled  from  Media  Records  measurements  in  52  leading  cities.) 

E.&P. 

1933 

1932 

Pet.  of 

Linage 

Linage 

Linage 

1932 

Index  * 

total  Advert  is 

October 

10.5,970,192 

103,323,346 

102.6 

74.5 

ing: 

.''epteniber 

92,617,963 

93,002,658 

99.6 

73.4 

August 

86,338,635 

78,838,572 

109.5 

78.8 

July 

78,319,115 

80,871,452 

96.8 

71.0 

June 

93,167,974 

100,156,535 

93.0 

71.5 

May 

94,648,666 

106,004,093 

89.3 

65.6 

April 

91,053,494 

108,686,421 

83.8 

64.0 

March 

76,363,808 

109,807,748 

69.5 

53.4 

Kebruarv 

72,538,858 

97,570,237 

74.3 

60.8 

January 

77,956,895 

100,032,029 

77.9 

63.6 

Display  only; 

October 

86,503,128 

84,152,604 

102.8 

73.5 

September 

75,331,069 

74,643,581 

100.9 

73.7 

August 

68,180,831 

61,275,143 

111.3 

79.1 

March 

61,553,635 

90,242,581 

68.2 

52.4 

Classified : 

October 

19,467,064 

19,170,742 

101.5 

79.6 

September 

17,286,894 

18,359,077 

94.1 

72.0 

August 

18,157,804 

17,563,429 

103.4 

77.7 

March 

14,810,173 

19,565,167 

75.7 

57.8 

[  Retail : 

t  tetober 

60,251,913 

60,234,616 

100.0 

76.0 

1 

September 

52,326,391 

53,708,305 

97.4 

75.7 

August 

44,793,918 

41,866,079 

107.0 

78.4 

March 

43,230,485 

61,011,964 

70.8 

57.3 

General : 

October 

20,070,694 

18,890,714 

106.2 

73.3 

September 

16,336,998 

15,606,206 

104.7 

73.5 

e 

August 

15,197,538 

13,034,094 

116.6 

85.9 

s 

March 

13,868,882 

21,719,978 

63.8 

49.4 

tntomotive: 

<  Vtober 

4,683,243 

3,052,432 

153.4 

68.0 

September 

5,408,360 

3,684,226 

146.8 

75.3 

August 

6,796,922 

4,754,202 

143.0 

81.9 

March 

2,503,474 

5,352,417 

46.8 

26.2 

Financial: 

‘•tober 

1,497,278 

1,974,842 

75.8 

35.8 

September 

1,259,320 

1,644,844 

76.6 

35.0 

c 

July 

2,395,721 

2,225,565 

107.6 

51.4 

i 

April 

1,510,709 

1,934,178 

78.1 

33.3 

p  )ept.  Store: 

<  fetober 

27,045,393 

25,760,600 

105.0 

88.2 

September 

23,243,040 

22,816,367 

101.9 

85.7 

jr 

August 

18,950,184 

16,920,895 

112.0 

88.8 

1 

March 

18,459,934 

24,979,586 

73.9 

65.7 

0  1  *  Linage  Index  represents  percentage 

of  monthly  average  for  four  years 

I*  ^mediately  preceding.  See  explanation  under  chart  on  this  page 

1 

MAGAZINE 

LINAGE 

1  (Compiled  from  Printers*  Ink  measurements  of  more 

than  a  hundred  gen- 

Iral  magazines 

women’s  magazines,  national  weeklies 

and  Canadian  maga- 

^  Boes.  Predated  issues  of 

monthlies  in 

general  treated 

as  of  the 

month  in 

.  Ikich  they  appear.) 

Pet.  of 

i 

Monthly 

1933 

1932 

Pet.  of 

Average 

Linage 

Linage 

1932 

1930-32 

atal  linage: 

October 

2.061.471 

1,900,190 

108.5 

78.0 

b 

September 

2,029,719 

1,744,449 

116.3 

77.4 

August 

1,515,824 

1,429,543 

106.0 

69.0 

* 

July 

1,314,909 

1,322,665 

99.4 

71.2 

d 

March 

1,910,249 

2,517,929 

75.8 

57.0 

'HE  newspaper  advertising  trend 
turned  upward  again  in  October 
tr  its  September  setback  from 
pist’s  precipitate  advance.  The 
TO*  &  Publisher  Linage  Index  for 
il  newspaper  advertising,  standing 
‘4.5  for  October,  was  higher  than  in 
previous  month  except  August. 

■otal  newspaper  advertising  in  Octo- 
was  2.6  per  cent  ahead  of  that  in 
'ober,  1932,  this  marking  the  second 
iith  in  which  last  year’s  linage  was 
ttded.  Actual  linage  in  52  leading 
8.  as  measured  by  Media  Records, 
1  was  by  far  the  largest  yet  this  year 
l.OM.OOO  lines  ahead  of  the  previous 
in  May. 

^  especially  vigorous  advance  was 
8kred  in  classified  advertising, 
'di  reached  79.6,  a  new  high  point, 
be  Linage  Index.  Even  August  had 
died  only  77.7  in  the  Index.  Like 
>1  advertising,  classified  again  went 
>d  of  last  year’s,  although  not  so 
^ead  as  in  August, 
apartment  store  advertising,  out- 
fping  other  retail  advertising,  pushed 
•*rd  to  88.2  in  the  Linage  Index, 


I  ■  1937  I  I  1933  ‘ 

Trend  of  total  newspaper  advertising  as  indicated  by  Media  Records 
measurements  in  52  cities.  To  eliminate  seasonal  fluctuations,  and  to  minimize 
abnormal  swings  which  might  result  from  comparison  with  any  single  past  year, 
the  linage  for  each  month  is  shown  in  percentage  of  the  average  linage  for  that 
month  in  the  four  preceding  years.  'The  100  per  cent  line  thus  represents  a 
theoretical  “normal”  with  seasonal  fluctuations  eliminated. 


within  a  fraction  of  August’s  88.8. 
For  three  consecutive  months  depart¬ 
ment  store  advertising  has  now  ex¬ 
ceeded  the  amount  in  comparable  months 
of  last  year. 

_  Total  retail  advertising  rose  frac¬ 
tionally  in  the  Linage  Index  to  76.0, 
a  point  wich  was  exceeded  not  only  in 
August,  at  78.4,  but  in  June,  at  76.6. 
October,  however,  was  the  third  high¬ 
est  month  of  the  year  in  the  Index, 
and  was  the  second  month  to  go  ahead 
of  comparable  figures  last  year. 

General  advertising  for  four  consecu¬ 
tive  months  now  has  been  ahead  of  the 
corresponding  months  of  last  year.  Ex¬ 
cept  for  an  August  jump,  it  has  been 
sitting  on  a  plateau  during  that  period, 
the  Linage  Index  for  general  advertis¬ 
ing  having  read:  July,  73.5;  August, 
85.9 ;  September,  73.5 ;  October,  73.3. 
This  73-point  level  is  from  6  to  24 
points  higher  than  any  earlier  month’s 
index.  In  actual  linage,  general  adver¬ 
tising  was  much  larger  in  October  than 
in  any  previous  month,  and  the  failure 
of  the  Index  to  change  since  July  indi¬ 
cates  that  the  fall  increase  has  closely 


approximated  the  average  seasonal  rise. 

Automotive  linage,  although  declining 
in  the  Linage  Index  to  68.0,  was  still 
the  fourth  highest  month  of  the  year. 
The  swings  in  the  Index  have  been  wide 
for  automotive  advertising,  from  52.8 
in  January  to  a  low  of  26.2  in  March, 
and  to  a  high  of  81.9  in  August.  The 
vast  improvement  over  last  year  in  the 
industry  is  shown  by  the  fact  that 
automotive  linage  has  been  ahead  of 
last  year’s  figures  for  six  consecutive 
months  now — and  from  43.0  per  cent 
to  53.4  per  cent  ahead  for  the  last  three 
of  these  months. 

Financial  advertising  continues  to 
limp  badly.  With  linage  running  around 
three-fourths  of  last  year’s  very  low 
levels,  financial  October  standing  in  the 
Index  was  only  35.8 — barely  above  the 
low  record  set  in  April. 

Magazine  advertising  published  dur¬ 
ing  October  made  a  fractional  gain  over 
that  of  September,  according  to  com¬ 
parisons  with  the  average  trend  of  the 
three  preceding  years.  This  continues 
the  upward  trend  that  has  persisted 

MAGAZINE  IMPORTS  DROP 

Canadian  Tax  Has  Cut  Sales  of  U.  S. 

Periodicals  in  Dominion 
(Special  to  Editor  &  Publiskes) 

Ottawa,  Nov.  13 — Imports  of  maga¬ 
zines  published  in  the  United  States 
have  greatly  decreased  as  a  result  of 
duty  restrictions  imposed  by  the  Ca¬ 
nadian  Government  more  than  two 
years  ago  and  a  sizable  sum  has  been 
added  to  the  Dominion’s  income,  re¬ 
cently-released  figures  show. 

The  effect  of  the  customs  impost  has 
been  threefold: 

(1)  The  Government  has  collected 
thus  far  more  than  $1,000,000  in 
revenue. 

(2)  Imports  have  dropped  to  one- 
quarter  of  the  volume  at  their  peak 
and  the  total  value  has  decreased  from 
more  than  $4,000,000  in  1929  to 
slightly  above  $1,000,000  in  the  past  12 
months. 

(3)  Approximately  60  United  States 
magazines  and  other  periodicals  are 
now  being  printed  in  Canada  with  Ca¬ 
nadian  labor  and  materials  being  used. 
These  are  mainly  of  the  “pulp”  class. 

Several  newspapers  have  attacked  the 
duty  which  generally  adds  5  cents  tc 


with  only  one  small  setback  since 
March. 

Comparisons  with  1932  alone  show 
October  8.5  per  cent  ahead  of  the  cor¬ 
responding  month  last  year — not  as 
good  a  showing  as  in  September,  but 
still  better  than  in  any  earlier  month 
this  year.  September’s  peak,  16.3  per 
cent  ahead  of  last  year,  apparently  was 
due  to  the  fact  that  in  1932  a  full 
third  of  the  fall  increase  did  not  show 
up  until  October.  This  year,  following 
the  pattern  of  the  three-year  averages, 
the  big  gain  appeared  in  September, 
with  only  32,000  lines  added  in 
October. 

The  accompanying  table  shows  linage 
records  in  percentages  for  recent 
months,  and  also  for  the  highest  and 
lowest  months  of  the  year.  The  Lin¬ 
age  Index,  designed  to  eliminate  sea¬ 
sonal  fluctuations  and  show  trends,  is 
explained  in  the  underline  of  the  chart. 

October,  1933,  had  five  Sundays,  five 
Mondays,  and  five  Tuesdays,  while  Oc¬ 
tober,  1932,  had  five  Saturdays,  five 
Sundays,  and  five  Mondays. 

the  price  paid  to  the  news  dealers  as 
having  failed  of  its  main  purpose — to 
check  the  flow  of  “trashy”  and  sa¬ 
lacious  magazines — and  has  kept  out 
the  good  magazines  whose  restricted 
circulations  made  printing  in  Canada 
too  exjiensive.  Critics,  outstanding 
among  them  the  Ottawa  Journal,  con¬ 
sider  the  duty  an  unjustifiable  tax  on 
culture.  The  counter-argument  that 
employment  and  sale  of  ink  and  paper 
are  increased  is  met  with  the  retort 
that  apparently  it  doesn’t  matter  what 
Canadians  read  so  long  as  the  readmg 
is  provided  through  some  financial 
benefit  to  some  Canadians. 

JOINS  BIRMINGHAM  PAPERS 

Louis  Blumenstock,  advertising  and 
merchandising  counsellor,  has  been  en¬ 
gaged  to  work  with  Birmingham  mer¬ 
chants  by  the  Birmingham  News  & 
Age-Herald.  Mr.  Blumenstock  was  ad¬ 
vertising  director  of  Stix,  Baer  & 
Fuller,  St.  Louis,  for  years,  but  re¬ 
cently  has  been  working  with  news¬ 
papers  in  an  advisory  capacity.  Most 
recently  Mr.  Blumenstock  has  been  with 
the  Indianapolis  News,  Harrisburg 
News  &  Patriot  and  newspapers  in 
Buffalo  and  Ft.  Wayne. 
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NEW  YORK  GUILD  ELECTS  RAYMOND; 
HEARS  ROGERS  TALK  “OFF  RECORD” 


Herald-Tribune  Writer  Heads  Editorial  Organizaticm — Resolution 
on  Free  Press  Being  Considered — Future  Relations  With 
A.  F.  of  L.  to  Be  Taken  Up 


About  300  members  of  the  News- 
■  paper  Guild  of  New  York  met  at 
the  Hotel  Astor  the  night  of  Nov.  IS, 
heard  NRA  Dep¬ 
uty  Administrator 
Lindsay  Rogers 
in  an  “off  the 
record”  talk,  in- 
ducted  officers 
elected  by  a  mail 
ballot  last  week, 
heard  a  report 
of  the  progress 
of  plans  for  a 
national  organiza¬ 
tion  of  editorial 
workers,  and  took 
under  considera¬ 
tion  a  resolution 
in  regard  to  the 

free  press  principle. 

The  new  officers  of  the  guild,  elected 
for  one-year  terms,  are:  Allen  Ray¬ 
mond,  Herald  Tribune,  president;  Hey- 
wood  Broun,  World-Telegram  colum- 
mist,  first  vice-president;  Joseph  Q)ok- 
man,  Evening  Post,  second  vice-presi¬ 
dent;  Morris  Watson,  Associated  Press, 
treasurer,  and  John  Eddy,  Times,  sec¬ 
retary. 


A1J.EN  Raymond 


Following  Mr.  Rogers  talk  Mr.  Ray¬ 
mond  said  that  the  American  News¬ 
paper  Publishers  Association  is  collect¬ 
ing  data  now  on  wages  and  hours  of 
work  of  editorial  employes  on  which 
to  base  negotiations.  He  added  that 
the  New  York  guild  was  also  collect¬ 
ing  its  own  data  on  the  same  subjects. 

Members  should  not  expect  to  find 
all  their  wishes  written  into  the  code 
when  it  is  published,  Raymond  said, 
for  many  of  them  have  no  place  there, 
Md  should  be  obtained  instead  by  col- 
elective  bargaining. 

He  declar^  that  there  were  still  some 
offices  in  New  York  where  workers 
were  prevented  from  organizing  chap¬ 
ters  of  the  guild,  but  that  a  continuous 
and  persistent  effort  would  be  made 
to  bring  them  into  the  guild.  Mem¬ 
bership  in  the  New  York  guild  was 
approaching  the  1,000  mark,  Mr.  Ray¬ 
mond  said. 

Harold  N.  Denny,  of  the  Times, 
chairman  of  the  committee  on  ethics, 
read  a  resolution  on  the  free  press  and 
asked  that  assembly  delegates  take  it 
back  to  their  shops  for  discussion  of 
future  consideration.  The  resolution 
reads: 

“Resolved,  that  the  Newspaper  Guild 
of  New  York  hereby  expresses  its  con¬ 
viction  that  the  fr^om  of  the  press 
is  one  of  the  essential  foundations  of 
human  liberty; 

“That  we  do  not  believe,  however, 
that  the  newspaper  industry,  which  as¬ 
serts  its  freedom  from  governmental 
interference  with  the  news  or  free  com¬ 
ment  on  the  news,  can  rightfully  evade 
its  responsibility  to  assume,  by  organi¬ 
zation  under  a  code  of  fair  practice, 
the  same  responsibilities  for  public  wel¬ 
fare  that  other  industries  are  being 
called  upon  to  assume.” 

Besides  Mr.  Denny,  the  members  of 
the  ethics  committee  are  Heywood 
Broun.  Martin  Somers,  of  the  DmI\ 
News;  Joseph  A.  Greenidge,  of  the 
Long  Island  Daily  Star;  Hickman 
Powell,  of  the  Herald  Tribune;  Charles 
Bayer,  of  the  American,  and  L.  A.  Hus¬ 
ton,  of  International  News  Service. 


A  report  on  the  activities  of  the  New 
York  guild  to  organize  a  national  as¬ 
sociation  of  guilds  was  made  ^  John 
Eddy,  chairman  of  the  committee  on 
affiliations.  He  told  of  communications 
he  had  received  from  a  score  of  cities, 
and  how  Cleveland  and  other  large 
guilds  were  helping  in  the  establish¬ 
ment  of  the  national  association  and 
assisting  small  guilds  to  form  wherever 
they  could.  The  Minneapolis-St.  Paul 
Guild,  he  said,  is  lending  its  aid  to 
the  formation  of  guilds  in  all  the  states 


bordering  on  Canada  westward  to  the 
Pacific  Ocean. 

Mr.  Eddy  said  that  the  national  or¬ 
ganization  would  result  in  “more  thfin 
just  economic  good.”  He  said  that 
“We  are  not  interested  so  much  in  eco¬ 
nomics  as  in  making  ourselves  known 
as  a  respected  group — just  now.” 

Morris  Watson,  chairman  of  the  press 
associations  committee,  said  that  his 
committee,  formed  after  it  became 
known  that  press  associations  would 
not  be  included  in  the  daily  newspapei 
code,  had  begun  the  draft  of  a  press 
associations  code.  He  also  said  that 
an  explanatory  letter,  a  request  for 
proxies  at  any  hearings  on  the  code, 
and  a  questionnaire  on  hours  and  wages 
that  would  not  need  to  be  signed  wll 
be  sent  to  press  association  workers 
throughout  the  country  next  week. 

Besides  Mr.  Watson  the  press  assp- 
ciation  committee  consists  of  the  mem¬ 
bers  of  the  executive  committee  of  the 
Guild,  L.  A.  Huston,  of  I.N.S. ;  Rav 
C.  Baker,  of  I.N.S. :  Edward  J.  Neil, 
of  the  .\.P. :  Sidqev  B.  Whipple,  of  the 
U.P.:  John  R.  Beal,  of  the  U.P.;  Wil¬ 
liam  P.  Reed,  of  Universal,  and  Hugh 
Holahan,  of  the  New  York  City  News 
.Association. 

Heywood  Broun  announced  that  he 
would  bring  up  the  question  of  notices 
of  dismissal  at  the  meeting  of  the  .As¬ 
sembly  next  Wednesday.  He  also 
stated  that  the  guild  would  soon  take 
up  the  subject  of  what  its  future  rela¬ 
tions  with  labor  unions  and  the  Amer¬ 
ican  Federation  of  Labor  were  to  be. 
Mr.  Rav-mond  also  said  that  this  would 
be  a  subject  for  further  discussion. 

It  was  announced  at  the  meeting  that 
Ralph  D.  Blumenfeld,  former  editor  of 
the  London  Daily  Express,  would  later 
address  an  assembly  of  the  guild  on  the 
activities  of  the  British  Institute  of 
Journalists. 

In  the  quotable  sections  of  M  r. 
Roger's  talk,  the  deputy  administral  jr 
denied  once  more  that  there  was  any 
danger  that  the  NRA,  through  a  news¬ 
paper  code,  might  be  able  to  restrict  the 
freedom  of  the  press.  He  said : 

“In  the  discussion  of  the  pending 
newspaper  code,  some  of  those  who 
have  expressed  what  seems  to  me  en¬ 
tirely  unnecessary  concern  about  the 
freedom  of  the  press  have  justified  their 
concern  by  citing  government  regula¬ 
tion  of  broadcasting. 

“It  seems  to  me,  however,  that  clear 
thinking  ought  to  keep  the  problems  of 
the  radio  and  of  the  press  quite  separate, 
and  this  in  more  ways  than  one. 

“In  the  first  case,  it  is  inconceivable 
that  we  could  have  broadcasting  with¬ 
out  some  measure  of  supervision.  A 
newspaper  can  be  printed  in  any  form 
that  the  proprietor  desires  without  pre¬ 
venting  the  publication  of  another  news- 
t»per.  But  unldss  broadcasters  ^e 
limited  to  different  wave  lengths  they 
interfere  with  each  other. 

“Again  it  is  particularly  true  in  re¬ 
spect  of  broadcasting  that  the  flowing 
voice  speaks  and,  having  spoken,  moves 
on,  and  nothing  can  cancel  half  a  syl¬ 
lable.  We  must  therefore  have  some 
control  in  advance  to  erect  safeguards 
against  obscenity  and  libel.” 

“The  most  colorless  editorials  in 
American  newspapers,”  he  said,  “are  to 
my  mind,  nothing  like  so  colorless  as 
the  most  colorful  political  comment  dis¬ 
seminated  by  wireless.  Fortunately,  this 
colorless  comment  is  heard  once  and 
then  for  the  most  part  ceases  further 
to  exist.  To  be  sure,  a  good  many 
listeners,  doubtful  as  to  what  they 
have  just  heard,  write  in  and  ask  for 
copies.  The  psychologists  will  soon  be 
scientific — perhaps  they  already  have 
been — on  why  the  unseen  audience  is 
so  much  more  anxious  to  secure  the 
print^  word  than  is  the  audience  which 
has  listened  to  a  speaker  face  to  face. 


Perhaps  it  is  because  in  the  latter  case, 
the  high  spots  are  published  in  the 
press. 

“But  a  good  story  or  a  powerful 
editorial  can  be  read  and  reread.  It 
can  be  exhumed  from  the  files  after 
it  has  been  largely  forgotten.  What 
is  written  on  the  tablets  of  memory 
is  easily  obliterated.  Perhaps  it  is  just 
as  well.  As  I  said  at  the  outset,  these 
are  large  problems.  At  present  our 
experience  is  too  limited  to  warrant 
any  conclusions.  I  venture  here  to  do 
no  more  than  indicate  the  nature  of 
the  problems  to  this  company  of  news 
writers  whose  daily  output — trivial  or 
important,  medicre  or  brilliant — 
cannot  be  lost.  The  pages  on  which 
it  appears  may  become  yellowed  by  age, 
but  they  can  be  kept  legible.  How  a 
free  press  has  used  its  freedom  can 
always  be  ascertained.” 

After  the  meeting  it  became  known 
that  The  Guild  Reporter,  a  one-page 
newspaper,  is  scheduled  to  appear  for 
the  first  time  next  week.  Hugh  Hola¬ 
han,  of  the  City  News  Association,  has 
been  the  editor  of  the  first  edition,  for 
which  the  deadline  was  5  P.  M.  Thurs¬ 
day.  It  will  be  published  temporarily 
by  the  New  York  guild  “in  the  interests 
of  newspaper  editorial  employes 
throughout  the  nation.”  Ten  thousand 
copies  of  the  first  issue  will  be  printed. 

BROADCAST  BAN  TIGHTENED 


Paper  Won’t  Mention  Local  Angle* 
Unless  Paid  Space  Is  Used 

Marinette  (WisjH  Eagle-Star  'this 
week  announced  in  its  news  columns  a 
tightening  of  its  policy  on  announce¬ 
ment  of  radio  programs.  The  Eagle- 
Star  has  not  published  any  radio  pro¬ 
grams  for  several  years,  according  to 
Frank  E.  Noyes,  manager,  but  under 
the  new  rule  it  will  not  even  mention 
broadcasts  involving  local  persons  or 
organizations  “unless  someone  sponsors 
and  pays  for  an  advertisement  in  the 
classified  or  general  columns  calling  at¬ 
tention  to  the  name  of  the  station  and 
the  hour  at  which  the  broadcast  will  be 
made.”  There  can  be  no  exceptions 
even  for  charitable  or  church  purposes, 
it  was  stated,  but  mention  may  be  made 
of  a  broadcast  by  some  national  char¬ 
acter  which  goes  over  all  stations  and 
in  regard  to  which  the  names  of  stations 
are  not  mentioned. 

The  Eagle-Star’s  announcement  In¬ 
cluded  sample  advertisements  displayed 
in  outline  type  as  if  in  a  classified 
column. 


NEW  RADIO  CHAIN 

Organization  of  a  third  major  radio 
chain,  to  compete  with  the  existing  Na¬ 
tional  and  Columbia  systems,  was  an¬ 
nounced  in  New  York  this  week  bv 
George  F.  McOelland,  former  vice- 
president  of  the  National  Broadcasting 
Company.  Joseph  Schultz  of  522  Sth 
avenue,  general  counsel,  said  that 
enough  stations  had  been  brought  into 
line  to  assure  an  outlet  in  every  state. 
The  new  group  plans  to  place  greater 
restrictions  on  advertising  and  sales 
talks,  Mr.  Schultz  said,  and  to  devote 
part  of  its  program  to  the  broadcasting 
of  news. 


POSTER  MEN  BAR  UQUOR 

The  Outdoor  Advertising  Association 
of  America,  Inc.,  according  to  George 
W.  Kleiser,  president,  will  not  change 
its  policy  forbidding  acceptance  of 
poster  advertising  contracts  for  spiri¬ 
tuous  liquors.  The  association  adopted 
a  resolution  to  this  effect  in  Marqh, 
1915,  and  decided  at  the  recent  conven¬ 
tion  in  Louisville  to  allow  this  resolu¬ 
tion  to  remain  in  effect.  However,  this 
does  not  affect  electric  spectaculars  and 
painted  displays. 


FIRMS  SHOW  BIG  GAINS 

Aggregate  net  income  of  the  236  in¬ 
dustrial  company  which  thus  far  have 
reported  for  the  first  nine  months  of 
1933  reached  $183,400,000,  as  compared 
with  $17,313,0iX)  in  the  corresponding 
period  of  last  year,  the  Standard  Sta¬ 
tistics  Company,  New  York,  reported 
this  week. 


DEPRESSION  IS  ENDING 
SAYS  F.  E.  GANNETT 

Publisher  Praises  Gold  Progrtu, 
Urges  Cooperative  Adverti*. 
ing  by  Farmers  to  Move 
Surpluses 

“The  mo.st  momentous  tiling  that  fe 
happened  in  America  in  a  hundred  yei- 
was  the  decision  on  Oct.  22  by  Preside- 
Roosevelt  to  begin  the  purchase  of  go' 
by  the  government  at  increasing  pricti 
said  Frank  E.  Gannett,  head  of 
Gannett  newspapers,  speaking  Nov. 
at  the  annual  meeting  of  the  federatir- 
of  the  New  York  State  Farm  and  Hor 
Bureaus  at  Syracuse,  N.  Y. 

“The  Warren  plan  may  not  solve ; 
of  our  problems,  but  it  should  corri" 
many  of  theni  and  ^bring  us  rel;;; 
quicker  than  any  other  plan  that 
been  advanced.  Lowering  the  vai'i. 
of  our  dollar  in  Europe  has  alrea' 
stimulated  our  export  trade. 

“I  only  wish  the  Warren  plan  h;- 
been  put  in  effect  last  June  before  t-^ 
NRA  or  the  AAA  were  launched.  % 
would  be  much  further  along  if  th 
had  been  done.  Now  that  the  plan  Is 
been  accepted,  it  should  go  forwa- 
with  increasing  force,  and  I  hope  hef  fl 
the  first  of  January  will  bring  agrm.' 
tural  prices  to  a  level  that  will  p'? 
the  farmer  justice,  help  him  pay  h 
interest  and  taxes,  and  put  him  on : 
better  footing  than  he  has  had  sir 
the  depression  began. 

“I  am  convinced  that  the  worst  d 
it  the  depression  is  over.  We  hit  bott  i 
in  June,  1932,  and  since  then  we 
been  gradually  working  our  way  ct- 
ward.  Adoption  of  the  Warren  pLi 
will  bring  rising  prices  and  will  ^ 
the  wheels  of  business  going  agaia" 

Mr.  Gannett,  disclaiming  any  selli<i 
intention  of  promoting  advertising,  sd 
the  farmers  of  the  state  should  coope 
ate  in  a  big  selling  campaign  to  disp^ 
of  surplus  stocks.  Calling  it  “not  or', 
wrong  but  sinful”  to  destroy  cre:- 

when  there  are  many  in  need,  he  said 
“I  don’t  understand  how  any  proprH 
based  on  this  false  theory  can  prr  a 
successful.” 

“If  I  controlled  the  milk  industry  el 
New  York  State,  I  would  plan  a  grol 
advertising  campaign  showing  h « 

wholesome  and  beneficial  is^  milk,  hry 
cheap  it  is  and  how  nourishing  and  k- 
portant  it  is  to  the  diet  of  every  ma;, 

woman  and  child,”  he  went  on.  T 

every  milk  peddler  would  become  a 
salesman,  in  connection  with  a  big  ad' 
vertising  campaign,  I  have  no  doubt  s 
could  soon  get  rid  of  our  surplus  miri. 

“It  was  a  sad  day  for  the  farmers  ct 
this  state  when  the  return  of  beer  was 
legalized.  The  brewers  are  conducting 
advertising  campaigns  using  the  bill' 
board  ancl  most  newspapers  effectively, 
to  create  new  beer  drinkers.  Tbd 
makers  of  soft  drinks  are  not  asleep  and 
they  too  are  vigorously  promoting  thee’ 
products. 

“The  farmer  cannot  expect  coiisu®-/’ 
tiott  of  milk  to  increase  in  the  face  of, 
this  competition  if  he  sits  idly  by.  ^ 

“So  with  the  farmer’s  other  products 

CARTOONIST  TO  BUFFALO 

W.  S.  Warren,  for  three  years  polk 
ical  cartexanist  on  the  Philadelphia  ' 
lie  Ledger,  will  join  the  staff  of  the. 
Buffalo  News  Nov.  27.  He  started^ 
cartoon  work  on  the  Chicago 
and  also  spent  eight  years  on  the 
land  News. 

BOOSTING  STATE  PRODUCTS 

Thirty-three  Wisconsin  dailies, 
f)ers  of  the  Wisconsin  Daily  News^ap''^ 
league,  cooperated  in  the  advertisi-'J 
and  publicity  of  Wisconsin  Prod#’* 
week  Nov.  5  to  11,  to  make  betitC 
known  the  attractions  of  the  state. 


HAMMOND  PRESIDENT 

Harry  W.  Hammond,  who  has  ^ 
general  manager  of  the  Riverside  (W* 
Daily  Press,  succeeds  the  late  Dr.  E.  L 
Clarke  as  president  of  that  orga^ 
tion.  Howard  A.  Hayes  has  hew 
elected  vice-president.  -I 


B.  Altman  &  Company  placed  a  450-linc  advertisement 
in  The  New  York  Times  Thursday,  Nov.  9,  describing  a 
rare  and  beautiful  Serapi  carpet — the  only  one  of  its  kind 
in  the  world.  Price  $3750. 

Before  noon  that  day,  Altman  received  a  check  for  $3750 
from  a  Times  reader  who  had  purchased  the  luxurious 
Serapi. 

We  do  not  tell  this  little  success  story  to  marvel  that  The 
New  York  Times  produced  a  customer  for  Altman  or  that 
Altman  sold  a  fine  rug.  The  Times  advertising  columns 
produce  thousands  of  customers  for  all  kinds  of  goods 
every  day  and  it  is  part  of  Altman's  daily  business  to  sell 
quantities  of  fine  merchandise. 

The  significant  point  is  that  there  exists  a  large  and  profit¬ 
able  market  for  quality  merchandise.  Price  is  no  barrier 
to  the  retailer  or  manufacturer  who  can  satisfy  the  tastes 
and  needs  of  the  discriminating — if  only  he  announces  his 
wares  to  the  right  audience. 

Nm  f  ork 
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MICHIGAN  EDITORS  VOTE  TO  RESIST 
ANY  TAMPERING  WITH  FREE  PRESS 

Resolution  Passed  After  Hearing  Richberg  Speech,  But  No 
Specific  Demand  Is  Made  for  Free  Press  Clause  in  News¬ 
paper  Code — Gorman  Heads  State  Group 

(Special  to  Editob  &  Publishes)  so  ;  don't  operate  under  a  smoke  screen 

Ann  arbor,  Mich.,  Nov.  13 — A  of  ‘freedom  of  the  press.’  If  objections 
-  resolution  stating  that  any  attempts  are  being  made  to  the  newspaper  code 
to  tamper  with  the  freedom  of  the  press  so  as  not  to  have  any  code,  let’s  be  fair 
would  be  resised  to  the  utmost  was  about  it. 

adopted  at  the  15th  annual  session  here  “Freedom  of  the  press  can  only  be 


Officers  of  University  Press  Clnb  of  Michigan  (1.  to  r.)  :  J.  S.  Gray,  publisher, 
Monroe  (Mich.)  News,  new  first  vice-president;  Michael  A.  Gorman,  managing 
editor,  Flint  (Mich.)  Journal,  new  president;  Schuyler  Marshall,  publisher, 
St.  John  (Mich.)  Clinton  County  Republican  News,  retiring  president;  Prof. 
John  L.  Brumm.  head  of  journalism  department.  U.  of  Michigan,  re-elected 
secretary -treasurer;  and  George  R.  Averill,  publisher,  Birminfiham  (Mich.) 

Eccentric,  second  vice-president. 


Nov.  8-11  of  members  of  the  University 
Press  Qub  of  Michigan. 

The  resolution  was  adopted  after  the 
convention  had  heard  a  speech  by 
Donald  R.  Richberg,  general  counsel 
for  the  NRA,  in  which  he  stated  thaf 
there  is  no  threat  to  freedom  of  the 
press  in  the  NRA  code  system,  but  the 
wording  of  the  resolution  did  not  speci¬ 
fically  demand  a  free  press  clause  in 
the  newspaper  code  now  under  consid¬ 
eration. 

The  resolution  was  a  substitute  pre¬ 
pared  after  the  meeting  refused  to  pass 
one  of  a  milder  nature  expressing  hope 
that  the  government  would  reflect 
Richberg’s  views  relative  to  guarantee¬ 
ing  fre^om  of  the  press.  Stuart  A. 
Perry,  publisher,  Adrian  Telegram  first 
attacked  this  resolution  and  he  was 
supported  by  Malcolm  Bingay,  editorial 
dirertor,  Detroit  Free  Press;  Arthur 
Trainor,  editor,  Saginaw  Daily  News, 
and  others. 

“General  Johnson  said  the  same  thing 
as  Mr.  Richberg,”  Perry  said,  “Only 
he  was  crude  in  his  assertions,  while 
Mr.  Rivhberg  was  adroit  and  polite. 
He  referred  to  our  fears  as  being  dead 
cats,  yes,  synthetic  dead  cats.  He  sajd 
we  were  seeing  things  under  the  bed. 
In  normal  times  we  can  take  a  50-50 
chance  the  government  will  play  fair 
with  the  press. 

“But  when  it  comes  to  striking  at  the 
very  heart  and  soul  of  the  newspaper, 
when  it  comes  to  hitting  at  the  con¬ 
stitutional  rights  of  the  public,  then  I 
say  we  cannot  afford  to  take  one  per 
cent  chance  on  this  trust  we  bear  the 
public. 

^  “I  therefore  propose  that  if  this  asso¬ 
ciation  accomplishes  no  other  thing,  it 
send  back  these  resolutions  to  the  com¬ 
mittee  with  instructions  to  frame  a 
declaration  stating  that  while  we  are 
grateful  for  courtesies  shown  us  from 
Washington,  we  shall  resist  to  the 
utmost  any  attempt  whatsoev<;r  to 
tamper  with  the  first  amendment  of  the 
Constitution  of  this  country — that  whiph 
guarantees  a  free  press.” 

Such  confusion  reigned  at  the  con¬ 
clusion  of  Perry’s  speech  that  the  chair¬ 
man  was  unable  to  proceed  for  several 
minutes,  and  after  the  motion  was 
adopted  calling  for  a  stronger  resolu- 
lution,  the  meeting  could  not  be  called 
back  to  order  at  all. 

Talk  of  freedom  of  the  press  under 
the  NRA  is  not  an  issue  and  never  has 
been,  Mr.  Richberg  declared  in  his 
speech. 

“It  is  time  to  stop  talking  of  freedom 
of  the  press,”  he  said.  “If  publishers 
do  not  wish  to  sign  a  code,  let  them  say 


an  issue  of  Congress,  not  of  the  Na¬ 
tional  Recovery  Administration.  Frankly 
the  most  disgraceful  code  brought  in 
of  any  industry  was  the  newspaper 
code.  It  was  the  only  code  which  in¬ 
sist^  on  child  labor  and  special  con¬ 
cessions.  Newspapermen  in  Washington 
came  to  me  and  said  the  code  was  a 
shame  to  the  profession.  Speaking  off 
the  record.  General  Johnson  told  me  he 
felt  like  a  yellow  dog  when  he  read 
that  code.  If  any  other  industry  came 
in  w’ith  the  same  demands  as  newspaper 
publishers  did,  the  newspapers  would 
crucify  them. 

“Publishers  argued  that  child  labor 
was  healthy  and  fine  experience  for 
children.  The  Department  of  Labor 
brought  in  statistics  showing  the  chil¬ 
dren  receiving  the  most  harm  in  any 
industn^  were  newsboys ;  delinquency 
was  highest  among  newspaper  carriers ; 
and  yet  the  newspapers  were  the  only 
one  who  insisted  on  child  labor  in  their 
code.  The  attitude  against  the  code 
was  not  expressed  alone  by  Washing¬ 
ton  correspondents  but  editorials  from 
the  nations’  papers.  It  is  poor  quib¬ 
bling  to  say  that  ‘if  you  are  sincere 
about  freedom  of  the  press,  w'hy  don’t 
you  write  it  down?’  Freedom  of  the 
press  is  in  the  Constitution.  Asking 
the  administration  to  write  down  that 
they  will  uphold  the  Consitution  is  an 
insult.” 

Richberg’s  statements  brought  a 
storm  of  comment  from  the  200  editors 
present  at  the  Friday  meeting.  Michael 
A.  Gorman,  managing  editor  of  the 
Flint  Journal,  asked  that  a  distinction 
be  made  between  evils  of  child  lalx)r  in 
smaller  cities  as  compared  with  strerts 
sal«  work  in  metropolitan  areas.  Any 
criticism  newspapers  in  Michigan  have 
made  of  the  freedom  of  the  press  agita¬ 
tion  has  been  made  in  sincerity  and  not 
through  quibbling  over  a  code,  he  said. 
Elton  R.  Eaton,  publisher  Plymouth 
Mail,  stated  that  the  code  of  small 
papers  and  weeklies  does  not  have  a 
child  labor  clause  in  it  and  told  Rich¬ 
berg  that  there  are  12,000  little  papers 
which  were  not  represented  in  the  A.N. 
P.  A,  code  hearings  at  Washington. 

In  a  speech  the  night  before  at  the 
annual  banquet  of  the  association,  Rich¬ 
berg  had  declared  the  NRA  does  not 
contemplate  endangering  freedom  of  the 
press. 

The  public  school  crisis,  international 
relations,  crime,  the  changing  social 
order  and  the  newspaper’s  place  in  the 
New  Deal  were  discussed  in  various 
sessions  of  the  convention. 

Schuyler  Marshall,  publisher  of  the 
St.  John  Clinton  County  Republican 
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News  and  president  of  the  press  ckib 
presided  at  the  session. 

President  Alexander  G.  Ruthven  of 
the  University  of  Michigan  welcomed 
delegates  at  the  annual  banquet  Thurs¬ 
day.  Prof.  John  L.  Brumm,  head  of 
the  department  of  journalism,  was 
toastmaster. 

.At  the  Friday  night  banquet  Edgar 
.A.  Guest,  poet  and  staff  member  of  the 
Detroit  Free  Press,  recited  several 
poems. 

Emphasizing  the  character  crisis  in 
America,  Malcolm  Bingay,  managing 
editor,  Detroit  Free  Press,  at  the  Sat¬ 
urday  morning  session,  declared  if  news¬ 
papers  were  ever  to  approximate  the 
ideal  of  public  service  they  will 
have  to  lead  in  bringing  back  a 
sense  of  responsibility  for  crime.  H^ 
urged  adoption  of  the  British  policy  of 
handling  crime  news. 

“I  have  protested  for  years  the  ex¬ 
ploitation  of  crime  for  circulation  pur¬ 
poses,”  he  said.  “Playing  horrible 
murders  and  abnormal  sex  associations 
in  greatly  exaggerated,  but  beyond  that 
there  is  a  further  danger.  The  man 
whose  name  is  most  often  in  the  public 
eye  is  the  man  who  gets  votes.  Every 
big  city  has  venal  editors  who  are 
willing  to  keep  these  demogogues  in 
the  public  eye.  ‘You  give  me  headlines 
for  circulation  purposes  and  I’ll  give 
you  necessary  support  to  get  into  office,’ 
they  say.  There  is  a  vicious  element 
in  the  public  press  which  not  only  picks 
officers  but  attempts  to  run  them — the 
prosecutor’s  office,  the  banks,  and  the 
courts,  which  are  turned  into  Holly¬ 
wood  scenes  by  photographers.  Circu¬ 
lation  managers  must  be  kept  in  the 
alley ;  let  the  editor  run  the  paper.” 

Michael  A.  Gorman,  managing  editor 
of  the  Flint  Journal,  was  elected  presi¬ 
dent  of  the  organization  for  1933-34. 
J.  S.  Gray,  publisher,  Monroe  Evening 
News,  was  elected  first  vice-president, 
and  George  R.  Averill.  editor  and  pub¬ 
lisher,  Birmingham  Eccentric,  second 
vice-president.  Prof.  John  L.  Braumm, 
was  re-elected  secretary-treasurer. 


COAST  GROUP  MEETS 

California  Newspaper  Advertising 
Managers’  Association,  southern  divi¬ 
sion,  held  its  November  meeting  at  the 
El  Chiquita  Club,  Hotel  Maryland  in 
Pasadena,  Nov.  13.  Robert  J.  Corri¬ 
gan,  Glendale  Neivs-Press,  is  president 
of  the  association.  George  Fugate,  ad¬ 
vertising  manager,  Pasadena  Star-News 
was  host  to  the  group  which  gathered 
to  hear  James  S.  MacDonnell,  presi¬ 
dent  of  the  First  National  Bank  of 
Pasadena  and  member  of  the  Federal 
Reserve  Board,  speak  on  “Unorthodox 
Advertising.” 


PILAT  SUCCEEDS  HICKOK 

O.  R.  Pilat,  for  eight  years  with  the 
Brooklyn  Daily  Eagle,  the  last  four  as 
marine  and  travel  editor,  has  been  ap¬ 
pointed  Paris  correspondent,  manager  of 
the  Eagle’s  Paris  tourist  bureau,  and 
head  of  the  European  services  of  the 
paper.  He  succeeds  Guy  Hickok,  who 
after  16  years  in  Paris  has  returned  to 
the  United  States  to  do  feature  and 
editorial  work. 


CLEVELAND  PAPERS  SOLD 
Samuel  J.  Kornhauser,  vice-president 
of  the  Waeehter  &  Anzieger,  German 
daily,  and  the  Szabadsag,  Hungarian 
daily,  in  Cleveland,  has  announced  their 
sale  to  Edwin  H.  Bolgar,  Hungarian- 
American  civic  leader  of  that  city.  The 
former  general  manager  of  the  papers, 
Herbert  L.  Kobrak,  is  resuming  that 
position. 


ROBINSON  ON  COMMISSION 

Lewey  Robinson,  for  12  years  reporter 
and  city  editor  of  the  Birmingham 
Past,  Monday  took  the  oath  of  office 
as  one  of  Birmingham’s  three  city 
commissioners.  He  is  34  years  old,  the 
youngest  man  ever  to  hold  such  a  posi¬ 
tion  in  the  city. 


WEEKLY  SUSPENDS 
The  Oxford  County  Democrat,  of 
South  Paris,  Me.,  has  suspended. 


C.  A.  SELDEN  HONORED 
BY  N.  Y.  POST  ALUMNI 

New  York  Times  London  Chief  Pr^ 

sented  Medal  for  Outstanding 
Work — Scholz  Made  Hon¬ 
orary  President 

Nearly  one  hundred  men  and  won;- 
who  formerly  served  in  all  denar, 
ments  of  the  New  York  Evening  Post 
gathered  at  their  annual  dinner  5 
Keen’s  Chop  House,  New  York,  Thur;. 
day  evening,  Nov.  16.  The  Everij 
Post  was  founded  Nov.  16,  1801. 

The  outstanding  event  of  this  annei 
occasion  is  the)  award  of  a  medal  t; 
someone  who  in  the  preceding  yea.- 
“has  shown  courage,  rendered  pub!; 
service,  or  achieved  other  high  distin;. 
tion  in  American  journalism.”  Tb. 
Awards  Committee,  after  considtric; 
nominations  from  the  members  of 
Association;  voted  to  confer  the  1933 
medal  upon  Charles  A.  Selden,  Londas 
correspondent  of  the  New  York  Tints, 
for  his  outstanding  work  as  a  foreigj 
correspondent.  Mr.  Selden,  who  ^ 
cently  returned  to  London  after  a  stj; 
in  the  United  States,  was  not  at  tk 
dinner,  but  sent  a  wireless  message  to 
be  read. 

Mr.  Selden  was  born  in  N.mtuckr. 
and  attended  Brown  University, 
first  newspaper  work  was  on  tie 
Providence  Journal.  He  came  to  Nh 
York  and  was  one  of  the  famous  re¬ 
porters  on  the  Sun.  He  served  as 
porter  and  later  as  city  editor  of  tl* 
Evening  Post,  and  was  for  a  time  a 
the  staff  of  the  World.  His  first  for- 
eign  correspondence  was  for  the  New 
York  Times;  after  the  war  he  to 
Paris  correspondent  of  the  Eveniij 
Post  again.  Mr.  Selden  wrote  feature 
articles  for  the  Ladies’  Home  Joursd 
for  a  year  or  more  before  rejoining  tk 
foreign  staff  of  the  New  York  Times, 
He  is  chief  correspondent  in  Londor. 

In  former  years  medals  have  bee: 
given  to  Alexander  Dana  Noyes,  fin¬ 
ancial  editor  of  the  New  York  Times 
Lincoln  Steffens,  and  Oswald  G.  Vil- 
lard. 

John  Palmer  Gavit,  former  managin; 
editor  of  the  Evening  Post,  and  presidem 
of  the  Association,  was  toastmaster. 
Frank  Parker  Stockbridge  and  Herbea 
Stephen  were  the  chief  speakers,  k 
number  of  the  members  present  con¬ 
tributed  some  of  their  reminiscences 

Emil  M.  Scholz,  former  publisher  cf 
the  Evening  Post,  was  elected  an  hon¬ 
orary  president  of  the  association. 
Theodore  P.  Seymour  was  chairman  0: 
the  dinner  committee. 


TRAVIS  NAMED  EDITOR 


Joins  Staff  of  Austin  Dispatek-I 
W.  Knape  Circulation  Manager 

Edmunds  Travis,  widely  known  Teas 
newspaperman  and  former  editorisl 
writer  on  the  Houston  Post-DispatA, 
has  accepted  the  editorship  of  the 
Austin  Daily  Dispatch,  according  to  E 
T.  Knape,  publisher. 

In  the  general  reorganization  of  the 
paper’s  staff,  Wilbur  Knape  was  placed 
in  charge  of  the  circulation  department 
and  B.  M.  Rankin,  former  foreman  of 
the  Tyler  Morning  Telegram,  ws 
added  to  the  composing  room  force 

Mr.  Travis  in  the  past  quarter  of  a 
century  has  held  executive  positions « 
the  largest  Texas  newspapers. 


HEADS  INSTITUTE  GROUP 

John  Paschall,  managing  editor.  At- 
lanta  Journal,  has  been  named  chairmaa 
of  the  committee  to  arrange  for  the^ 
nual  (Jeorgia  Press  Institute,  to  be  bw 
next  February,  at  the  Henry  W.  Grafl 
School  of  Journalism,  University  « 
Georgia.  A  meeting  of  the  committ# 
has  been  called  for  Nov.  25  in  Atlanta. 


NEW  ARKANSAS  DAILY 

The  Clarksville  (Ark.)  Daily 
Democrat  made  its  appearance  Not- ^ 
J.  W.  Salis  is  editor  and  publish^ 
The  newspaper  will  be  publisher  danJ 
except  Saturday  and  Sunday. 
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SOLD  33,700  RAINCAPES 

.  ..with  1600  lines  of  News  space! 


Thaf  s  right .  .  .  the  price  was  only  84c. 

And  the  full  News  page  and  follow-up  copy 
amounted  to  1600  lines  .  .  .  quite  a  lot 
of  space  for  The  News. 

But  33,700  is  a  lot  of  anything! 

And  $28,000  is  a  lot  of  business  .  .  . 

for  any  retailer  .  .  .  from  1600  lines  of  space. 

Is  your  advertising  doing  as  much  .  .  .  anywhere? 
There  are  a  lot  of  people  in  New  York  who  might 
be  buying  and  using  your  product-all  kinds 
of  people. 

The  News  reaches  most  of  them— 

More  effectively — 

More  economically— 


•THEaNEWS 


NEW  YORK’S  PICTURE  NEWSPAPER 


220  EAST  FORTY-SECOND  STREET,  NEW  YORK  CITY 
Tribune  Tower,  Chicago  +  Kohl  Building,  San  Francisco 
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S.  F.  PAPERS  JOIN  IN 
PROMOTION  DRIVE 

Four  Dailies  Runninj  Series  of  Full 
Pages  Emphasizing  Value  of 
Newspapers  as  American 
Institution 

San  Francisco  newspapers  are  unit¬ 
ing  in  a  ten-week  advertising  campaign 
stressing  the  value  of  the  newspaper 
as  an  American  institution.  First  full- 
page  copy  of  the  campaign  appeared 
l&st  week. 

The  Sait  Francisco  Call- Bulletin.  San 
Francisco  Chronicle ,  San  ^  Francisco 
Examiner  and  San  Francisco  Ficu>s 
each  are  using  a  full-page  of  copy  week¬ 
ly  for  the  period  of  the  campaign.  The 
advertising  emphasizes  the  value  of 
newspapers  in  general  rather  than  the 
merits  of  a  particular  newspaper,  with 
“Nothing  Can  Take  the  Place  of  Your 
Newspaper”  as  the  slogan. 

Copy  prepared  and  copyrighted  by 
Elmer  T.  Robinson,  promotion  mana¬ 
ger,  San  Francisco  Chronicle,  is  being 
used.  Mr.  Robinson  described  it  as 
“not  mentioning  the  shopping  news  or 
attacking  by  name  any  other  form  of 
advertising,  but  positive  in  character 
throughout.”  He  expressed  the  belief 
that  the  use  of  copy  devoted  to  news¬ 
papers  generally  rather  than  bearing  the 
name  of  the  individual  newspaper  was  a 
distinct  asset  in  presenting  the  message 
of  the  press. 

The  opening  advertisement  told  the 
value  of  the  daily  paper  under  the  cap¬ 
tion,  “Over  the  Doorstep  Rolls  an  En¬ 
tire  World.”  The  first  American  news¬ 
paper  was  reproduced  in  a  page  de¬ 
voted  to  the  growth  of  the  newspaper, 
with  the  value  of  the  comic  sections  as 
another  topic.  ‘‘Who  Pays  for  Adver¬ 
tisements”  was  another  subject,  still 
another  slogan  was  “Paint  Your  World 
Exactly  as  it  Goes.”  The  mechanical 
side  came  in  for  play  under  the  caption 
“On  This  Keyboard  The  American 
Symphony”  showing  a  worker  at  his 
linotype.  The  concluding  article  was 
based  on  the  world-wide  cravipg  and 
need  of  news. 

Material  for  the  series  was  obtained 
by  research,  with  material  obtained 
from  files  of  Editor  &  Publisher  play¬ 
ing  an  important  part.  The  majority 
rf  illustrations  are  actual  photographs. 

The  campaign  marks  development  of 
a  belief  that  institutional  advertising  is 
advisable  for  newspapers  to  revive  pub¬ 
lic  consciousness  of  the  importance  of 
the  nation’s  ptess.  This  attitude,  em- 
i;ha.«ized  several  months  ago  by  Ray 
Judah,  publisher,  Santa  Cruz  (Cd.) 
News,  has  resulted  in  the  decision  of 
the  (^lifomia  Newspaper  Publishers’ 
Association  to  have  a  newspaper  week 
in  January.  Institutional  copy  will  be 
used  in  the  association’s  memiter  papers 
throughout  the  state  on  that  date. 

The  San  Francisco  Call-Bulletin  is 
just  completing  a  series  of  full-page 
advertisements  distinctive  in  newspaper 
promotion.  This  copy  publicized  the 
outstanding  individuals  and  department 
heads  of  the  Call-Bulletin,  from  Fre¬ 
mont  Older,  editor,  down  the  line. 

Newspapers  of  Seattle,  Wash.,  re¬ 
cently  conducted  a  series  of  cooperative 
advertisments  on  the  importance  of 
the  services  performed  by  the  press. 

I.N.S.  STAFF  CHANGES 

Leo  Dolan,  Pennsylvania  state  man¬ 
ager  for  International  News  Service  has 
been  promoted  to  the  Washington  staff, 
Joseph  A.  Loftus,  former  I.N.S.  Harris¬ 
burg  manager  succeeds  Dolan  at  Pitts¬ 
burgh  and  William  Kelly,  who  formerly 
covered  ‘the  Pennsylvania  legislature 
becomes  Harrisburg  bureau  manager, 
George  Doying  of  the  Pittsburgh 
bureau  has  been  transferred  to  Harr^- 
burg  as  Kelly’s  successor  and  William 
Theis,  a  University  of  Pittsburgh  grad¬ 
uate,  joins  the  Pittsburgh  bureau  to 
complete  the  staff.  Copeland  C.  Burg, 
has  been  transferred  from  the  New 
York  office  to  the  Chicago  bureau,  as 
assistant  to  F.  Goodfellow,  central 
division  manager. 


STAFF  HONORS  COWLES 


I  f 


John  J.  Fogarty,  left,  and  Gardner 
Cowles 

Employes  of  the  Des  Moines 
(la.)  Register  and  Tribune,  pre¬ 
sented  Gardner  Cowles,  publisher,  with 
a  bronze  plaque  of  himself,  Nov.  7, 
marking  the  thirtieth  anniversary  of  the 
purchase  of  the  paper  by  Mr.  Cowles. 

The  presentation  speech  was  made  by 
John  J.  Fogarty,  who  with  49  years  of 
continuous  service  as  a  printer,  is  the 
veteran  employe  of  the  paper. 

“We  have  always  tried  to  be  fair  to 
all  shades  of  political  faith  and  to  all  the 
people,”  the  publisher  replied  in  his  ac¬ 
ceptance. 

“We  have  always  stressed  a  fair  treat¬ 
ment  of  all  the  news  all  the  time.  And 
in  all  these  years  we  have  had  only  one 
program.  That  program  was  and  is  to 
make  better  newspapers  all  of  the  time.” 

The  plaque  contains  an  excellent  por¬ 
trait  of  Mr.  Cowles  and  a  favorite  quo¬ 
tation  of  his  by  Kipling.  The  quotation 
is : 

“It  ain’t  the  individual 
Nor  the  army  as  a  whole. 

But  the  everlasting  teamwork 
Of  every  blooming  soul.” 

KANSAS  EDITORS  MEET 

“Freedom  of  the  press”  proved  a 
central  theme  of  the  annual  Kansas  Edi¬ 
tors’  Roundtables,  held  Oct.  27  and  28 
at  the  department  of  journalism.  Uni¬ 
versity  of  Kansas,  Lawrence.  Henry  J. 
Allen,  Wichita  publisher,  former  gov¬ 
ernor,  and  recently  returned  from  a 
visit  to  Russia,  was  the  principal 
speaker.  NRA  codes  and  fre^om  of 
the  press  bobbed  up  frequently  in  the 
roundtable  discussions,  both  of  the 
dailies  and  of  the  weeklies.  A  dramati¬ 
zation  of  the  trial  of  John  Peter  Zenger, 
apostle  of  a  free  press  in  America,  was 
presented  by  a  group  of  journalism  stu¬ 
dents  under  the  direction  of  Miss  Helen 
O.  Mahin,  associate  professor  of  jour¬ 
nalism. 


MUST  PUBLISH  TAX  LIST 


ROLLER  CODE  SIGNED; 
WAGES INCREASED 

President  Roosevelt  Approves  Docu¬ 
ment  Csdling  for  Basic  40-Hour 
Work  Week  at  45 
Cents  Per  Hour 

A  basic  40-hour  work  week  and  a 
basic  minimum  wage  of  45  cents  per 
hour  are  provided  in  a  code  for  the 
Printers’  Rollers  Industry,  approved 
last  week  by  President  Roosevelt. 

Executives  receiving  more  than  $35  a 
week,  outside  salesmen,  watchmen,  ser¬ 
vice  men  and  members  of  emergency 
crews  are  excepted  from  the  maximum- 
hour  provision.  Watchmen  are  limited 
to  56  hours  a  week,  and  service,  emer¬ 
gency  maintenance  and  repair  men  are 
to  receive  time  and  a  half  for  overtime 
above  40  hours  a  week,  or  eight  hours 
a  day. 

Highly  skilled  specialists  are  limited 
to  48  hours  a  week  with  time  and  a 
half  for  overtime  over  40  hours,  while 
40  hours  is  the  limit  for  clerical  and 
office  forces. 

Equitable  adjustments  are  to  be  made 
in  the  higher  wage  scales,  with  a  mini¬ 
mum  wage  of  45  cents  an  hour,  except 
for  learners,  who  must  be  paid  not  less 
than  80  per  cent  of  the  minimum  during 
their  first  six  months  of  service.  Pre¬ 
vailing  labor  hours  for  a  large  propor¬ 
tion  of  the  employes  of  the  industry 
have  been  from  SO  to  60  per  week.  The 
scale  provided  in  the  code  is  expected 
to  increase  workers  by  twenty  per 
cent. 


24  JOIN  N.  M.  GROUP 

Secretary  Orvale  Rickets  of  the  Ne» 
Mexico  Newspaper  Association  reportj 
24  new  members  enrolled  as  follows; 
Publishers-Printers,  Elfego  G.  Baca, 
Belen  News;  Hubert  H.  Heath,  Hoi 
Springs  Herald;  J.  C.  O’Leary,  Silvtt 
City  Enterprise;  Bronson  Bros.,  Ru 
Grande  Farmer,  Las  Cruces ;  Henry  J, 
Lucero,  Las  Cruces  Citizen;  M.  If. 
Miles,  Hatch  Reporter;  Clarence  New- 
comb,  Hillsboro  News;  J.  R.  Hoffmaa, 
Alamogordo  Advertiser;  A.  L.  Burke, 
Carrizozo  Outlook;  A.  C.  Torres, 
Denfensor  Del  Pueblo,  Socorro;  Ortiz 
Bros.,  New  Mexico  State  Record,  Santa 
Fe;  E.  M.  Valdez,  La  Voz  Del  Rio 
Grande,  Espanola;  Mrs.  A.  R.  Farquer, 
Wagon  Mound  Tribune;  J.  E.  Staley, 
Clayton  News;  W.  C. .  Yarbrou^ 
Mosquero  Developer;  C.  P.  Suthers, 
Tucumcari  American;  M.  P.  Martinez, 
Santa  Rosa  News;  Frank  Hartman, 
Farmington  Republican;  Col.  C.  G. 
Sage,  Lordsburg  Liberal;  Col.  C.  G. 
Sage,  Deming  Headlight.  Printers; 
Berezin  &  Stull,  Quality  Press,  Santa 
Fe;  George  F.  Smith,  Carl  A.  Hursh, 
Smith-Hursh  Printing  Co.,  Las  Vegas; 
L.  B.  Corbin,  Sam  Ridenour,  Home 
Printing  Co.,  Raton. 

POWER  INCREASE  GRANTED 

(Special  to  Edito*  &  Publishei) 

Washington,  D.  C.  Nov.  13— The 
Worcester  Telegram  Publishing  Com¬ 
pany,  Worcester,  Mass.,  has  been  granted 
a  temporary  permit  to  broadcast  from 
Station  WTAG  with  500  watts  of  power, 
day  and  night.  The  newspaper  has  been 
operating  the  station  with  500  watts  of 
power  in  the  daytime  and  with  250  watts 
of  power  at  night. 


Worcester,  Massachusetts 


Worcester  Music  Festival 
Breaks  All  Records 

Held  last  month  in  Worcester’s  newly-dedicated  $2,000,000  memorial 
auditorium,  the  74th  Worcester  Music  Festival  eclipsed  every  attend¬ 
ance  record  in  its  long  amd  glamorous  history.  For  six  successive 
nights  the  great  new  auditorium  was  packed  practically  to  capacity 
by  music  lovers  gathered  from  far  and  near  to  hear  Ponselle,  Hackett, 
Sanroma  and  other  artists  in  an  event  which  has  become  a  cleissic  of 
the  musical  world. 


1933  Festival  1  Q  AAA  Previous  Record  *7  C  AA 
Attendance  l^^UUU  Attendance  I 

To  music  lovers,  the  Worcester  Music  Festival  represents  a  veritable 
feast  of  good  music  by  great  artists. 

To  artists,  it  represents  an  opportunity  so  great  that  some  have 
crossed  the  sea  for  the  express  purpose  of  a  Festival  appearance. 


The  office  of  the  Utah  Attorney 
General  has  ruled  that  a  county  treasurer 
must  publish  the  entire  delinquent  list 
of  unpaid  taxes  each  year,  including 
delinquencies  of  prior  years  as  well  as 
those  of  the  current  year. 


Z70,743 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

OCTOBER,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Oc¬ 
tober,  1933,  was  179,843. 

Eoarything  in  BalHntora 
Kmvoloat  Around 

THE  SUN 

Merninc  Evaning  Sunday 


To  advertisers  it  represents  an  opportunity  for  business  of  the  most 
profitable  kind.  The  people  who  comprise  a  Festival  audience  are 
people  accustomed  to  living  well  and  dressing  well.  They  are  able  to 
buy  not  only  the  necessities  of  life,  but  luxuries  as  well. 


This  rich  and  reaponaive  market  may  be  adequately 
cultivated  through  theae  newapapera  ALONE. 


Population  of  Worcester  195,31 1 ;  city  and  retail  trading  zone  (ABC) 
433,287. 

Of  all  families  in  Worcester  and  throughout  the  retail 
trading  zone  which  every  day  receive  in  their  homes 
a  Worcester  newspaper 


85% 


Read  the  Telegram  or  Gazette  in  Their 
Homes  Regularly — Six  Days  Every  Week 


TheTELEGRAM-GAZEnE 

WORCESTER,  MASSACHUSETTS 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

NEW  YORK  BOSTON  CHICAGO  DETROIT 

PHILADELPHIA  SAN  FRANCISCO  LOS  ANGELES 
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A.  ▼  JH.  ORE  than  $20,000,000  annually  has  heen  added  to  the 
buying  power  of  Philadelphians  since  the  advent  of  the  NRA, 
according  to  information  received  by  the  Philadelphia  Chamber  of 
Commerce  through  a  questionnaire  sent  to  business  firms  through* 
out  the  city.  And  this  figure  is  based  on  incomplete  returns,  as 
many  of  the  largest  employers  have  not  yet  reported. 


This  increase  in  buying  power  assumes  even  greater  significance 
in  view  of  the  fact  that  total  retail  sales  in  Philadelphia  and  its 
A.  B.  C.  suburbs  in  1932  aggregated  $1,114,940,000.  This  exceeded 
total  retail  sales  in  the  cities  of  Los  Angeles  and  Boston  com¬ 
bined;  or  total  retail  sales  in  Tennessee,  Oregon,  Idaho,  Colorado 
and  Vermont  combined.* 


As  Philadelphians  earn  more,  they  spend  more,  for  they  represent 
the  greatest  home-owning  group  of  people  to  be  found  in  any 
major  market. 


Curtis-Martin  Newspapers  are  the  most  influential  selling  force  in 
this  great  market,  since  they  provide  complete  coverage  of  both 
Philadelphia  and  its  A.  B.  C.  suburbs,  containing  891,430  families 
— 3,745,253  people — 58,191  retail  outlets. 


With  one  effort,  one  advertising  schedule  and  one  sales  campaign, 
manufacturers  concentrating  in  Philadelphia  and  the  Curtis-Martin 
Newspapers  can  get  more  sales  at  less  cost  than  in  numerous  cities 
or  States  combined. 


.n»t>ef  * 


*  According  to  “Sales  Management’s*’  Survey  of  Spending  Power 
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Record,  declared  “it  pays  to  publish  pig 
iron” — which  he  described  as  “heavy 
stuff  on  the  tariff,  or  gold  standard  or 
allied  debt  settlement  or  the  liquidation 
of  frozen  bank  deposits,” — even  in  a 
depression. 

“1  am  convinced  tliat  the  editorial 
page  and  purpose  makes  a  newspaper, 
provided  that  purjxjse  is  clear  and  true,” 
said  Mr.  Stern.  “I  have  learned  from 
experience  that  the  public  is  sure  to 
recognize  sincerity  and  guts  and  to  pa» 
well  for  it  once  they  are  certain  of  it. 
But  those  are  qualities  in  a  newspajier 
that  can’t  be  bought  or  faked.  They 
have  to  be  in  the  heart  of  the  puu 
lisher.” 

He  said  his  experience  had  convinced 
him  that  it  requires  about  three  years 
for  a  newspaper  editor  to  change  in 
public  estimation  from  public  enemy 
No.  1  to  champion  of  the  people.  News¬ 
papers  should  always  edit  up  to  the 
public  and  not  down,  he  said,  and  ad¬ 
vertisers  should  do  the  same. 

Jesse  H.  Jones,  chairman  of  the  Re¬ 
construction  Finance  Corporation,  told 
the  meeting  he  believed  in  honest  ad¬ 
vertising  and  declared  his  belief  that 
the  association  had  an  important  place 
in  the  recovery  program.  He  discussed 
briefly  some  of  the  work  the  R.  F.  C. 
is  doing,  particularly  with  respect  to 
aiding  banks,  both  open  and  closed. 

He  predicted  there  would  be  no  more 
serious  lank  trouble  in  the  country  and 
.said  he  doubted  if  there  would  be  any 
more  bank  failures  than  could  be 
counted  on  the  fingers  of  both  hands. 

Secretary  of  Commerce  Daniel  C. 
Roper,  who  was  scheduled  to  speak,  was 
unable  to  attend. 


DR.  WILLIAM  H.  NEEL 


A.  N.  A.  MEETS  IN  WASHINGTON 


Member  of  New  York  Timet  AdvertU- 
ing  Staff  Diet  at  78 

Dr.  William  Hanna  Neel,  for  Ij 
years  a  member  of  the  business  and  ad¬ 
vertising  departments  of  the  New  York 
Times,  died  Thursday,  Nov.  16,  at  th« 
New  York  Post-Graduate  Hospital.  He 
was  in  his  78th  year. 

Born  in  Mecklenlierg  County,  North 
Carolina,  Feb.  13,  1856,  Dr.  Neel  was 
educated  at  Davidson  College,  where  ht 
studied  for  the  Presbyterian  ministry, 
He  had  churches  in  Natchez,  Miss.,  and 
Memphis,  Tenn. 

Leaving  the  ministry  to  take  up  i 
business  career,  Dr.  Neel  was  for  a 
short  time  a  sales  executive  with  Wood! 
Harmon  &  Co.,  real  estate,  and  then  ii 
January,  1919,  joined  the  advertising  (k- 
partment  of  the  New  York  Times.  H« 
was  continuously  associated  with  this  dt. 
partment  until  his  death.  Dr.  Neel  was 
well-known  as  a  public  speaker  and  of 
late  years  made  many  talks  on  news¬ 
paper  making  before  clubs  and  schools 


DAILY  LOSES  DAMAGE  SUIT 

.A  $5,000  damage  award  against  tht 
Boston  Post,  was  given  this  week  in 
the  Federal  Court,  Boston,  to  Williait 
.\.  S.  Douglass  of  Winnetka,  Ill.,  and 
the  American  Mercury,  for  alleged  pub¬ 
lication  in  1931  of  a  copyrighted  article 
written  by  Douglass,  concerning  the 
Kill  Klux  Klan.  In  addition  a  $l,^i 
fee  for  counsel  was  also  awarded.  Tht 
judgment  was  suspended  pending  sub 
mission  of  briefs  to  Judge  Lowell  or, 
various  points  of  law  raised  by  counsel. 


INEAGE  INCREASES 


•  GAINS  in  all  display  classifi¬ 
cations  of  the  Journal  and  Bulletin 
daily  are  shown  by  Media  Records' 
October  report.  Total  display  increase 
over  last  year  was  10%. 

•  RETAIL  gains  are  interesting. 
Perhaps  no  single  group  is  more  im¬ 
mediately  affected  by  public  spending 
power  and  mood  than  Amusements. 
This  classification  jumped  26^750  lines, 
or  36%.  Hotels  and  Restaurants  gained 
56%. 

•  Other  noteworthy  retail  in¬ 
creases  were  in  Department  Stores, 

Furniture,  Grocers,  and  Miscellaneous. 

•  During  October,  84%  of  retail 

display  and  84.6%  of  total  advertising 
in  Providence  newspapers  appeared  in 
the  Journal  and  Bulletin. 


Journal-Bulletin 
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You  Can  Shorten  the  Time 
Required  to  Get  Vital  News 
from  Copy  to  Reader . 


WHY— 

Because  approximately  one  line  of  type  in 
every  six  on  your  newspaper  con  be  set  faster 
than  it  is  set  at  present. 

HOW— 

With  the  Intertype  Universal  Autospacer  that: 

1.  Automatically  sets  all  white  space  in  your 
paper  that  is  now  set  by  hand. 

2.  Reduces  six  hand  operations  to  one. 

WRITE  INTERTYPE  FOR  DETAILS 


INTERTYPE 

360  FURMRN  STREET.  BROOKLYN.  NEW  YORK 

Chicago.  130  North  Franklin  Street;  New  Orleans.  1007  Camp  Street;  San  Francisco. 
152  Fremont  Street;  Los  Angeles.  1220  South  Maple  Avenue;  Boston.  80  Federal  Street; 
Canada.  Toronto  Type  Foundry  Co.  Ltd..  Toronto.  Distributors  Throughout  the  World 


Text  let  In  Intertype  Csiro 
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Editor  &  P  u  h  I  i  s  h  p  r  for  IS  o  v  e  m  be  r  18,  1933 


STORE  MEN  STUDY  EDITION  CHANGES 
AND  POSSIBLE  EFFECT  ON  RATES 

Faced  With  Rising  Costs,  They  View  Dubiously  Newspaper 
Circulation  Experiments  Which  May  Lead  to  Higher  Space 
Charges,  Says  Writer — NRA  May  Force  Changes  by  Dailies 
By  HOMER  S.  CURTIS 

Newspaper  Analyst  and  Retail  Advertising  Consultant 


That  merchants  throughout  the 
country  have  cause  to  view  witli 
some  apprehension  conditions  in  the 
newspaper  Jield  is  not  new  to  those  who 
are  m  a  position  to  juage  irom  a  na¬ 
tional  rather  than  a  pastoral  perspective. 

W  ith  one  prominent  paper  suspending 
its  rate  card  until  lurther  notice  witn 
a  strong  association  committing  itselt 
to  a  discussion  of  an  increase  in  circu¬ 
lation  rates  at  its  next  convention,  and 
publishers’  associations  sending  out  bul¬ 
letins  dealing  with  such  subjects  as 
possible  increases  in  advertising  rates, 
the  situation  becomes  rather  complicated 
from  the  standpoint  ot  the  advertiser 
who  is  contending  with  rising  costs  in 
his  establishment 

Newspapers  are  in  much  the  same 
boat,  and  some  are  trying  to  hnd  a 
solution  in  the  different  timing  of  edi¬ 
tions  or  by  increasing  gross  circulations 
to  the  point  where  tliey  would  be  justi- 
ffed  in  asking  for  a  rise  in  rates  even 
under  ordinary  conditions.  They  have 
been  forced  to  curtail  much  work  that 
w'ould  be  valuable  to  the  advertiser  as 
well  as  to  themselves,  and  to  seek  relief 
in  such  ways  as  are  not  specihcally 
covered  in  proposed  codes.  It  is  tliought 
by  many  that  the  effect  of  recent  legis¬ 
lation  and  codes  affecting  working  hours 
in  various  trades  and  protessions  may 
be  continued  after  the  two-year  program 
is  ended  and  that  this  in  turn  will  call 
for  publishing  innovations.  Whether 
or  not  they  will  be  protitable  to  the 
advertiser  cannot  be  told  until  the  ex¬ 
periment  is  ended  or,  at  least,  been 
111  force  long  enough  lor  tlie  advertiser 
himself  to  judge.  Alter  all,  the  ad¬ 
vertisers’  decision  will  terminate  or 
continue  the  experiments  for  the  reason 
that  in  America,  as  not  in  Englaiid, 
prohts  are  not  made  directly  Irom  cir¬ 
culations  alone.  To  mention  two  of 
these  innovations  of  recent  date: 

In  one  of  the  largest  cities  the  largest 
morning  pa^r  has  advanced  its  press 
time  to  b;15  p.m.  of  the  day  previous 
to  date  of  issue  while  the  most  prom¬ 
inent  evening  paper,  in  order  to  meet 
this  competition  from  the  morning 
paper  in  what  it  believes  is  its  ^own 
held  is  producing  a  "night  extra’’  to 
be  on  sale  at  8  .'flu  p.  m.  and  to  contmn 
two  columns  of  late  news  bulletins. 
Against  this  the  morning  papers  in 
another  larger  city  have  gotten  to¬ 
gether  and  agreed  not  to  be  on  the 
streets  until  two  hours  later  than  was 
their  former  custom.  Which  procedure 
is  going  to  be  the  most  profiuble  and 
ex^»lient  to  the  publisher — and  to  the 
advertiser  ? 

That  there  is  some  merit  in  editions 
appearing  at  the  times  mentioned  in  the 
first  instance  is  debatable  and  as  to 
which  field — the  morning  or  the  evening 
— should  handle  such  editions  is  open 
to  argument.  Instances  have  occurred 
in  certain  cities  where  spot  surveys  have 
proved  that  extra  early  editions  of  a 
morning  paper,  or  previous  evening  Vi¬ 
rions  known  as  pre-dates,  have  cut  into 
evening  paper  sales  because  such  edi¬ 
tions  carry  complete  sports  results  of 
the  day  and  a  limited  number  of  late 
news  flashes  which  could  not  be  in¬ 
cluded  in  the  last  edition  of  the  after¬ 
noon  papers.  On  the  other  hand  it  has 
been  found,  by  spot  surveys,  that  after¬ 
noon  papers  appearing  on  the  streets 
before  mid-forenoon,  and  carrying  that 
day’s  retail  offering,  also  have  some 
value  not  yet  definitely  determined.  In 
the  latter  case  the  near-noon  editions 
were  remade  to  carry  the  retail  offer¬ 
ings  for  the  next  day’s  business.  Such 
things  do  spot  surveys  prove  (?).  So 
we  find  the  morning  paper  invading  the 
evening  field  and  the  afternoon  paper 
poaching  on  morning  territory. 

For  the  sake  of  argument  let  us 
concede  that  there  is  something  worthy 


to  be  said  for  both  sides.  Then  the 
questions  arise  as  to  wnether  or  not 
these  editions  are  profitable  to  the  puu- 
lisher  and  advertiser,  it  they  actually 
increase  circulations  or  ii  they  supplant 
other  editions  now  being  printed.''  ine 
partial  answer  to  these  questions  must 
await  the  hnal  results  oi  AKA  coues 
wfiich  are,  already  changing  hours  m 
inaustry  and  trade  as  well  as  revamp¬ 
ing  the  hours  that  have  previously  been 
devoted  to  pleasure  and  iiome  pursuits, 
in  the  event  that  such  changes  are  tar 
reaching  and  radical,  as  we  have  known 
these  things,  it  may  mean  that  both 
niormng  and  evemng  newspapers  will 
have  to  revise  their  edition  schedules, 
editors  may  have  to  change  their  reader 
attack  to  contorm  to  new  reader  habits 
and  press  services  will  need  to  alter 
their  timetables  to  meet  the  new  pub¬ 
lishing  conditions. 

Retailers  are  already  asking  them¬ 
selves  questions  about  the  trend  ot 
newspaper  rates  and  wondering  as  to 
possibilities  in  the  publishing  held  tliat 
may  enable  the  publisher  to  maintain 
present  rates,  or,  at  the  most,  increase 
them  only  nominally.  They  recognize 
that  papers  are  faced  with  some  ot  the 
same  problems  as  themselves.  But  that 
is  not  going  to  prevent  conferences  and 
debates  on  the  subject  that  will  not 
terminate  in  an  amicable  manner  unless 
it  is  felt  that  the  publisher  has  made 
an  honest  effort  to  provide  the  best 
paper  he  can  without  extravagant  com¬ 
petitive  methods. 

For  some  time  the  retail  advertiser 
has  been  questioning  the  number  and 
timing  of  editions  and  has  felt  that  some 
of  them  could  well  be  omitted  without 
loss  to  either  party.  Many  of  them 
feel  that  pre-noon  editions  are  a  total 
loss  from  their  viewpoint  excepting  in 
such  cases  in  the  more  sparsely  settled 
parts  of  the  country  where  transporta¬ 
tion  difficulties  demand  them.  And  pre¬ 
midnight  editions  of  morning  papers  get 
the  same  reaction.  The  number  of  edi¬ 
tions  produced  by  many  papers  in  the 
United  States  is  ridiculous  from  what¬ 
ever  standpoint  they  are  viewed.  The 
arguments  for  them  have  no  foundation 
in  fact 

Stores  are  trying,  under  the  proposed 
NRA  code,  to  eliminate  cutthroat  com¬ 
petition  within  their  own  ranks  and, 
therefore,  feel  that  they  have  the  right 
to  expect  and  demand  the  same  from 
others.  To  change  even  two  columns 
of  type  in  order  to  produce  a  new  edi¬ 
tion  costs  the  publisher  money — quite 
a  sum  within  the  course  of  a  year — and 
the  actual  need  for  “Extras”  in  a  year’s 
time  is  not  as  great  as  one  might  sup¬ 
pose. 

To  get  back  to  the  new  editions,  or 
timing,  as  outlined  in  an  early  para¬ 
graph,  if  it  is  found  that  they  serve  a 
new  and  useful  purpose  and  that  they 
can  and  will  supplant  other  editions  so 
that  publishing  costs  are  not  raised 
they  can  justify  their  existence.  But 
that  is  still  to  be  proved.  If  the  case 
is  proved  profitable  merchants  will  un¬ 
doubtedly  readjust  their  merchandising 
of  advertising  to  fit  the  new  condition. 
If  the  case  cannot  be  proved  profitable 
the  advertiser  will  add  such  editions  to 
the  waste  circulation  of  the  paper  and 
the  plea  for  new  rate  adjustments  will 
find  larger  obstacles  in  the  road.  All 
papers  have  some  waste  circulation,  de¬ 
pending  upcm  the  type  of  paper  and  kind 
of  advertiser  using  it.  The  forward- 
thinking  publisher  keeps  his  waste  at 
the  minimum. 

That  the  average  retailer  does  not 
make  as  intelligent  use  of  his  space 
as  the  national  advertiser  is  a  fact  that 
cannot  be  successfully  denied.  Part 
of  this,  of  course,  is  due  to  the  speed 
with  which  he  must  operate  and  the 
conditions  that  cause  that  speed  call  for 


faster  action  on  the  part  of  the  paper. 
National  advertising,  with  rare  excep¬ 
tions,  is  delayed  returns  advertising, 
whereas  retail  advertising  insists  on  im¬ 
mediate  returns  with  a  consequently 
greater  e.xaction  on  each  advertising 
dollar  spent.  1  he  returns  from  that 
dollar  on  average  merchandise  offerings 
are  greatest  where  waste  circulation  is 
least;  which  calls  for  caution  in  any 
circulation  expansion  program.  The 
mere  printing  of  great  quantities  of 
papers  in  order  to  justify  an  advertising 
rate  is  rapidly  becoming  a  thing  of  the 
past  and  the  printing  ot  extra  early  edi¬ 
tions  for  transportation  reasons  seldom 
is  sound  because  if  that  is  the  sole 
reason  it  will  be  found  that  most  of  the 
papers  are  carried  beyond  the  natural 
trading  area.  Competitive  arguments 
answer  themselves. 

While  the  retailer  is  far  behind  the 
national  advertiser  in  a  scientific  handl¬ 
ing  of  newspapers,  he  is  last  learning 
what  makes  a  paper  useful  to  him  and 
his  greatest  concern  when  advertising 
rates  are  a  subject  ot  discussion  is 
waste  circulation.  Around  that  one 
problem  alone  revolves  much  of  a 
papers  costs,  yuantity  of  waste  cir¬ 
culation  is  the  difference  between  profit 
and  loss  and  much  of  the  waste  cir¬ 
culation  is  found  in  useless  editions. 

However,  since  these  experiments  are 
under  way  it  would  hardiy  be,  fair  to 
discontinue  them  immediately.  If  it 
is  found  that  earlier  editions  of  a  morn¬ 
ing  paper  have  an  advertising  value  and 
an  appeal  to  readers,  especially  in  the 
larger  cities  where  many  worxers  are 
late  in  going  to  their  homes,  that  the 
usual  late  afternoon  editions  of  the 
evening  paper  do  not  have,  then  it  is 
also  likely  that  a  nine  o’clock  morning 
edition  of  the  evening  paper  will  have 
an  appeal  in  the  larger  cities  which  the 
morning  paper  does  not  have.  Natur¬ 
ally,  that  depends  upon  the  advertising 
makeup  of  the  morning  edition  of  the 
evening  pajier.  So,  it  would  seem  that 
if  it  is  profitable  to  shift  the  timing  of 
one  class  of  paper  it  would  likewise 
prove  protitable  to  try  a  new  timing  of 
the  other.  But  that  would  mean  the 
elimination  of  other  editions  in  order 
to  keep  costs  within  reason. 

Frankly,  the  average  retailer  feels 
that  such  experiments  are  unwarranted 
and  that  he  is  being  asked,  indirectly,  to 
foot  the  bill.  He  argues  with  some 
justification  that  the  steady  readers  of 
a  paper  are  not  going  to  change  from 
one  to  another,  because  of  a  few  min¬ 
utes’  or  an  hour’s  difference  in  the 
timing  of  an  edition,  and  that  the  press 
run  required  for  the  two  or  three  edi¬ 
tions  involved  could  just  as  well  be  con¬ 
tinuous  instead  of  being  broken  up  for 
a  nominal  remake  which  costs  the  paper 
money.  In  the  writer’s  own  knowl¬ 
edge  there  are  many  papers  turning  out 
eight  editions  which  could  just  as  well 
dc  with  five  and  others  running  ten 
or  twelve  when  by  no  stretch  of  the 
imagination  more  than  six  or  eight 
are  actually  needed. 

In  this  situation  it  may  be  that  it 
will  be  necessary  to  adopt  some  such 
measures  or  tactics  as  were  in  use  in 
wartime  before  various  aggravated 
situations  in  several  parts  of  the  country 
can  be  relieved.  During  the  war  re¬ 
tailers  curtailed  and  combined  deliveries 
and  many  other  services  to  the  cus¬ 
tomer  with  no  detriment  to  themselves. 
If  purchasing  power  does  not  rapidly 
develop  to  offset  fast  rising  costs  they 
may  be  compelled  to  go  back  to  war¬ 
time  measures.  One  of  these  costs 
has  to  do  with  the  threat  of  increased 
advertising  rates. 

Being  public  institutions,  both  the 
newspapers  and  the  retailers  have  an 
obligation  to  the  consuming  public  that 
cannot  be  side-stepped.  It  is  within 
their  power  to  materially  ease  the  bur¬ 
den  of  the  buying  public  and  close  co¬ 
operation  on  the  part  of  both  seems  to 
be  called  for. 


PAY  CUT  RESTORED 

Since  the  NRA  went  into  effect,  the 
Boston  Globe  has  restored  one  pay-cut, 
amounting  in  some  cases  to  10  per  cent 
and  in  others  to  5  per  cent. 


LOIS  LEEDS 


Heauty 

advisor 
to  the 
entire 
feminine 
world, 


BEAUTY  column, 
like  a  doctor’s  column,  has 
the  gravest  responsibilities. 
Advice  from  quacks,  ama¬ 
teurs  and  grafters  with  pro¬ 
prietary  articles  for  sale  lose 
thousands  of  subscribers  if 
they  do  not  cause  damage 
suits.  On  a  firm  foundation 
of  scientific  knowledge  we 
have  Iniilt  THE  LOIS  LEEDS 
BEAUTY  SERVICE. 

I  liat  is  why  hundreds  of 
thousands  of  women  scat¬ 
tered  throughout  the  world — 
from  New  York  to  Manila, 
China  and  Sydney,  and 
around  again  to  England; 
from  Ontario  and  Alberta  to 
Mexico  and  Ecuador — follow 
this  service  from  day  to  day. 

"Our  reader,  demand  the  beauty 
t“/*»  of  Lot,  Leede/’— CINCINNATI 
TIMES-STAR.  ^ 

*  "The  laet  two  weekt  tote  Leedd 
feature  hae  been  leading  all  other 
feature,  in  re,pon,e,.’’— LOUIS¬ 
VILLE  TIMES. 

"Draw,  more  mail  in  our  ear, 
than  any  feature  we  have  ever  used, 
by  far,*^—HOLL  YWOOD  CfTlZEN, 

**Tke  mounting  score  for  Lois 
Leeds  is  indeed  pleasant  to  content^ 
plate,  for  since  January  /  she  hm 
been  averaging  $1$  letters  per 
week,**— DETROIT  NEWS. 

**Steadily  growing  in  popularity. 
Mail  arrives  continuously  from 
young  and  old,  from  men  as  well  as 
from  women.  Beyond  doubt  this 
feature  is  one  of  the  best  ever  set 
before  our  readers.** — TORONTO 
TELEGRAM. 

**Oraws  many  letters  from  women 
readers.**^WASHfNCTON  STAR. 

n>ell~handled  and  useful  ser~ 
vice  that  is  attracting  new  readers 
to  our  morning  picture  paper. 
That  thwe  is  keen  interest  in  ths 
feature  is  evidenced  by  the  numer* 
ous  inquiries  we  receive  for  advice 
from  Lois  Leeds — a  tribute  to  a  ser* 
vice  organised  many  thousand 
miles  away.**—LiVERPOOL  DAILY 
COURIER. 

^^Response  overwhelmingly  good. 
We  consider  this  column  one  of  oar 
best  features,**— ST.  LOUiS  STAR, 

LEDGER 

SYNDICATE 

Independence  Square 
Philadelphia 
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G’"»LINOTYPE‘^0 


In  the  profession,  it's  called 

"DOUBLING  IN  BRASS" 


We  used  to  visit  some  friends  in  the  sub¬ 
urbs  who  had  the  most  industrious  and  ac¬ 
complished  colored  boy  we  have  ever 
seen.  He  would  meet  us  at  the  station  in 
trim  livery;  having  delivered  us  at  the 
house,  he  would  dive  into  the  kitchen  and 
finish  cooking  the  dinner;  then  out  of  his 
apron  and  into  a  white  jacket  to  serve  it. 
And  after  he  had  finished  washing  the 
dishes,  he  would  appear  again,  in  dinner 
jacket,  to  entertain  the  guests  with  a  reper¬ 
toire  of  songs  and  tap  dancing. 

That  is  versatility . . .  and  there  is  a  lot  of  the 


same  quality  in  the  Two-in-One  Linotype. 
It  combines  the  size  range  of  text  and  dis¬ 
play  Linotypes.  It  does  whatever  needs  to 
be  done  in  the  way  of  composition,  and  slips 
out  of  one  type  dress  into  another  with  sur¬ 
prising  agility. 

It  sets  anything  from  agate  classified  to  60- 
point  condensed  banner  heads.  The  Two- 
in-One  Models  25  and  26  are  particularly 
efficient  for  continuous  composition  of  text 
and  heads.  The  Two-in-One  Models  8  and 
14  are  used  where  still  greater  typographic 
variety  is  needed. 


MERGENTHALER  LINOTYPE  COMPANY 

29  RYERSON  STREET  •  BROOKLYN,  NEW  YORK 


Linotype  Memphis 
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E  D  I 

TAIL  CATCHES  DOG 

The  freedom  of  press  discussion,  in  reference 
to  NR  A,  now  has  completed  a  perfect  circle. 

We  arrive  back  at  the  starting  point.  When 
a  code  was  proposed  for  newspai)ers  we  said  we  did 
not  see  how  one  could  be  written  that  would  be  fair 
and  equal  among  all  newspapers,  big  and  little,  rich 
and  poor,  and  we  knew  that  newspapermen  of  the 
nation  would  never  subscribe  to  a  license  feature, 
admittedly  unconstitutional  as  applied  to  the  press, 
even  for  a  day.  It  was  a  plain  encroachment  by 
government  on  press  liberty.  We  said,  and  still 
believe,  that  the  majority  of  newspapers  would 
rather  send  their  blue  eagles  back  to  the  postoffice 
than  sign  a  code  which  plainly  did  not  exempt  the 
free  press.  Furthermore,  as  Editor  &  Publisher 
declared  at  the  beginning,  what  might  seem  fair  in 
a  code  written  by  publishers  of  large  dailies  might 
ruin  many  small  shops  that  depend  mainly  on  the 
work  of  a  few  men  and  women.  However,  there  was 
noble  social  purpose  liehind  NR.\,  and  with  good¬ 
will  and  earnestness  an  attempt,  we  thought,  should 
be  made  to  reconcile  differences  in  liberal  terms. 
There  was  no  harm  in  attempting  the  seeming  im- 
IKJSsible. 

We  believe  the  code  effort  has  been  conscientious. 
Able  leaders  of  tlie  press  have  worked  long  and 
faithfully.  They  have  ccHne  in  for  much  abuse,  not 
only  from  competitive  elements,  but  from  the  super¬ 
heated  administrators  of  NRA.  The  attitude  of  the 
government  has  been  harsh,  unyielding,  and  latterly 
scornful.  Gen.  Hugh  S.  Johnson  has  permitted 
himself  to  say  and  do  insupportable  things  which 
he  will  regret  when  his  sober  senses  return.  He 
has  damaged  immeasurably  his  own  cause. 

Now  there  is  again  talk  of  discontinuing  the  at¬ 
tempt  to  write  a  newspaper  code  and  permit  in¬ 
dividual  newspapers  to  operate  under  the  Presi¬ 
dent's  code,  if  they  wish  to,  or  to  return  the  insignia 
to  the  government,  without  prejudice,  on  the  ground 
originally  taken  that  the  recovery  law  does  not  fit 
the  newspaper  case,  that  it  tends  in  the  direction 
of  control  of  the  press  by  legislation,  that  this  is 
against  public  policy  and  therefore  the  best  ends  of 
public  welfare  are  served  by  a  rejection  of  the 
whole  idea  of  a  code  for  newspapers. 

To  many  this  will  seem  a  great  injustice  to  the 
press  as  well  as  to  the  administration’s  heroic  at¬ 
tempt  to  recondition  industry  and  trade  and  bring 
about  a  revival  of  national  prosperity.  The  rank 
and  file  of  newspapers  have  wanted  to  support  the 
NRA  in  every  way,  and  NR.\  surely  has  needed 
this  cooperation.  In  passing  we  must  say  that  we 
never  have  seen  the  American  press  so  unanimously 
behind  an  administration  as  since  March  4th.  For 
months  partisanship  flew  out  of  the  editorial  windows 
of  the  nation.  The  present  ugly,  harmful,  wasteful 
and  egregious  situation,  with  the  administrators  of 
NRA  going  up  and  down  the  country  making  loose 
and  sarcastic  speeches  about  newspapers,  and  with 
newspapers  roaring  with  editorials  condemning  the 
stupid  demand  of  government  that  they  subscribe 
to  an  admittedly  unconstitutional  law — all  this  has 
been  brought  about  by  an  unwillingness  of  Gen. 
Johnson,  from  the  start,  to  acknowledge  the  patent 
fact  that  newspapers  are  something  apart  and  can¬ 
not  be  classed  as  ordinary  businesses.  ' 

Maybe  it  is  too  late  to  write  a  set  of  reasonable 
and  flexible  rules  to  govern  the  press,  large  and 
small,  and  make  it  work  as  harmoniously  as  pos¬ 
sible  under  the  code  principle.  The  antagonism  may 
l»e  too  rigid  now  to  permit  of  fair,  common  sense 
planning.  The  code  committee  is  still  at  work. 
Maybe  it  will  achieve  its  purpose,  but  we  greatly 
doubt  it,  unless  there  be  a  complete  change  of 
thought  on  the  part  of  the  Recovery  Act  adminis¬ 
trators. 

If  a  code  is  not  soon  written  and  accepted,  special 
meetings  of  the  American  Newspaper  Publishers’ 
.Association,  the  National  Editorial  Association  and 
all  other  regional  and  state  newspaper  organizations, 
should  be  called  for  the  purpose  of  taking  indepen¬ 
dent  and  coordinated  action  to  support  the  prin¬ 
ciple  of  national  recovery  in  the  true  spirit  of  a 
free  and  patriotic  press. 


The  limit  is  reached  when,  as  at  Utica,  the 
local  radio  broadcaster  denounces  a  newspaper 
as  lacking  public  honor  because  it  does  not  give 
its  election  returns  to  radio. 


I  A  E 


“TRUE  NEWS’* 


Faith  is  the  substance  of  things  hoped  for, 
the  evidence  of  things  not  seen. — Hebrews, 
XI;  1. 


THE  TREND  IS  UPWARD! 

NEWSP.APER  advertising  linage — that  re¬ 
liable  indicator  of  business  conditions — after 
staggering  along  at  two-thirds  of  “normal” 
for  most  of  last  year,  and  after  dipping  to  barely 
more  than  half  of  normal  early  this  year,  has  risen 
at  a  steep  angle,  and  for  the  last  three  months  has 
averaged  about  three-fourths  of  normal. 

That  is  the  cheering  message  told  by  the  Editor 
&  Publisher  Linage  Index,  which  is  charted  on 
another  page  of  this  paper.  Furthermore,  October 
reports  show  that  the  September  drop  was  halted 
and  that  the  index  is  again  pointing'  upward.  Al¬ 
ready  last  year’s  linage  level  lias  been  exceeded 
twice,  and  in  some  classifications  more  often  than 
that. 

Classified  advertising  has  gone  ahead  with  new 
vigor.  Department  store  advertisers  are  showing 
the  way  to  less  keen  retailers  of  other  sorts.  Gen¬ 
eral  advertising  has  made  the  usual  seasonal  rise, 
holding  an  unchanged  position  in  the  Linage  Index. 
Automotive  linage  holds  up  unexpectedly  well. 
Only  financial  advertising  seems  hopeless,  and  that 
for  reasons  that  are  not  primarily  an  advertising 
matter. 

Figures  don’t  lie.  The  trend  is  upward. 


Fight  for  Christmas  linage  now — -the  average 
family  needs  much  and  wants  to  buy  good  goods 
at  fair  prices. 


A  SLY  RACKET 

SCARCELY  a  week  goes  by  that  Editor  & 
Publisher  is  not  asked  by  some  representa¬ 
tive  business  man,  politician  or  educational 
leader  to  give  advice  about  some  “magazine”  or  “syn¬ 
dicate”  that  has  “written  up”  a  commercial  enterprise 
or  individual  and  is  trying  to  sell  a  quantity  of 
copies  to  the  person  interested  for  “distribution 
among  your  customers  and  friends.”  It  is  an  old 
racket,  but  it  works  every  day.  The  assumed  names 
of  the  fake  magazines  or  services  are  usually  such  as 
National  Trade  Journal,  United  News  Co.,  Inter¬ 
national  Associated  Press  or  some  such  convincing 
title. 

The  game  is  very  simple.  A  writer  turns  out  a 
flattering  story.  A  sharper  gets  the  head  of  the  in¬ 
stitution  or  the  person  referred  to  on  the  telephone, 
reading  the  item,  presumably  for  approval  of  its 
accuracy.  Then  the  person  is  asked:  “If  you  like 
the  story,  you  probably  would  want  100  copies  to 
mail  to  your  customers  and  friends.  Shall  we  send 
them  to  you  ?”  The  price  is  35  or  SO  cents  per  copy. 

We  are  interested  to  notice  an  expose  of  the  same 
game  published  in  Christian  Scioice  Monitor.  The 
racket  has  spread  to  that  city  and  maylie  to  other 
communities.  The  classified  columns  of  newspapers 
are  often  used  to  obtain  the  services  of  unsuspecting 
writers.  These  classified  advertisements,  familiar  in 
New  York  and  now  exposed  in  the  Monitor,  call 
for  the  services  of  young  men  able  to  write  busi¬ 
ness  articles.  Men  who  respond  are  told  to  write 
up  any  business  or  person  eager  for  publicity  and 
use  the  telephone  to  get  copy  orders.  They  get 
10  per  cent  commission  on  sales. 

As  the  so-called  magazines  are  not  on  general  sale, 
as  this  is  a  business  conducted  under  misrepresenta¬ 
tion  and  as  the  mails  are  used,  it  would  seem  pos¬ 
sible  for  the  postal  authorities  to  take  action  and  put 
an  end  to  it. 


Kingfish  Long  wants  a  tax  on  all  newspapers 
of  more  than  20,000  circulation,  desiring  to  pun¬ 
ish  the  big,  bad  city  wolves,  but  we  think  his 
house  has  been  blown  in,  revealing  him  as 
nakedly  as  the  hindquarters  of  the  two  foolish 
piggies. 


NEWSPAPERDOM  needs  to  study  closely  tin 
action  of  the  International  Press  Conference 
called  by  the  League  of  Nations,  at  Madrid 
last  week,  in  particular  the  resolution  proposed  by 
the  American  delegate  and  passed  after  a  fight. 
The  Robert  T.  Pell  resolution  read  as  follows 


“The  conference  recommends  the  establishment 
of  an  impartial  fact-finding  body  composed  of 
impartial  and  non-official  experts  who  would,  with 
the  full  but  informal  collaboration  of  official 
press  bureaus,  report  on  the  best  technical  and 
financial  ways  of  remedyinK  the  spread  of  false 
news,  basinft  themselves  more  particularly  on  the 
memorandum  of  the  Association  of  Journalists 
accredited  to  the  League  of  Nations,  which  was 
written  in  reply  to  an  inquiry  reRardinR  the  spread 
of  false  news.” 


The  resolution  was  opposed  by  some  European 
delegates  on  the  ground  that  it  would  “reveal  inter¬ 
national  journalistic  secrets,”  but  was  finally  unani¬ 
mously  adopted  as  a  move  looking  to  “complelt 
freedom  of  the  press  and  true  news.” 

We  regard  it  as  an  impressive  event  and.  speaking 
in  the  name  of  the  American  press,  unreservedly 
assert  that  there  is  nothing  in  the  American  system 
of  organized  news  collection  and  distribution  that 
needs  to  shrink  from  a  thorough-going  fact  probe 
Our  news  services,  main  arteries  of  the  public 
opinion-forming  body,  are  free  of  government  sub¬ 
sidies  and  are  organized  and  operated  under  systems 
which  demand  “true  news.” 

However,  there  is  little  doubt  that  the  reading 
public  of  this  and  many  other  countries  has  long 
been  victimized  and  opinion  distorted  by  false  news 
concerning  international  affairs.  We  have  observed 
the  condition  for  many  years.  It  concerns  unscrup¬ 
ulous  government  officials  far  more  than  unethical 
newspapermen.  In  some  countries  it  is  an  organized 
system  of  deceit,  compelled  by  the  iron  heels  of  dic¬ 
tators.  It  is  often  venal,  tracing  to  government  sub¬ 
sidies.  A  false  report  is  spread  in  one  country, 
and  is  picked  up  and  carried  around  the  world  as 
“news.”  Then,  again,  there  are  special  correspond¬ 
ents,  here  as  elsewhere,  operating  independently  of 
the  recognized  services  and  agencies,  who  do  not 
scruple  to  send  out  fake  news. 

This  is  the  bad  medicine  of  international  misun¬ 
derstanding  and  antagonism.  VV'^e  do  not  care  by 
what  means  it  is  attacked,  a  result  would  be  grate¬ 
fully  received.  Maybe  a  fact-finding  committee  can 
get  under  it  and  expose  the  dirty  thing  to  the  full 
view  of  the  world.  It  all  depends  upon  the  person¬ 
nel  of  the  committee. 

The  Madrid  conference  took  no  definite  action 
on  the  proposal  put  forth  at  the  Copenhagen  con¬ 
ference  of  January,  1932,  to  form  a  “tribunal  of 
honor”  under  which  a  newspaper  correspondent 
might  be  charged  with  sending  false  news  and  tried 
for  his  crime.  It  would  achieve  nothing  of  value. 
Fakers  would  dodge  it,  and  it  would  only  be  another 
way  for  the  Hitler  tribe  to  vent  spite  against  cor¬ 
respondents  who  refuse  to  bend  the  neck. 
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How  would  the  merchants  of  a  city  overrun 
with  “shopping  news”  papers  like  it  if  local 
newspapers  would  form  a  co-operative  depart¬ 
ment  store — and  what  would  the  local  Chamber 
of  Commerce  sayP 


HVE  BOMBINGS 


IT  is  difficult  to  believe  that  the  criminal  racket¬ 
eers  in  northern  Ohio,  responsible  for  the  series 
of  desperate  bomb  attacks  on  newspapers  during 
the  past  five  years,  cannot  be  apprehended  and 
brought  to  justice.  Last  Sunday  morning  the  fifth 
outrage  occurred  when  a  bomb  was  exploded  mys¬ 
teriously  and  disastrously  in  the  office  of  the  Mans¬ 
field  News-Journal.  And  again  the  police  seem 
dazed. 

But  these  assaults  are  susceptible  to  detective 
work  that  should  lead  to  arrests.  That  end  is  greatly 
desired  by  newspaper  publishers  everywhere.  There 
is  a  limit  to  patience.  The  searchlight  of  federal 
investigation  into  criminal  racketeering  should  be 
turned  full  on  the  Mansfield  case.  It  has  been  ef¬ 
ficient  in  other  criminal  cases  where  local  authorities 
have  failed.  Five  successes  must  have  given  the 
bombers  unwonted  confidence.  The  editor  and  his 
associates  would  not  be  blamed  if  they  felt  intimi¬ 
dated.  We  would  enjoy  it  much  if  the  Government 
would  go  the  limit  in  the  Mansfield  mystery. 
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FOLKS  WORTH  KNOWING  j 

Mrs.  MARY  M.  ELDREDGE, 
newly-elected  president  of  the 


C — ■  Thomas  J.  Hamilton,  editor,  Augusta  .. 

PURELY  PERSONAL  (Ga.)  Chronicle,  became  acting  post-  FOLKS  WORTH  KNOWING  j  ft  I"  ifc  "t*  I 

^ _ master  at  Augusta  Nov.  13.  He  will  _ _ _ *  ”  C/  O  I  X 

xirALTER  H.  GIRDLER,  pub-  continue  as  editor  of  the  Chronicle,  it  wRS.  MARY  M.  ELDREDGE,  - 

W  licher  and  R  F  Roberts  editor  stated.  iVl  newly-elected  president  of  the  ^  1  _ 

of  the  Louis-Alle  Herald-Post,  have  Louis  Spilman  of  Waynesboro,  Va.,  Ogden  (Utah)  Standard  -  Examiner  ^  0  1  Cl* 

i^n  appointed  to  the  “Mayor’s  Honest  president  of  the  N’irginia  Press  .\sso-  publishing  com-  1  ^ 

Election  Committee,"  a  supervisory  ciation,  will  be  the  principal  sp.aker 
ffoup  which  watches  the  voting  during  at  the  banquet  given  by  Quill  and  Scroll, 

[lie  municipal  election  national  journalistic  society  at  the  meet- 

R.  D.  Blumenfeld,  chairman  of  the  of  the  Southern  Interscholastic 

i«a  d.  London  Daily  Express,  will  dis-  Press  Association  at  NVashington  and 
Ss  “Hitlerized  Germany”  in  Minne-  f  Lexington,  Va.,  Nov. 

apolis,  Nov.  23,  under  the  auspices  of  **• 

the  Council  of  Jewish  Women.  Sam  H.  Farabee,  editor.  Lakeland 

Homer  Guck,  Chicago  Herald  and  )  Ledger  and  Star-Telegram 

Fxominer  publisher,  was  chairman  of  journa  isin  students  of  Southern 

the  Nov.  14  luncheon  of  the  Chicago  <^o"ege  recently. 

Rotary  Club,  at  which  Sir  Norman  An-  Dr.  Douglas  Freeman,  editor,  Rieh- 

rell,  British  economist  and  commenta-  mond  (Va.)  A’ctvs  Leader,  was  the  m.  jlm.  ^  ^ 

tor,  spoke  on  the  subject  “Rotary’s  principal  sf^aker  at  the  Founders’  Day  E,,o„dce  charity  organiza-  _ 

Objects  and  Public  Opinion."  exercises,  Nov  11,  at  Virginia  Mill-  mbs.  .iahy  .i.  _____ 

Walter  Lippmann,  special  writer  for  Institute,  Lexin^on,  va.  active,  too,  in  the  Service  Star  Legion,  T  O  I  I  O  W  1  1 

the  Rew  York  Herald  Tribune,  ad-  J.  \V.  Atkins,  editor,  Gastonia  (N.  having  served  as  both  state  and  local  ^  ■' 

dressed  the  twentieth  annual  meeting  C.)  Gar.ette,  has  been  made  chairman  president  of  the  organization  in  recent  i  ■■  m 

of  the  Alumni  Association  of  Amherst  of  a  committee  charged  with  obtaining  years.  She  has  just  returned  from  the 

College  at  Amherst,  Mass.,  on  Nov.  11.  additional  land  for  the  Kings  Mountain  Service  Star  convention  in  Chicago  as  ¥1  0  ft  ¥¥  ¥ 

Korman  R.  Hamilton,  publisher.  Battlefield  National  Park.  a  delegate  from  Utah.  ¥ 

Portsmouth  (Va.)  Star,  was  last  week  Edward  Sommers,  editor,  Ottawa  Mrs.  Eldredge  has  been  associated  — 
appointed  receiver  for  four  banks  in  (O.)  Sentinel,  has  been  indorsed  by  with  newspaper  work  practically  all  of  Akion  Times-Press 
the  District  of  Columbia  by  President  the  Putnam  County  Democratic  com-  her  life,  following  the  career  of  her  Appleton  Post-Crescent 

Franklin  D.  Roosevelt.  mittee  for  appointment  as  postmaster  of  late  husband,  J.  U.  Eldredge,  Jr.,  for-  Bultiniore  Post 


publishing  com¬ 
pany,  is  one  of 
the  popular  busi¬ 
ness  women  of  the 
Beehive  state  and 
of  the  West.  She 
is  an  active  club 
worker,  formerly 
with  the  Child 
Culture  Club, 
Women’s  Relief 
Corps  of  the  G. 
A.  R.,  and  aids 
Girl  Scouting,  the 
Red  Cross  and 
Mbs.  Maby  M.  Eldbedge  charity  organiza¬ 
tions.  She  is 
active,  too,  in  the  Service  Star  Legion, 
having  served  as  both  state  and  local 


Westbrook 
pegler 
starts 
monday  ^ 
december  11 
in  the 
following 
newspapers: 


Franklin  D.  Roosevelt.  mittee  for 

Col.  Roliert  R.  McCormick,  editor  and  Ottawa, 
publisher  of  the  Chicago  Tribune,  was  Thomas 


mer  owner  of  Goodzoin's  lYeekiy  of  Salt  Beloit  News 

oublisher  of  the  Chicago  Tribune,  was  Thomas  Murphv,  associate  editor,  ^‘-e  City  and  as  publisher  of  the  Off  den  Birmingham  Post 
the  principal  speaker  at  the  annual  Scranton  Times,  and  Col.  Ernest  G.  Lxaminer  and  later  co-publisher  of  the  Bloomington  Puntagrapli 
dinner  of  the  Chamber  of  Commerce  Smith  of  the  Wilkes-Barre  Times-  Dgdeii  Standard-h  xaminer  when  the  Boston  Herald-Traveler 
of  the  State  of  New  York  at  the  Wal-  Leader,  recently  visited  Washington,  l>dl>ers  merged  in  1920.  She  has  three  Buffalo  Times 
dorf-Astoria  on  Nov.  16  D.  C.,  in  an  effort  to  have  federal  au-  newspaper  work  at  the  present  Cedar  Rapids  Gazette 

FranW  Snarks  editor  Grand  thorities  intervene  in  a  coal  strike  in  time— Wayne  Eldredge,  advertising  Champaign  News-Gazette 

RMs  (\Uch)  Heraid  spoke’ on  civic  ^^e  anthracite  region  of  Pennsylvania.  the  Standard-Examiner ;  Chicago  Daily  News 

Ss  at  a  bmiquet  of  a  Church  group  Later  Mr.  Murphy,  acting  as  president  ^  Eldredge.  of  the  advertising  de-  Cincinnati  Post 
rcrand  Ranidl  Nov  10  *  of  the  Scranton  Chamber  of  Commerce,  l>artment  of  the  newspaper,  and  Harry  Cleveland  ^ess 

in  uraiiu  u  .  •  conferred  with  President  Roosevelt  in  Eldredge,  ma,.e-up  man  in  the  compos-  Columbus  Citizen 


of  the  State  of  New  York  at  the  Wal-  Leader,  recently  visited  Washington, 
dorf-.\storia  on  Nov.  16.  D.  C.,  in  an  effort  to  have  federal  au- 

Frank  M.  Sparks,  editor.  Grand  thorities  intervene  in  a  coal  strike  in 
Rapids  (Mich.)  Herald,  spoke  on  civic  ^he  anthracite  region  of  Pennsylvania, 
needs  at  a  banquet  of  a  church  group  ^^orphy,  acting  as  president 

in  Grand  Rapids,  Nov.  10.  the  Scranton  Chamber  of  Commerce, 


.  TT  A  t.1*  t_  C*  >1  wviiiwiAGU  Wllll  X  1C9IUC1IL  XXUUSCVCll  III  - »  -  * 

Houston  Harte,  publisher,  San  An-  reference  to  a  plan  outlined  by  him  in  "ig  room.  She  also  has  a  daughter, 

gtlo  (Tex.)  5/ai^ord-Timej,  and  in-  the  Times  to  have  the  government  buy  •'^Irs.  Riley  Hess,  wife  of  an  Ogden 

terested  in  five  other  TexM  dailies,  has  jo, 000,000  tons  of  hard  coal  for  distri-  theatre  man. 

^n  appointed  to  the  Texas  Relief  among  the  needy  during  the  ^^rs.  Eldredge,  with  her  husband. 


been  appointed  to  the  Texas  Relief 
Commission. 

Frank  R.  Moses,  co-publisher,  Mar- 


Danville  Commercial-News 
Davenport  Domoerat 
Denver  News 
Detroit  News 


coming  winter. 


Mrs.  Eldredge,  with  her  husband,  Detroit  News 
established  the  Good  Fellows  movement  Elkhart  Truth 
in  Ogden  which  provides  food  and  gifts  Paso  Herald-Post 


J-  Hampton  Rich,  editor.  Winston-  ^g^^n  wmen  proviaesiooa  ana  guts  -  - 
shall  (Mich.)  Evening  Chronicle,  has  Trail  lor  needy  children  each  Christmas,  and  Evansville  Press 

been  apjiointed  to  the_advisory  board  ,  offered  to  erect  a  arrmvheicl  plans  to  continue  the  work  again 


of  the  State  Accident  Fund.  iTelghfng^six^mirat^the  "woHd°^^  Last  year  more  than  400  " 

Prentiss  Bailey,  publisher,  Utica  (N.  site%o  serve  L  a  pSmai.^it  marker  ^y  the  Good  Fel-  S^Xfd^Timer  "" 

Y.)  Observer-Dispatch,  has  been  named  of  the  event. 

chairman,  special  gifts  committee,  of  -  - - ^  - -  - 

the  local  Y.  M.  C.  A.  campaign,  to  be  IM  jhE  BUSINESS  OFFICE  holiday  season.  The  promotion  has  Kansas  Otv  Star 

conducted  the  week  of  Dec.  4.  QTANLEY  C.  SPEER,  business  man-  successfully  sponsored  for  the  past  RnoxvUle  News-Seniif 

James  Hammond,  publisher,  Mem-  O  ager,  To/erfo  5 We,  will  portray  the  ‘"o  Lincoln  State  Journal 

phis  Commercial  Appeal,  m  his  capsciXy  part  of  an  Associated  Press  reporter  •  H.  B.  Fowler,  general  manager,  Memphis  Press-Scimi 
as  colonel  on  the  staff  of^  Gov.  Hill  in  the  comedy,  “Louder,  Please,”  which  L raiiseisco  Chronicle,  was  among  New  Haven  Register 

McAlister,  was  at  Nashville,  Tenn.,  will  be  presented  by  the  Toledo  Post  Stanford  University  alumni  attending  New  London  Day 
Nov.  11  for  the  football  game  between  Players,  American  Legion,  in  the  Pa-  recent  Stanford-University  of  New  York  World-Tele 


this  year.  Last  year  more  than  4(XI  Worth  Press 

families  were  aided  by  the  Good  Fel-  Green  Bay  Press-Gazette 
lows.  Hartford  Times 


the  holiday  season.  The  promotion  has 


Hartford  Times 
Houston  Press 
Indianapolis  Times 
Kansas  City  Star 
Knoxville  News-Sentinel 
Lincoln  State  Journal 
Memphis  Press-Scimitar 


Vanderbilt  and  the  University  of  the  i.-.ce  Theater,  Toledo,  December  1 
South.  With  Mrs.  Hammond,  he  made  and  2. 


Southern  California  football  game  in  Oakland  Tribune 


Telegram 


Los  Angeles. 

Vernon  E.  Caughell,  business  man- 


Oklahoma  City  News 
Omaha  World-Herald 


Asheville  (N.  C.)  Cithen  and  Times,  ager,  San  Diego  (Cal.)  Sun,  visited  Peoria  Journal-Transcript 


ill  meeting  of  the  lecture 
{Continued  on  next  page) 


FEATURES  TO  PRINT! 

McNaught  features  are  bought  by  newspapers  that 
print  them.  We  do  not  supply  waste-basket  material. 


the  trip  m  Skippy,  the  newspapers  L.  Roy  Phillips,  advertising  director  Vernon  E.  Caughell,  business  man-  Omaha  World-Herald 

Asheville  (N.  C.)  Citiaen  and  Times,  ager,  San  Diego  (Cal.)  Sun,  visited  Peoria  Journal-Transcri 

Joseph  R.  Knowland,  publis^her.  Oak-  has  been  named  chairman  of  the  spe-  ^^n  Francisco  last  week.  „  " , 

land  (Cal  )  and  first  vice-  cial  committee  of  the  Asheville  Mer-  Hugh  Graham  Brewer,  advertising  Portland  (Me.)  Express 

president  California  Chamber  of  Com-  chants  Association  to  arrange  for  a  manager,  Montreal  Star,  addressed  the  Providence  Journal 

merce,  addressing  ^e  annual  meeting  “community  Santa  Claus"  to  arrive  in  .i.st  fall  meeting  of  the  lecture  course  W.® 

of  the  Chamber  of  Commerce,  Nov.  10.  the  city  Nov.  25  and  remain  during  {Contiiiiu'd  on  next  page)  Riehmond  1  imes-Dispa 

said  that  repeal  of  prohibition  and  the  Argus 

adoption  of  the  gold  policy  by  the  San  Diego  Sun 

Federal  Government,  “has  allowed  (Tali- 

fomia  to  turn  the  corner  and  we  are  jk  F’WT^Flk.n^l  v  U”®. 

„e.-.  .  P  FEATURES  TO  PRINT!  tefN-i Vi;" 

Chester  H.  Rowell,  editor,  San  Fran-  -  Wichita  Beacon 

cisco  Chronicle;  Fremont  Older,  editor,  Youncstown  Teleeram 

San  Francisco  Call-Bulletin;  (Clarence  McNaught  features  are  bought  by  newspapers  that  ^ 

VV^JJ^BLkhardc^^^^^  "O':  supply  waste-basket  material.  pLEASE  check  Us 

tor,  and  John  D.  Barry,  ^itorial  fea-  ^  your  territory  is 

ture  writer,  San  Francisco  News,  were  Mrs.  Franklin  D.  Roosevelt  Bungle  Family  nroi 

among  the  hosts  at  a  San  Francisco  Albert  Payson  Terhune  Dixie  Dugan  ?  f,  • 

Forum  luncheon,  held  at  Mark  Hopkins  «  ^  'M’cTnt-xrrA  subscribers 
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Leonard  Insley,  publisher.  Worthing-  — .  ~  ,.  ,  s  oa  united  fes 

ton  (0.)  News,  was  elected  mayor  of  The  Syndicate  of  the  Stars 

Worthington  in  the  election  last  week.  _  Yvnin 
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Johnson  when  he  delivered  his  Fort  » w  v « • 

Worth  address  Nov.  11. 
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of  the  Advertising  Club  of  Montreal. 

J.  T.  Calkins,  general  manager  of  the 
Elmira  (N.  Y.)  Star-Gazette,  and  fam¬ 
ily,  were  visitors  at  A  Century  of  Prog¬ 
ress  Exposition  in  Chicago  last  week. 

William  Rawland  has  been  namea 
cashier  and  bookkeeper  of  the  Clcburn-' 
(Tex.)  Titnes-Revicw. 

Mrs.  Chas.  K.  Brown,  national  ad¬ 
vertising  manager  for  the  Leader 
Papers,  Staunton,  Va.,  is  spending  sev¬ 
eral  days  in  Philadelphia. 

Ralph  McKay,  in  charge  of  the  Port¬ 
age  (Wis.)  distribution  of  the  Mil- 
'ueaukee  Journal,  has  been  transferred 
to  Kenosha,  where  he  has  been  assigned 
to  a  similar  task.  O.  C.  Ashbaugh, 
district  supervisor  is  temporarily  in 
charge  of  the  Portage  branch. 

George  E.  Wertz,  Jr,,  of  the  Utica 
(\.  Y.)  Daily  Press  business  office, 
has  been  reelected  supervisor  of  the 
14th  ward,  and  Wesley  R.  Williams, 
pressman  for  the  Press,  was  reelect e<l 
councilman  of  the  seventh  ward. 

Miss  Wilma  Dabbs,  circulation  man¬ 
ager  and  bookkeeper,  Burlington  (^n.) 
Daily  Republican,  is  recuperating  in  the 
Newman  Hospital,  Emporia,  from  a 
major  operation. 

C.  F.  Karstaedt,  secretary-treasurer 
of  the  Beloit  (Wis.)  Daily  News,  has 
been  elected  president  of  the  Rock 
County  Shrine  Oub. 

Robert  R.  O’Brien,  business  manager 
of  the  Council  Bluffs  (la.)  Nonparetl 
and  president  of  the  Iowa  Daily  Press 
.\ssociation.  has  been  named  a  mem¬ 
ber  of  the  publicity  committee  of  the 
citizens’  committee  on  unemployment 
and  relief  by  Mayor  John  Myrtue. 
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IN  THE  EDITORIAL  ROOMS 

ER.  RASSMUSSON,  editor  of  the 
e  Provo  (Utah)  Herald,  addressed 
the  vocational  students  of  the  Provo 
High  School  last  week  on  “Newspaper 
Work  as  a  Vocation.” 

Fred  Hoaken,  suburban  reporter,  Tor¬ 
onto  Telegram,  is  recovering  at  his 
home  from  a  hemmorhage. 

Hal  Borland,  editorial  writer,  Phila¬ 
delphia  Public  Ledger,  has  been  ap¬ 
pointed  book  reviewer  by  Charles  M. 
\Iorrison,  editor-in-chief.  Borland,  who 
became  an  editorial  writer  four  years 
ago,  going  from  the  Evening  Ledger 
copy  desk,  succeeds  Harry  Emerson 
Wildes,  resigned. 

Jackson  T.  Carle,  formerly  with  the 
San  Fransco  Examiner,  passed  the  Cali¬ 
fornia  State  bar  examination  held  last 
week. 

Mac  Parker,  Philadelphia  Record,  is 
giving  a  series  of  15  minute  Sunday 
tajks  over  Station  WCAU  on  person¬ 
alities  in  the  news  of  the  day,  spon¬ 
sored  by  Booth’s  Ginger  Ale. 

Leon  F.  Roberts,  34,  Jamestown, 
N.  Y.,  reporter,  defeated  Samuel  A. 
(Prison,  for  25  years  mayor  of  that 
city,  for  mayor  last  week.  Mr.  Roberts, 
running  on  the  “New  Deal’’  ticket, 
won  by  767  votes. 

Jimmy  Starr,  conductor  of  the 
“Starr-Dust”  column  in  the  Los  An¬ 
geles  Herald  and  Express,  made  a  one- 
week  personal  appearance  on  the  stage 
at  Loew’s  State  Th^ter  starting  Nov. 
9.  It  was  his  second  engagement  at 
Loew's  w'ithin  a  few  months. 

Arthur  Sears  Henning,  chief  of  the 
Chicago  Tribune  Washington  Bureau, 
is  speaking  every  Sunday  evening  over 
radio  station  WGN  at  9:30  P.  M.. 
Central  Standard  Time,  on  “Qipital 
Comment.”  He  speaks  from  his  office 
in  the  Tribune  press  bureau  at  Wash¬ 
ington. 

Nicholas  Roosevelt,  editorial  and  spe¬ 
cial  writer  for  the  New  York  Herald 
Tribune,  recently  completed  a  tour  of 
the  middle  west  states  to  study  aspects 
of  the  economic  recovery  of  the  coun¬ 
try,  and  wrote  a  series  of  ten  articles 
for  the  Herald  Tribune  on  his  findings. 

Robert  S.  Pickens,  formerly  foreign 
correspondent  for  the  Associated  Press 
has  presented  two  200-year  old  Chinese 
paintings.  12  by  6  feet,  of  imperial  per¬ 
sonages.  to  the  University  of  North 
Carolina.  Pickens  obtained  the  paint¬ 
ings  while  representing  the  Associated 
Press  in  (Thina. 

Pat  Frayne,  sports  editor,  San  Fran¬ 
cisco  Call-Bulletin:  Harry  B.  Smith, 
sports  editor,  San  Francisco  Chronicle; 
William  Leiser,  sports  department,  San 
Francisco  Examiner,  and  A1  Santoto, 
sports  editor.  Oakland  Post -Enquirer, 
returned  last  week  after  ioumeying 
across  the  continent  with  St.  Mary’s 
football  team  to  watch  the  Galloping 
Gaels  beat  Fordham  Noy.  4. 

George  B.  Dolliyer.  Jr.,  snorts  edi¬ 
tor.  Baffle  Creek  (Mich.).  Moon-Iour- 
*uj1.  spoke  at  a  “pep”  meeting  at  Bat¬ 
tle  Creek  high  school  Noy.  9.  two  days 
preceding  the  annual  Battle  Creek-Kala- 
mazoo  footbalT  game. 

The  Rev.  August  E.  Johansen,  of  the 
Battle  Creek  (Mich.)  Moon-Journal 
editorial  staff,  and  pastor  Bedford  Con¬ 
gregational  Church,  spoke  at  an  Armis¬ 
tice  Dav  program  at  a  Battle  Creek 
high  school. 

Barbara  Baile>’  is  author  of  a  new' 
feature  entitled  “Boston  Shop  Talk.” 
apoearing  in  the  Boston  pA’ening  Tran¬ 
script. 

Jack  Bell,  formerly  of  the  sports  staff 
and  conductor  of  “O’er  the  Sports 
Desk.”  for  the  Miami  (Fla.)  Herald, 
has  ioined  the  Miami  (Fla.)  Daily 
News  sports  staff  and  will  conduct  his 
column  under  the  same  title  for  the 
News. 

Al.  “Breeze”  Ransom,  legislative 
correspondent.  Hoboken  (N.  J.)  Jer¬ 
sey  Observer,  was  honored  by  the  New 
Jersey  Legislature,  Nov.  14.  on  his 
40th  anniversary'  as  a  newspaperman. 
Resolutions  of  congratulations  were 
passed  bv  both  houses. 

Robert  H.  Kincy,  former  city  editor 


of  the  Birmingham  Age-Herald  and 
later  member  of  the  editorial  staff  of 
the  Mobile  Register  is  now  a  re¬ 
write  man  for  the  Birmingham  News. 

Lynn  Fox,  city  editor,  San  Francisco 
Chronicle,  received  much  comment 
around  San  Francisco  for  his  Armis¬ 
tice  Day  poem  “Parade,”  published  on 
second  title  page  of  the  Chronicle  Nov. 
11.  The  poem  has  been  copyrighted 
by  the  Chronicle. 

Miss  Virginia  Hammond  and  Miss 
Letitia  Lyon,  of  the  editorial  staff, 
Binghamton  (N.  Y.)  Sun,  are  conduct¬ 
ing  a  weekly  shopping  column  called 
■jinny  and  Jane.” 

Gene  Badger  lias  joined  the  editorial 
staff,  Binglianiton  (N.  V.)  Sun  as  re¬ 
porter-photographer. 

Charles  B.  Pyper,  former  editorial 
columnist,  Winnipeg  Tribune,  is  now 
with  the  Toronto  Telegram,  specializ¬ 
ing  in  interviews. 

Mary  Binford  Hobson,  society  editor 
Richmond  (Va.)  Times-Dispatch  and 
Emil  Otto  Nolting  Williams,  have  an¬ 
nounced  their  engagement. 

Tom  Hurst  has  resigned  as  police 
reporter  of  the  Fort  Worth  Press  to 
join  the  Linked  Press  Dallas  bureau. 
David  Hall  succeeds  him. 

A.  H.  Montford,  Jr.,  formerly  police 
reporter.  Fort  Worth  Star-Telegram, 
has  been  placed  on  general  assignments. 

Edward  Lynett,  Jr.,  Scranton  Times, 
recently  served  as  chairman  of  a  mem¬ 
bership  drive  sponsored  in  behalf  of 
the  Catholic  Club  of  that  city. 

Sidney  D.  Kaye  of  the  Sheboygan 
(Wis.)  Press  news  staff,  was  elected 
president  of  the  1934  Sheboygan  Cen¬ 
tennial  and  Homecoming  Association, 
organized  Nov.  7  to  conduct  a  com¬ 
munity  celebration  in  observance  of  the 
l(X)th  amiiversary  of  the  city’s  found- 
ng. 

Maurice  Early,  political  editor,  In¬ 
dianapolis  Star,  has  written  a  series  of 
articles  on  misuse  of  the  municipal 
courts  in  Marion  County. 

Edwin  L.  Rice,  formerly  with  the 
United  Press,  has  joined  the  news  staff 
of  the  Portsmouth  (Va.)  Star. 

Ben  Wahrman,  sports  writer,  Norfolk 
(Va.)  Ledger-Dispatch,  is  confined  to 
his  home  by  illness. 

Willard  Dexter,  Taunton  (Mass.) 
Gazette;  Earle  W.  Heathcote,  Fall 
River,  Mass.,  office.  Providence  (R.  1.) 
Journal,  and  Chet  Potter  and  Frank 
Clark  of  the  Providence  Journal-Bulle¬ 
tin  staff,  the  latter  state  editor  of  the 
papers,  suffered  burns  covering  the 
$800,000  oil  fire  at  North  Tiverton, 
R.  L,  recently. 

T.  D.  Finn,  managing  news  editor, 
Ottawa  (Ont.)  Citizen,  addressed  a 
recent  meeting  of  the  Ottawa  Rotary 
Club  on  how  the  “Silver  Seven”  won 
the  Stanley  Cup  in  1903  and  retained 
it  for  four  years. 

Bart  Copeland,  former  church  editor 
of  the  Houston  (Tex.)  Press,  has 
joined  the  Houston  Post  reportorial 
staff. 

Edson  B.  Smith,  financial  editor,  Bos¬ 
ton  Herald  Traz’eler,  is  conducting  the 
University  Extension  Course  on  invest¬ 
ments  under  auspices  of  the  State  De¬ 
partment  of  Education. 

Louis  R.  Winter,  who  has  been  writ¬ 
ing  editorials  for  the  New  York  F.ve- 
ning  Post  since  its  change  to  tabloid 
size,  has  returned  to  his  desk  as  an 
editorial  writer  for  the  Philadelphia 
Public  Ledger. 

Edwin  L.  Corriston,  former  reporter, 
Hackensack  (N.  J.)  Bergen  E^vning 
Record  and  Union  City  (N.  J.)  Hud¬ 
son  Dispatch,  was  defeated  in  the  Clift- 
side  Park  mayoralty  contest. 

Rav  Horton  has  joined  the  Bingham¬ 
ton  (N.  Y.)  Sun  editorial  staff. 

Basil  Gallagher,  Indianapolis  Times. 
is  wTiting  a  series  on  the  educational 
status  of  Butler  University,  whose 
president  recently  was  summarily  dis¬ 
missed. 

Mrs.  Maud  Chegwidden,  garden  edi¬ 
tor,  Salt  Ijike  Tribune,  addressed  the 
Murrav  Flower  Garden  Quh  last  week 
on  “Shrubs.” 


Miss  Bess  Stephenson,  Fort  Worth 
Star-Telegram  reporter,  wrote  a  featurt 
story  about  Miss  F.  M.  Robinson,  Gtn 
Hugh  S.  Johnson’s  secretary,  which  was 
carried  on  tfffe  AP  under  her  byline. 

Michael  J,  Cook,  of  the  reportorial 
staff,  Ansonia  (Conn.)  Ezvning  Sen- 
Final,  has  received  notice  of  his  fonmi 
endorsement  for  postmaster  of  An- 
sonia.  He  will  take  office  Jan.  4. 

Howard  A.  Smith,  sports  editor, 
Binghamton  (N.  Y.)  Sun,  returned  to 
Binghamton  this  week  after  a  long  stay 
in  a  Philadelphia  hospital  where  ht 
underwent  a  throat  operation. 

James  A.  Murrin,  of  the  editorial 
staff,  Franklin  (Pa.)  News-Herald^ 
was  elected  to  the  city  council  at  the 
recent  election. 

Arthur  E.  Patterson,  of  the  spons 
department.  New  York  Herald  Tribune, 
and  Mrs.  Patterson  are  the  parents  of 
a  daughter,  their  second  child,  born 
Thursday,  Nov.  9.  The  child  will  bt 
christen^  Janet. 

Miss  Anne  Pawelek,  a  graduate  of 
the  Siy^acuse  University  School  oi 
Journalism,  has  been  named  editor  ot 
the  .Amsterdam  (N.  Y.)  Mentor,  a 
Polish  weekly.  During  the  past  year 
she  has  b^n  doing  graduate  work  on 
a  scholarship  awarded  by  the  Kosciuseko 
Foundation  at  the  Jagiellonian  Univer¬ 
sity,  Krakow,  Poland. 

Kim  Beattie,  former  aviation  editor, 
Toronto  Telegram,  plans  to  go  to  Scot¬ 
land  to  write  a  history  of  the  48tti 
Highlanders. 

Hickman  Powell,  of  the  New  York 
Herald  Tribune,  who  covered  Mayor- 
elect  Fiorello  H.  LaGuardia  and  the 
activities  of  the  Fusion  Party  durini; 
the  recent  campaign,  sailed  aboard  the 
Pennsylvania  with  the  Mayor-elect 
Nov.  11,  when  the  latter  left  for  Panama 
on  a  fortnight  vacation. 

Clare  A.  Berger,  editor,  Kiffanninii 
(Pa.)  Tintes-Leader,  was  recently  hon¬ 
ored  by  the  Garden  Club  of  that  place 
which  planted  and  delicated  a  yount 
mountain  ash  tree  in  the  town  nark 
as  a  testimonial  to  his  aid  in  beautify¬ 
ing  the  town. 

Roy  C.  Flannagan,  of  the  Richmond 
(Va.)  Neivs- Leader  news  staff,  in  a 
series  which  started  Nov.  14,  is  makinj 
a  survey  of  the  State  of  Virginia  on 
the  NR.A  and  its  accomplishments  ir 
the  state. 

Mai'ouis  W.  Childs  of  the  St.  Loui< 
Po.rf-Di.ePatch  staff  is  author  of  an 
article.  “Sweden :  WTiere  Capitalism  I< 
Controlled,”  in  the  November  Harper's 
Magazine. 

.Allen  Hunter,  son  of  H.  L.  Hunter 
editor  of  the  FA  Paso  (Tex.)  Times 
has  joined  the  Littlefield  (Tex.)  T.eaio 
editorial  staff. 


PRESS  ASSOCIATION  NOTES 

SEDVV.ARD  JONES.  Houston  man- 
•  ager  of  the  United  Press  bureau,  ha- 
been  promoted  to  the  Kansas  Citi 
bureau. 

James  P.  Selvage  of  the  Associateil 
Press.  Washington  hur.eau.  has  beer 
appointed  director  of  public  relatiw 
for  the  National  Association  of  Manu¬ 
facturers.  Robert  L.  Lund,  president  of 
the  association  has  announced. 

William  D.  Little,  publisher  of  the 
Ada  (Okla.)  Daily  Nnvs,  was  electei 
chairman  of  the  Associated  Press  Edi¬ 
torial  Association  of  Oklahoma  at  the 
recent  annual  meeting  in  Norman.  He 
succeeds  Victor  F.  Barnett,  manainni: 
editor,  Tulsa  Tribune.  L.  R.  Calonker 
managing  editor.  McAle.rter  (Okhl 
Nervs-Capital,  was  elected  vice-chair¬ 
man. 


SALE  SUCCESSFUL 

The  Emporium,  San  Francisco's 
largest  department  store,  used  19.600 
lines  of  display  advertising  in  .San  firm- 
cisco  Examiner  for  Sunday.  Nov.  5.  an¬ 
nouncing  “A  Real  Old-Fashioned  Bar 
gain  Sale”  Nov.  6.  Reginald  Biggs.  Em¬ 
porium  sales  manager,  reports  that  sale 
on  that  date  not  only  exceeded  expecta¬ 
tions,  but  were  greater  than  those  of 
any  one  day  for  many  months. 
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the  BAND... 


FOR  THE  MOST  HILARIOUS  NEW  CHARACTER 

IN  THE  LAUGH  PARADE 


the  country s  new  favorite  comic  artist  with  a  full  page 

m  M  comic  in  COLOR . .  .  The  one-and-only  Soglow,  creator  of  the  unforgettable 

"Little  King”,  now  presents  his  prize  addition  to  the  world’s  great  comic  characters.  The 
Ambassador  is  the  complete  expression  of  Soglow’s matchless  humor— a  comic  page  assured  of 
^  top  position  among  today’s  star  circulation  attractions.  Inquire  NOW  for  territory  and  terms. 

KING  FEATURES  SYNDICATE,  INC. 

235  EAST  45^  ST.,  NEW  YORK  •  The  Greatest  Circulation  Combination  on  Earth 
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ANNIE  LAURIE  FINDS 
LIFE  SWEET  AT  70 

Famous  Hearst  Writer  Who  Began  at 
19  on  S.  F.  Examiner  Says 
That  After  50  “It’s  Fun 
Getting  Old’’ 

Annie  Laurie  at  70,  looks  back  and 
finds  her  life  as  a  working  newspaper 
woman  well  spent. 

She  was  70  years  old  Oct.  14.  Her 
real  name  is  Mrs.  C.  A.  Bonfils.  For 
years  her  copy  has  been  syndicated 
nationally  under  her  maiden  name, 
Winifred  Black,  but  to  the  newspaper 
world  she  is  Annie  Laurie  of  the  San 
Francisco  Examiner. 

Annie  Laurie  started  her  career  on 
the  Examiner  as  a  girl  of  19  under  the 
tutelage  of  William  Randolph  Hearst. 
She  has  been  society  editor,  drama  edi¬ 
tor  and  feature  writer  assigned  to 
stories  both  at  home  and  abroad.  First 
and  for  all  time  she  is  a  reporter,  and 
her  entire  career  has  been  spent  in 
the  Hearst  service. 

She  was  the  first  reporter  to  gain 
admission  to  Galveston  after  the  great 
flood ;  she  interviewed  President  Harri¬ 
son  when  he  went  to  California,  the 
first  executive  to  visit  the  Coast  while 
yet  in  the  White  House ;  she  worked  her 
way  into  prison  to  get  the  story  of  a 
suspected  woman  murderer ;  “fainted” 
on  a  dow’ntown  street  and  obtained  an 
expose  of  San  Francisco  Emergency 
Hospital  conditions  in  the  90’s;  inter¬ 
viewed  Stanley  the  explorer,  Henry 
Irving  and  Sarah  Bernhardt;  found  the 
“Lost  governor  of  Kentucky;”  entered 
the  worst  dives  of  San  Francisco  to 
learn  how  the  Salvation  Army  func¬ 
tioned  in  the  early  days  and  wrote 
stories  that  entrenched  that  organiza¬ 
tion  in  San  Francisco;  covered  the 
Harry  K.  Thaw  trial  and  wrote  stories 
on  pigeon  shoots  that  won  medals  from 
English  and  American  humane  societies. 

All  this  and  more.  On  her  recent 
birthday  she  was  assigned  to  write  how 
one  feels  at  70. 

“Life,  that’s  the  thing,  broad,  splen¬ 
did,  joyous,  glorious  life,  with  just 
enough  bitter  in  the  cup  to  give  a  tang,” 
she  wrote. 

“It’s  a  glorious  age — seventy — a  free 
age,  a  brave  age,  a  kindly  age — we 
don’t  judge  people  as  harshly  as  we  did 
at  50  and  before.  We  don’t  expect 
everyone  to  be  perfect — but  ourselves. 

“It’s  all  over,  the  storm  and  stress 
of  ambition,  the  bitterness  of  defeated 
hope,  yes  even  the  heaviness  of  a  sor¬ 
rowful  heart  ,  ,  ,  . 

“It’s  pretty  hard  getting  old  when 
you’re  somewhere  in  the  late  forties, 
but  after  you’re  50  it’s  fun.” 

But  at  /O,  Annie  Laurie  continues  to 
write  and  work  effectively  for  the 
causes  “that  need  assistance.” 

Her  latest  effort  was  in  behalf  of  San 
Francisco’s  street  corner  floral  stands. 
A  tentative  California  Recovery  Act 
code  proposed  abolition  of  all  outdoor 
floral  markets.  Annie  Laurie’s  plea  in 
the  Examiner  urging  that  this  pictur¬ 
esque  feature  of  San  Francisco’s  down¬ 


town  area  be  continued  resulted  in  an¬ 
nouncement  by  a  delegation  of  florists 
that  the  dozen  street  flower  markets  es¬ 
tablished  years  ago  would  not  be  op¬ 
posed. 


ASSOCIATIONS 

Members  of  the  executive  com¬ 
mittee  North  Dakota  Press  As¬ 
sociation,  meeting  at  Devil’s  Lake  re¬ 
cently,  drew  up  a  tentative  program 
for  the  annual  conveniton  at  Bismarck, 
Jan.  19  and  20.  E.  J.  Franta,  Lang- 
don,  was  named  assistant  secretary  to 
succeed  M.  I.  Forkner,  secretary. 

E.  R.  Schiers  of  Fairfax,  Mmn.,  on 
Nov.  6  was  elected  president  of  the 
Second  District  Editorial  Associa¬ 
tion  OF  Minnesota,  meeting  at  Will- 
mar.  J.  V.  Bjornson  of  Minnesota 
was  elected  vice-president  and  J.  C. 
Morrison  of  Morris  was  renamed  secre- 
taiw  and  treasurer. 

Fall  meeting  of  the  First  District 
Press  Association  at  Savannah,  Ga., 
this  week  was  attended  by  two  U.  S. 
senators.  Both  Senator  Walter  F. 
George  and  Senator  Richard  B.  Rus¬ 
sell  were  present  and  made  short  talks 
to  the  members.  Another  visitor  was 
Richard  Reid  of  Augusta,  editor  of  the 
Catholic  Bulletin.  R.  E.  Ledford,  edi¬ 
tor  of  the  Vidalia  Advance  and  presi¬ 
dent  of  the  association,  presided  at  the 
meeting.  A  luncheon  was  tendered  the 
visitors  by  Herschel  V.  Jenkins,  owner 
of  the  Savannah  Evening  Press  and 
Morning  News  at  the  Hotel  Savannah. 

The  Press  Club  of  Sheboygan, 
\yis.,  will  sponsor  a  state-wide  “pro¬ 
hibition  repeal  victory  banquet”  Dec.  6 
to  honor  Charles  E.  Broughton,  editor 
of  the  Sheboygan  (Wis.)  Press  and 
national  democratic  committeeman,  who 
fought  prohibition  from  the  time  the 
18th  amendment  was  proposed. 


WEDDING  BELLS 

Horace  McCOY,  screen  writer 
and  formerly  of  the  Dallas  (Tex.) 
Journal  staff,  to  Miss  Helen  Vinmont, 
Los  Angeles,  in  Los  Angeles,  Nov.  4. 

John  L.  Kennickell,  police  reporter, 
Savannah  (Ga.)  Morning  News  and 
Evening  Press,  to  Miss  Frances  Win- 
bum,  Nov.  2  at  Ridgeland,  S.  C. 

J._  Blanford  Taylor,  city  editor, 
Louisville  Herald-Post,  to  Edith  Cooper, 
assistant  librarian  of  the  Louisville  Free 
Public  Library  Oct.  31. 

James  N.  Walcott,  Jr.,  of  the  busi¬ 
ness  department,  Newark  (N.  J.)  Eve¬ 
ning  News,  to  Miss  Mary  Elizabeth 
Shoemaker,  in  the  Shrewsbury  Pres¬ 
byterian  Church,  Shrewsbury,  N.  J„ 
Nov.  11. 

Miss  Aurelia  Kley  of  the  Sheboygan 
(Wis.)  Press  office  staff,  to  the  Rev. 
John  R.  Seidler,  pastor  of  the  Re¬ 
formed  Church  of  Pearl  Qty,  Ill.,  re¬ 
cently  in  Sheboygan. 

Loma  Reilly,  a  member  of  the  ad¬ 
vertising  staff  of  the  Janesville  (Wis.) 
Daily  Gazette,  to  Jack  Whiffen,  at 
Rockford,  Ill. 

Richard  M.  (Tharlton,  city  editor  of 
the  Savannah  Morning  News,  to  Mrs. 
Beatrice  W.  Martin,  Nov.  16,  in 
Savannah. 


The  Motley  Mat 

Morley  Mats  combine  easy  moulding,  quick  scorch¬ 
ing,  excellent  stayback,  flexibility  and  free  release 
from  the  plate.  They  are  uniform  in  gauge  and 
mill  conditioned  to  give  the  shrink  required. 

A  trial  will  convince  you 

:  MORLEY  BUTTON  MFC.  COMPANY 
Portsmouth,  New  Hamp. 

NEW  YORK  OFFICE . 46  E.  11th  Street 


Wt  DO  OU«  M*T 


Charles  W.  Dressier,  Jr.,  a  political 
writer,  Pittsburgh  Post  Gazette,  to  Miss 
Catherine  S.  Stotler,  in  Wilkinsburg, 
a  suburb  of  Pittsburgh,  Nov.  9. 


SPECIAL  EDITIONS 

New  ORLEANS  TIMES  PICA¬ 
YUNE,  Nov.  12,  12-page  Maison 
Blance  department  store  section. 

Little  Rock  Arkansas  Gazette,  8-page 
section,  Nov.  12  for  the  Gus  Blass  Dry 
Goods  Company,  department  store. 

Asheville  (N.  C.)  Advocate,  weekly, 
a  4-page  rotogravure  section,  present¬ 
ing  leading  business  and  professional 
men  of  Asheville  and  Buncombe 
county,  Nov.  10. 

Appleton  (Wis.)  Post-Crescent,  6 
pages,  Nov.  7,  announcing  a  special  fall 
apparel  event,  sponsored  by  16  leading 
apparel  stores  in  the  city. 

Oklahoma  City  Times,  8  pages,  half¬ 
size,  fall  sale  section  for  the  Rora- 
baugh-Brown  department  store  in  Ok¬ 
lahoma  City. 


CHANGES  OF  OWNERSHIP 

WR.  SMITH  has  sold  the  Rifle 
•  (Colo.)  Telegram  to  J.  H.  Bar¬ 
ley  of  Washington,  Kan.  Smith,  for¬ 
mer  editor  of  the  Kinsley  (Kan.)  Mer¬ 
cury,  will  make  his  home  in  California. 
Ownership  of  the  Bozeman  (Mont.) 


Courier,  pioneer  weekly,  has  passt. 
into  the  hands  of  the  Bozeman  Courie 
Company,  a  new  corporation  capitalize 
at  $20,000.  S.  C.  Moore  remains  5 
editor. 

Sale  of  the  North  Hollywood  (Cal 
Sun  to  the  North  Hollywood  Kccor 
was  announced  recently  by  Cliarl- 
Coates,  publisher  of  the  Sun. 

Purchase  of  the  Worden  (Monti 
Yellowstone,  a  weekly,  is  announced  \ 
Donald  F.  King,  formerly  of  the  Bi 
lings  (Mont.)  Gazette.  J.  E.  Pattr 
sold  his  interest  in  the  paper  because  t 
ill  health  after  having  been  puhlislif 
for  more  than  11  years. 

Erve  A.  Johnston  and  Walter  I 
Beadley  have  leased  the  Arlinn!^, 
(Ky.)  Courier  from  J.  T.  McDona'a. 
assuming  charge  Nov.  2.  The  weekl 
has  been  published  27  years.  John;^ 
and  Beadley  have  been  connected  \vi: 
western  Kentucky  newspaper  atr, 
printing  companies  for  30  years. 

Richmond  (Me.)  Bee,  published  fc- 
many  years  by  the  late  W.  F.  Dunhair 
has  been  purchased  by  A.  M.  Odd- 
and  M.  L.  Thompson. 

J.  C.  “Jack”  Hurst,  editor  and  ownt: 
Hale  Center  (Tex.)  American,  ha 
turned  back  management  of  the  Mow- 
tainair  (N.  M.)  Independent  to  F.  C 
Wester,  owner,  and  returned  to  Ha; 
Center, 


Is  NEW  Circulation 
Still  Obtainable? 


Sole;  PARTLOWE  PLAN  campaigns  are  divided  into  four  periods.  As  will  be  noted 
by  the  above  wire,  PARTLOWE  results  for  The  Manitowoc  Herald-Times  in  its  present 
circulation  campaign,  during  the  first  period  only  .  .  .  with  three  periods  yet  to  go  .  .  . 
exceed  the  total  results  of  the  entire  four  periods  in  the  campaign  . . .  conduaed  in  the 
Manitowoc  field  three  years  ago  when  general  business  conditions  were  infinitely  better. 


Regardless  of  bank  failures,  strikes,  unemployment, 
crop  failures  and  every  other  local  condition  that  seems 
to  preclude  any  possibility  of 
success,  a  PARTLOWE  PLAN 
campaign  will  produce  new  cir¬ 
culation  and  cash  business  be¬ 
yond  your  own  greatest  con¬ 
ception  of  your  field. 

Contraas  for  the  PARTLOWE  PLAN 
campaign  are  being  filled  as  rapidly  as 
possible  in  the  order  in  which  they  are 
booked.  To  assure  Partlowe  service 
soon,  it  would  be  advisable  to  book  your 
publication  now. 

Write  or  wire  for  Terms,  Open  Dates,  etc, 

CHARLES  PARTLOWE  COMPANT 

Circulation  Building  Experts 

OCCIDENTAL  BUILDING  •  INDIANAPOLIS,  INDIANA 


Our  Total  Results 
in  the 

Manitowoc  Field 

before  the  inauguration 
of  tho  current  campaign 

Total  Cosh  Receipts 

$52,032.20 

Total  Now  Subscribers 

3,799 
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AN  OPEN  LETTER  TO  NEWSPAPERS 


Home  Economics  Service  Corporation 


247  PARK  AVENUE 


New  York 


November  18,  1933 


TO  NEWSPAPER  EXECUTIVES: 


Here  are  a  few  questions  that  we  believe  should  be  given 
serious  consideration  by  every  newspaper  executive  when 
deciding  upon  the  organization  to  conduct  his  Cooking 
School . 

Does  the  Cooking  School  service  guarantee  a  definite 
amount  of  additional  National  Advertising  and  do 
they  always  deliver  the  contract  guarantee? 

Do  they  furnish  a  lecturer  of  recognized  ability  and 
a  trained  assistant  to  the  lecturer? 

Do  they  furnish  an  experienced  Cooking  School  adver¬ 
tising  salesman  to  assist  your  advertising  depart¬ 
ment  in  securing  maximum  local  linage? 

Are  they  recognized  among  National  Advertisers?  Do 
they  back  up  your  efforts  in  securing  additional 
linage  from  this  source? 

Do  they  furnish  you  with  a  weekly  recipe  and  food 
page  service  without  additional  charge? 

Are  they  an  independent  Cooking  School  organization 
interested  in  securing  results  for  ALL  advertisers 
included  in  your  School? 

Do  they  have  a  record  of  accomplishment  over  a  period 
of  years  in  successful  Cooking  School  operation? 


The  Answer  is  YES  To  All  of  These  Questions  When  You  Use 

''HOME  ECONOMICS" 

The  Complete  Cooking  School  Service  Since  1924. 


We  Conduct  More  Cooking  Schools  For  Daily  Newspapers 
Than  Any  Other  Organization  —  There  Must  Be  A  Reason. 


Booking  Now  For  Spring  1934* 


Home  Economics  Service  Corporation 


247  PARK  AVENUE 


NEW  YORK  CITY 


y 
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or  Letters 


COAST  BANK  CAMPAIGN 


VETERANS  HONORED 


UVDER  the  alluring  title,  “Racketeer¬ 
ing  in  Washington.”  Raymond 
Clapper  has  produced  a  book  to  make 
the  patriot  bite  his  fingernails  and  admit 
some  great  faults  in  the  system  of  rep¬ 
resentative  government.  For  years  Mr. 
Clapper,  writing  for  United  Press,  has 
been  investigating  and  exposing  nepo¬ 
tism  in  all  of  its  shameful  forms  and  in 
this  new  work  he  not  only  proves  his 
case,  that  many  men  of  high  public 
station  do  not  hesitate  to  “gyp”  Uncle 
Sam  like  a  lot  of  short-change  artists 
and  payroll  padders,  but  he  shows  there 
is  a  system  of  racketeering  in  govern¬ 
ment  that  is  shameless,  persistent  and 
generally  wink^  and  blinked  at  by  suc¬ 
ceeding  administrations.  It  is  an  eye¬ 
opening  document  and  certainly  one  that 
ought  to  be  well  known  by  the  news¬ 
paper  fraternity,  to  ^ide  editorial  ac¬ 
tion.  The  evidence  is  convincing  and 
provides  lively  reading.  Henry  Ford,  in 
a  foreword,  says  the  real  effect  of  the 
exposure  of  neglect  and  inefficiency  in 
the  conduct  of  public  affairs  will  not 
alarm  officialdom — politicians  in  recent 
years  have  scarcely  feared  exposure — 
but  result  “in  an  awakened  sense  of  re¬ 
sponsibility  amongst  our  citizens.”  The 
book  is  published  by  Page,  Boston — 
M.  E.  P. 

*  *  * 

«T  ADIES  OF  THE  PRESS”  is  the 
title  of  an  interesting  article  by 
Maxine  Davis,  former  reporter  of  the 
old  Chicago  Evening  Journal,  appearing 
in  the  November  issue  of  the  Delineator. 
The  article  contains  thumbnail  sketches 
of  a  number  of  the  outstanding  women 
reporters,  telling  how  they  got  their 
start  in  journalism  and  giving  the 
reader  some  of  the  secrets  of  a  profes¬ 
sion  that  is  considered  as  fascinating  and 
challenging  to  women  as  it  is  to 
men. — G.  B. 

*  ♦  * 

t' A  RLE_  LOOKER’S  new  book,  “The 
^  American  Way”  (published  by  the 
John  Day  Company),  is  a  story  of  the 
President  and  the  drive  toward  re¬ 
covery.  It  reviews  Roosevelt’s  political 


career,  and  records  the  important 
events  in  his  administration  to  the  sec¬ 
ond  week  of  October.  The  introduction 
is  written  by  Col.  Edward  House.  “The 
change  came  so  swiftly  that  we  have 
not  had  time  to  adjust  our  Constitution 
to  fit  the  new  conditions,”  says  Col. 
House,  whose  introduction  continues: 
“Had  Congress  failed  so  to  respond, 
my  experience  convinces  me  that  the 
next  desperate  thought  of  our  people 
would  have  created  a  dictatorship  of  an 
extremely  radical  character,  rather  than 
the  moderate  munificent  dictatorship 
under  a  Roosevelt. 

“Congress  has  given  Roosevelt  dic¬ 
tatorial  power.  Congress  has  not  ab¬ 
dicated.  It  has  given  the  President  no 
power  that  cannot  easily  be  rescinded. 
The  future  of  life  and  property  not  only 
in  this  country  but  in  a  large  part  of 
the  world  depends  upon  Roosevelt’s 
courage  and  statesmanship.  If  he  suc¬ 
ceeds  it  may  well  be  that  history  will 
conclude  that  the  loss  in  fortunes  be¬ 
cause  of  economic  and  social  revolu¬ 
tion  was  well  worth  while.” 

Looker  treats  such  timely  and  inter¬ 
esting  persons  and  subjects  as:  Ford, 
Hitler,  Curley,  Morgan,  Wall  Street, 
Tammany,  the  NRA  and  the  Smith- 
Roosevelt  break. — J.  G. 

*  *  * 

A  SECOND  edition  of  “Legends  of 
Virginia  Courthouses,”  by  John  H. 
Gwathmey,  a  copy  reader  on  the  Rich¬ 
mond  Nczvs-Leader,  has  gone  to  press, 
according  to  an  announcement  by  the 
Dietz  Press,  of  Richmond,  publishers  of 
this  whimsical  volume  of  Virginia. 

The  first  edition  of  1,000  numbered 
copies  came  out  in  July  and  is  nearly 
exhausted. — T.  E. 

*  *  * 

Daniel  HENDERSON,  who  di¬ 
rects  advertising  promotion  for  the 
International  Magazine  Company,  makes 
historical  writing  his  avocation.  His 
recently  published  book  is  “The  Crim¬ 
son  Queen,”  a  biography  of  tragic, 
frustrated  Mary  Tudor,  known  to  the 
world  as  “Bloody  Mary.” 


Anglo  California  Institution  Using 
Historical  Copy 

The  Anglo  California  National  Bank, 
San  Francisco,  is  observing  its  sixtieth 
anniversary  with  an  outstanding  news¬ 
paper  advertising  campaign  called 
“Growing  and  Building  With  the  West.” 
Each  advertisement  depicts  the  history 
of  a  leading  Pacific  Coast  institution 
whose  progress  has  paralleled  the  growth 
of  the  bank. 

The  campaign  consists  of  21  different 
5-column  IS-inch  advertisements  and 
appears  exclusively  in  the  four  San 
Francisco  daily  newspapers  and  the 
Pacific  Coast  edition  of  the  Wall  Street 
Journal.  First  cow  is  dedicated  to  the 
Southern  Pacific  Company  and  tells  of 
the  coming  of  the  “Iron  Horse”  to  the 
West.  Others  to  follow  will  give  the 
history  of  20  other  large  institutions, 
including  the  four  San  Francisco  news¬ 
papers.  These  concerns  are  not  only 
Anglo  bank  depositors  but  nearly  all  are 
large  users  of  advertising. 

The  advertising  campaign  was  planned 
and  directed  by  R.  D.  Brigham,  vice- 
president  of  the  bank,  in  conjunction 
with  San  Francisco  office  of  McCann 
Erickson,  Inc. 


JOB  RACKETEER  JAILED 

George  Holmes,  itinerant  Negro,  was 
sentenced  to  the  .San  Francisco  County 
jail  for  one  year  by  Municipal  Judge 
Lazarus  last  week  for  victimizing  un¬ 
employed  who  had  advertised  in  classi¬ 
fied  columns  of  San  Francisco  news¬ 
papers.  Holmes  would  explain  that  he 
was  a  chauffeur  for  a  wealthy  employer, 
and  hire  the  applicant.  Then  claiming 
that  his  car  was  out  of  gasoline,  he 
would  borrow  money  from  the  job 
seeker.  VVhen  the  victim  called  at  the 
address  given  by  Holmes  it  would  be 
a  vacant  lot.  Holmes  admitted  to  Judge 
Lazarus  that  he  had  victimized  nearly 
a  hundred  classified  advertisers  in  San 
Francisco  newspapers. 


Minnesota  Newspapermen  Featured 
State  Day  Convocation 

A  distinguished  circle  of  Minnesota 
editors  gathered  recently  at  the  Univer¬ 
sity  of  Minnesota,  Minneapolis,  while 
that  institution  paid  its  respects  to  the 
press  for  its  contribution  to  the  state’s 
progress. 

Twelve  newspapers  which  have  been 
published  since  territorial  days  of  Min¬ 
nesota  were  specially  honored  at  a  state 
day  convocation  in  Northrop  Memorial 
auditorium,  at  which  Herman  Roe,  vet¬ 
eran  publisher  of  the  Northfield  News, 
traced  the  efforts  of  editors  since  they 
had  to  cope  with  arduous  circumstances 
in  early  history  up  to  today’s  conve¬ 
niences. 

Representatives  of  the  oldest  news¬ 
papers  who  sat  on  the  auditorium  stage 
included  P.  J.  Halstead,  St.  Paul  Pio¬ 
neer  Press;  Paul  Keith,  Chatfield 
News;  Frank  Muirhead,  Hastings  Ga¬ 
zette;  Howard  O.  Johnson,  Mantor- 
ville  Express;  C.  A.  French,  Monti- 
cello  Times;  Fred  Schilplin,  St.  Cloud 
Times-J oumal  Press;  and  John  Bjor- 
hus,  Minneapolis  Tidende. 

Veteran  editors  assembling  with  the 
particularly  honored  guests  also  num- 
liered  Gunnar  Hjornson,  .Minnesota  Mas¬ 
cot;  John  E.  Casey,  Jordan  Indepen¬ 
dent;  J.  R.  I^ndy,  OHHa  Times;  E 
K.  Whiting,  Otcatonna  Journal-Chron¬ 
icle;  J.  P.  Coughlin,  Waseca  Herald; 
A.  M.  Wells  of  Minneapolis,  former 
publisher  of  the  W orthington  Globe, 
Allan  McGowan,  secretary  of  the  Min¬ 
nesota  Editorial  Association. 

The  12  papers  especially  honored  were 
the  St.  Paul  Pioneer  Press,  established 
in  1849;  Winona  Re  publican- Herald, 
1855;  Chatfield  News,  1856;  Hastings 
Gazette,  1856;  Hokah  Chief,  1856; 
Stillwater  Post-Messenger,  1856;  Man- 
torville  Express,  1857 ;  Monticello 
Times,  1857 ;  Red  Wing  Republican, 
1857;  St.  Cloud  Times-Journal  Press, 
1857 ;  Wabasha  County  Herald-Stand¬ 
ard,  1857,  and  the  Minneapolis  Tidende. 


BRISBANE  INDIAN  CHIEF 
(Special  to  Editok  &  Publisrek) 
Chicago,  Nov.  13 — Arthur  Brisbane, 
Hwrst  newspaper  editorial  writer,  re¬ 
ceived  by  proxy  here  last  Saturday  the 
highest  honor  given  by  the  Indian  race 
when  Chief  Daybreak  of  the  Winnebago 
trilx  conferred  upon  him  the  title  of 
Qiief  “Wo  ratch  t’hawa  gach  wa  ro 
pinga,”  which  means  “Writer  of  Winged 
Words.”  In  the  absence  of  Mr.  Bris¬ 
bane,  who  is  writing  his  daily  column 
“Today”  from  Miami,  Fla.,  this  week, 
Merrill  C.  Meigs,  general  manager  of 
the  Chicago  American,  received  the 
honor  as  a  proxy.  This  arrangement 
was  carried  out  at  the  request  of  Mr. 
Brisbane.  In  faultless  English,  Chief 
Daybreak,  a  graduate  of  the  Univer¬ 
sity  of  Wisconsin  and  an  authority  on 
Indian  lore,  conducted  the  ceremony  and 
expressed  regret  at  the  inability  of  Mr. 
Brisbane  to  receive  the  honor  directly. 


HELDS  BUYS  WEWOKA  DAILY 

Sale  of  the  Wewoka  (Okla.)  Daily 
Times-Democrat,  and  the  Wewoka 
Democrat  Capital  and  Wewoka  Jour¬ 
nal,  weeklies,  by  Richard  Elam  to  Ray¬ 
mond  Fields,  publisher  of  the  Guthrie 
(Okla.)  Leader,  was  announced  Nov. 
11.  A  new  corporation,  the  Wewoka 
Press,  Inc.,  will  be  formed  with  Fields 
as  president-treasurer;  Mrs.  Raymond 
Fields,  vice-president  and  secretary ;  and 
I>ee  Bonds,  managing  editor  of  the 
Guthrie  Leader,  a  third  director.  Louis 
Blackburn  will  be  editor,  and  Robert 
V.  Peterson,  managing  editor,  Wewoka 
Times-Democrat,  will  manage  the 
newly  organized  publications.  Elam, 
who  is  president  of  the  Maud  (Okla.) 
Enterprise,  will  devote  his  time  to  busi¬ 
ness  interests  outside  of  Wewoka. 


COLOR  IN  BANK  COPY 

What  may  prove  to  be  the  forerunner 
of  a  more  general  use  of  color  in  finan¬ 
cial  advertising  appeared  Nov.  1  in  the 
Chicago  Herald  and  Examiner  financial 
section  when  the  First  National  Bank 
of  Englewood  used  a  red  arrow  in  con¬ 
nection  with  its  monthly  statement  of 
conditions.  The  quarter  page  adver¬ 
tisement  marked  the  first  time  color 
has  been  used  in  a  Chicago  financial  ad¬ 
vertisement,  it  was  stat^  at  the  head¬ 
quarters  of  the  Financial  Advertisers’ 
Association.  J.  M.  Nichols,  president 
of  the  bank  running  the  ad,  notified 
William  Murphy,  Herald  and  Exam¬ 
iner  advertising  director,  that  he  was 
pleased  with  the  reception  given  the  ad¬ 
vertisement. 


TAYLOR  SUCCEEDS  SILCOX 

Don  H.  Taylor  has  been  unanimously 
elected  executive  secretary  of  the  Print¬ 
ers  League  and  director  of  industrial 
relations  of  the  New  York  Employing 
Printers’  Association  to  succeed  Fer- 
ninand  A.  Silcox,  who  has  been  ap¬ 
pointed  chief  forester  of  the  Govern¬ 
ment  Forest  Service,  it  was  announced 
this  week,  by  John  G.  Oswald,  manag¬ 
ing  director  of  the  Association.  Mr. 
Taylor  has  been  Mr.  Silcox’s  assistant 
since  1930. 
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Do  New  Conditions 
Mean  Increased  Costs? 

NOT  NECESSARILY:  Replacing  old  costly- operation 
presses  by  new,  efficient  machinery  can  more  than  equalize 
in  savings  accomplished  any  added  burdens  in  that  de¬ 
partment.  Newspaper  plants  hitherto  doubtful  of  such 
advantages  cannot  but  recognize  now  the  one  efficient 
move  under  new  schedules. 

HELP  YOURSELF  to  more  profitable  operation  and  at 
the  same  time,  by  purchasing  advantageous  equipment 
now,  help  increase  the  purchasing  power  of  the  workers 
in  related  industries  and  do  your  share  in  the  program 
of  putting  to  work  the  unemployed  and  creating  again 
their  purchasing  power. 

DUPLEX  SUPER  DUTY  UNITS 
DUPLEX  “TUBULARS” 

DUPLEX  FLAT-BED  PRESSES 

DUPLEX  PRESSES,  each  designed  for  its  own 
special  field,  are  the  most  efficient  per  investment 
dollar ;  viz.,  the  highest  net-product  ratio  to 
running  speed;  the  highest  product  per  cost- 
dollar.  Efficiency,  “product  per  dollar’*  is  what 
spells  “operating  profit.*’ 

Investigate — Write  us  for  the  Facts 

THE  DUPLEX  PRINTING  PRESS  CO. 


BATTLE  CREEK,  MICHIGAN 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


How  many  times  have  you  said  to  yourseif 
NOW,  IF  I  COULD  BUILD  MY  OWN  TRUCKS  . 


The  choices  and  combinations  which  such  a  line  as  this 
permits  will  produce  a  vehicle  entirely  deserving  of  the 
title  custom-built. 


At  least  once  in  the  business  experience  ot  every  user 
of  heavy  duty  commercial  vehicles,  this  wish  Is  silently 
expressed. 


Yet — users  who  know  the  GMC  Heavy  Duty  line  agree 
that  not  even  a  built-to-order  truck  could  more  exactly 
meet  their  needs. 


Yet — unlike  a  bullt-to-order  truck — every  GMC  is  a  regular, 
precision  production  vehicle!  Uniform  parts  ...  a  uniform 
high  standard  of  workmanship  ...  a  uniform  service  policy 
.  .  .  are  available  with  GMCs! 


And,  in  addition  to  the  Heavy  Duty  line,  an  equally  compre¬ 
hensive  range  of  light  and  medium  duty  vehicles  Is  offered 
for  the  \Vz  to  UVz  ton  field. 


Eleven  basic  GMC  models  cover  the  5  to  15  ton  range. 
GMC  trailer  models  add  capacities  up  to  22  tons.  Six 
heavy  duty  engines — each  one  a  6-cylinder,  valve-In-head, 
truck-built  engine — provide  a  power  range  from  to  173 
horsepower.  Seven  transmissions  ...  14  rear  axles  .  .  .  44 
separate  and  distinct  chassis  —  complete  the  selection  of 
units  in  this  outstanding  line. 


So — next  time  you  consider  purchasing  truck  or  trailer 
equipment  that  is  tailored  to  your  requirements — investi¬ 
gate,  first  of  all,  the  GMC  line!  If  you  wish  further  details 
now,  write  or  wire  direct. 


GENERAL  MOTORS  TRUCKS  and  Trail 
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Editor  &  Publisher  for  November  18,  1933 


BARNUM  HOTLY  DEFENDS  CARRIER  BOY 
IN  CHILD  LABOR  COMMITTEE  DEBATE 

Dinwiddle  Says  Committee  Did  Not  Misrepresent  Case — Bamum 
Retorts  It  Repeatedly  Did  and  Calls  Amendment  ‘*Unthink> 
able” — Carrier  Not  Exploited  Child  Labor 


A  LIVELY  exchange  of  letters  took 
place  this  week  between  Courtenay 
Dinwiddle,  General  Secretary  of  the 
National  Child  Labor  Committee,  and 
Jerome  D.  Bamum,  publisher  of  Syra¬ 
cuse  (N.  Y.)  Post-Standard  and  mem¬ 
ber  of  the  A.  N.  P.  A.  code  committee, 
in  reference  to  the  claims  made  before 
NRA  on  proper  ages  of  boy  news  car¬ 
riers. 

The  Dinwiddle  letter  read  as  follows: 
“I  have  your  letter  of  November  8th, 
which  you  also  gave  to  the  press,  ex¬ 
pressing  your  opinion  with  reference  to 
the  Child  Labor  Amendment.  I  regret 
Uiat  you  indirectly  give  currency  to  the 
idea  that  the  Amendment  would  give 
power  to  Congress  not  now  assessed 
by  the  states  in  their  own  jurisdiction, 
for  it  is  not  true.  Such  power  is  pos¬ 
sessed  by  the  states  airf  has  been  used 
without  abuse.  The  divergence  in  our 
views  on  the  Amendment  seems  quite 
definite. 

“You  speak  of  ‘our  record  of  mis¬ 
representation’  on  the  newsboy  situation 
and  support  this  only  by  reference  to 
the  May,  1931,  issue  of  The  American 
Child.  This  reference  was  to  a  page  of 
illustrated  excerpts  from  a  publication 
by  thj  University  of  Pennsylvania 
Press,_  Case  Studies  of  Unemployment,’ 
by  Miss  Helen  Hall  who  has  recently 
succeeded  Miss  Lillian  Wald  as  Head 
Resident  of  Henry  Street  Settlement. 
You  criticize  statements  made  in  this 
book,  which  were  not  even  quoted  in  our 
periodical,  as  an  evidence  of  bias  on  our 
part.  How  you  could  reason  that  we 
were  responsible  for  such  statements  is 
beyond  my  imaginatioa 
“You  also  attack  statements  which 
we  did  quote  on  the  grounds  of  addi¬ 
tional  information  which  was  not  in  the 
book  and  which  presumably  you  have 
seemed  from  Louisville,  the  city  from 
which  this  case  was  quoted  by  Miss 
Hall.  To  attack  such  an  article  three 
years  later  on  the  basis  of  posthumous 
information  is  clearly  an  effort  to  build 
up  an  ex  post  facto  case. 

“It  is  of  interest  to  me  that  your  data 
should  have  come  from  Louisville,  the 
city  where  mimeographed  statements 
recently  have  been  handed  to  subscribers 
by  newspaper  carriers  to  the  effect  that 
‘reformers  are  attempting  to  prohibit 
boys  under  18  years  of  age  from  being 
gainfully  employed  through  the  National 
Recovery  Act,’  in  an  effort  to  stimulate 
artificitd  protest  against  our  recom¬ 
mendations  for  a  14-year  age  limit  in 
the  newspaper  code.  Everyone  who  at¬ 
tended  the  hearing  in  Washington 
knows  that  such  a  basis  of  protest  is 
palpably  false  as  there  was  no  suggestion 
of  an  18-year  age  minimum  either  by 
the  National  Child  Labor  Committee 
or  _  the  other  national  organizations 
which  also  protested  the  child  labor  ex¬ 
emption  in  the  proposed  code. 

“The  other  point  that  you  make  is 
that  we  used  a  picture  in  connection 
with  our  excerpts  which  was  ‘admitt^ly 
posed  for  the_  purpose  of  your  propa¬ 
ganda.’  In  this  you  make  a  direct  mis¬ 
statement  of  fact,  for  we  made  no  such 
‘admission.’  The  picture  was  a  recent 
one  of  newsboys  engaged  in  the  sale  of 
newspapers.  We  definitely  said  in  a 
footnote  that  the  boys  were  not  the 
children  of  the  story,  but  that  the  picture 
was  used  simply  for  illustration.  Thus 
there  was  no  misrepresentation  on  our 
part  whatsoever. 

“I  should  have  thought  that  as  a  mat¬ 
ter  of  courtesy,  if  not  of  accuracy,  you 
would  have  inquired  as  to  these  facts 
before  giving  out  your  statement  to  the 
press. 

“You  also  say  that  our  attention  has 
been  frequently  railed  in  the  i»st  to  the 
use  of  pictures  in  The  American  Child 
which  were  not  pictures  of  true  condi¬ 
tions.  I  challenge  this  statement  as  not 
in  accordance  with  the  fact. 

“I  wish  to  say  in  conclusion  that  you 
are  wholly  wrong  in  your  general  im¬ 


plication  that  the  National  Child  Labor 
Committee  is  engaged  in  attacks  on 
newspaper  boy  employment.  We  do, 
however,  have  very  grave  objections  to 
the  proposed  clause  in  the  newspaper 
code  which  would  permit  any  child  big 
enough  to  handle  a  bundle  of  news¬ 
papers  to  sell  and  deliver  newspapers  on 
the  city  streets  at  any  hour  of  the  night. 
Such  si^ial  privileges  for  the  news¬ 
papers,  in  contrast  to  the  generally  ac¬ 
cepted  policy  of  abolishing  child  labor 
in  other  codes,  is  utterly  indefensible. 
The  newspapers  of  America  should  be 
the  last  to  stand  for  uncivilized  exploita¬ 
tion  of  children. 

“Sincerely  yours, 

“Courtenay  Dinwiddie, 
“General  Secretary.’’ 

In  response  to  the  letter  Mr.  Bamum 
wrote  the  following,  under  date  of 
Nov.  16: 

“Your  letter  of  November  10th  was 
forwarded  to  me  from  Syracuse.  As 
you  say,  the  divergence  of  our  views  on 
the  proposed  Child  Labor  Amendment, 
which  would  give  to  Congress  the  power 
to  prohibit  gainful  employment  of 
minors  under  18  years  of  age,  is  defi¬ 
nite.  Because  of  that  divergence,  I  see 
little  reason  to  continue  a  discussion  of 
the  subject  with  you. 

“In  my  letter  of  November  8th,  I  spe¬ 
cifically  charged  you  with  misrepresenta¬ 
tion  of  the  newspaper  boy  situatioa  You 
complain  because  I  cited  only  one  spe¬ 
cific  instance — that  of  the  May,  1931, 
issue  of  The  American  Child. 

“On  numerous  occasions  in  the  past 
when  your  attention  has  been  called  to 
the  use  of  pictures  which  are  not  typi¬ 
cal  of  newspaper  boy  employment  con¬ 
ditions,  you  have  defended  the  practice 
on  the  ground  that  their  use  is  justified 
because  they  ‘are  illustrative  of  points 
brought  out  in  the  case  stories’  and 
‘represent  conditions  that  exist  at  pres¬ 
ent.’ 

“As  I  pointed  out,  the  particular  case 
study  from  which  you  printed  an  excerpt 
in  May,  1931,  was  grossly  inaccurate.  The 
excerpt  from  the  study  did  not  repre- 
Mnt  a  condition  that  ever  actually  ex¬ 
isted  and  its  use  by  you  in  nty  opinion 
cannot  be  defended. 

“At  the  hearing  on  the  daily  news¬ 
paper  code  in  Washington  you  read  a 
statement  attacking  newspaper  boy  em¬ 
ployment. 

“Just  as  we  disagree  on  the  value  of 
the  proposed  Child  Labor  Amendment, 
we  disagree  on  your  effort  to  character¬ 
ize  newspaper  boy  employment  as  ‘child 
lal»r’  and  ‘uncivilized  exploitation  of 
children.’ 

“The  definition  of  child  labor  by  the 
Committee  of  which  you  are  General 
Secretary  is  ‘the  work  of  children  under 
conditions  that  interfere  with  their 
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physical  development,  education  and  op¬ 
portunities  for  recreation  ...  at 
unfit  ages,  for  unreasonable  hours^ 
under  unhealthful  or  hazardous  con¬ 
ditions,  or  while  school  is  in  session.’ 

“The  average  time  spent  by  500,000 
newsboys  in  delivery  or  sale  of  news¬ 
papers  is  less  than  one  hour  and  a  half 
daily.  Their  earnings  aggregate  $100,- 
000,000  yearly.  They  have  plenty  of 
time  for  recreation.  They  do  not  work 
during  hours  of  day  school.  They  are 
in  the  open  air  and  the  conditions  are 
not  hazardous.  The  proposed  news¬ 
paper  c<^e  as  it  now  stands  provides 
that  their  employment  shall  not  inter¬ 
fere  with  hours  of  day  school  and  that 
boys  under  14  shall  not  be  employed  in 
street  sales  after  7  P.  M.  in  winter 
months  or  8  P.  M.  in  summer. 

“By  no  stretch  of  a  sane  imagination 
can  this  short  part-time  work  of  healthy 
young  Americans  be  characterized  as 
‘child  labor’  under  your  own  definition 
or  ‘uncivilized  exploitation  of  children’ 
as  expressed  in  your  letter  to  me. 

“Under  the  specific  terms  of  the  Child 
Labor  Amendment  Congress,  if  that 
amendment  is  adopted,  would  have  the 
power  to  prohibit  this  brief  part-time 
work.  To  do  so  would  deny  thousands 
of  boys  the  opportunity  to  stay  in  school 
and  help  pay  for  their  education.  It 
would  prevent  churches,  schools  and  so¬ 
cial  agencies  from  assisting  growing 
boys  in  their  normal  desire  to  obtain 
proper  part-time  gainful  employment. 
It  would  increase  the  burdens  of  the  al¬ 
ready  overburdened  charities  of  this 
country.  And  worst  of  all,  it  would 
serve  to  increase  the  number  of  juve¬ 
nile  offenders. 

Again,  I  repeat  my  opposition  to  this 
amendment  is  not  because  it  may  af¬ 
fect  my  business.  It  is  on  the  broader 
ground  that  it  gives  to  Congress  the 
specific  power  to  prohibit  gainful  em¬ 
ployment  of  all  persons  under  18  years 
of  age,  irrespective  of  the  nature  of  the 
employment.  Such  a  power  is  unthink¬ 
able,  un-American  and  indefensible. 

“Very  truly  yours, 

“Jerome  D.  Barnum.” 


OWNERSHIP  CHANGE 

At  a  banquet  held  Oct.  24  marking 
the  94th  birthday  of  the  Belleville  (Ill.) 
Daily  Advocate,  an  announcement  of  a 
change  of  ownership  was  made,  trans¬ 
ferring  the  control  of  the  daily  from 
James  A.  Willoughby  and  John  E. 
Thomas  to  F.  E.  Evans,  Atttorney  P. 
K.  Johnson  and  Edward  Julius.  F.  E. 
Evans  becomes  editor  and  manager  and 
Edward  Julius,  who  has  been  pressroom 
foreman  for  the  past  14  years,  will  be 
in  charge  of  the  mechanical  end. 


WHAT  OUR  READERS  SAY 


A  QUEER  CASE 

To  Editor  &  Publisher:  As  pub¬ 
lisher  of  the  Salem  (N.  H.)  Item,  I 
am  writing  to  acquaint  you  with  a  Su¬ 
perior  Court  jury  case  being  railed  for 
trial  the  latter  part  of  November  in 
Exeter,  New  Hampshire,  namely, 
Frank  B.  Nay  against  Frank  J.  Mac¬ 
Donald,  our  manager,  case  No.  5322. 

This  is  a  libel  case  in  which  a  capias 
writ  was  used  by  the  plaintiff  against 
the  publisher.  Both  Nay  and  Mac¬ 
Donald  were  making  the  race  for  the 
office  of  Register  of  Probate  in  Rock¬ 
ingham  County.  A  bond  of  $25,000 
was  brought  upon  the  publisher’s  body 
and  he  was  thrown  into  jail  for  four 
days  during  the  closing  days  of  the 
campaign. 

The  right  of  the  “freedom  of  the 
press’’  is  being  threatened,  and  it  may 
in  its  consequence  affect  every  freeman 
in  America. 

The  Editor  &  Publisher,  in  its 
Sept.  17,  1932,  issue,  on  page  24,  had 
this  editorially  to  say,  in  part:  “Per¬ 
haps  we  will  not  be  arrested  for  specu¬ 
lating  on  the  amount  of  bail  a  New 
England  editor  was  asked  to  post  in  a 
queer  libel  suit.  .  .  just  what  heinous 
crime  must  an  editor  be  charged  with 
to  merit  a  $25,000  bail  bond,”  etc. 

I  honestly  believe  that  the  case  de¬ 
serves  the  attention  of  every  publisher, 
as  his  rights  are  being  jeopardized. 
The  trial,  in  my  opinion,  should  be 
covered  by  the  press,  as  a  hushed  press 
is  a  press  disarmed,  and  the  liberty  of 
the  press  is  the  highest  safeguard  to 
all  free  government. 

“Without  freedom  of  expression  there 
can  be  no  free  people.” 

Yours  sincerely, 

L.  H.  MacDonald. 


TEXAS  A.P.  TO  MEET 

Texas  Associated  Press  managing 
editors  will  hold  their  annual  meeting 
in  Temple,  Nov.  19  and  20.  Dean 
Chenoweth  of  the  San  Angelo  Stand¬ 
ard-Times,  is  president  and  has  mapped 
out  a  program  including  talks  by  John 
King,  Dallas  News,  James  R.  Record, 
Fort  Worth  Star  Telegram,  Ray  Lee, 
Austin  American,  Charles  Guy,  Lub¬ 
bock  Avalanche,  Silas  B.  Ragsdale,  Gal¬ 
veston  News-Tribune,  George  Cotting- 
ham,  Houston  Chronicle,  Dwight  Alli¬ 
son,  San  Antonio  Light,  Max  Jacobs, 
Houston  Post,  and  Max  Bentley,  Abir 
lene  Re  porter -News.  Walter  R.  Hum¬ 
phrey  of  the  Temple  Telegram  will 
be  the  host. 


Mechanically  Sneaking  ^ 


In  Detroit 

you  will  find  proof  of  this  in 
the  papers  using  Wood  Mats. 


If  you  start  with  a  Wood  Dry 
Mat  you  will  finish  with  a  speed 
demanded  by  modern  newspaper 
competition  in  getting  the  news 
to  readers,  and  your  mechanical 
interruptions  will  be  eliminated 
entirely. 


t^7l  Men  Mkting  in  Lake  Storm 

P.QRtrr  QSUS 
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advertising  Agencies 

lochridge  promoted 

BY  J.  W.  THOMPSON 

Qected  Vice-President  by  Agency’s 
Board  of  Directors — Has  Been 
Account  Executive  for 
Seven  Years 

(Special  to  Editob  &  Publisher) 
Chicago,  Nov.  1*1 — Election  of  Wil- 
gi  F.  Lochridge  as  vice-president  of 
Walter  Thompson  Company  was  an¬ 
nounced  here  to¬ 
day  following  a 
meeting  of  the 
board  of  directors 
of  that  advertis¬ 
ing  agency. 

Mr.  Lochridge 
has  been  associ¬ 
ated  with  the 
company  for 
seven  years  as 
an  account  repre¬ 
sentative.  At  the 
present  time  he 
handles  the  Kraft 
account  for  his 
agency. 

His  early  experience  was  in  the 
.(wspaper  field,  which  he  left  when 
news  editor  of  the  old  Kansas  City 
?ost,^  to  enter  advertising.  Previous 
■0  joining  J.  Walter  Thompson  Com- 
any  he  was  associated  with  the  Ad- 
lre>5ograph  Company  as  assistant  ad¬ 
vertising  and  sales  manager,  and  with 
he  Bassick  Alemite  Corporation  as 
ales  and  advertising  manager. 


Doremus  Agency  Named 

The  San  Francisco  office  of  Doremus 
i  Co.,  Ltd.,  has  been  appointed  adver- 
"Ising  counsel  for  the  newly  organized 
California  Commodities  Exchange,  San 
Francisco,  which  will  function  similarly 
‘0  the  Chicago  Board  of  Trade  and 
omniodity  marts  in  New  York.  The 
Exchange  will  serve  as  a  clearing  house 
•or  commodities  produced  or  used  on 
:he  Pacific  Coast.  An  advertising  cam¬ 
paign  to  announce  the  exchange,  its 
•unctions  and  service,  will  be  released 
exclusively  to  Pacific  Coast  newspapers. 
The  agency  will  also  handle  the  ac- 
vuints  of  Almaden  Vineyards  Com- 
:any,  producers  of  Paul  Nasson  Rouge 
uines,  San  Jose,  Cal.;  Pacific  Banc- 
hares,  new  type  investment  trust  deal- 
iig  in  bank  stocks,  San  Francisco,  and 
Greenwood,  Raggio  &  Company,  San 
Francisco  securities  house. 


Roy  Peet  Appointed 

Roy  Peet  has  been  appointed  assis- 
■ant  general  advertising  manager  of 
f'c'lgate-Palmolive-Peet  Company,  Chi- 
ago,  it  has  been  announced  by  Ken- 
leth  Dyke,  general  advertising  manager. 
Mr.  Peet  started  with  the  old  Peet 
Brothers  Company,  Kansas  City,  in  the 
advertising  department  before  that  firm 
merged  with  the  Palmolive  Company. 
He  went  to  Chicago  at  the  time  of  the 
merger  and  has  been  in  the  display  ad- 
rertising  department  ever  since.  Ac- 
:ording  to  Colgate-Palmolive- Peet  Com¬ 
pany  officials,  as  yet  there  has  been 
no  official  confirmation  of  the  removal 
of  the  company’s  headquarters  to  New 
York,  nor  are  they  contemplating  any 
Aange  in  advertising  agencies  at  the 
present  time. 


E.  C.  Boykin  Joint  Ayer 

Edward  C.  Boykin,  formerly  with 
Frank  Presbrey  &  Company  for  11 
Tears,  and  before  that  with  Thomas 
V  Edison,  Inc.,  has  joined  the  New 
York  office  of  N.  W.  Ayer  &  Son,  Inc. 

Redfield-Coupe  Appointed 

Redfield-Coupe,  Inc.  of  New  York, 
^  been  appointed  advertising  agent  for 
•he  Belmont  Packing  &  Rubber  Com¬ 
pany,  Philadelphia.  Trade  papers  and 
mrect  mail  will  be  used  during  1934. 


Boston  Agency  Named 

Bagder  &  Browning,  Boston,  is  hand- 
tag  part  of  the  account  of  the  Strath- 
sore  and  Rising  Paper  Company. 


W.  F.  Locrridgb 


FENGER-HALL  OFFICERS 

Austin  B.  Fenger  of  the  Fenger-Hall 
Company,  newspaper  representatives, 
San  Francisco,  announces  that  owing 
to  the  recent  death  of  the  late  Fred  L. 
Hall,  the  following  officers  have  been 
elected  to  continue  operations:  Austin 
B.  Fenger,  president;  George  Close, 
vice-president;  Dorman  D.  Miner  re¬ 
mains  as  secretary-treasurer.  Qose, 
who  was  manager  of  the  Los  Angeles 
office  for  past  eight  years,  is  the  son- 
in-law  and  will  take  over  duties  for¬ 
merly  handled  by  Mr.  Hall.  Offices  are 
maintained  in  San  Francisco,  New  York, 
Chicago,  Boston,  Seattle  and  Los  An¬ 
geles. 

AngOBtura  Liquor  Account 

The  Angostura-Wupperman  Corpora¬ 
tion  has  placed  its  advertising  account 
with  Paris  &  Peart.  Besides  Angostura 
Bitters,  the  campaign  will  include  copy 
for  Angostura  Dry  Gin,  to  be  marketed 
through  the  company’s  wholly  owned 
subsidiary,  the  T  rinidad  Products  Cor¬ 
poration,  which  will  also  have  exclusiye 
distribution  rights  in  the  United  States 
and  in  Canada  for  Siegert’s  Boquet 
Rum.  Still  another  item  to  be  included 
in  the  campaign  is  the  West  Indian 
cordial,  Carypton.  Blount  Slade,  of 
Paris  &  Peart,  will  head  the  group 
working  on  the  account. 

Hiram  Walker  Account 

Hiram  Walker  &  Sons,  Inc.,  the 
American  subsidiary  of  Hiram  Walker 
&  Sons,  Ltd.,  has  placed  its  advertising 
account  with  the  Campbell-Ewald 
Company,  Detroit.  A  $4,000,000  Amer¬ 
ican  distilling  plant  is  being  constructed 
at  Peoria,  111.  It  is  said  that  when 
this  plant  is  completed  it  will  be  the 
largest  in  the  world,  occupying  20  acres 
and  having  a  capacity  of  100,000  gallons 
a  day. 


Named  Western  Representative 

Miss  Ann  Weiszbrod,  formerly  of 
National  Advertising  Records,  Inc.,  has 
been  appointed  western  representative 
of  Publishers’  Information  Bureau,  Inc., 
with  offices  at  185  N.  Wabash  ave., 
Chicago.  The  bureau  specializes  in  fur¬ 
nishing  advertising  statistics  on  maga¬ 
zines,  farm  papers,  Canadian  magazines 
and  radio  broadcasting. 


Agency  in  New  Quarters 

The  Scholts  Advertising  Service,  Los 
Angeles,  formerly  located  in  the  Union 
Insurance  Building,  has  moved  its  offi¬ 
ces  to  the  Edison  Building.  The  agency 
is  releasing  a  newspaper  and  radio  cam¬ 
paign  for  Cream-O-Naise,  a  new  client. 
A  test  campaign  is  being  released  for 
Vitimim,  whole  wheat  macaroni,  a  new 
food  product. 


San  Francisco  Agency  Named 
D’Evelyn  &  Wadsworth,  Inc.,  San 
Francisco  advertising  agency,  have  been 
appointed  advertising  counsel  for  Glad¬ 
ding  MicBean  &  Company,  tile  and  build¬ 
ing  materials  manufacturers;  Mer^- 
tile  Mortgage  Company,  a  subsidiary 
of  American  Trust  Company,  and  Pa¬ 
cific  Aircraft  Sales  Company. 


Gets  Armature  Account 

The  Fensholt  Company,  Chicago 
agency,  which  handles  the  advertising 
of  E.  Edelman  &  Co.,  Chicago,  has  been 
appointed  to  direct  the  advertising  of 
the  Edelman  armature  division  as  a 
result  of  the  recent  purchase  of  the 
Fredericks  Armature  Corp.,  Chicago. 


Using  Color  in  Ogden 

Color  printing  is  now  being  featured 
in  the  Ogden  (Utah)  Standard-Ex¬ 
aminer,  with  the  newspaper  using  green 
ink  on  green  S.-H.  trading  stamps  ad¬ 
vertisements  and  red  on  Texaco  gaso¬ 
line  and  Red  and  White  store  advertise¬ 
ments. 


Teague  Leads  Sunkist  Growers 

C.  C.  Teague  of  Santa  Paula,  Cal., 
former  member  of  the  Federal  Farm 
Board,  was  re-elected  president  of  Cali¬ 
fornia  Fruit  Growers’  Exchange,  mar¬ 
keters  of  Sunkist  oranges,  lemons  and 
grapefruit,  at  the  recent  annual  meet¬ 
ing  in  Los  Angeles. 


G-M  AD  OFFICES  MOVE 

Buick  Motor  Company’s  advertising 
offices  have  been  moved  from  Detroit  to 
Flint.  Mich.,  with  Curtis  C.  LeWald 
as  advertising  manager  and  Dan  Cor¬ 
son,  assistant  in  charge  of  newspaper 
schedules.  The  Olds  Motor  Works 
have  been  moved  to  Lansing,  Mich., 
with  V.  C.  Havens  as  advertising  mana¬ 
ger  and  L.  T.  Weston,  assistant  who 
will  devote  the  major  share  of  Ijis 
time  to  newspaper  advertising.  It  is 
understood  the  Pontiac  Motor  Company 
will  be  moved  to  Pontiac,  Mich.,  soon, 
with  R.  H.  White  in  charge  as  advertis¬ 
ing  manager  and  B.  B.  Kimball  his 
assistant. 


New  Auto  Plant  in  Lima 

More  than  500  men  will  be  employed 
in  the  manufacture  of  a  new  automobile 
in  Lima,  O.,  beginning  about  Dec.  1, 
it  was  announced  this  week  by  officers 
of  the  Consolidated  Motors  Corpora¬ 
tion.  The  company  will  manufacture 
both  pleasure  cars  and  motor  trucks, 
specialzing  in  a  particular  type  of  ser¬ 
vice  truck  for  public  utilities.  Officers 
of  the  new  corporation  are:  J.  G.  Wray, 
Chicago,  president;  Jack  Harsch,  Lima, 
xfite-president  land  general  manager; 
and  H.  A.  Beeson,  Columbia  City,  Ind., 
secretary-treasurer. 

Life  Insurance  Campaign 

The  Provident  Mutual  Life  Insur¬ 
ance  Company,  Philadelphia,  released  a 
national  advertising  campaign  in  lead¬ 
ing  newspapers  of  the  country  Nov. 
13,  stressing  direct  selling  of  life  in¬ 
surance.  Institutional  copy  in  national 
magazines  is  also  being  used  to  sup¬ 
plement  the  localized  newspaper  ad¬ 
vertising,  announced  M.  A.  Linton, 
president  of  the  company.  The  cam¬ 
paign  is  planned  and  directed  by  Dore¬ 
mus  &  Co.,  advertising  agency.  New 
York. 


G.  D.  Close  Promoted 

George  D.  Close,  manager  of  the 
Los  Angeles  office  of  Fenger-Hall  Co., 
Ltd.,  newspaper  representatives,  San 
Francisco,  on  Nov.  10  was  elected  vice- 
president  of  the  company.  Mr.  Close’s 
advancement  follows  nine  years’  service 
as  manager  of  the  Fenger-Hall  Com¬ 
pany’s  southern  California  interests. 
Charles  W.  Holfer,  formerly  with  the 
Jefferson  City  (Mo.)  News  and  Post- 
Tribune,  has  been  added  to  the  San 
Francisco  staff  of  Fenger-Hall. 

Standard  Oil  Issuing  Roto 

(Special  to  Editor  &  Publisher) 

Chicago,  Nov.  13 — Designed  as  a  tie- 
up  between  the  company’s  newspaper 
and  outdoor  advertising  campaigns,  the 
Standard  Graphic,  a  monthly  four-page 
rotogravure  tabloid  newspaper  is  now 
being  published  by  the  Standard  Oil 
Company  of  Indiana.  The  Graphic  is 
sold  to  service  stations  on  a  yearly  sub¬ 
scription  basis,  payable  monthly.  Sta¬ 
tion  owners  are  asked  to  subscribe  for 
a  given  number  of  copies. 


Gotham  Agency  Promotes 

W.  G.  Hildebrant,  president  of  the 
Gotham  Advertising  Company,  New 
York,  announces  the  following  promo¬ 
tions:  John  H.  Nutting,  from  secre¬ 
tary  to  vice-president ;  Arthur  A.  Kron, 
from  assistant  treasurer  to  secretary  and 
treasurer  and  director;  D.  D.  Sutphen, 
Jr.,  elected  vice-president  and  director; 
G.  E.  Harris,  Jr.,  elected  director; 
William  Menkel,  head  of  media. 


Johns  Elected  Commodore 

William  H.  Johns,  president  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  New 
York  Agency,  was  elected  commodore 
of  the  Bay  side,  L.  I.,  Yacht  Club  at 
the  annual  meeting,  Nov.  11.  Mr. 
Johns  has  been  secretary  of  the  club 
since  he  retired  from  the  post  of  com¬ 
modore  several  years  ago. 


New  Portland  Agency 

The  Frederick  H.  Schmalz  Advertis¬ 
ing  Agency,  Portland,  Ore.,  was  or¬ 
ganized  recently,  with  offices  at  414 
Alderway  Building,  specializing  in 
newspaper  and  radio  advertising.  Mr. 
Schmalz,  has  been  a  Portland  business 
man  for  15  years. 


PROMOTION  FOR  DAWSON 

Appointment  of  Donald  R.  Dawson  as 
production  department  manager,  for  the 
Botsford,  Constantine  and  Gardner  Ad¬ 
vertising  Agency  has  been  announced 
by  Stanley  G.  Swanberg,  vice-president 
of  the  company  and  general  manager 
of  the  San  Francisco  office.  Mr.  Daw¬ 
son  has  been  in  the  organization’s  Port¬ 
land,  Ore.,  office  for  five  years,  and 
his  appointment  was  accompanied  by 
several  additions  to  the  staff  necessi¬ 
tated  by  the  greatest  business  volume 
in  the  company’s  history,  Mr.  Swanberg 
stated. 

New  Accounts 

Tomaschke-Elliott,  Inc.,  Oakland, 
Cal.,  advertising  agency,  is  now  plan¬ 
ning  advertising  campaigns  for  follow¬ 
ing  new  accounts:  Golden  Eagle  Mill¬ 
ing  Company,  poultry  feeds,  Petaluma, 
Cal.;  J.  F.  Knapp  Mfg.  Co.,  road  build¬ 
ing  machinery,  Oakland ;  Western  Con¬ 
densing  Company,  powdered  milk.  Eu¬ 
reka,  Cal.;  Industrial  Research  Labora¬ 
tory,  San  Francisco;  Chas.  R.  Myers 
Co.,  greeting  cards,  Sebastopol ;  Coil 
Hotel,  Oakland,  and  the  Haviside  Com¬ 
pany,  San  Francisco  ship  chandlers. 


Agency  Increases  Staff 

Stanley  G.  Swanberg,  vice-president 
and  manager  of  San  Francisco  office 
of  Botsford,  Constantine  &  Gardner, 
announces  that  Donald  R.  Dawson,  after 
five  years’  service  in  the  Portland  of¬ 
fice,  has  been  transferred  to  the  San 
Francisco  office  and  named  production 
manager.  Swanberg  states  this  change 
has  been  made  necessary  to  handle  in¬ 
creased  business  and  that  the  past  year’s 
volume  for  the  San  Francisco  office  is 
considerably  ahead  of  any  other  year 
in  the  agency’s  history. 

New  Piedmont  Agency 

The  Piedmont  Advertising  Agency, 
Inc.,  has  been  organized  at  Greenville, 
S.  C.  The  new  corporation  plans  to 
engage  in  a  general  advertising  agency 
business.  Officers  are :  Vincent  S.  Hall, 
president;  L.  W.  Hammond,  vice-presi¬ 
dent;  J.  M.  Curtiss,  secretary  and  trea¬ 
surer. 


Kroening  Rejoins  Agency 

Freeze-Vogel-Crawford,  Inc.,  Mil¬ 
waukee,  has  announced  the  return  of 
Clifford  A.  Kroening  as  an  account 
executive.  He  was  for  several  years 
with  this  concern,  but  in  recent  months 
had  been  advertising  manager  of  the 
Addressograph-Multigraph  Corporation, 
Cleveland. 


Frank  A.  Arnold  Opens  Office 
Frank  A.  Arnold,  for  six  years  direc¬ 
tor  of  development  of  the  National 
Broadcasting  Company  and  for  the  last 
twelve  months  vice-president  of  Albert 
Frank-Guenther  Law,  Inc.,  New  York 
agency,  recently  opened  an  office  at  60 
Wall  Tower  as  consultant  in  broad¬ 
cast  advertising. 


Williamsport  Agency  Organized 

Sylvania  Advertising  Associates,  a 
new  agency,  has  been  formed  at  Wil¬ 
liamsport,  Pa.,  with  W,  G.  Jones  as 
acting  head  in  charge  of  copy  and 
production.  G.  H.  Topper  is  art  di¬ 
rector.  This  new  service  has  joined 
Allied  Service  Agencies  Group. 


Heads  Marketing  Department 

Harry  D.  Neach,  formerly  with  the 
Curtis  Publishing  Company  has  been 
appointed  manager  of  the  marketing 
and  sales  department  of  Wm.  H.  Ran¬ 
kin  Company,  New  York  and  (Thicajjo 
agency. 


Hannagan  to  N.  Y.  Office 

Steven  Hannagan,  former  public  re¬ 
lations  counsel  who  recently  joined  the 
Chicago  staff  of  Lord  &  Thomas  adver¬ 
tising  agency,  has  been  transferred  to 
the  New  York  office  as  head  of  the 
new  business  department. 


Agency  Incorporated 

Carr  Liggett,  Inc.,  advertising  agency, 
Cleveland,  has  been  incorporated  at  Co¬ 
lumbus. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


New  YORK  liquor  interests  may  ad¬ 
vertise  except  at  point  of  purchase 
New  York  dentists  mustn’t  advertise, 
except,  so  to  speak,  at  point  of  pur¬ 
chase— by  presentation  of  individual 
professional  cards.  Churches  ought  to 
quadruple  their  advertising.  Advertisers 
take  advertising  space  to  quarrel  with 
editors,  and  publishers  take  editorial 
space  to  quarrel  with  advertisers.  So 
the  advertising  world  bumps  along  for 
another  week. 

Anyway,  the  linage  goes  up  again. 

Newly  announced  regulations  of 
the  New  York  State  Alcoholic 
Beverage  Control  Board  provide  that 
“No  sign  of  any  kind,  printed,  painted, 
or  electric,  advertising  any  brand  of 
liquors,  wines  or  beer  shall  be  permitted 
on  the  exterior  or  interior  of  said  li¬ 
censed  premises.  No  other  sign  shall 
be  permitted  on  the  licensed  premises 
except  by  permission  of  the  state  board 
first  obtained." 

The  ban  drew  protests  at  once,  one 
complaint  being  based  on  a  supposi¬ 
tious  case  where  a  liquor  or  wine  shop 
might  occupy  a  small  part  of  a  large 
building  bearing  a  huge  display  sign. 
It  was  explained,  however,  that  spe¬ 
cific  brands  might  be  freely  advertised 
in  newspa^rs,  circulars,  magazines  and 
other  media.  Price  lists  must  be  dis¬ 
played  in  the  liquor  and  wine  stores, 
but  the  maker  who  wishes  to  push  a 
brand  name  apparently  will  have  to 
catch  his  prospects  before  they  enter 
the  shop. 

One  interesting  phase  of  the  New 
York  regulations  was  a  section  inserted 
“for  the  purpose  of  securing  the  pro¬ 
tection  of  the  Webb-Kenyon  Act  and 
the  so-called  Reed  amendment.”  This 
section  forbade  sending  into  the  state, 
or  issuing  or  publishing  within  the 
state,  of  any  “letter,  postcard,  circular, 
newspaper,  pamphlet,  or  publication  of 
any  kind”  containing  an  advertisement 
for  liquor  or  wine,  but  excepted  cases 
where  the  advertiser  holds  a  liquor  li¬ 
cense.  The  effect  of  this,  taken  with 
other  paragraphs  of  the  section,  is 
simply  to  bring  all  phases  of  the  liquor 
traffic  under  control  of  the  state  b^rd 
through  its  licensing  power. 

•  ♦  * 

CONTROV'ERSY  over  dentists’  ad¬ 
vertising,  forbidden  by  the  New 
"i’ork  state  board  of  regents,  was  ex¬ 
pected  to  culminate  late  this  week  in 
filing  of  briefs  by  a  group  of  dentists 
in  support  of  an  application  for  a  tem¬ 
porary  injunction  against  enforcement 
of  the  board’s  ruling.  Motion  for  the 
temporary  injunction  was  argued  Nov. 
11  before  Supreme  Court  Judge  Lough- 
ran  at  Kingston  after  the  board  had 
held  a  hearing  and  voted  to  enforce 
its  ruling  as  of  Oct.  12. 

One  objection  raised  against  the  rul¬ 
ing  is  that  it  is  not  clear  as  to  the 
specific  acts  forbidden.  Apparently,  ac¬ 
cording  to  contestants,  all  kinds  of  ad¬ 
vertising  are  ruled  out  except  use  of  in¬ 
dividual  professional  cards. 

♦  *  * 

HURCH  advertising,  of  course,  is 
not  barred  by  any  law  or  regula¬ 
tion,  but  some  effective  force  keeps 
the  use  of  newspa(pei?s  by  churches 
down  to  a  fourth  of  the  amount  of 
indicated  as  a  “reasonable  policy,”  ac- 
^rding  to  figures  cited  by  the  Rev. 
Herbert  D.  Rugg,  speaking  at  a  recent 
inference  of  the  National  Religious 
Publicity  Council  in  New  York.  Four 
per  cent,  of  the  amount  spent  by  a 
church  on  local  expenses  should  go 
for  newspaper  advertising,  said  Mr. 
Rugg,  who  is  editorial  secretary  of  the 
national  boards  of  the  Congregational 
and  Christian  churches  in  the  United 
States. 

“Religious  recovery  in  the  United 
Stat«  under  changing  social  conditions 
swaits  the  adoption  of  a  new  adver¬ 
tising  policy  by  the  churches,”  he  said. 
*’The  traditional  church  program  does 
not  reach  effectively  the  most  of  the 
tens  of  thousands  of  small  families 


who  move  frequently  from  one  apart¬ 
ment  house  or  hotel  to  another. 

“In  a  study  of  1,000  churches  select¬ 
ed  from  the  larger  cities  throughout 
the  country,  made  by  the  Institute  of 
Social  and  Religious  Research,  it 
appeared  that  an  average  amount  for 
an  effective  city  church  to  spend  on 
publicity  was  8  per  cent,  of  its  whole 
budget  for  local  expenses  exclusive  of 
missions  and  other  benevolences,  and 
that  half  of  the  publicity  budget  was 
usually  devoted  to  newspaper  advertis¬ 
ing.  On  the  basis  of  the  amount  which 
these  effective  churches  are  spending, 
the  Protestant  churches  of  the  United 
States  in  normal  business  times  when 
the  total  for  their  local  expenses 
amounts  to  $500,000,000  should  expend 
$20,000,000  in  newspaper  advertising. 

“In  advertising  the  message  of  the 
churches  lies  the  greatest  unused  op¬ 
portunity.  Insofar  as  the  churches  or 
denominations  in  an  area  are  in  agree¬ 
ment  on  the  message,  the  advertising 
should  be  co-operative.  Such  co-opera¬ 
tive  advertising  has  been  demonstrated 
in  health  campaigns  and  for  other  wel¬ 
fare  purposes.” 

*  *  * 

WHEN  W.  H.  Macurda,  president 
of  Tenney  Coal  Company,  Con¬ 
cord,  N.  H.,  took  offense  at  a  news- 
I)aper  headline  about  coal  prices,  he 
spoke  out  ernphatically :  “Is  this  fair 
headlining,  Mr.  Langley?”  And  to 
make  sure  his  complaint  was  heard  in 
the  right  places,  he  took  70-inch  space 
in  the  offending  newspaper  in  which  to 
speak  out.  Then,  just  to  complete  the 
business  of  turning  tables,  he  effered 
the  manager  of  the  newspaper  part  of 
the  advertising  space  in  which  to  re¬ 
ply  at  the  coal  company’s  expense  and 
with  no  strings  attached  to  the  offer. 

That’s  how  readers  of  the  Concord 
Daily  Monitor  and  N.  H.  Patriot  came 
to  read  a  debate  in  the  Tenny  Coal 
Company’s  advertising  space  Nov.  8. 
There  will  now  be  a  brief  intermission 
to  allow  publishers,  who  have  repeat¬ 
edly  given  free  editorial  space  to  their 
critics,  to  marvel  a  while. 

*  «  * 

MACURDA’S  advertisement  repro¬ 
duced  the  news  story  in  question, 
with  its  heading,  “Cannot  Jump  Coal 
Prices  Under  New  Code,  Warning.” 

“The  headline  above  carries  the  clear 
inference  that  any  increase  in  coal 
prices  is  profiteering,”  he  wrote,  “where¬ 
as  the  news  story  itself  cannot  be  thus 
interpreted  by  the  wildest  stretch  of 
imagination.  ...  If,  as,  and  when 
increases  in  coal  prices  become  neces¬ 
sary,  this  company  will  welcome  the 
opportunity  of  justifying  such  a  step 
to  the  Concord  Compliance  Board  or 
to  any  rimilarly  functionin'^  body. 

“It  is  to  be  hoped  that  any  news¬ 
paper  code  under  consideration  will, 
for  the  protection  of  the  public,  out¬ 
law  headlines  havine  the  tendency  or 
capacity  to  mislead  or  deceive  the 
reader.” 

Following  came  the  repiv  bv  James 
M.  Langley,  manager  of  the  Monitor- 
Patriot  Company :  “Use  your  dictionary, 
Mr.  Macurda.  .  .  Had  the  head 
read  ‘Cannot  Increase  Coal  Prices,’  his 
point  would  be  well  taken.  Prohibi¬ 
tion  of  jumping  prices  does  not  pre¬ 
clude  increasing  prices.” 

And  a  few  davs  later  tbe  argument 
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tapered  off  into  a  36-inch  advertise¬ 
ment  announcing  that  the  Tenney  Coal 
Company  was  not  frightened  by  either 
big  bad  wolves  or  dictionaries,  and  that 
it  was  content  to  rest  its  case  with 
the  consumers  of  Concord,  who  “have 
learned  to  place  a  premium  on  quality,” 
etc.,  etc. 

a  a  * 

The  opposite  case,  that  of  a  pub¬ 
lisher  using  editorial  space  for  an 
attack  on  advertisers  over  advertising 
policy,  is  reported  from  Miami,  Fla., 
where  seven  important  grocery  adver¬ 
tisers  withdrew  all  copy  from  the 
Miami  Herald  on  Nov.  4,  placing  their 
entire  advertising  since  that  time  in 
the  Miami  Daily  News.  In  a  front¬ 
page  editorial  the  Herald  announced  on 
Nov.  4  that  the  controversy  had  grown 
out  of  a  proposal  by  the  grocers  that 
they  furnish  a  daily  price  list  for  food 
staples  and  that  the  Herald  reject  copy 
from  any  grocer  cutting  those  prices. 
The  Herald  refused  the  proposal,  said 
the  editorial,  and  rather  than  accept 
reduced  space  as  punishment,  barred 
all  seven  firms  from  its  columns  alto¬ 
gether. 

The  reply,  published  in  the  News  both 
editorially  and  in  a  full-page  advertise¬ 
ment  by  the  grocers,  said  the  break 
came  when  the  firms  refused  a  demand 
that  they  guarantee  60  per  cent  of  their 
space  to  the  morning  paper. 

Other  front-page  editorials  by  the 
Herald  included  one  in  red  ink,  which 
claimed  credit  for  having  caused  gen¬ 
eral  price  reductions  on  groceries. 

Clothier  Appoint*  Moritz 

J.  G.  Moritz,  Inc.,  110  E.  42d  Street, 
New  York  City,  has  been  appointed 
advertising  agency  for  Bromley 
clothes.  New  York.  An  extensive  cam¬ 
paign  will  commence  shortly. 

R.  N.  Bullard  Join*  Goodwin 

Rockwood  N.  Bullard,  formerly  west¬ 
ern  sales  manager  of  Detroit  Steel 
Products  Company,  has  joined  tlie 
Goodwin  Corporation,  Chicago. 


COAST  AGENCY  NAMED 

The  recently  organized  Pacific  Div 
tillers  Corporation,  Pacific  Coast  subsi- 
diary  of  the  Schenley  Distilleries,  Pitts- 
bugh,  and  a  subsidiary,  the  Pacific  Wint 
&  Spirits  Corporation  have  appointed 
Leon  Livingston  Advertising  Agency, 
San  Francisco,  as  advertising  counsel 
The  Agency  will  also  direct  advertis- 
ing  plans  for  wines  ol  Italian-Swiss 
Colony,  San  Francisco.  Another  ac¬ 
count  of  the  agency  is  Allied  Prop, 
erties,  San  Francisco,  a  real  estate  sub¬ 
sidiary  of  Pacific  States  Savings  4 
Loan  Company,  which  has  taken  over 
operation  of  the  Cliff  Hotel,  San  Fran¬ 
cisco. 


McBride  Join*  Web-Lite  Company 

W.  H.  McBride  for  13  years  adver¬ 
tising  and  sales  promotion  manager  for 
Gainaday  Election  Company,  Pittsburgh, 
and  during  past  three  years  sales  man¬ 
ager  Alpha  Claude  Neon  Corporation, 
Pittsburgh,  has  resigned  to  become 
sales  manager  for  Web-Lite  Company, 
347  Fourth  ave.,  Pittsburgh.  Web-Lite 
Company  is  manufacturing  “Sales 
Theatres,”  a  new  type  electrically  op¬ 
erated  advertising  display  machine  (or 
use  in  windows,  counters  and  conven¬ 
tion  exhibits. 

Johnson  Art  Director 

The  Albertson-Kemper  Cotnpany,  San 
Francisco  agency,  has  appointed  Pen 
Johnson  art  director,  Johnson,  for¬ 
merly  a  newspaper  cartoonist,  has  han¬ 
dled  copy  and  art  service  for  local 
advertisers  and  recently  returned  from 
Hollywood,  where  he  was  in  the  pub¬ 
licity  departments  of  movie  studios. 

N.  Y.  Agency  to  Move 

Donahue  &  Coe,  Inc.,  New  York 
agency,  has  leased  space  in  the  Para¬ 
mount  Building,  Times  Square,  and  will 
move  there  in  the  near  future. 

J.  F.  Healy  Join*  Hick* 

Joseph  F.  Healy,  public  relatiom 
counsel,  has  joined  Hicks  Advertising 
Agency,  New  York,  as  account  executive 
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Editor  &  Publisher  for 

STORES’  SELLING  FACILITIES  AFFECT  “ 
DOLLAR  RESULTS  FROM  COPY 

m»ny  Advertised  Articles  Easy  to  Sell  and  Volume  Mounts  While 
Others  Require  Careful  Consideration  of  Customer, 

Retarding  Sales — Four  Factors  Involved 

By  H.  STAUNTON  WOODMAN 


is  the  matter  with  your 
VV  paper,”  said  the  buyer  when  I 
reported  for  work  one  Saturday  morn- 
iiig.  Our  paper  had  carried  an  adver- 
tisement  the  night  before,  Friday,  of 
boys’  sweaters. 

“Oh,  nothing  that  I  know  of — why,” 
I  asked. 

“Come  over  here;  I  want  you  to  sell 
these  sweaters.  Stick  around  and  see 
what  goes  on.” 

Sizing  up  the  situation  1  saw  that 
there  were  three  sales  girls  assigned 
to  selling  the  item  in  question.  1  made 
the  fourth  sales  person.  The  mer¬ 
chandise  was  displayed  on  a  counter 
about  12  or  14  feet  long.  The  girls 
seemed  busy  and  I  went  to  work.  There 
was  no  time  during  the  morning  that 
we  all  were  not  selling.  As  noon  ap¬ 
proached  the  rush  began  to  come.  We 
took  the  minimum  time  out  for  lunch 
and  by  1 :30  we  were  selling  at  top 
spe^.  We  sold  as  fast  as  we  could 
jntil  5:45,  and  closing  our  books  for 
the  day  went  home  feeling  rather  satis- 
ied  that  the  results  of  the  advertise¬ 
ment  had  been  very  satisfactory. 

On  Monday  I  chanced  to  meet  the 
buyer  on  the  street. 

“How  did  you  like  the  way  the 
Ik^s’  sweaters  went  Saturday?”  I 
liked. 

“Not  so  good,  considering  the  cost 
i  the  advertisement,”  he  said. 

“What  was  the  matter,”  I  asked 
nther  puzzled. 

“We  should  have  sold  twice  as 
uny”,  he  said,  without  a  bit  of  hesi- 
ancy. 

“Twice  as  many  ?  What  did  the  total 
ales  amount  to?” 

He  gave  me  the  figures  and  passed  on. 

:  went  back  to  the  office  and  began 
0  study  all  the  factors  involved  and 
lorked  out  a  positive  relationship  be- 
ween  the  following: 

1.  Nature  of  the  merchandise. 

2.  Price  line. 

3.  Cost  of  advertisement. 

4.  Sales  production  machinery. 

1.  Nature  of  the  merchandise.  In 
lis  case  it  was  a  boy’s  sweater,  some- 
ling  that  had  to  be  tried  on  to  make 
:re  the  size  was  right.  Sizings  ran 
i-28-30-32-34  and  36.  “My  boy  is  12 
tars  old,  what  size  does  he  take,”  was 
K  invariable  question.  It  took  an 
nderstanding  of  this  method  of  sizing 
)  answer  correctly,  and  it  took  time  to 
T  on  the  sweater.  Boy’s  suits,  on  the 
ther  hand,  are  sized  according  to 

10-12-14,  etc. 

2.  Price  line.  The  price  line  was 
at  under  $3. 

3.  Cost  of  advertisement.  The  ad- 
ETtisement  cost  $150. 

4.  Sales  production  machinery.  I 
>ve  coined  this  expression,  and  it  in- 
Wes  the  amount  of  selling  space  given 
«  merchandise  and  the  number  of  sales 
»ple.  In  this  instance  the  sweaters 
ve  displayed  on  a  counter  about  14 
*t  long  behind  which  we  worked,  with 
«r  people  selling. 

.With  this  data  before  me,  together 
tOi  the  time  the  store  was  open.  I 
pjred  that  each  of  us  averaged  a  sale 
'try  seven  or  eight  minutes.  I  am 
mvmced  that  was  maximum  speed, 
lowing  how  each  of  us  worked.  To 
11  twice  as  many,  then,  the  display 
We  should  have  been  doubled  and 
Pt  people  assigned  to  selling  instead 
'  four. 

When  I  had  assembled  all  my  data 
went  to  see  the  buyer  and  laid  it 
™re  him.  He  studied  it  carefully  and 
Wieve  a  new  light  came  to  him.  He 
I  was  right  and  I  am  convinced 
*  ideas  about  the  pulling  power  of 
f  paper  were  changed  and  that  he 
*1.  for  the  moment  at  least,  a  satis- 


Later  our  paper  carried  two  promo¬ 
tions  for  men;  one  a  special  sale  of 
men’s  shirts,  and  another  of  neckties. 

Applying  the  four-way  analysis  out¬ 
lined  above  the  picture  looked  some¬ 
thing  like  this: 

1.  Nature  of  the  merchandise.  In 
buying  shirts  for  their  menfolks,  women 
come  in  with  a  definite  idea  of  size, 
color  and  style.  Neckties,  on  the  con¬ 
trary,  vary  so  much  in  color  combina¬ 
tions  that  the  customer  will  look  over 
dozens  before  she  selects  one.  That 
retards  buying.  I  have  noted  the  speed 
in  completing  transactions  when  cash 
registers  are  used  and  the  ratio  of 
shirts  to  ties  is  something  like  VA 
to  1,  to  3  to  1. 

2.  Price  line.  The  shirts  in  this  sale 
were  79c.  and  the  ties  33c. 

3.  Cost  of  advertisements.  Both  ad¬ 
vertisements  cost  approximately  the 
same,  around  $200. 

4.  Sales  production  machinery.  There 
were  eight  tables  devoted  to  shirts,  six 
to  ties.  There  were  17  people  selling 
shirts,  13  selling  ties. 

With  this  analysis  it  was  a  foregone 
conclusion  that  the  dollar  volume  of 
shirt  sales  would  exceed  that  of  the  ties. 
The  average  salescheck  of  the  former 
was  $2.37  (3)  while  that  of  the  latter 
was  99c.  (3).  Applying  the  compara¬ 
tive  speed  ratio  of  selling  both,  one  can 
easily  figure  how  much  more  the  shirts 
should  bring  in  than  the  ties.  To  make 
the  advertisements  of  both  cost  10%, 
the  sales  production  machinery  on  ties 
should  have  been  quadrupled,  or  more. 

When  the  buyer,  stated  that  “the  shirts 
went  well  but  the  ties  not  so  well,”  I 
was  ready  for  him.  But  from  the  point 
of  view  of  the  number  of  customers 
brought  into  the  store  and  served,  both 
advertisements  were  a  big  success. 


RURAL  WRITERS  MEET 

One  hundred  rural  correspondents  of 
the  Rockford  (Ill)  Morning  Star  and 
Register-Republic  attended  a  corre¬ 
spondents’  institute  in  Rockford  recently. 
John  R.  Rust,  state  editor,  was  in  charge 
of  the  meeting.  A  telegram  from  Ruth 
Hanna  Simms,  publisher  of  the  news¬ 
papers,  and  her  husband,  Albert  Simms, 
of  Albuquerque,  N.  M.,  was  read, 
and  the  talks  were  made  by  Barney 
Thompson,  editor  of  the  dailies,  Frank 
K.  White,  circulation  manager,  Harvey 
Jewett,  of  the  Star  staff,  and  others. 


TAKES  LARGER  SPACE 

The  Home  Economics  Service  Cor¬ 
poration  has  moved  from  Suite  513  in 
the  Park-Lexington  Building,  New 
York,  to  larger  quarters  in  Suite  819  in 
the  same  building. 


An  Independent 
Service 

Complete  editorial  repre¬ 
sentation  in  Chicago. 

A  capable,  ably  directed 
staff  insuring  fast,  accurate 
news  service. 


‘'Our  offi.ee  is  your  office" 


Reedy  Press  Service 

George  E,  Rt^dy,  Pre^, 


November  18,  1933 


the 
ideal 
TEST 
market 


The  Indianapolis  Radius  is  the  ideal  test  market.  It  is  big 
enough  to  test  thoroughly  your  product  and  advertising 
appeal.  It  is  compact .  .  .  nearly  two  million  well-informed, 
progressive  Americans  (92  per  cent  are  native-born  white 
and  98.3  are  literate),  with  common  customs  and  buying 
habits,  live  here.  Its  buying  power  is  stabilized  by  diversi- 
fleation  of  industry  and  agriculture  .  .  . 

Business  reports  for  the  first  ten  months  of  1933,  clearly 
indicate  the  stability  of  this  market  .  .  .  employment,  de¬ 
partment  store  sales,  drug  store  sales,  new  car  sales,  bemk 
debits,  phone  installations  .  .  .  have  been  good.  The  general 
business  curve,  while  it  has  had  some  peaks  and  valleys, 
hasn’t  shot  all  over  the  chart  ...  up  or  down. 

The  advertising  set-up  is  a  “natural”  too  .  .  .  The  Indian¬ 
apolis  News  completely  covers  the  msurket  with  a  97  per 
cent  home  delivered  circulation.  And  its  records  of  twenty- 
five  consecutive  years  of  daily  circulation  leadership  and 
thirty-eight  consecutive  years  of  advertising  leadership, 
clearly  indicate  its  ability  to  do  the  advertising  job  for  you. 

NOW  is  the  right  time  to  test  your  products  and  advertising 
appeal  in  The  Indianapolis  Radius! 


me 

INDIANAPOLIS  NEWS 

SELLS  THE  INDIANAPOLIS  RADIUS 


New  York  Chicago 

DAN  A.  CARROLL  J.  E.  LUTZ 

110  East  42nd  Street  180  N.  Michigan  Avenue 
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NRA  DECISION  CAUSES  DAILY  TO  SUSPEND; 
UNION  PROTESTS  TO  LABOR  BOARD 


■> 


ISpeeiat  to  Eoito*  &  Fubluhes) 

Chicago,  Nov.  15 — in  accordance 
with  the  publishers’  announcement 
of  Nov.  3,  American  Daily  Sports  and 
R<^ng  Record  suspended  publication 
with  its  Nov.  15  issue  rather  than  com¬ 
ply  with  the  suggestion  of  the  National 
Labor  Board  to  take  back  printers, 
pressmen  and  mailers  who  walked  out 
in  an  effort  to  unionize  the  shop. 

The  paper  is  published  by  the  Ameri¬ 
can  Racing  Record  Corporation,  of  whiph 
M.  L.  Annenberg  is  president.  It  is 
understood  that  a  daily  racing  paper, 
known  as  American  Racing  Record, 
will  continue  to  be  publish^  at  Cin¬ 
cinnati.  The  suspension  here  will  put 
approximately  250  men  and  women  out 
of  employment.  Editor  &  Publisher 
was  told. 

As  stated  in  last  week’s  issue,  the 
American  Racing  Record  Corporation 
was  also  charged  with  violating  certain 
provisions  of  the  President’s  Re-employ¬ 
ment  Agreement.  The  company  was 
cleared  of  these  charges  when  back 
pay  was  paid  to  employes  this  week, 
following  an  investigation  by  the  local 
NRA  compliance  b^d. 

The  controversy  began  last  month 
when  the  mechanical  department  em¬ 
ployes  indicated  their  desire  to  become 
union  members  and  requested  represen¬ 
tatives  of  the  local  typographical  and 
pressmen’s  unions  to  present  union  con¬ 
tracts  to  the  Racing  Record  manage¬ 
ment. 

When  the  management  declined  to 
sign  such  contracts  and  released  six 
employes,  said  to  be  the  leaders  in  this 
collertive  bargaining  movement,  the  re¬ 
maining  mechanical  employes  wajked  out 
and  the  unions  immediately  began  picket¬ 
ing  the  plant  and  newsstands  where  the 
Racing  Record  was  sold.  The  case 
was  taken  to  the  regional  labor  board 
and  appealed  to  the  National  Lalxir 
Board,  which  concurred  with  the  local 
board  in  recommending  that  the  em¬ 
ployes,  who  had  walked  out  in  protest 
for  the  firing  of  six  printers,  be  taken 
back. 

Union  officials,  in  filing  a  brief  with 
the  National  Labor  Board  this  week, 
contend  the  American  Racing  Record 
Corporation  abrogated  an  agreement 
with  the  National  Labor  Board  and 
union  representatives  in  which  the  Rac¬ 
ing  Record  management  agreed  to 
unionize  the  shop  at  increased  weekly 
cost  within  the  limit  of  com¬ 

petency  of  men  to  be  determined  later 
by  union  officials  and  management,  and 
printers  and  pressmen  to  be  taken  back 
to  work  except  one  pressman,  whom 
the  union  agreed  to  place  elsewhere. 
In  the  brief,  signed  by  George  J. 
Chiles,  president  of  Chicago  Typo¬ 
graphical  Union  No.  16  and  S.  B. 
Marks,  vice  president  of  International 
Printing  Pressmen's  and  Assistants’ 
Union,  the  following  cemtentions  are 
made: 


setence 

NEWS,  by  wire  and  mail. 

NEWS  PICTURES,  matted. 
INTERPRETATIVE,  Science 
Today,  daily. 

PREPAREDNTSS,  .Morgue. 
ASTRONOMY,  monthly  star 
map,  illustrated. 

FEATURE  SERIES,  several 
articles  backgrounding  news. 
SHORTS,  feature  or  filler  use. 
ISN’T  IT  ODD,  weekly. 

WHY  THE  WEATHER,  daily. 
Inquire  of 

Science  Service 

Washington,  D.  C. 


The  proposal  submitted  by  American 
Racing  Record  Corporation  in  writing 
is  binding  in  every  respect;  that  when 
they  (Racing  Record)  submitted  them¬ 
selves  to  the  National  Labor  Board  with 
such  a  proposal  it  becomes  mandatory 
that  the  purposes  and  intent  of  same 
be  carried  out ;  that  continuation  of 
Radio  Guide  and  Racing  Guide,  the 
latter  a  weekly,  under  the  same  roof 
or  moving  same  elsewhere  does  not 
exclude  them  from  the  purview  of  the 
NRA. 

That  sale  of  the  Record,  published 
and  printed  under  non-union  conditions 
in  Cincinnati  and  sold  on  the  streets 
and  newsstands  of  Chicago  is  a  flagrant 
violation. 

If  it  is  proven  that  such  procedure 
was  instituted  primarily  to  defeat  the 
mandate  of  NR.A. ;  and  that  if  these 
papers  continue,  the  union  asks  that  they 
be  forced  to  restore  former  employes 
in  their  seniority  status;  that  all  em¬ 
ployes  receive  all  money  lost  by  the 
arbitrary  action  of  this  firm  from  date 
of  lockout  to  date  of  decision,  ir¬ 
respective  of  where  or  when  any  of 
the  above  publications  are  printed;  that 
the  proposal  submitted  by  the  above  firm 
is  binding  and  that  this  firm  be  mandated 
by  the  National  Labor  Board  to  adhere 
to  all  the  principles  and  provisions  of 
the  NRA. 

Meanwhile  the  National  Labor  Board 
has  referred  the  case  to  the  Chicago 
regional  labor  board  for  review  and 
final  decision. 

HENRY  S.  WATSON 

Henry  S.  Watson,  artist  and  editor, 
died  Nov.  14  in  the  Lenox  Hill  Hospi¬ 
tal,  New  York  City,  of  pneumonia  after 
a  general  breakdown.  For  some  years 
subsequent  to  April.  1918,  he  had  been 
editor  of  the  monthly  sporting  maga¬ 
zine,  Field  and  Srtcam. 


STEREOTYPERS  DECIDE 
ON  SEPARATE  CODE 

Union  Men  from  25  Midwest  States 
Vote  to  Separate  from  Pro¬ 
posed  Basic  Graphic 
Arts  Code 

(Special  to  Editor  &  Publisher) 
Chicago,  Nov.  13 — Union  stereotyp¬ 
ers  and  electrotypers  of  25  central 
states  vot^  to  separate  from  the  pro¬ 
posed  basic  code  for  the  Graphic  Arts 
industries  and  draw  up  a  code  of  their 
own  at  a  meeting  here  last  Saturday. 
It  was  stated  that  since  their  products 
are  sold  chiefly  to  printers  the  basic 
code  does  not  give  them  bargaining 
power  intended  under  the  NRA. 

The  meeting  marked  the  12th  annual 
mid-west  conference  of  stereotypers  and 
electrotypers  held  under  the  auspices 
of  the  Chicago  Electrotypers  Union  No. 
3  and  Stereotypers  Union  No.  4.  Sec¬ 
retary-Treasurer  Charles  A.  Sumner 
and  Frank  R.  Adams  and  Martin  B. 
Apy,  international  executive  board  mem¬ 
bers,  were  present  and  outlined  the  po¬ 
sition  of  the  union  regarding  the  basic 
code. 

The  international  union  officers  also 
acquainted  the  delegates  with  the  status 
of  the  hearings  on  the  proposed  daily 
newspaper  c(^e.  No  opposition  was 
voiced  at  the  meeting  against  the 
A.N.P.A.  code  covering  the  entire  news¬ 
paper  industry.  It  was  the  consensus 
of  those  present  that  such  a  code  was 
both  practical  and  fair,  Editor  &  Pub¬ 
lisher  was  told. 


The  conference  went  on  record  jj 
unanimously  sustaining  and  approving 
the  action  of  the  International  Execu¬ 
tive  Board  in  its  fight  to  obtain  a  sep¬ 
arate  code  for  the  commercial  st«^ 
otyping  and  electrotyping  industries, 
Strong  opposition  was  expressed  to  any 
attempt  being  made  to  include  these 
industries  in  a  basic  code  for  the  eotiie 
commercial  printing  industry  on  the 
grounds  that  under  such  an  adminis- 
trative  setup  the  chief  buyers  of  print¬ 
ing  plates  would  be  placed  in  a  posi¬ 
tion  to  dominate  and  control  the  busi¬ 
ness  of  those  from  whom  they  buy. 

The  union’s  position  was  outlin^  in 
a  statement  read  from  the  brief  filed 
by  Fred  W.  Gage,  chairman  of  the  code 
committee,  in  Washington  on  Oct  18, 
before  Deputy  Administrator  Lindaj 
Rogers.  In  this  brief,  Mr.  Gage  stated: 

“The  foundation  of  our  basis  and 
determined  objection  to  the  plan  (the 
basic  code)  as  set  up,  is  that  under  it 
the  electrotyper  will  become  an  b- 
potent  minority  in  a  governing  body 
made  up  largely  of  his  customers,  and 
that  this  body  will,  in  a  large  measure 
be  given  the  power  to  examine  his 
books  of  record,  and  regulate  his  sell¬ 
ing  prices  and  wage  scales.” 

Akron,  O.,  was  chosen  as  the  1934 
meeting  place  of  the  conference. 

GRADUATES  GET  JOBS 

Dr.  Willard  G.  Bleyer,  director  of  the 
University  of  Wisconsin  school  of  jour¬ 
nalism,  announced  this  week  that  at 
least  22  graduates  from  that  school  this 
spring  have  obtained  work  within  the 
last  three  months.  This  represents  nearly 
50  per  cent  of  the  class,  he  said. 


SAVE  TIME  at 
the  SCORCHER 

Certified  Mats  scorch  in  30  seconds 
to  one  minute,  saving  half  or  more 
of  the  usual  scorching  time. 

In  a  press  time  rush,  this  saving  is 
often  multiplied  by  the  number  of 
plates  going  through  the  scorcher. 
That’s  speeding  up. 

One  new  Certified  user  reports 
putting  through  18  plates  in  15 
minutes  from  the  time  the  first  form 
was  received. 

for  dei>endable  stereotyping 
use  Certified  Dry  Mats. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  Y. 
Made  in  U.  S.  A. 


Frank  A*  Arnold 

For  Six  Years  Director  Commercial  Development  of 
The  National  Broadcasting  CO.,  Announces 
the  availability  of  his  services  as 

Consultant  in  Broadcast  Advertising 

With  offices  at  6o  Wall  Tower 

(Cities  Service  Building) 

New  York 

What  Does  This  Service  Include? 

/  Service  on  a  Fee  Basis  as  Radio  Manager  for  Advertising  Agencies  with  one  or 
two  accounts  on  the  air — not  enough  to  establish  a  Radio  Department,  but  of 
sufficient  importance  to  the  Agency  and  its  clients  to  warrant  the  most  expert 
service  obtainable.  No  competitive  accounts  will  be  serviced. 

2  Service  on  a  Fee  Basis  as  Radio  Consultant  to  Advertising  Agencies  having  Radio 
Departments  but  which  from  time  to  time  desire  the  unbiased  advice  of  some 
Authority  outside  their  organization  on  matters  of  Talent.  Program  Ideas.  Station 
Facilities  and  the  Technique  of  Broadcast  Advertising. 


3  Service  confined  to  a  very  few  important  non-competitive  agency  accounts.  Working 
with  the  Agency  and  Client  to  obtain  (a)  Increased  Advertising  Apprmsriation; 
(b)  Better  Program  Service;  (c)  Greater  direct  returns;  (d)  Larger  Net  Sales  and 
a  more  complete  understanditrg  of  the  Broadcasting  Medium.  In  short,  kerning 
the  client  satisfactorily  sold.  This  type  of  service  arranged  on  either  Fee  or  Con¬ 
tingent  basis. 


4  Service  on  a  per  diem  basis  to  Local  Broadcasting  Stations  anywhere  in  the  United 
States  desiring  Advice  and  Assistance  in  organizing  or  developing  their  local  Sales 
Department. 


Professional  Background 

Director  of  Commercial  Development,  National  Broadcasting  Company, 
1926-1932 

Secretary  and  a  Director  of  Frank  Seaman,  Inc.,  Advertising  Agency, 
1916-1926 

President  and  General  Manager,  The  Suburban  Press,  publishers  of 
Suburban  Life  Magazine,  190^1916. 

A  record  of  cumulative  experience  in  Advertising. 

I  am  prepared  to  personally  serve  a  limited  number  of  non-competitive 
accounts  giving  each  a  type  of  professional  attention  that  perhaps  no  one 
of  them  could  afford  to  employ  exclusively. 

Correspondence  or  Appointments  Confidential 

FRANK  A.  ARNOLD 

60  WALL,  TOWER,  NEW  YORK 


Tel.:  BOwling  Green 
9-1612 


Out  of  Town  Service 

By  Arrangement 
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This  Great  “Group  Market”  Shares 
Largely  in  PENNSYLVANIA  NRA  Gains 

William  Penn  is  “doing  very  well,  thank  you!”  as  he  gains 
steadily  in  increased  employment  and  payrolls  and 
ORDERS  for  millions  of  dollars  worth  of  business  for  his 

68  major  manufacturing  activities - during  this  first  Fall 

season  of  the  NRA. 

Pennsylvania  factory  employment  gained  4  per  cent  and 
payrolls  increased  in  slighter  degree  for  September  over 
August.  These  68  manufacturing  industries  employed 
393,000  workers  whose  average  weekly  payroll  was  $6,876, 

000  for  this  month. 

Collieries  are  re-opening  as  a  result  of  NRA  ne¬ 
gotiations  to  settle  the  coal  strike,  thus  creating 
an  opportunity  for  work  to  many  idle  miners. 

Steel  ingot  production,  though  slowing  down 

partly  through  seasonal  decline - was  45  per 

cent  greater  this  Fall,  than  in  the  entire  year 
of  1932. 

A  large  electric  and  manufacturing  company  has 
increased  its  payroll  between  $4,000,000  and 
$5,000,000  annually  under  the  NRA  Code. 

11,000  men  have  been  added  to  Pennsylvania 
R.  R.  payrolls  since  June.  Wholesale  drygoods 
sales  15  per  cent  over  1932. 

The  Federal  Re-employment  Service  seeks  20,000 
skilled  workers  immediately,  to  begin  carrying 
out  its  Pennsylvania  highway  construction  pro¬ 
gram  employing  a  total  of  50,000  men  and 
extending  to  all  counties  -  -  -  -  very  much 
INCLUDING  -  -  -  - 


-  -  -  -  those  in  which  the  13  Keystone  State  cities 
mentioned  here  are  the  most  important  TRADE 
CENTERS.  This  “group  market”  within  the 
Pennsylvania  state  boundaries,  also  is  a  large  par¬ 
ticipant  in  the  Commonwealth’s  employment, 
payroll  and  industrial  economic  gains. 

The  2,548,288  people  inhabiting  the  trading 
area  commanded  by  these  13  cities,  constitute 
Xth  of  the  Commonwealth’s  population.  They 
are  thoroughly  contacted  and  largely  influenced 
as  to  WHAT  TO  BUY  -  -  -  through  the  14 
papers  named  on  this  page. 

Linage  in  these  key  papers  has  a  special  “profit- 
significance”  during  these  fast-moving  days  of 
the  NRA  BUY  NOW  campaign.  Sales  are  re¬ 
ported  “UP”  in  this  great  GROUP  MARKET. 

Investigate  -  -  NOW!  Address  these  papers - 

or  any  National  Advertising  representative. 


2,500 

10,000 

Circulation 

lines 

lines 

fBeaver  Falls  News  Tribune . 

(E) 

8,230 

.04 

.04 

‘Chester  Times . 

(E) 

19,855 

.09 

.08 

“Connellsville  Courier . 

(E) 

5,850 

.05 

.05 

fErie  Dispatch-Herald . 

(E) 

31,107 

.07 

.07 

tGreensburg  Review-Tribune . 

.(EM) 

11,119 

.06 

.06 

fHazleton  Plain  Speaker . 

tHazleton  Standard-Sentinel . 

.  (E)l 
iM)S 

21,795 

.08 

.07 

Lebanon  News-Times . 

.  (E) 

10,827 

.05 

.05 

fScranton  Times . 

.  (E) 

49,535 

.15 

.14 

“Sharon  Herald . 

.  (E) 

6,364 

.04 

.04 

fWashington  Observer  and  Reporter.. . 

.(ME) 

14,938 

.06 

.06 

“Westchester  Local  News . 

.  (E) 

10,207 

.05 

.05 

fWilkes-Barre  Times  Leader . 

.  (E) 

24,656 

.07 

.07 

fYork  Dispatch . 

.  (E) 

20,170 

.07 

.07 

*A.B.C.  Publishers’  Statement,  Oct. 

1,  1932. 

fPublishers’  Affidavit,  Oct.  1,  1933. 

“A.B.C.  Publishers’  Statement,  Apr. 

1,  1933. 
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ALL  EYES  TURNED  ON 
WASHINGTON  NEWS 

Public  Haa  Sbowm  Greateat  Reaponae 
to  Economic  Storiea,  Saya  Circu¬ 
lation  Manager,  Liating  Hia 
10  Beat  of  1933 

{.Special  to  Eoiroa  &  Pcblisbu) 
Philawxphia,  Nov.  15 — A  new  trend 
in  reader  interest  during  1933  is  indi¬ 
cated  by  the  “10  best  circulation  stories” 
as  picked  by  Rob¬ 
ert  J.  Corrigan, 
circulation  direc¬ 
tor  of  the  Curtis- 
Martin  newspa¬ 
pers  in  Philadel¬ 
phia.  Aside  from 
the  loss  of  the 
dirigible  Akron 
and  the  attempted 
shooting  of  F rank- 
lin  D.  Roosevelt 
in  Florida,  stories 
of  violence 
seemed  to  have 
Robert  J.  Corrigan  little  draw  as 
compared  to  heav¬ 
ier  economic  stories. 

Mr.  Corrigan’s  list,  compiled  for 
Editor  &  Publisher,  is  as  follows : 
April  4 — Loss  of  dirigible  Akron, 
beb.  16 — Attempt  to  shoot  President¬ 
elect  Roosevelt  in  Miami. 

March  6 — Ordering  of  bank  holiday 
by  President  Roosevelt. 

March  4 — Roosevelt’s  inaugural  ad¬ 
dress. 

Nov.  7 — Repeal  finally  ratified  at  elec¬ 
tions. 

j  June  16 — Roosevelt  takes  charge  of 
industries  under  N.R.A. 
i  March  14 — Beer  bill  passes  House. 

I  Jan.  S — Calvin  Coolidge  dies. 

May  17 — Hitler’s  speeeh  pledging 
against  war  madness. 

April  19 — U.  S.  declared  off  gold 
1  standard. 

j'  It  will  be  noticed  there  is  not  a  single 
f  purely  local  Philadelphia  story  in  the 

I  list.  Mr.  Corrigan  explains  this  by  say- 

I  ing  ^t  apparently  the  efforts  of  the  Ad- 

1  ministration  to  end  the  depression  have 

\  held  the  attention  of  the  nation  in  an 

i  unusual  degree. 

j  “When  any  unusual  move  at  Washing- 

I  ton  was  contemplated,”  Mr.  Corrigan 

j  said,  “the  circulation  jumps  would  indi¬ 

cate  the  interest  with  which  events  are 
being  followed.” 


Hoffman  Appoint*  Committees 

The  following  committee  chairmen 
have  been  appointed  by  Benjamin  F. 

;  ■  Hoffman,  circulation  manager  of  the 

I  Columbus  (O.)  Citizen,  who  was  re- 

\  cently  elected  president  of  the  Ohio  Cir- 

j  culation  Managers’  Association :  Pro- 

[  gram — Ray  Corcoran,  News,  Lima ; 

I  Advertising— Earl  C.  Meredith,  News, 

Springfield;  Welfare— T.  Sullivan, 
News,  Cleveland;  Membership — L.  C. 
Hess,  Journal,  Columbus,  and  Floyd 
Brown,  Journal,  Hamilton;  Postal  and 
!  Freight  Rates — T.  J.  Kavanaugh,  News, 

Dayton;  Motor  Bus  Transportation — C. 
S.  Wilson,  DisJ^ch,  Columbus;  News¬ 
paper  Boy  Contest — Shiel  Dunsker, 
Post,  Cincinnati;  Relations  with  A.  B. 
C. — Qem  O’Rourke,  Press,  Cleveland ; 
Committee  on  entertainment  for  spring 
meeting  in  Cincinnati — Walter  Hoots, 
Enquirer,  Cincinnati ;  Shiel  Dunsker, 
Ppst,  Cincinnati ;  Arthur  Grossheim. 
I  Times-Star,  Cincinnati. 


New  Contest  in  Rockford 

'  More  than  700  Rockford  (Ill.)  Reg¬ 

ister-Republic  and  Morning  Star  car¬ 
riers  will  join  in  a  $1,500  Christmas 
savings  club  contest,  one  of  the  largest 
subscription  promotion  events  ever 
sponsored  by  Rockford  Consolidated 
Newspapers.  Plans  were  outlined  to 
355  Rockford  carriers  and  360  suburban 
carriers  in  105  nearby  communities  at 
a  meeting  last  week.  Frank  K.  White 
is  circulation  manager  of  two  papers. 

Carriers’  Harmonica  Band 

The  Worcester  (Mass.)  Telegram  Sr 
Er<ening  Gazette  carrier  boys  organized 
a  Newsboys’  Harmonica  Band  recently. 
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WINS  DISPUTE  WITH  CITY 

Wisconsin  Supreme  Court  Holds  De¬ 
livery  Method  Is  Legal 

The  Wisconsin  supreme  court,  has 
held  in  favor  of  the  Sentinel-News 
Company,  publishers  of  the  Milwaukee 
Sentinel,  and  the  Wisconsin  News,  in 
the  case  appealed  by  the  city  of  Mil¬ 
waukee  involving  the  distribution  of 
papers  to  carriers  in  residential  districts 
as  a  violation  of  the  zoning  ordinance. 

Ihe  newspaper  company  sought  relief 
enjoining  the  city  from  prosecuting  ac¬ 
tions  or  starting  additional  actions  to 
recover  penalties  under  a  zoning  ordi¬ 
nance,  and  from  enforcing  that  ordi¬ 
nance  as  applicable  to  the  Sentinel- 
News  company’s  established  method  of 
distributing  its  newspapers  in  residential 
districts. 

F'or  a  number  of  years  before  passage 
of  the  ordinance  and  continuously  since 
the  newspaper  has  distributed  news¬ 
papers  for  delivery  by  carrier  boys  to 
certain  private  garages,  where  the  boys 
call  for  them. 

The  city  and  its  building  in.spector 
contended  that  this  manner  of  distribu¬ 
tion  was  a  violation  of  the  law. 

The  Wisconsin  high  court  held  that 
the  inapplicability  of  an  ordinance  to  a 
plaintiff  may  also  afford  sufficient  basis 
for  his  maintaining  an  action  invoking 
the  exercise  of  equitable  jurisdiction  to 
enjoin  a  multiplicity  of  wrongful  prose¬ 
cutions,  and  under  that  rule  in  view  of 
the  allegations  that  the  ordinance  in 
question  was  not  applicable  to  the  news¬ 
paper  concern  enjoined  the  prosecutions 
which  had  been  threatened  to  enforce 
the  ordinance,  affirming  the  judgment  of 
the  Milwaukee  county  circuit  court. 


Must  Pay  Sales  Tax 

Attorney-General  Otto  Kemer,  Illi¬ 
nois,  in  an  opinion  made  public  Nov. 
8  held  that  newspapers  are  tangible 
personal  property  and  ruled  that  the 
state  sales  tax  must  be  paid  in  transac¬ 
tions  in  which  newspapers  are  sold 
direct  to  the  ultimate  reader  by  a 
new'sdealer  or  in  which  they  are  mailed 
or  otherwise  delivered  by  publisher  to 
subscriber.  The  opinion  was  given  at 
the  request  of  Joseph  Rice,  state  direc¬ 
tor  of  finance,  who  previously  had  held 
that  newspapers  must  pay  the  tax  on 
their  circulation. 

New  Column  Aids  Reader* 

The  Salt  Lake  Telegram  has  started 
a  “Mr.  Helpus”  department.  Readers 
write  or  phone  the  department  and  tell 
their  grievances,  and  they  are  taken  up 
with  various  persons,  such  as  police, 
fire  department,  health  department  of¬ 
ficials.  The  answers  of  the  officials 
are  given  in  the  column,  the  name  of 
the  person  actually  replying  being 
stated. 


Villard  Writing  Series 

The  Independent  Syndicate,  Inc., 
Washington,  D.  C.,  is  releasing  a  new 
series  by  Oswald  Garrison  Villard,  in¬ 
terpreting  national  and  mternational  af¬ 
fairs. 
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BOYS’  BAND  AT  YALE  GAME  DELIVERING  TO  OFFICES 


A  band  other  than  a  college  band 
trod  the  playing  field  of  Yale  Bowl  be¬ 
tween  the  halves  of  the  Yale-Georgia 
game  Saturday,  Nov.  11,  for  the  first 
time  in  the  history  of  Eli  athletics. 
The  band  was  the  New  Haven  Register 
Boys’  Band,  which  turned  traitor  in  a 
friendly  fashion  to  furnish  music  for 
the  visitors’  cheering  section  and 
marched  across  the  field  from  the 
Georgia  stands  to  salute  the  cohorts 
of  the  Blue,  just  as  a  Georgia  band 
would  have  done.  The  boy  musicians 
who  make  up  the  Register  band,  68 
in  number,  have  been  coached  by 
Charlie  Smith  who  drills  the  Yale 
Band.  The  band  was  organized  two 
years  ago  by  Roger  A.  Connolly,  man¬ 
aging  editor  of  the  paper,  and  Walter 
B.  Mills,  circulation  manager. 


Enlarges  Sunday  Issue 

An  enlarged  Sunday  issue  of  the 
Miami  (Fla.)  Daily  News,  containing 
a  new  eight-page  magazine  section, 
with  front  and  back  pages  in  color, 
additional  colored  comics  pages  and 
many  local  features,  made  its  appear¬ 
ance  Nov.  5.  Prior  to  the  appearance 
the  newspaper  announced  it  was  “arbi¬ 
trarily”  increasing  the  size  of  its  Sun¬ 
day  paper  for  the  benefit  of  its  readers. 


H.  S.  Johnson  Resign* 

Herbert  S.  Johnson,  circulation  man¬ 
ager  of  the  San  Jose  (Cal.)  Evenhig 
AVaw  for  the  past  three  years  has  re¬ 
signed.  He  was  guest  at  a  banquet 
Oct.  30  in  his  honor,  attended  by  mem¬ 
bers  of  the  circulation  staff.  George 
H.  Payne,  assistant  publisher,  was  the 
speaker. 


Richmond  Times-Dispatch  Starts  Busi. 
ness  Men’s  Service 
{Special  to  Editor  &  Publisher) 

Richmond,  Va.,  Nov.  13 — Papers 
delivered  to  the  business  man’s  office 
each  morning  is  a  feature  of  the  new 
Business  Men’s  Service  started  today 
by  the  Richmond  Times-Dispatch. 

“Not  only  will  this  new  service  fur¬ 
nish  the  news  of  the  day  to  the  busi¬ 
ness  man  who  has  considerately  left 
his  paper  at  home  for  his  family,  but 
it  will  bring  him  a  complete  resume 
of  the  city’s  legal  record  of  the  day 
before,  several  hours  earlier  than  it  can 
be  obtained  from  any  other  source,” 
says  an  announcement  heralding  the 
service. 

Papers  are  individually  addressed  and 
delivered  to  downtown  offices  and  busi¬ 
ness  houses  between  the  hours  of  8:30 
and  10  o’clock  each  week-day  morn¬ 
ing.  Monday’s  delivery  was  made  by 
messengers  furnished  by  tTie  Western 
Union  Telegraph  Company  who,  simul¬ 
taneously,  delivered  a  brief  note  sot¬ 
ting  forth  the  facts  of  the  service. 

Subsequently  all  deliveries  are  to  be 
made  by  special  route  carriers,  dressed 
in  distinctive  green  uniforms  with  gold 
braid. 

“This  new  convenience  is  being  of¬ 
fered  in  consideration  of  the  import¬ 
ance  which  business  men  generally  at¬ 
tach  to  the  recently  incorporated  Legal 
Record,”  the  announcement  by  the 
paper  states.  “News  which  is  of  vital 
importance  and  which  often  determines 
the  course  of  a  whole  business  day 
will  thus  be  available  at  a  time  when 

it  is  most  needed - the  first  thing  In 

the  morning.” 


Circulation  Staff  Change 

Curtis  Clark,  assistant  circulation 
manager,  has  been  named  radio  director 
for  the  San  Francisco  Chronicle,  per¬ 
mitting  the  return  of  James  Adam  to 
the  news  room.  W.  H.  Sommers  has 
been  appointed  country  circulation  man¬ 
ager,  it  was  announced  by  C.  E.  Gil¬ 
roy,  circulation  manager. 


Potter  Joins  Jacksonville  Daily 
A.  D.  Potter,  formerly  circulation 
manager  of  the  Tampa  (Fla.)  Daily 
Times  has  joined  the  circulation  de¬ 
partment  of  the  Florida  Times-Union, 
Jacksonville,  and  he  will  be  in  charge 
of  the  paper’s  St.  Augustine  office. 


Add*  Cartoon  Feature 

Jack  Moranz,  cartoonist,  has  joined 
the  Jersey  Citv  (N.  J.)  Jersey  Jour- 
ml  and  will  draw  portraits  for  biog¬ 
raphies  as  a  daily  feature. 

Conducting  Liquor  Poll 

Ann  Arbor  (Mich.)  Daily  News  is 
conducting  a  straw  vote  of  its  readers 
to  register  sentiment  in  its  home  area 
for  liquor  distribution. 


Cockerill  to  Binghamton 

Alfred  W.  Cockerill,  circulation  man¬ 
ager  of  the  Syracuse  (N.  Y.)  Herald 
for  the  past  five  years,  has  been  named 
circulation  manager  of  the  Binghamton 
(N.  Y.)  Daily  Press  to  succeed  the 
late  Charles  Blewer,  effective  Nov.  27. 
Before  joining  the  Herald,  Mr.  Cockerill 
had  been  circulation  manager  of  the 
Utica  (N.  Y.)  Daily  Press.  He  has 
been  president  and  is  now  secretary- 
treasurer  of  the  New  York  State  Cir¬ 
culation  Managers’  Association. 

New  Feature  Service 

Michigan  Feature  Service,  a  new 
syndicate  service  providing  weekly  fea¬ 
tures,  has  been  organized  in  Ann  Ar¬ 
bor  by  Mrs.  Jean  Bacher  and  Mrs. 
Marion  Hornberger,  former  newspaper 
women.  General  features,  women’s 
features,  filler  and  pioneer  notes  will 
be  provided  for  state  papers. 

Lansing  Cooking  School 

Lansing  (Mich.)  State  Journal,  in 
co-operation  with  electric  range  dealers 
of  Lansing,  staged  its  third  annual  elec¬ 
tric  range  cooking  school  Nov.  7,  8 
and  9. 


Wanted  —  Copies  of 

NEWSPAPERDOM 

Can  you  supply  any  or  all  of  the  following  nuinhers: 

.4pril,  1904  to  December,  1910,  inclusive. 

1911 —  January  12. 

1912 —  January  11,  April  25,  May  9. 

1913 —  September  25,  2  November  issues, 

2  December  issues. 

1914—  2  January  issues. 

191b— April  27. 

1919 —  October  9,  November  13. 

1920 —  April  8,  June  10,  July  15. 

LIBRARY,  EDITOR  &  PUBLISHER 
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Cf^bituary 

Tl^ENDELL  M.  NEISS,  formerly 
»  r  of  the  Utica  (N.  Y.)  Observer- 
Dispatch  advertisitiR  department,  di*ed 
recently  in  a  Utica  hospital.  Mr.  Nefss 
had  worked  in  the  advertising  depart¬ 
ments  of  the  Rochester  Times-Union, 
the  Erie  Telegram,  Binghamton  Press, 
Syracuse  Journal,  the  old  Utica  Herald- 
iRspatch,  and  papers  in  Watertown. 
Atlantic  Citv,  Newark,  N,  J.,  apd 
Waterbury,  Conn. 

Wi^AM  Edward  Greenough,  61, 
associate  drama  critic,  Boston  Herald, 
died  Nov.  12,  following  a  three-month 
illness.  He  was  with  the  Boston 
Transcript  for  Several  years,  before 
going  to  the  Herald  in  1915,  as  a 
rewrite  man,  later  becoming  night  city 
editor,  before  going  into  the  drama  de¬ 
partment. 

Michael  M.  Falk,  63,  publisher  of 
the  Upton  (Wyo.)  Weston  County 
Gacette,  died  Oct.  26  following  a  para¬ 
lytic  stroke.  Falk  was  a  leader  in  Dem¬ 
ocratic  politics.  Before  going  to 
Wyoming  he  was  connected  with  the 
Beatrice  (Neb.)  Daily  Sun  for  30  years. 

Albin  L.  Chalfonte,  head  machinist, 
Trenton  (N.  J.)  Times  newspapers  since 
1905,  died  Nov.  6,  following  a  strode. 
He  aided  in  the  moving  of  the  Sunday 
Advertiser,  Time  American  and  State 
Gazette  when  they  were  combined  under 
one  roof. 

Ernest  H.  Palmer,  71,  nationally 
known  expert  on  printing  press  installa¬ 
tion,  died  Nov.  8  at  his  home  in  San 
Francisco  of  a  heart  ailment.  A  natiye 
of  Suffolk,  England,  Palmer  came  to 
the  United  States  when  5  years  old. 
He  followed  his  father  into  the  printing 
press  industry  at  an  early  age  and  at 
the  time  of  his  death  was  Pacific  Coast 
Manager  of  the  Miehle  Printing  Press 
&  Manufacturing  Company,  with  head¬ 
quarters  in  San  Francisco. 

Dan  Youngs,  81,  who  54  years  ago 
edited  the  Ionia  (Mich.)  Daily  Telf- 
phone,  and  who  founded  the  Edmore 
(Mich.)  Journal  in  1880,  died  in  Grand 
Rapids,  Mich.  Nov.  7,  after  a  brief  ill¬ 
ness.  He  had  been  postmaster  of  Ed- 
more  and  for  47  years  had  resided  in 
Erart,  Mich. 

Nels  C.  Andrews,  65,  former  editor 
of  the  Canton  (S.  D.)  Farmer’s  Leader, 
died  at  his  home  in  Sioux  Falls,  S.  D, 
recently  of  heart  disease. 

Col.  S.  a.  Jones,  81,  at  one  time 
editor  of  the  Tampa  (Fla.)  Daily 
Times  and  more  recently  Interested  in 
mines  and  railroads  of  western  North 
Carolina,  died  in  the  Haywood  county 
hospital,  Wajmesville,  N.  C.,  Nov.  9 
after  an  illness  of  one  week  of 
pneumonia. 

J.  Fred  Peske,  84,  veteran  printer, 
di^  Nov.  4  at  Oklahoma  City,  follow¬ 
ing  a  short  illness.  A  native  of  Texas. 
Peske  was  a  charter  member  of  the 
Dallas,  Tex.,  Typographical  Union  and 
was  its  president  for  a  number  of  years. 
He  claimed  the  distinction  of  having 
set  the  first  type  on  the  Dallas  (Tex.) 
Sews  in  1885. 

James  B.  McNaughton,  47,  promi¬ 
nent  advertising  man  and  past  president 
of  the  Springfield  (Mass.)  Advertising 
Qub,  died  recently  at  his  home  in  West 
Springfield  after  an  illness  of  three 
months.  Mr.  McNaughton  was  presi¬ 
dent  of  the  J.  B.  McNaughton  (Tompany, 
a  merchandising  service  which  he  es¬ 
tablished  about  two  years  ago.  He  w.as 
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formerly  advertising  manager  for  the 
Indian  Motorcycle  Company  and  had 
been  with  that  company  for  a  period  of 
20  years. 

James  R.  McVean,  75,  who  died  at 
A^rdeen,  S.  D.,  was  buried  Nov.  5  in 
Minneapolis.  Mr.  McVean’s  death 
mpked  the  passing  of  one  of  the  mqst 
widely  known  men  in  northwest  news¬ 
paper  circles.  For  30  years  he  was 
with  the  American  Type  Founders 
Company.  Numbered  among  his  ac¬ 
quaintances  were  hundreds  of  publishers 
in  Minnesota  and  the  Dakotas.  He  is 
survived  by  his  wife. 

Jose  Bornn,  former  New  York  City 
newspaperman  and  managing  editor  of 
the  Chicago  Journal  of  Commerce  was 
killed  Nov.  9  when  he  was  hit  by  a 
motor  truck  as  he  was  crossing  79th 
street  at  Amsterdam  ave..  New  York. 

Mr.  Bornn,  who  was  about  65  years  old, 
was  a  graduate  of  Yale.  He  was  a 
member  of  the  staff  of  the  New  York 
Tribune  for  several  years  and  in  1912 
served  as  the  head  of  its  copy  desk, 
and  later  as  its  night  city  editor.  From 
the  Tribune  he  went  to  Chicago.  Re¬ 
cently  he  had  been  writing  magazine 
articles,  mostly  of  an  educational  nature. 

A  son  and  two  brothers  survive. 

C.  F.  Merkel,  67,  founder  and  presi¬ 
dent  of  the  C.  F.  Merkel  Engraving 
Company,  St.  Louis,  dropped  dead  sud¬ 
denly  at  his  home  there  Nov.  5. 

Thomas  Rice,  64,  veteran  newspaper¬ 
man  and  financial  writer.  Fall  Rhvr 
(Mass.)  Herald  Nezvs,  died  Nov.  12 
at  the  Palmer  Memorial  Hospital,  Bos¬ 
ton,  following  a  serious  illness  of  several 
months.  Rice,  was  on  the  editorial 
staffs  of  the  old  Newport  (R.  I.)  Ob¬ 
server  and  later  the  otd  Fall  River 
Evening  News.  He  was  correspondent 
for  years  of  the  New  York  Journal  of 
Commerce,  His  wife  and  two  sisters 
survive  him. 

Hany  R.  Wright,  60,  newspaper¬ 
man  died  at  Marianna,  Fla.,  Nov.  10. 
Wright,  who  said  he  had  worked  on 
various  metropolitan  newspapers,  stated 
that  he  had  recently  hitch-hiked  from 
Los  Angeles  to  Miami  and  then  to 
Marianna,  and  had  planned  to  write 
about  his  travels  on  several  continents. 
Relatives  are  being  sought  in  New 
York  and  Philadelphia. 

Miss  Annie  King  Dutton,  84,  last 
surviving  daughter  of  James  King  of 
Williams,  who  in  1855  founded  the  San 
Francisco  Bulletin,  now  the  Call-Bul¬ 
letin,  died  Nov.  10  in  San  Francisco. 

Lester  J.  Raisor,  41,  city  editor  of 
the  Hornell  (N.  Y.)  Tribune-Times 
for  the  past  nine  years,  died  in  his  home 
there  following  an  illness  of  several 
weeks.  He  was  Hornell  correspondent 
for  the  Associated  FVess  and  a  member 
of  the  Tribune-Times  staff  since  1912. 

His  wife  survives. 

Paul  F.  Herrick,  29,  local  advertis¬ 
ing  salesman  for  the  Buffalo  Times, 
died  last  week  in  the  General  hospital 
in  that  city  following  an  operation  for 
appendicitis.  His  wife  and  a  daughter 
survive. 
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Robert  A.  Whittier,  66,  father  of 
Florence  E.  Whittier,  former  Boston 
Billboard  correspondent  and  formerlv 
of  the  Boston  Advertiser  drama  staff, 
and  father-in-law  of  William  L.  Tisdel, 
Boston  Globe  reporter,  died  recently. 

Mrs.  Eleanor  Counts  Bonner, 
widow  of  the  late  W.  T.  Bonner,  pub¬ 
lisher  of  the  Clarendon  (Ark.)'71fonroe 
County  Sun  and  mother  of  Mrs.  Frt^ 
N.  McCollum,  wife  of  the  present  pub¬ 
lisher,  died  Nov.  10  at  Memphis,  Tenn. 

Emory  M.  Edgington,  49,  of  the  Ft. 
Smith  (Ark.)  Southwest  American  S’ 
Times-Record,  advertising  department, 
died  Nov.  5  in  a  Russellville.  Ark., 
hospital,  to  which  he  was  ru.shed  wnen 
stricken  with  apoplexy  while  on  a  motor 
trip  with  Mrs.  Edgington.  He  is  sur¬ 
vived  by  his  wife,  two  brothers  and 
two  sisters. 

Charles  H.  Goodwin,  81,  veter^in 
Terre  Haute  printer  and  at  one  time 
foreman  of  the  composing  room  of  the 
old  Terre  Haute  (Ind.)  Express,  and 
later  with  the  Terre  Haute  Gazet{e, 
Tribune  and  Star,  died  recently. 

Garland  Buck,  62,  former  editor  of 
the  Alice  (Tex.)  Echo,  and  for  many 
years  a  South  Texas  newspaperman, 
died  at  San  Antonio  recently. 


ROSS  D.  McMICHAEL 

Ross  D.  McMichael,  33,  president  of 
the  Blue  Pencil  Club  of  Ohio,  an  or¬ 
ganization  of  Ohio  newspaper  desk  men, 
former  editor  of  the  Fremont  (O.) 
Messenger  and  the  Mansfield  (O.) 
News,  died  Nov.  11  in  the  Bucyrus,  O., 
City  Hospital.  He  had  been  ill  since 
July.  Following  his  graduation  from 
Wittenberg  College,  Springfield,  O.,  he 
joined  the  Springfield  (O.)  News  and 
then  the  Belief ontaine  (O.)  Examiner. 
Later  he  became  editor  of  the  Mansfield 
News  and  served  in  that  capacity  until 
its  merger  with  the  Mansfield  Journal. 
He  joined  the  Fremont  Messenger  and 
served  until  ill  health  forced  his  re¬ 
tirement.  He  is  survived  by  his  wife 
and  two  children. 


CASSIUS  M.  BROWN 

Cassius  M.  Brown,  72,  who  for  more 
than  40  years  was  identified  with  the 
New  York  Herald  and  the  Evening 
Telegram,  during  the  ownership  of 
James  Gordon  Bennett,  died  Nov.  11 
at  his  home  in  Brooklyn,  N.  Y.  He 
was  educated  in  the  Centenary  Insti- 
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of  the  publisher. 

Men  who  possess  these 
qualities  are  available 

NOW. 
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tute  at  Hackettstown,  N.  J.  Going  to 
New  York  he  joined  the  business  of¬ 
fice  of  the  Herald  and  subsequently  be¬ 
came  manager  of  the  downtown  office 
at  23  Park  Row,  where  he  remained 
until  Frank  Munsey  bought  the  Herald 
and  Evening  Telegram.  He  was  then 
transferred  to  the  main  office  of  the 
New  York  Sun.  Later  he  joined  the 
Detroit  Guardian  Trust  Company  in 
Brooklyn.  Survivors  are  his  wife,  two 
daughters,  four  sons  and  four  sisters. 


COL.  HARRY  S.  HOWLAND 

Col.  Harry  S.  Howland,  U.  S.  A., 
retired,  died  at  the  army  General  Hos¬ 
pital  at  San  Francisco  Nov.  15  from  a 
cerebral  hemorrhage.  A  native  of  Chi¬ 
cago,  Colonel  Howland  after  his  gradua¬ 
tion  from  college  went  to  the  Chicago 
Tribune.  For  several  years  he  was  a 
member  of  its  editorial  staff.  At  the 
outbreak  of  the  Spanish-American  War 
he  enlisted,  and  he  remained  in  the 
army  until  after  the  World  War. 
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EDWARD  LOGAN  DIES; 
35  YEARS  ON  DAILIES 

AMutant  Sports  Editor  of  New  York 
Herald  Tribune  Succumbs  to 
Heart  Attack — Formerly 
Headed  Copy  Desk 

Edward  de  Courcy  Logan,  known  af¬ 
fectionately  to  thousands  of  newspaper¬ 
men  throughout  the  country  as  “Eddie” 
Logan,  died  Sunday,  Nov.  12,  in  Cale¬ 
donian  Hospital,  Brooklyn,  of  angina 
pectoris  at  the  age  of  57.  More  than 
80  New  York  newspapermen  who  were 
his  friends  attended  his  funeral  Wednes¬ 
day,  following  which  his  body  was 
cremated. 

At  the  time  of  his  death  Mr.  Logan 
was  assistant  sports  editor  of  the  New 
York  Herald  Tribune  and  had  been  a 
newspaperman  for  more  than  35  years. 
He  was  born  in  Cincinnati  on  Dec.  27, 
1875,  and  was  a  son  of  George  H.  Lo¬ 
gan,  who  had  been  night  editor  of  the 
San  Francisco  Chronicle.  He  was  edu¬ 
cated  in  the  public  schools  of  Zanesville, 
O.,  and  his  first  association  with  a  news¬ 
paper  was  as  a  printer’s  apprentice  on 
the  Zanesville  Courier.  Later  he  came 
to  New  York,  where  he  obtained  his 
first  reportorial  position  on  the  old 
New  York  Globe.  He  also  worked  on 
the  staff  of  the  old  New  York  Herald 
under  James  Gordon  Bennett  for  a  time 
and  returned  to  the  Middle  West  as  city 
editor  of  the  St.  Louis  Republic  in 
1908. 

He  next  went  to  Buffalo,  where  he 
served  as  night  city  editor,  day  city 
editor,  telegraph  editor  and  chief  copy- 
reader  of  the  old  Buffalo  Courier  until 


1919.  At  that  time  he  moved  to  New¬ 
ark,  and  in  1920  he  joined  the  New 
York  Tribune  as  a  copy-reader.  He 
soon  became  the  head  of  the  copy  desk, 
a  position  he  held  for  more  thM  eight 
years,  and  three  years  ago  he  was  ap¬ 
pointed  assistant  sports  editor  of  the 
Herald  Tribune. 

Mr.  Logan  wrote  a  style  book  on 
news  writing  while  he  was  on  the  Buf¬ 
falo  Courier  and  established  a  credo 
for  reporters  still  remembered  by  men 
on  the  Q)urier-Express :  “Completeness, 
conciseness,  clearness,  fairness.”  He 
was  formerly  a  director  of  the  News¬ 
paper  Club  of  New  York.  Mr.  Logan 
was  unmarried,  and  only  a  brother, 
two  nephews  and  a  niece,  Mrs.  Caroline 
Logan,  with  whom  he  lived,  survive. 


RICHARD  R.  BOWKER 

Publisher,  Author  and  Political  Re¬ 
former  Dies  at  85 

Richard  Rogers  Bowker,  president  of 
the  R.  R.  Bowker  Company,  publishers 
of  the  Library  Journal  and  the  Publish¬ 
ers’  Weekly ,  author,  and  an  early  leader 
in  fights  for  political  reform,  died  at  his 
home  in  Stockbridge,  Mass.,  Nov.  12. 
He  was  85  years  old. 

He  was  born  in  Salem,  Mass.,  and 
received  his  education  in  New  York. 
He  started  his  career  as  a  reporter  on 
the  New  York  Evening  Mail,  later  be¬ 
coming  literary  editor.  In  1875  he 
joined  the  book  department  of  the  New 
York  Tribune. 

He  early  became  interested  in  politics 
and  in  1879  founded  the  “Mugwump” 
party,  the  independent  Republican  move¬ 
ment  which  ousted  Senator  Roscoe 


Conkling  from  his  place  of  power  in  the 
Republican  party.  A  letter  from  Mr. 
Bowker  to  the  New  York  Evening  Post 
started  this  movement.  Subsequently 
he  was  a  fighter  for  the  preservation  of 
the  gold  standard  during  the  ’90s,  and 
fought  for  tariff  reform  and  civil  service 
reform. 

For  two  years  he  was  London  repre¬ 
sentative  of  Harper  &  Bros.  He  then 
turned  to  commercial  projects  and  was 
an  officer  and  director  of  several  large 
firms.  He  organized  his  publishing 
company  in  1879. 

He  was  the  author  of  many  books  on 
verse,  on  currently  controversial  sub¬ 
jects,  and  on  copyright.  He  was  an 
authority  on  the  latter  subject. 

WALTER  R,  COLCLOUGH 

Head  of  New  York  Herald  Tribune 

Copy  Desk  Diea  of  Auto  Injuries 

Walter  R.  Colclough,  head  of  the 
copy  desk  of  the  New  York  Herald 
Tribune,  died  Tuesday,  Nov.  14  of  in¬ 
juries  suffered  in  an  automobile  acci¬ 
dent  the  previous  Saturday.  His  death 
occurred  only  36  hours  after  that  of  his 
predecessor  as  head  of  the  desk,  Eddie 
Logan,  assistant  sports  editor  of  the 
Herald  Tribune,  whose  obituary  is 
printed  in  another  column. 

The  accident  occurred  when  Mr.  Col¬ 
clough  and  his  wife  were  passengers 
in  the  rumble  seat  of  a  friend’s  car. 
Traveling  north  on  Eighth  avenue  at 
26th  street,  they  were  in  collision  with 
a  southbound  automobile.  Although 
the  collision  was  not  severe,  Mr.  Col¬ 
clough  received  a  hard  blow  on  the 
back. 

Mr.  Colclough  was  born  in  Brooklyn 


in  1898,  and  after  beginning  his  news¬ 
paper  career  in  Albany,  attended  the 
School  of  Journalism  at  Columbia  Uiu- 
versity,  from  which  he  was  graduated 
in  1924.  He  had  first  worked  as  a  re¬ 
porter  for  the  Albany  Evening  Journal, 
the  Knickerbocker  Press  in  the  same 
city  and  the  Associated  Press.  After 
his  graduation  from  the  Columbia  school 
he  became  editor  of  the  Suffolk  Bul¬ 
letin,  a  Long  Island  weekly  published 
by  the  Harry  Lee  Publishing  Company, 
for  which  he  was  editorial  manager. 

Later  he  was  a  copy  reader  and  head 
of  the  telegraph  desk  of  the  Philadel¬ 
phia  Inquirer  and  in  1928  he  went  to 
Chicago  where  he  worked  on  the  Herald 
and  Examiner.  He  joined  the  copy  desk 
of  the  Herald  Tribune  in  1929  and  be¬ 
came  its  chief  when  Mr.  Logan  was 
appointed  assistant  sports  editor.  At 
other  times  he  had  also  worked  as  a 
reporter  for  the  New  York  American 
and  as  a  feature  writer  for  the  United 
Press.  At  the  time  of  his  death  he  was 
also  assistant  correspondent  in  New 
York  for  the  New  York  Herald,  Paris 
edition  of  the  Herald  Tribune. 

Mr.  Colclough’s  wife,  the  former 
Miss  Elizabeth  Shemp,  of  Rochester, 
whom  he  married  in  1928,  and  hij 
mother,  Mrs.  Addie  Colclough,  of 
Cobleskill,  N.  Y.,  survive.  The  funeral 
was  held  in  Cobleskill,  Nov.  17. 

DAILY  INCORPORATES 

The  Colusa  (Cal.)  Sun-Herald  is 
now  being  issued  by  a  publishing 
company  of  that  name  following  the 
filing  of  articles  of  incorporation.  Di¬ 
rectors  of  the  $50,000  corporation  are 
Martha  E.  Holloway,  Maxine  H.  Brill, 
Merwyn  L.  Wilson,  Wilmer  G.  Brill 
and  Loren  F.  Thompson. 
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Stereotype  Room 
Elfficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 
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Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also 
Modem  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-pagc  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment. 

Available  for  early  delivery. 
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New  Hoe  Color  Mat 
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CURB  ON  FALSE  NEWS  ASKED 
AT  MADRID 

{Continued  from  page  5) 

agen  Press  Conference  of  which  the 
Madrid  Conference  is  an  outgrowth, 
said  to  Editor  &  Publisher  this  week : 

“I  hope  the  Pell  resolution  for  an 
mpartial  investigation  of  the  financial 
arrangements  of  press  associations  ami 
lewspapers  is  put  into  execution.  The 
•ejults  would  be  salutary  and  highly 
nteresting  in  the  case  of  certain  Eu- 
•opean  press  associations  and  newspa- 
jers.  For  many  years  the  United  Press 
as  been  drawing  attention  to  this  sit- 
ation,  i.  e.,  the  subsidization  with 
lUge  sums  of  money  and  special  priv- 
leges  of  national  press  agencies,  by 
pjvemments. 

“American  newspapers  and  press  as- 
aiations  ought  to  welcome  a  really 
mpartial  investigation  because  they 
jould  come  through  with  a  clean  rec- 
jrd— a  record  of  which  to  be  proud. 
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Appraisements — Having  studied  newspaper 
making  from  every  angle,  I  know  values 
ol  field,  equipment  and  good  will.  My  fee 
ii  reasonable.  Should  you  desire  an  ap¬ 
praisement,  I  shall  be  pleased  to  hear  from 
you.  J,  B.  Shale,  Times  Building,  New 
fork. 

I  Have  to  OfiTer  some  Pacific  Coast  Dally 
ud  Weekly  newspapers — real  properties. 
M.  C.  Moore,  9480  Dayton  Way,  Beverly 
Hills,  Calif. 

What  Kind  of  a  Newspaper  do  you  want? 
Where?  How  much  can  you  pay  down? 
Tell  me  and  I’ll  show  you.  Len  Peighner, 
F^lan  Building,  Nashville,  Mich.  Bast- 
im  representative:  J.  W.  Mapoles,  Mur¬ 
phy's  Hotel,  Richmond,  Va. 

Syndicate  Feature 

Icsr  Dog  and  Mine,  Illustrated  feature 
appeals  to  the  millions  of  dog  lovers. 
Will  Judy  Press  Syndicate,  Chicago. 


Wld  Circulation  that  sticks  with  News- 
aper  Accident  Insurance  policies.  Write 
Jim  G.  Ferguson,  Newspaper  Accident 
Dirision,  Washington  National  Insurance 
Canpany,  Chicago,  Illinois. 

Circulation  Promotion 

CIrcolatlon  Promotion  Plan — A  new,  sound 
uvspaper  circulation-builder  that  assures 
MV  subscriptions  and  increased  adver- 
tlalng  revenue  to  the  newspaper  and  cash 
ales  for  local  merchants.  No  prize  con¬ 
test.  It  will  pay  you  to  investigate  while 
four  territory  is  still  open.  Write  or  wire: 
Httional  Scrip  Corporation,  745  Fifth  Ave., 
.New  York  '  City. 

Nomotlon,  to  bring  "better  times."  Hud- 
lon  De  Priest  &  Associates,  world's  record 
circulation  builders.  246  6th  Ave.,  N.  T.  C. 

Better  Dally  Newspapers  In  every  section 
»f  the  country  are  using  and  unreservedly 
•hfiorslng  Partlowe  Plan  circulatlon-bulld- 
|hg  campaigns,  more  than  ever  before. 
~or  quick  definite  A,  B.  C.  circulation  in- 
cresse,  regardless  of  business  conditions  In 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building. 
Ihditnapolls. 


_ Partner  Wanted 

IPanted — Aggressive,  experienced  young 
aawapaperman  with  36,000  cash  (no  others 
jonaldered),  for  partnership  In  rich  daily 
Hold,  fast  growing  city  12,000.  A  genuine 
opportunity.  E-763.  Editor  &  Publisher. 


Special  Repreeentatiwe 

Are  You  Getting  the  Eastern  Advertising 
“•"•we  to  Whlrh  You  Feel  Y'our  Paper 
•a  Entitled? 

An  experienced  Individual  with  estab- 
agency  and  account  contacts  Is  In  a 
J^ltlon  to  do  a  sincere,  personal  selling 
•00  for  another  paper  needing  that  type 
w  representation.  Correspondence  kept  in 
iher  ®®"**^*"®*.  E-T68.  Editor  &  Pub- 


Anyone  who  has  had  years  of  contact 
with  the  press  of  the  rest  of  the  world 
knows  that  and  knows  also  that  the 
European  press  dare  not  face  such  an 
investigation  as  proposed  by  Mr.  Pell. 
I  doubt  whether  the  European  gov¬ 
ernments  which  pour  millions  annually 
into  the  support  of  their  national  press 
associations  to  enable  the  government 
to  control  them  and  use  them  for  na¬ 
tionalistic  purposes  will  ever  permit 
such  an  investigation  to  get  very  far. 
And  I  doubt  whether  many  of  the  prom¬ 
inent  Continental  newspapers  would 
want  the  sources  of  their  revenue  from 
private  interests  and  governments  ex¬ 
amined  into  closely. 

“Anyhow,  the  American  press  and 
the  press  of  any  other  nations  which 
want  impartial,  unbiased  news  would  be 
highly  ^ified  if  the  real  facts  of  the 
financial  set-ups  of  a  section  of  the 
European  press  were  revealed. 

“Mr.  Pell  did  a  great  service  to  the 
American  press  by  introducing  this 
resolution.” 

Newspapers  for  Sale 

<0,000  will  Finance  the  purchase  of  west¬ 
ern  county  seat  exclusive  daily.  E-766, 
Editor  &  Publisher. 


Help  Wanted 

Foreman — Medium-sized  Eastern  dally  has 
opening  for  a  composing  room  foreman; 
must  be  mature  man  of  ability  and  char¬ 
acter;  must  be  thoroughly  versed  in  his 
craft,  have  had  successful  executive  ex¬ 
perience,  know  costs  and  how  to  handle 
men  tactfully  but  firmly;  write  In  detail, 
telling  fully  all  about  yourself  and  your 
experience,  stating  salary  expected;  open 
shop;  unless  your  past  record  can  prove 
you  have  something  on  the  ball  as  a 
newspaper  foreman,  please  do  not  write. 
E-765.  Editor  &  Publisher. _ 

Situation*  Wanted 
Advertising — S  in  1 

An  advertising  manager  with  a  record  In 
sales  and  contacts — a  specialized  copy  and 
layout  man — an  executive  with  Ideas  and 
proved  resourcefulness  In  building  llnaget 
now  employed,  seeks  connection  with  med¬ 
ium-sized  daily.  Thorough,  diversified  ex¬ 
perience.  Age  34.  E-742,  Editor  &  Pub¬ 

lisher. 

Advertising,  Promotion,  Publicity  man. 
Editor,  Reporter,  experienced,  seeks  posi¬ 
tion.  Best  references.  E-760,  Editor  & 
Publisher, 

Advertising  Man — Can  build  complete  cam¬ 
paigns  for  merchandise  or  newspaper  pro¬ 
motion.  High  class  lay-outs  and  copy.  13 
years’  newspaper  selling  experience,  4  in 
service  agency.  Gets  business  through  bet¬ 
ter  merchandising  Ideas.  Employed  in  cen¬ 
tral  state — go  anywhere.  E-770,  Editor  & 
Publisher. 

Advertising  Maniiger-Salrsman — Small  and 
large  city  experience  selling  advertising, 
managing  circulation,  business  ofHce.  Want 
executive  or  sales  opportunity,  growing 
dally,  E-771,  Editor  &  Publisher. 

Advertising — Some  paper  needs  me — young 
man  full  of  ideas,  six  years  one  paper, 
leading  citizen,  proven  record,  rearing  to 
take  charge  advertisement  department. 
Prefer  south.  E-773,  Editor  &  Publisher. 

Advertising  Manager  or  Classiiled  Manager 
— Publishers:  You  want  more  business  In 
either  one  or  both  of  the  above  depart¬ 
ments,  right  now  more  than  ever  before. 
I  can  get  It  for  you. 

Naturally  I  prefer  an  advertising  man¬ 
agership  but  will  take  over  your  classified 
department  with  understanding  that  when 
complete  and  satisfactory  Job  is  accom¬ 
plished  promotion  Is  assured. 

I  can  employ  the  usual  superlatives  In 
describing  my  character  and  ability  but 
I  will  let  five  nationally  known  publish¬ 
ers  and  outstanding  advertising  men  do 
this  for  me  If  you  do  not  already  know 
of  my  record. 

Am  39  years  old,  20  years  newspaper 
advertising  experience,  10  years  with  one 
publisher  and  five  with  another.  Under¬ 
stand  large  and  small  city  operation. 
Would  prefer  giving  my  name  In  this  ad 
but  am  doing  some  temporary  advertising 
work  which  does  not  permit.  Have  been 
in  advertising  business  for  myself  during 
past  year.  You  won’t  regret  answering 
this  ad  because  It  will  put  you  In  touch 
with  a  man  of  unusual  ability  whose  ser¬ 
vices  may  reasonably  be  secured  at  this 
time.  E-764,  Editor  &  Publisher. 


Assistant  to  Executive— 

An  executive,  concentrating  on  new  busi¬ 
ness  as  well  as  increased  sales  will  find  a 
producing  assistant  In  the  person  of 
Howard  Mack  Warner  of  New  York.  Al¬ 
though  trained  In  accountancy,  Mr.  War¬ 
ner  has  specialized  In  merchandising  and 
sales,  with  the  following  record: 

1919-1924,  Treasurer,  Cushman  and  Deni¬ 
son  Mfg.  Co.,  of  New  York. 

1924-1928,  Sales  Mgr.,  The  Michel  Co., 
Brooklyn. 

1928  to  date.  Assistant  to  President,  The 
Perry  Candy  Company,  Long  Isiand  City. 

Mr.  Warner  Is  36.  and  married.  New 
York  preferred  but  will  locate  elsewhere. 
Salary,  open.  For  further  details,  refer¬ 
ences  or  interview  address  Howard  Mack 
Warner,  care  Perry  Candy  Company,  Inc.. 
Long  Island  City,  N.  Y. 


Mr.  Miller  is  at  present  in  New  YorK 
studying  the  domestic  organization  of 
United  Press.  His  headquarters  are 
in  London. 

Dewitt  MacKenzie,  former  chief  of 
the  Associated  Press  bureau  in  London, 
and  recently  appointed  executive  assist¬ 
ant  in  charge  of  the  foreign  service  with 
headquarters  in  New  York,  commented 
on  the  Madrid  proceedings  as  follows: 

“I  am  not  acquainted  with  the  back¬ 
ground  of  the  resolution  in  question. 
On  the  face  of  it  the  measure  is  de¬ 
signed  to  check  the  dissemination  of 
false  information.  If  that  is  the  pur¬ 
pose  of  the  move,  then  it  must  be  wel¬ 
comed  by  every  well  meaning  newspaper 
and  news  organization. 

“The  Associated  Press  stands  for 
truth  and  accuracy.  The  entire  struc¬ 
ture  of  the  organization  is  built  on  that 
foundation.  Most  certainly,  we  should 
welcome  anything  that  would  purify 
news  sources  and  prevent  the  dissem¬ 
ination  of  false  reports  by  unscrupulous 
propagandists." 

Situations  Wanted 

Business  Opportunity  Wanted — Will  accept 
position  with  progressive  growing  paper 
if  permitted  to  obtain  stock.  Have  proven 
reputation  for  building  circulation.  Well 
connected  at  present  with  National  Promo¬ 
tion  Service.  Experience  from  small  to 
papers  of  half-mllllon  circulation.  Ref¬ 
erences.  E-746.  Editor  &  Publisher. 

Circulation  Manager,  who  can  produce  un¬ 
der  any  conditions.  Unusual  record  during 
depression.  Results  guaranteed.  Unques¬ 
tionable  references.  E-740,  Editor  &  Pub¬ 
lisher. 

Cirruintion — Man,  married,  family,  age  37, 
exceptional  success  handling  carrier  boys — 
teaching  them  how  to  produce  and  hold 
circulation,  wants  connection  as  promotion 
manager  or  on  city  desk  of  some  paper 
up  to  60,000,  or  on  larger  paper  as  district 
man  If  promotion  will  result  from  proven 
ability.  References,  character  and  ability. 
E-749,  Editor  &  Pubilsher. 

Circulation  Manager,  17  years’  experience, 
14  years  with  one  publisher.  (Covered 
every  phase  of  small  town  and  metro¬ 
politan  city  circulation  on  morning,  eve¬ 
ning.  Sunday  standard  size  and  tabloid, 
also  magazines.  Thoroughly  familiar  with 
city,  suburban,  country  and  carrier  dis¬ 
tribution  and  promotion  campaigns,  also 
collections.  Supervised  circulation  from 
50.000  to  400,000  dally.  Available  Imme¬ 
diately  any  territory.  References.  E-762. 
Editor  &  Publisher. 

Composing  Room  Executive— Mechanical 
Superintendent.  Seasoned,  aggressive,  busi¬ 
ness-like.  B-764,  Editor  &  Publisher. 

Copy  Reader,  telegraph  editor,  reporter, 
etc.,  thoroughly  axpqrienced,  desires  posi¬ 
tion  on  dally,  weekly,  or  magazine.  B-738, 
Editor  &  Publisher. 


Editorial— All-around  experience,  reporter, 
desk  man  Providence  Journal,  8  years; 
telegraph,  managing  editor,  Pawtucket 
Times,  7  years.  J.  H.  Mogelever,  Editor 
&  Publisher. 


Eklltor  or  Manager,  weekly  or  small  dally; 
14  years’  experience  mechanical,  editorial, 
advertising;  selling  out  Interest  In  plant, 
win  go  anywhere;  age  30.  References.  L. 
H.  Mohler,  Tribune,  Granite  City,  III. 

Editorial  Man  with  8  years’  metropolitan 
and  small  city  experience  can  handle  any 
desk  work.  References.  E-769.  Editor  & 
Publisher. 

Executive — Credit  Manager — Age  42,  with 
twenty-three  years’  experience  with  large 
corporations  as  Credit  Manager,  Office 
Manager,  Comptroller,  Accountant,  and 
Auditor.  New  York  University  graduate. 
Able  to  assume  any  general  business  re¬ 
sponsibility.  References:  Golde  Clothes 
Shops,  622  Fifth  Avenue.  N.  Y.  C.;  S. 
Golde  &  Sons,  622  Fifth  Avenue.  N.  Y.  C.; 
Melman  Brothers.  472  Seventh  Avenue, 
N.  Y.  C. ;  Benjo  Dress  Company,  491 
Seventh  Avenue,  N.  Y.  C. :  Rosin  &  Turpen¬ 
tine  Export  Company.  120  Broadway,  N. 
Y.  C. :  and  New  York  Manufacturing  Com¬ 
pany,  Kent  Avenue,  Brooklyn,  N.  Y.  Ini¬ 
tial  salary  Is  of  little  Importance  where 
the  prospects  are  bright.  Maurice  P. 
Marks.  66  Featherbed  Lane,  New  York. 
Tel.  Foundation  8-0946. 


HoII  y  tv  o  o  d  Correspondent,  experienced 
newspaper  man,  will  give  exclusive  cov¬ 
erage.  studios,  picture  previews  gossip,  etc., 
to  Mid-West  or  Eastern  Daily.  Regular 
space  rates.  Write  Reporter.  732  South 
Citrus  Ave.,  Hollywood,  California. 


Situations  Wanted _ 

Financial  Editor,  11  years  one  paper, 
wants  position  on  newspaper  In  second- 
class  city.  E-T47,  Editor  4  Publisher. 

Managing  Editor,  successfuL  with  perfect 
record  In  that  capacity  on  large  and  small 
dallies,  though  now  employed  desires 
change  for  personal  reasons;  expects  sal¬ 
ary  commensurate  with  performance.  B- 
736,  Editor  &  Publisher. 

News  Editor,  copy  desk  and  makeup  man; 
editorial  writer,  especially  economic  and 
current  issues;  knows  news  values;  sober; 
not  afraid  of  responsibility.  B-772,  Editor 
&  Publisher. 

Opportunity  Wanted  with  newspaper  or 
publishing  firm  by  man,  23,  intelligent, 
hustler,  understands,  reporting.  College 
background,  excellent  references.  Salary 
secondary.  E-723,  Editor  &  Publisher. 

Printing  Production  Manager— Five  years 
assistant  to  publisher.  Conversant  all  de¬ 
partments..  E-763,  Editor  &  Publisher, 

Pressman-Compositor — 12  years'  experience 
on  weekly  newspaper  and  in  Job  shop. 
Selling  out  interest  in  plant,  will  go  any¬ 
where.  A.  P.  Brightman,  Tribune,  Granite 
City,  111. _ _ 

Reporter — Newspaper  man,  24,  college 
graduate,  8  years’  experience  in  New 
York,  seeks  connection  as  reporter;  ref¬ 
erences.  E-767,  Editor  &  Publisher. 

Reporter,  desk  man;  college,  specials,  leg¬ 
islative  experience;  anything  considered; 
well  seasoned.  E-726,  Editor  4  Pubilsher. 


Reporter,  Desk  Man — 6  years’  metropoli¬ 
tan.  small  city  experience;  28.  married, 
college  graduate.  Alert  editor,  nimble  re¬ 
porter;  deft  on  features.  Not  mere  Jack- 
of-All-Desks,  but  qualified  to  fill  any  gap 
in  your  editorial  organization  capably  and 
loyally.  Fast  rewrite  man,  forceful  edito¬ 
rialist,  executive.  Quoted  as  paragrapher. 
Missouri-reared,  Ohio-trained.  Go  any¬ 
where.  Modest  Salary.  Work  samples, 
photo  and  competent  references.  B-736, 
Editor  4  Pubilsher. 


Reporter 

For  Sale — 1  Reporter,  slightly  used,  but 
in  excellent  condition.  Promotional  ex¬ 
perience.  Will  work  anywhere  in  U.  S. 
E-744.  Editor  4  Publisher. 

Mechanical  Equipment  for  Sale 

Composing  Room  Equipment — New  and 
guaranteed  used.  Elrod  column  rule,  hand 
finished  26c  per  lb.  Elrod  leads  and  slugs. 
10c  per  Ib.  Type  4  Press.  632  Sherman 
St.,  Chicago.  _ 

Duplex  Flat-Bed,  8-page,  8-col.,  12-em 

press.  Just  over-hauled,  new  blanket,  new 
rollers,  tapes,  etc.  Sacrifice  for  cash, 
31,600.  E-746.  Editor  4  Publisher. 

For  Sale— Two  Hoe  4-color  comic  supple¬ 
ment  newspaper  presses  at  a  bargain.  Ad¬ 
dress  Mason,  Moore,  Tracy,  Inc.,  28-30  E. 
4th  St.,  New  YorlL _ 

Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co.,  480  West  Broadway,  N.  Y. 

Equipment  Wanted 

Wanted — Used  Etching  Machine  for  Photo 
Engraving,  also  screens  for  halftone  pro¬ 
cesses.  1605  W.  Chelten  Ave.,  Phila.,  Pa. 
P.  Winters. 

Wanted  to  Buy — Three  identical  fonts  7H 
or  8  point  Ionic  or  Ideal  matrices  with 
black  face.  Must  be  in  good  condition 
and  priced  right.  Herald,  Washington, 
Indiana. 

Wanted,  used  Casting  Box;  Tail  Cutter; 
Shaver;  and  Chipping  Block,  16-inch  print¬ 
ing  diameter;  also  Dry  Mat  Roller.  Box 
E-688,  Editor  4  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  cor^ential 

Palmer,  Suter  &  Palmer 

Business  Established  in  1899 


350  Madison  Ave. 


New  York 


Tell  the  Publishers 


through  the  Classified  Page  about  your 
ability  as  a  newspaper  executive.  There 
is  always  an  opening  somewhere  and 
EDITOR  &  PUBLISHER  can  locate  it. 
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By  MARLEN  PEW 

Every  living  thing  is  prey  ly  write  t 

To  some  hungry  parasite;  called  to 

Chewing,  gnawing,  day  by  day,  that  wher 

Eating,  drinking,  night  by  night.  proofs  ba 


Microbes,  germs,  bacteria, 

Insects,  bugs  and  crawling  mite 

Swarm  in  countless  media 
And  each  has  a  poison  bite. 

But  of  all  bugs  that  infest. 

Making  of  my  life  a  terror, 

(And  I  say  this  not  in  jest) 

Is  the  typographic  error. 

Tj^lice  creep  in  every  page. 
Corrupting,  marring  every  item; 

Though  editors  may  storm  and  rage 
They  continue  still  to  bite  ’em. 

They  chew  the  stuff  and  shatter  prid( 


ly  write  the  word  “use”  on  the  stories 
called  to  their  attention.  The  result  is 
that  when  the  makeup  editor  gets  the 
proofs  back,  he  still  has  about  four 
'  columns  to  get  in.  “This  is  all  right 
with  me,  you  guys,  but  you’ll  have  to 
kill  out  to  get  this  stuff  in,”  the  make¬ 
up  editor  cautions.  Then  ensues  the 
daily  battle  between  the  city  editor  and 
the  telegraph  and  state  editors. 

They  will  have  to  argue  their  own 
points.  As  a  city  editor,  I  naturally 
favor  local  news.  And  I  do  not  do 
that  because  it  is  my  job  to  get  it,  but 
because  I  rub  elbows  with  it  every 
day  and  have  become  sort  of  a  second 
cousin  to  the  people  involved  in  it.  Es¬ 
pecially  in  this  day  of  retrenched  staffs 
have  I  become  a  part  of  the  local  news. 
Many  a  day,  when  Dan  was  tied  up  on 
'  an  important  story  from  the  court 


Cant  some  kind  chemist  try  his  skill,  house,  or  Bill  was  taking  two  or  three 
so*™  new  and  dwdly  cide  paragraphs  to  catch  the  noon  edition. 

This  pestiferous  imp  to  kill?  j  have  taken  the  telephone  to  jot  down 

—  ,  .  ,  .  ^  , ,  a  few  notes  from  Mrs.  Terwilliger, 

E^h  day  at  press  time  I  would  spray  president  of  the  Horace  Mann  Parent- 
.  The  forms  ^d  slay  each  ornery  critter,  Teacher  association,  whose  organiza- 
^*0  then  aga:n  be  gay,  tjon  presenting  “McGuffey’s  Third 

Robbed  of  correction  jitter.  Reader”  with  mothers  and  fathers  of 

students  taking  the  roles  of  char- 
iTY  the  Washington  correspondent  acters  in  the  reader.  Those  notes  may 
and  editorial  writer  charged  with  turn  up  in  type  as  a  SO  word  item  or  a 
the  heavy  duty  of  making  both  intel-  300  word  feature  head  story;  all  de- 
hgible  and  interesting  the  political  events  pending  on  the  time  I  have  to  write 
which  concern  the  gold  problem!  If  after  swinging  around  to  my  typewriter, 
these  news  interpretations  are  made  But  my  point  is  that  Mrs.  Terwilliger 
simple  enough  to  be  interesting  no  one  and  all  the  mothers  and  fathers,  as  well 
will  believe  them,  and  if  written  in  as  the  children  of  the  Horace  Mann 
banker  argot  few  will  understand  them,  school,  will  be  searching  the  paper  for 

STD  r.  •  /  ™  -.r.  r  Should  that  story  be  killed 

iR  iCi'ciyal  Phillips  of  London  or  left  out  to  let  in  one  about  Greta 
Daily  Mail,  one  of  the  world’s  Garbo  having  a  cold,  or  perhaps  one 
nwst  traveled  correspondents  and  one  about  a  member  of  royalty  in  far  away 
•  D  Americans  to  be  knighted  Sofia  going  on  a  pheasant  hunting  ex- 

in  Britain,  was  interviewed  last  week  pedition? 

^  R.  E.  Knowles,  of  Toronto  Daily  I’ll  vote  with  the  home  folks  and  say 
iitar,  who  particularly  asked  for  ad-  “no.”  One  reason  is  that  I  think  they 
vice  to  ii|ws  writers.  Sir  Percival  re-  are  sincere  in  their  endeavors  and  should 
plied :  Tell  them  this :  For  every  have  public  recognition  of  them.  The 

thousand  men  who  can  talk,  there  is  other  is,  if  that  story  is  left  out  my 
only  one  man  who  can  think;  for  every  telephone  will  ring  like  a  fire  bell  with 
thousand  mCT  who  think,  there  is  only  the  president,  secretary,  treasurer  and 
one  ***^**  who  can  see._  The  reporter  members  of  the  organization  wanting 
IS  the  seeing  man  vision  and  insight  to  know  why  it  was  not  in  the  paper, 
are  rare  and  mighty  gifts.  The  two  But  the  piece  about  Greta  Garbo  or 
great  guiding  maxims  of  our  profes-  the  one  from  Sofia  could  be  thrown 
Sion  are:  Be  sure  of  your  facts;  into  the  hell  box  and  the  telegraph 

(2)  never  give  a  man  away.  A  writer  editor  wouldn’t  get  a  call, 
who  will  deliberately  wound  is  a  cow-  Of  course  the  foregoing  are  only 
...  examples,  but  the  answer  in  their  case 

should  be  the  answer  in  a  good  many 
"yX^HICH  we  would  respectfully  other  cases.  Being  aligned  with  the 
»  *  amend,  as  follows :  For  every  home  folks  in  the  matter  of  news  stor- 
thousand  men  who  can  talk,  one  can  ies,  I  also  take  the  front  rank  with 
think.  _  Of  every  thousand  men  who  them  in  the  question  of  pictures.  Why 
can  think,  one  can  express  his  thought,  should  a  picture  of  a  charming  little 
Of  every  thousand  men  who  can  ex-  girl  who  has  done  herself  proud  at 
press  thejr  thoughts,  one  is  altruistic,  school  be  thrown  away  to  make  room 
And  good  journalism  is  the  art  of  for  a  slie  perched  on  the  rail  of  an 
writing  and  publishing  matter  in  the  ocean  liner  with  most  of  her  hosiery 
public  interest.  Insight  and  public  showing?  The  children  in  the  home 
service  obj^tivity  are  rare  and  mighty  don’t  care  for  such  a  picture;  it  does 
gifts,  too  lightly  held  in  the  publishing  not  mean  anything  to  the  women;  men 

nray  like  it,  but  the  majority,  for  the 
•  ♦  .  q£  jjrgjj.  families,  would  rather  see 

ARE  newspapers  made  for  their  a  picture  of  the  steel  work  on  the  new 
r\  readers,  or  do  they  follow  the  pat-  court  house  or  the  little  girl  who  won 
terns  of  editorial  preconception?  'This  honors  at  school. 

WTOk  I  receiv^  a  valuable  piece  of  All  this  is  open  to  rebuttal,  but  is 
evidence  on  this  time  worn  topic.  It  based  upon  my  notion  that  many  papers 
was  supplied  by  Ed  Meisburger,  city  are  put  together  in  a  pattern  designed 
Mitor  of  Kansas  City  Journal-Post,  after  the  ideas  and  desires  of  the  men 
•  .  .  putting  them  together,  and  not  designed 

^e  situation  in  my  office  is  fairly  for  the  people  who  read  them, 
typical  of  all  offices.  It’s  15  minutes  ... 

to  the  deadline  on  the  main  home  edi-  AS  I  read  the  foregoing  letter  from  Ed 
tion  and  the  makeup  editor  hands  the  zi Meisburger  I  could  imagine  how  he 
city  editor  proofs  of  five  galleys  of  would  have  delighted  in  the  editorship 
slopoyer.  Going  through  the  proofs,  of  Bob  Paine,  my  old  chief  of  Cleveland 
the  city  editor  marks  “use”  on  90  per  Press  days.  Bob  was  the  kind  of  editor 
cent  of  the  local  news  in  the  proofs,  who  wants  to  make  up  the  paper  him- 
then  passes  them  on  to  the  telegraph  self.  He  would  go  into  the  composing 
and  state  editors.  They  also  frequent-  room  with  a  sheaf  of  galley  proofs  under 


his  arm  about  ^  dead¬ 

line.  His  ket,  jye  would  plough 
through  the  items  and  he  would  con¬ 
sider  the  open  spaces  in  the  form. 
“Here ’s  a  good  story,  Harry”  he  would 
say.  “It  will  interest  all  of  the  young 
folks.  We  will  put  it  right  in  here.” 
And  then  he  would  place  several  more 
“good  yarns”  and  the  form  would  begin 
to  bulge.  “Hey,  wait  a  minute,”  he 
would  sing  out.  “Here ’s  a  piece  about 
that  old  scoundrel  Senator  Blank.  It 
shows  him  up  for  what  he  is.  We  will 
have  to  get  that  in.  You  can  cut  that 
funny  piece  from  City  Hall  in  type  to 
make  room.  And  this  two-colmun  cut 
of  the  little  girl  who  has  won  all  the 
honors  at  Central  High — well,  that  is 
probably  the  best  item  of  the  day.  It 
must  go.  What’s  that  two-column  So- 
cony  ad  doing  on  this  page?” 

At  this  tickli^  juncture  Billy  Ander¬ 
son,  with  advertising  proofs  and  con¬ 
tracts  in  hand,  would  say:  “Why,  Mr. 
Paine,  that  space  is  reserved  for  the 
Standard  Oil  Co.  It  is  scheduled  for 
today’s  paper — runs  every  Tuesday  and 
Friday.  Contract,  you  know.”  And  the 
chief,  like  as  not,  would  reply:  “Well, 
Billy,  I  understand,  but  I  think  we  can 
hold  it  out  to  get  in  this  important  pic¬ 
ture  of  our  champion  high  school  girl. 
This  is  news  and  this  is  the  stuff  that 
is  making  the  Press  beloved  in  every 
home  in  this  city.  Run  the  Socony  ad 
tomorrow,  it  will  be  just  as  good,  and 
you  can  write  Rockefeller’s  folks  how 
sorry  we  were  that  it  was  crowded  out 
today.  They  will  probably  think  better 
of  us  for  it  anyhow.  Let  ’em  know  we 
value  our  space.  Yes,  I  realize  this  paper 
has  to  pay  through  advertising.  But 
advertising  does  not  serve  its  purpose 
if  the  paper  is  not  read  and  enjoyed. 
So  we  must  run  the  picture  today  and 
the  ad  tomorrow.” 

A  great  many  newspapermen  will  say 
that  Bob  Paine  was  extreme  in  his 
policy  and  that  sort  of  thing  wouldn’t 
work  now.  But  I  summon  the  fact 
that  through  such  editorship  a  news¬ 
paper  was  established  in  Cleveland  on 
such  solid  base  that  it  is  today  as  much 
a  part  of  the  routine  life  of  the  commu¬ 
nity  as  mealtimes,  or  the  principal 
streets  and  parks. 

*  *  * 

Not  every  editor  will  agree  with 
Ed  Meisburger’s  view  on  the  value 
of  local  news  about  commonplace  af¬ 
fairs,  especially  fellows  trained  in  the 
so-called  metropolitan  school,  but  it 
seems  to  me  that  the  weakness  of  many 
newspapers  is  failure  to  report  these 
wholesome  interests,  making  room  for 
the  daily  leg  show  from  Hollywood,  the 
unmercifully  long  and  tiresome  techniral 
political  stories  which  have  small  point 
for  the  average  reader,  and  pages  de¬ 
voted  to  stock  reports  of  interest  to  only 
a  small  part  of  the  community,  and  the 
deadly  grist  of  press  agents  working  for 
amusements,  merchandise  distributors, 
realtors,  professional  sports  and  all  the 
rest  of  it 

I  believe  the  charge  is  true  that  many 
newspapers  are  made  by  editors  to  in¬ 
terest  themselves,  rather  than  the  public. 
Looking  across  the  map  of  journalism 
I  see  relatively  few  newspapers  that  can 
be  called  genuinely  local,  original  and 
artfully  designed  to  command  the  in¬ 
terest  of  the  mass  of  home-loving,  work- 
a-day  families  whose  affairs  are  much 
like  yours  and  mine,  far  removed  from 
the  bizarre  characters  in  public  life  that 
are  mainly  fictitious  creations  of  news¬ 
paper  writers  and  whose  comings  and 
goings  are  most  dutifully  reported.  This 
is  an  old-fashioned  idea  about  news 
values,  I  must  confess,  but  you  can  write 
it  on  the  tablets  that  it  is  a  style  that 
will  return. 

*  *  • 

ONE  of  the  wisest  and  best  men  I  have 
the  honor  of  knowing  in  the  news¬ 
paper  field  said  recently:  “The  golden 
age  for  editorial  men  is  just  around  the 
corner.  By  reason  of  economic  read¬ 
justment  the  fact  will  be  generally  re¬ 
discovered  that  what  editorial  men  write 
is  the  substance  of  the  product,  making 
for  success  or  failure.  The  higher  the 
editorial  standard  the  sounder  the  busi¬ 
ness.  There  will  be  a  new  and  more 
just  appraisal  of  editorial  service.  Tal¬ 
ent  will  be  better  rewarded  because  of 
competitive  demands.  The  day  is  ending 


for  the  mere  routine  editorial  operatio^j 
crude  writing,  time-serving  reporting! 
unscientific  selection  of  news  interests/J 
dull  and  wooden  press  service  ‘coverage’! 
and  all  of  the  deadly  stuff  that  has  con-  j 
tributed  ‘safe’  punk  as  a  substitute  for  i 
spirited  news  and  editorial  opinoa ; 
Newspapers  of  the  future  will  be  vasth  I 
more  authoritative  and  controversial  ^ 
They  will  need  to  grip  the  imagination 
of  the  reader  and  sustain  his  true  interest 
from  day  to  day,  because  the  future 
newspaper  will  be  sold  at  copy  prices 
which  will  come  much  nearer  to  cover- ' 
ing  the  cost  of  production  than  at 
present.” 

•  •  • 

ONE  gets  a  good  slant  on  the  psy¬ 
chology  of  the  average  local  raefio 
broadcaster  by  an  incident  occurrmg  on 
election  night  at  Utica,  N.  Y.  Durim 
the  evening  the  management  of  WIBX 
station  telephoned  the  editor  of  the 
Utica  Daily  Press,  asking  for  load 
election  returns.  'The  editor  refused 
to  yield  them.  Then  the  broadcaster 
bitterly  denounced  the  newspaper  to  the 
air  audience,  saying  that  the  Press  had 
failed  in  its  duty  to  supply  the  people 
of  the  community  with  news.  The  at¬ 
tack  caused  considerable  comment  ^ 
some  citizens  expressed  indignation, 
Paul  B.  Williams,  editor  of  the  Press, 
published  an  editorial  in  which  he  ex¬ 
plained  to  the  public  that  the  newspaper 
was  under  no  obligation  to  a  radio  sta¬ 
tion  to  make  public  news  which,  at  no . 
small  expense,  it  had  gathered  for  pub-  i! 
lication  in  its  regular  morning  edition. 

“WIBX  has  no  more  right  to  news  i 
the  Press  collects  than  this  paper  would  j 
have  to  enter  its'  studio  and  attempt  I 
to  use  its  facilities,”  the  editor  wrote. : 

“'The  Press  employed  hundreds  of  rep¬ 
resentatives  to  gather  the  returns  district 
by  district  in  three  counties.  It  took 
an  experienced  man  three  weeks  of  j 
painstaking  work  to  set  up  the  machio- 1 
ery  for  collecting  these  returns.  Twenty 
expert  tabulators  and  reporters  worked 
at  the  Press  office  from  6  p.  m.  on 
Tuesday  until  after  3  a.  m.  Wednesday 
to  compile  those  returns  for  publica¬ 
tion.  The  telephone  switchboard  han¬ 
dled  between  2,500  and  3,000  calls  that 
night,  giving  information  to  the  public. 

“Some  bright  young  man  at  WIBX 
thought  this  whole  process  could  be  in¬ 
terrupted  at  its  peak  to  tell  him  what 
it  was  all  about  and  was  quite  pained 
to  discover  that  it  could  not  be  doije. 
Consequently  the  radio  blast  against 
the  Press.” 

The  editorial,  naturally,  made  the 
average  citizen  realize,  perhaps  for  the 
first  time,  that  there  is  a  property  right 
in  news,  that  news  costs  money,  surely 
that  the  radio  denunciation  was  a  bare¬ 
faced  piece  of  impudence.  The  owner 
of  WIBX  also  awoke  and  apologized 
to  the  Press. 

*  *  * 

The  Utica  incident  serves  to  illus¬ 
trate  how  greedy  and  ignorant  much 
of  the  radio  operation  has  become,  due 
to  the  fact  that  many  local  stations  are 
under  the  control  of  persons  who  have 
no  newspaper  experience,  no  sense  of 
journalism  ethics,  and  feel  a  blown-tq) 
sense  of  power.  Most  of  these  people 
have  been  trained  in  the  show  field  and 
regard  the  newspaper  as  a  natural 
hunting  ground.  But  it  is  an  astoiffld 
ing  fact  that  the  average  newspaper 
reader  would  consider  on  the  basis  of 
that  air  rebuke,  that  the  Utica  Press 
had  somehow  failed  in  its  public  re¬ 
sponsibility,  completely  oblivious  to  the 
patent  fact  that  the  newspaper  would 
be  as  silly  to  turn  its  goods  over  to  a 
rival  as  the  corner  grocer  would  be 
to  toss  his  canned  goods  irlto  the  strert. 

"There  are  many  vexing  problems  in 
the  radio  news  matter,  but  none  so  dan¬ 
gerous  as  the  fact  that  a  large  public 
element  has  gained  the  idea  that  news 
is  public  property.  For  this  we  have 
to  thank  the  short-sighted  action  of  the 
news  agencies  in  the  past  ten  years  m 
permitting  their  dispatches  to  be  read 
over  the  air  in  advance  of  publication, 
mainly  for  vain-glorious  publid^ 
values.  It  has  created  a  situation  load¬ 
ed  with  dynamite.  The  real  answer, 
of  course,  is  that  local  radio  stations 
should  be  owned  and  operated  by  local 
newspapers. 


